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_ Quest ion ___ 

1. Do you smoke cigarettes? As much as a pack a week? 

2a. Did you' used to smoke cigarettes? 

2b. How long ago did you stop smoking cigarettes? 

2c. What brand 1 of cigarettes were you smoking: then? 

2d. Why did you stop smoking: cigarettes? 

3. Would you go down the list and tell me which' things (coffee, 
cigarettes, coke, candy, chewing: gum, beer, wine, highball)! 
you never have or don't have: very often? 

4. Here: are some situations ini which, you might particularly want 
some: of the things, on the list (cigarettes, coffee, beer, 
highball, coke, candy, gum, wine). 

5. What is it you like about coffee: , etc.? 

6. If I were to say Just "The city of 1 Boston" to you, several 
things might: come to mind. What comes to mind when I say 
cigarettes? 

7? . "'The'best cigarette of the day is the' one I have when' 

tr 


7b. "I am inclined to smoke more 1 when I*m' 


7c. "The trouble: with, cigarettes is: that they 

7d. "Every once in a while: a cigarette: tastes unusually good. 
With: me it’s when _." 

7e. "'The advertising for cigarettes: is , n 

7f. "I would smoke: more if they _ 

8. How many cigarettes do you. usually smoke a day? 
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_ Question _ 

9. Are you smoking more than you. did a year age, less, or do you 
smoke just about the same amount, as you did a year ago? 

10a. Would, you read down this list and tell me which of these words 
and phrases you would use 1 to describe a really good (cup of 
coffee, cigarettes,, chewing gum, highball or cocktail,, soft, 
dhink)? 

11a. Which, brand of cigarettes has the best taste? 


lib. Which, brand of cigarettes has the worst taste? 57-59' 

11c. Which, brand of filter cigarettes has. the: best taste? ' 60 

lid. Which brand of filter -tips has the worst taste? 6l 

12a.. Which brand of filter tips has the most effective filter? 62-65 

12b. Which brand of filter tips has the least effective filter? 66-67 

13a. Which do you feel is the most: important factor in reducing: the 
amount of tar and nicotine you get from filter cigarettes— 
tobacco or filter? 68-69 

13b. Which is more important as far as taste is concerned—tobacco 

or filter? 70-71 


14. ("A" Sample) What do filters do, cut down on everything in 

smoke or only particular things? 

l4a. ("B" Sample) Some scientists say filter can eliminate only 
particular' substances, in smoke, others say filter will have 
to cut down on everything.. Which sounds sensible to you? 

lib.. O'B" Sample) What accounts for flavor or taste' in cigarette 

smoke—nicotine, tars, or other ingredients? 78-80 

15a. Which of these 1 six types of filter is most: effective? 81-82 

15b. Which of the six types is the least effective filter? 83 -81 

85-88 
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91-92 

93-96 
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17b. Why do you prefer flush? 99 _ 100 
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17a. Which do: you feel does a better, job; of filtering, the smoke., ^ 
recessed or flush filters? 
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18. If there were no difference between the filtering action of 
recessed and flush filters, which, would' you prefer? 

19. How do■ you think they make room for the air space in a 
recessed filter 1 —by using a shorter filter, or less tobacco?' 

20 a. Which of the things on this list are 1 most important to you 
when choosing a brand of cigarettes? 

20 b. Which do you think has (better tobacco,, etc.), filter 

cigarettes, or non-filter cigarettes, or isn’t there any 
difference? 

20c. ("A" Sample) If filter cigarettes were less expensive than 
non-filter 1 cigarettes,, which do you think you would smoke?. 

20c.. ("3" Sample) If filter cigarettes cost: the same as regular 
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confidence in the effectiveness of filters, as you did a 
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30. Some- brands have menthol in them. Which of the things on 
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Job No. 995 November, 1958 Number 


1. We ere doing a study on how people feel about thing! like 
coffee; tobacco; candy;, and *o on- For example, d«t» you smoke 
( cigarettes? As much as a pack a week? 

. '■ • ( • Smoke cigarettes _ 

Don’t smoke . . 1 . 


111-1 
_ 2 


Don’t know . 


(Skip to3)' 
(Ask 2) 


2«* Did'you used to amoke cigarettes? 

. , - • ; Yes'_ ‘ ... 4 

No _!_ • ■ : 3 


z:. 


Don’t know . 


(Ask b] 
(Skip to 21) 


b. How long ago did you stop smoking cigarettes? 


Leas than 6 months _7' 

6 months—less than 1 year _ 8 

1 year-—less than 2 year*_9 

2 year*—less than 3 years_ L _0 

3 yean or more_1 _ f _X 

Don’t know___Y 


c. What'brand of cigarettes were you smoking then? 

Camel (Reg.)___12—1 

Chesterfield (Reg.) _2 

(King)_3 

Hit Parade (King Fil.)_4 

Kent (King Fil.)_5 

Kooli (Reg. M) __ 6 

(Fil. Nl) __ 7 

L & M (King FiU:___8 

Lucky Strike (Reg.)___9 

M&rlboro (King FilJ)_0 

Old Gold (Reg.)___13-li 

(King)__ 2 

(Fil.)_3 

, . Pall Mall (King)’_ .A 

Parliament (Reg. Fil.)_5 

(King Fill) _ 6 

Philip Morrisi (Reg.)_7 

(King)_ 5 

Raleigh (King) _ 9 

(Fil.) ___..._0 

Salem (FdJ M) .. X 

Spudi (Fil. M>:_Y 

Tareyton (King)'-14-1 

(King FiU_ 2 

Viceroy (King Fil.)_3 

Winston (King Fil.)'_4 

Other Regular_3 

Other King_6 

Other Filter_7 

No regular brand_8 

*•.. Don’t know_9 


County: ___LU__Place:______ 



2<L Why did you stop smoking cigarettes? 

. ' ' \ ' • 



' h! e . f> 


Don’t know__1<*-Y: 


3. Here is a card with'a list of different things on it. Would you 
go down tHe list andltelllme which things you never have or 
don’t : have very often? (HAND RESPONDENT CARD) 


Coffee _12-1 

Highballs or mixed I drink*_2 

Chewing gum_3 : 

Coke or other, soft drinks i--4 

Beer or ale-- 5 

Wine_6 

Candy- 7 

Cigarettes - 8 

Don’t know-9 
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r.'-gf.-./,.' 


- -3U. 


ha^c\, r 




' ?,** *J~' y *: 

■"* ,; US, ' 

■■ ' 


i^a.'. S. > ,;J 


4* Here are some situations In which ypu might particularly want lome of the things on the list. 


b:^|| 


a. It's a beautiful evening and you are 
; sitting alone enjoying the tight of a 

full moon in a dear sky. If you could 
>, have any one of the things on the 
hat, which would you want? _ 

b. Suppoting you were driving a car and, 
through no fault of your own, you nar- 

, . rowly missed hitting a child and as a 
result were pretty shaken and nervous. 
If you could have any one of the things 
• on the list, which would you want? _. 


c. You are working late on a long job and 
there is still another hour's work to do. 
You take a break for a few minutes be¬ 
fore going on to finishj IF you could 
have any one of the things on the list, 
which i would you want? _ 


<L Itfs a nice, tunny but cool day in No¬ 
vember. You have just hnished playing 
some outdoor game which you enjoy. 

If you could have any: one of the thing* 

on the list, which , would you want? _ _ 16-! 


5. What is it you like about (each thing used in 3!)? What good 
effects, does it have on you? Anything else? 


Don’t know_24-Y 


Highball or mixed drink 


Coke or other soft dfink 


6. IF I were to say just 'The City of Boston” to you, several things 
might come to mind. For example, you might think of the 
Boston Tea ParCyi, Harvard University;. baked beans, or a 
number of; other, thing*. .Oh the other hand! the word I ’'Butter” 
might bring to your mind. the words "eggs;” or "margarine,’,’ 
or "buttercups,” or "fat,” or. "yellow^” or something else. Now, 
what comes to your mind when I say cigarettes? 


Don’t know_28-Y 
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Page 4 


1 11 *- Forgetting about length, price, health and everything *!s«. except 
taste, which brand of cigarettes do you i think; has the best taste? 


^ ^ Camel ____ 

? - V Chesterfield _ 


Hit Parade (Filter) 



b. 

c. 

<L ! ui- 



Best 

Worst 

Best 

Worst 

filter 

filter 

taste 

taste 

taste 

taste 

_48-1 

*_ 31^1 

._. 54-1 

_57^1 

_*_2 

*_2 

___2 

_2 



_3 

3 


j 

\ ■ V- . V5 -V 






Kent (Filter) v 

4 

‘ 4 

4 

4' 


3 ,, . 






Kool (Non-filter) 

• 5 

* V 




V'r^ V .-(Filter) * *•" 

' 6 

A 

6 

6 








■h, L & Mi (Filter) 

7 

7 

7 

7 


R;- £ .,... • . . 






^ Lucky Strike_ 

__*■._8 

•_8 

_8 

_8 


Marlboro (Filter) 

9 

9 

9 

9 


Old Gold (Non-filter) 

_*_0 

*_0 

.. .... 0 

_0 


(Filter) i .... 

_X 

X 

X 

_X 


Pall Mall_ 

_* _.Y 

• Y 

Y 

Y : 


Parliament (Filter)! 

_49-1 

— 52-3 

. 55-1 

5:8-1 


Philip Morris 

.* 2 

* _2: 

2 

2 


Raleigh (Non-filter): 

* . 3 

*:_3; 

_3 

i 

1 



4 

4! 

4 

4 


Salem (Filter): 

5 

_.5 

_5 

_3 


Spud ('Filter)_ 


_6 

_ 6 

_6 


Tareyton > (Non-ifilter.) 

_*_7 

* -7 

_7 

- 7 \ 


(Filter) _ 

. .8 

_8 

8 



---Viceroy (Filter);_ 


_9 

_ S 

_8. j 

- ! »■ i 


Winston 1 (Filter)._ 

_:_ 0 

_0 

_ u 

0 ! 


Other non-filtei 

_*_50-1 

* .53-1 

.. 56-1 

1 

-.59-1 


Other filter._ 

2 

_2 

_2 

_2 


All menthol (vol.) _ 

__3 

* 3 

... 3 

3 


All fillers (ivoL) _ 

4 

_4 

_4 

1 

4 


All non-fillers (voL) 

_•_5 

*_5 

_ 5 



Don’t know_ 

_6 

__ 6 

_6 

6 l 


b. Which brand of cigarettes do you think has the w 

orst taste 

9 


(RECORD ABOVE) 






c. (ASK ONLY IF NON 

FILTER BRAND 

(*■»: MENTIONED IN 

a) Which i 


brand of filter cigarettes do you thin 

k has the : best: taste? 

(RECORD i 


12a- Which'brand of filter tips do you think 1 has the 
most effective filter? 


Hit Paradi _ 

Kent _ 

Kooll_ 

L & M _ 

Marlboro _ 

Old Gold_ 

Parliament_ 

Raleigh _ 

Salem_ 

Spud_ 

Tareytoni_ 

Viceroy _ 

Winston _ 

Other_ 

Don’t know _ 


b. Which brand of filter tips! do you think has the 
least effective filter? {RECORD ABOVE) 


133. Which do. voui fbeli is the most important factor 
in reducing: the amount of tar and nicotine: ypu 
get from filter cigarette*—the tobacco used in the 
cigarette or the filter? 


Tobacco. . 

Filter ... _ 

Both equal I (ivol.) 
Don’t know _ 


b. How about:as far as the taste of the filter cigarette 
goes-—which is more important, the tobacco, or 
the filter? (RECORD ABOVE) 

14. As i you probably know, there are. a number of 
different, substances in cigarette: smoke; as you 
understand it,, what do filters do—out down on 
everything in the smoke, or do they cut: down. on 
certain particular, things im the smoke and let. the 
other things come through the filter? 

Equally on everything ..65—1 

Cut down on particular things ....... 2 

Depends on. the filter (volJ) _ 3 

Don’t: know _ __4 


d- (ASK ONLY IF NON-FILTER BRAND {*) MENTIONED IN b) Which 
brand of filter tips has the worst taste? (RECORD ABOVE) 
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Page 5 


l!5a. Here La a card with a description of *i* different type* of 
„ , filters. Just on the:boats ofi what *eem* most *ensible to you, 

’ .’;;; which cigarette would you think has the most effective filter? 

■- .:).. (HAND RESPONDENT CARD!) t ,, w , s -, ,>51^ 

;: -Ji. •;*■ f ■ ^ '?>$* x* ^*. *• r-r»<j^ ! 

V ^ X '" : ' 

r ■ ' ’■. : effect!v» 




Cigarette A—with a greater -X*i t*--'T X 
■>-. number of strands in the *“>!• ~ 

■' filter _ . .._:_ ..--lx 66-1 — 


.Cigarette B—with a new 
type of filter material 

Cigarette C—with a longer 
V filter —-.- 


~ Cigarette ID-which has 

' t , *p«cial chemical* sprayed 

i V nn tka Aff af maUniti 


.r ::~ji 


Cigarette E 
^ . menthol ii 

Cigarette F- 


— which 1 has 

V 

* ‘ V’ 

5 " 

5 



w- \ 



-which has uni 

- ^ 



ly packed filter 

_6 _ 

_ 6 



Cigarette G-a two-section 

filter with different types 
of material in each section_7 

Don’t know___8 




14*. Some brand* of filter tip* have what they call recessed filter*- 

•V^Li filter* made with an *ur *pace between the end of the filter 
material and the acTual end of the cigarette; other* have 
flush filter*-'—the filter material i* cut off even with the end! 
-of the cigarette. Which would ! you! prefer— recessed filter* 
. or flush filter*? •* - 

V ' • XX-'.' 16a. ■ 


Receded 

>yi. 


Flush 


_68-l 

i-j.2 


— iz^ 


; t 


No difference 
Don’t know _ 


(Ask 

b) ... 

tX*.. 

(Skip 

to 17) 


__6 


(Ask 

17b) 


75J 


(Skip 
to 19) 


- v “flr r * .. »'iviatv.r " 

Why do you prefer (receaa-edj flushiMfilters? 


fiVFr ;• 

sjj. 


xXVd-* ‘ ^ >T ‘■?*' 


>- '69- 

a* d 1 hwT 

*- - y r* . i:^M '.yurt , 

1 to . l \t <, 

a... 70 _-^ 


Don’t .know_ 


_70-Y 


Which one of the cigarenes on that list do>you think would 
have the least effective filter? {RECORD ABOVE) 


L 
t 
I ' 

L ‘ 

L 

L 

L 

L 

l.__ 


' ^ 

*s a/'V 




V7a- Leaving aiidi all of the other aspect* of filter* and how 
you feel! about them-—which db you feel dbe* the: better job 
of filtering the fmoke^, recessed filter* or flush filter*? 

(RECORD ABOVE) 


b. Why db you think (recessed, flfish!) filter* do a better job 
of filtering the imoke? v. ■ 

i n*. ;e : ' * . V : 1 *>” V ? ->1j. U *%■'■ > 'i. - 1 -■»■*’'•>: 

.>:■?"J it! ivn,—..ri •''--■Z .v..-- r. n- rifa^-s 


Don’t know- 


72- 


_72-rY 


(HF HAS PREFERENCE IN 1 6a AND SAME PREFERENCE IN 17o, 
ASK 18; OTHERWISE. SKIP TO 193 

18, If there were no difference between the: filtering action of re¬ 
cessed and flush filter*; which would you prefer? 


Recessed 
Flush _ 


75-1 

_2 


No: difference 
Don’t: know _ 


19. How do you think they make room for the air rpace in a 
recessed filter—by using a shorter filter or by using leas 

tobacco: in the cigarette? 

Shorter' filter _5 

Les* tobacco _6 

Both (vol.) _ 7 

Don’t know _8 


— ,x 

- * 

;• 


< >4^ ; - 


- T "- ' 


V ’ . ‘ ‘ ' ■ - ' _ " ^ ^ J. X ‘ -^.V ~ J - * ‘ ■- . t ^ ‘ * " V ’ ’ 

" ^r : :;SMi^e:tl.ftps://yAAwwJndustrydocuments.ucsf.edu/docs/rirl^^ 
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20a. Which of the things on this list are the two or three moa 
important factors to you when choosing a brand of ciga- 
■*-. rettes? (HAND RESPONDENT CARD} 

b. 


’ Most 
important 

factor Filters 

Non¬ 

filters 

No difference 

or 

don’t know 

Better tobacco_11—1 _12-1 

_2 

3 

Less nicotine _2 4 

3 

8 

Less tar 3 7 

8 

9 

Nicer looking 4 0 

X 

Y 

Better for you _5 13^-1 

2 

i - ■ v 

Less irritating 6 4 


6 

Milder smoking_7 7 

A 

o 

Less expensive _8 _0 

_X 

(Aske)_Y (Ask e] 

Feel better in 

yDur mouth_9 _14-1 

2 

_3 

Better flavor _0 _4 

3 

___6 

Easier on 

your lungs X_7 

__8 

_9 

Ndne or 

don’t' know_Y _0 

_X 

__Y 


CASK ABOUT EACH ITiEM ON KJIST.)« 


h. Whichi do: you'think' Has (Better tobacco, etc.) , filter ciga¬ 
rettes or non-filler cigarettes, or don't you think: there ii 
any difference? (RECORD ABOVE} 


(DO NOT ASK IF FILTERS MARKED ’ LESS EXPENSIVE” 
IN QUESTION 20b.I 


C. There is a real possibility, that filter cigarettes will soon he 
less: expensive than non-filter cigarettesj IF filter cigarettes 
were t^ss: expensive which!. do: you. think you i would! smoke? 1 


Filters _ 

Nonrfilfers _ 

Don’t know _ 


15-1 

_ 2 

3 


I 


Source: https://ww^jndustrydocuments.ucsf.edu/docs/nrhk0000 
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JV # ,. ijii 'i iV It -vuv jfc^ui% 


21. This is a question about *otneththg which might happen in 
the future. There u a pouibility that a completely different 
flavor could be added to cigarette taste. Would you be inter- 
* «9ted in trying a cigarette with any of these flavors added? 
(HAND RESPONDENT CARD* (If "ya*"l Which flavor* 
would you like to try? . t: t ; , 

; l^;q£Tayr'.^Jrr LiVe ,-:\i i 


—.—-17-1 \ 

. 1 


^V,.. 't-i*-*.' ;Vrf Orange 

* V . ’ - ’ ' Lemon - 

\ - ■ r *^* >*&}• :•.. 

’ • 'C-- . l.\ f *V Apple _ 


•■ >: .'Pineapple -4 

*j.-Kfiiftix fejrhrr- * auiy v. 

.^4 Jfjl&n,- ^t;W^£ h * rr7 . ■ v - ’- ; " 3 

V ’;■■ . Vfr'i-T Strawberry . ’ —6 

i .• /"-Of 1 * 

• . Ra,pUrry ;—- 7 

*' Peppermint _8 

’ - \tt ci vi^-^ * . 

.,, «.£•> Spearmint _9 


[NON-SMOKERS 
SKIP TO 46) 


(ALL OTHERS 
-18-1. CONTINUE) 


23: When filter* are available, do ypu ever amok* non-filter»?i 

I'* •; v'.y ; | 1 - Yea _L_1T—20-1 V, 


•>..*•. ’ Don’t know _ 


■ ^ • v * u 

(ki.ar^/ei 


_—_3 .,ii~ ; 

: tr.vtwat- * v* ■ * r _ 


24. Which dd you really enjoy the moat—filter* or non-filtera? y 

13£, a; • ' jA**^*a . ., , . i.-J?;. 

: ; % “ ; V'i : Filter* _ _—_ 4 . Vr /-) '* • 

cf\f.£ Non-filter* -■ ' 1 1—- - 3 . *'* -■* 

.w_,No difference (yol.) _—6^^ 

: r Don’t know _ Ll_1_ 7 - > pv* *> 


\ j.- * i'f- ■: ; 1 j *--sa .♦K*,*' 

25a- If it were proven that filter cigarette* were no better for your 
health than non-filter*, which do you think; you would 
amokev filter* or non-filten? • - 

, .niter* __8 i (As kb) 


(Skip fa 27) 


b. W’hy. do you i think you would continue to rmoke filter*? 


Don’t know:_ 22 -Y 


• rf-<- - , - i. . . . ■;. .,■■ ■ , . - ' 

i .*f- r* : * '■ 

22 ® What type of cigarette do you amoke mort often-^—falter tip 
*'■ or non-filter tip*? 

'A?' 1 ' ?' .4 f. 

*■■/.. Filter*_„19-1 (Ask b) 


. • Non-filter*; _ 

'i • ? , . 

»-i ‘ -i Both equally (voL) 

- Don’t know _ 


-4 (Skip to 271 


26. QUESTION OMITTED 


- b. How long have you been amoking filter tip* regularly,? 


Le*a than 3 month*_ 

3 month* - le» than 6 month* ... 

6 month* - leu than 1 year- 

1 year- leu than 2 year*- 

2 year*-leu than 4 year*- 

4 year* - leu than 6 year* - 


6 years or more 
(/VC*A ! “.Don't know- 


cTlJ : ./'* I 1 ) . v.i, ■*■ r < - 




.•v^8Qyr.gerhttps://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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27. What brand of cigarette* do you smoke most often? 

/ ^ Camel (Reg.) .-!_24-1 \ 

r Chesterfield (Reg.)_ 

(King) -———3.' (Ask 28) 

Hit Parade (King Fil.) _ - 4\ . 

Ji ' Kent (King Fil.) _u_5 

. Kool (Reg. M)—-- 6 ! (Skip to 29)' 

. (FUJ.M)'_ 7\ 

■^■- r; L :a: Ml (King FiU) _ is) 

t '~ i ' ‘ ’ Lackey Strike (Reg.) __ 9/ 28) 

yS rV-' R?» 1 Marlboro (King Fil.)'_0) 

i Newport (King FIL);---Xj ( « ki . - 

v Oasu (King kl). ___vj' l5k,p 

—Vv v Old Gold {Reg.) _ v > ~ 23-1 \ 

■, (King)-----2-1 

(PU.)-____3/ 

<-“* p aU MalI (King) __ 4 r 

' Parliament (Reg- Fill)-5\ (Ask 28) 

SC** •-«. *. * < {King ■ FiL) __!_6 / 

iv;,' -Philip Morris <Rt>g .) — ' ' . ?! * J 

•' T!■ (King): ___?_- 8 y 

: . " ” >.* ^Raleigh (King)___9 I 


(Skip to 29) 



J.v 1 - > 

(FiU 

_0/ 



Salem (Fil. MD_ 

——x? 



Spud (Fil. M) . 

-Y\ 



Tareylon (King) 

_ 26-1 \ 



(King Fil.)- 

_2 1 



Viceroy (King ;Fil.) i_ 

_ 3,/ 



Winston (King Fil.)_ 

_ 4 \ 

Other 

Reg. 

(Write in) 

_5:( 

Other 

King 

(Write in) _ 

_ 6] 

Other 

Filter 

(Write in) . . 

... 7 / 


No regular, brand ...8/ 

_ . , oi (Skip to 29) 

Don t know---9 ), 

28j Suppose you were out of cigarettes: and the only, ones you 
could buy were mentholated! which brand db you think you 
wouldl buy?: 

28. 29. 

Would smoke Tried 


Kool'(Filter.) . 

. .. . 27-11 

_28—1 


. ... . 2 

2 

Newport ... 

_ 3 

_3 


4 

4 

Salem _ . _ 

_5 

V 

Spudl _ 

_6 


None _ 

7 

_ 7 

Don’t know _ 

_8 

_8 


29, Which of the (other) mentholated filter, tip brands have you' I 
tried? (RECORD ABOVE) I 

33a. Now. would vou look at this list of advertising slogans and 
CARD. READ SLOGAN TO RESPONDENT) 


A thinking: man’s: filter and a 

smoking man's'taste _ 33—1 

Fd walk a mile for a ” __ 2 

Pleasure up _ _ ... 3 

It’s what’s up ' front: that counts _ ,_4 

No filter feedback _ 5 


30. Some brands of cigarettes have menthol in them. Which of 
, the things on this list do you think are the reasons some 
brands have menthol? (HAND RESPONDENT CARD!) Any 

e:j.■others? . . . ■ . r . „ 


To give it • 

different taste -2 

Tocool off the smoke 

To give it a fresh 

taste - 


: f.. : > ' % ; m 1"*» 

To cover up cheaper 
tobacco ■ 


To: improve filtration-5 

t To ease smoker’s 

throat-6 


31a. Do you think they are making menthol I cigarettes better 
tasting than they used to be, or ane they just' about the 
same as they used to he? ...... ^ 


Kool (Filter) _ 
(Regular) 

Newport -- 

Oasis... 


Better___._ 

_30^1 (Aikb) 

■ w vl 

(Skip 

Same ... ' . 

-- 2 fro 321 1 

Some brands better 

Y 

(voL) 1 

-3 


> (Aik b) 

Some better, some 


worse (vol.) — 

_4/ 

Some brands worse 

) 

(vol.) - 

_5 (Skip 


v to 32) 

Don’t know 

.. 6) 

•ntholated cigarettes 

are better tasting? 

3I-li Salem 

_ 5 


Spud 

None 

Don’t know 


32. Would! you read dbwn this list: and! then tell me which ones 
best describe a good mentholated I cigarette? (HAND RE-. 
SPONDENT CARD) 


Lightly mentholated _ 3.2-1 

Really cool tasting_2 

Mint' flavored!_3 


Mild tobacco--- 4 

Full menthol flavor ..5 


None or. don’t know . 


which, ones:you have ever heard of?. (HA'ND RESPONDENT 
b. 

Brand name 


The first cigarette which meets 
the standards ofi U. S. Test¬ 
ing Company_._ 

Live modem, smoke ”-' 


(ASK ABOUT EACH SLOGAN MARKED "HEARD OF”) 

b. What brand of cigarettes uses.this slogan?; (READ SLOGAN TO RESPONDENT) (WRITE IN BRAND NAME ABOVE) 
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0:[_ 

rt *. 

~r7-x£ii 




mm 

^gp 

■mm 


assert 


•||||i 

Ik : 

'^tPif: 

£3£r$ 

-^V-‘V- 3 


’'»JrhP\.Ufj(|- 

' V-;; 'j 


?Cfo. • 

-mi’ 






•.*r-- ? j. :/^' 


’ • ' .' i.Pj*» 9 . ' j" 


*- r-*» w v ^ 

<2-1 ^ <,^w_ 


nxi*****] 


34. Kecessed filers #r# often advertised as being "Cleaner smoking.” What do 
-'tv you think they mean by that'—that they are lew messy or better for you 

t rV *z or what? J --•s.- * »r s *V%* ‘"“Y; ’ " ' 

’ ^ v^jV »:• ■■■--,,.-Cflt'-xn. ;,**-h '*£'.> ';V.‘^';-* %■".. Lest messy---41-1 

*•; t . •; • w/ha'V. ■ -t?.v ; ' ■‘JziJ 9 -- J7sh ti’ • * 

T -. v ^roC ' .*.'•2 1 . ’'i Better for you-li-1-2 

^ h _ . • r> "*\ • - " V kil tsirto=t^5?>r* V- '• ' A * ** 

- Other -------41- 

•• - ..Wj ; “'T-v; v- -'• (writ* in) 

.v:;^^r-;•* i>° Q,{biow - 4J - Y 

„ 35. Are there any brands (beside* yotir regular brand) that you smok* occa- 
aionaliy,? *, .>Vi », r T:-M*£d4rt|rt■ ' ■’ 'vi»*ji,Ah*.- -• ; 

35< - ""ft ' 36 "- ’ - •. -■-— ' t'Kte . 

, > : ^ Brand Brand amoked ( ' Couple . , 

, , ^ ■ ; -' '[ u *r‘' > smoked J ' before ' * of year* * . . . ‘P"* 

v *“£ j 4^^*-“^^occasionally regu lar brand from now i *K ®| 

: «•>'.■».' 7^TL*« - - i :<y 

. 'fV; Camel (R*g.) / ■ ~-42-l * ^ -43-1,, s ; ‘ —48-1 ’ 

&■■ Chesterfield ORegJ —* 2 '**^ 'LS. -2\ -2 '*. *,. 

-o "K, •'•‘v:. ,<*“»> - ZT 3 .j ).. ; .V 1 ' ; V>--: 

<j ’ Hit Parade (King fiJL)-4! 4 ^ ae » j —r- 4 , ., ’ -—-4 „ ,- : v> <> 

r Kent (King 61.): . ..5 --3 --5 ° 

V - Kool (Reg. M> A-Jg* *^>^--1-6 ^ 6 

>i: '.^r;)>" (FiL.MD - -^-r-7 /.;•• v 

. t?. .'t L & M (King fiL) -——8 . “-8 _ ’ 

V'Lucky Strike (Reg.)_5 T ^^ ... 9 —- 9 rCV< ^ ^ ' 

r J >;, Marlboro (King fill.) ___0 • -0 1 _ --0 

T J Newport (King ; LL); X ’ . -X X 

^ Oasis (IGng fiL) -i—Y -Y '• . -■ ■ Y ^ '. 

V - Old Gold (Reg.) _„43—1 ” 46-1' 49-1 * v " s 

ir^.-U'V i (King) . ..-....2 •'•_;—21 •>'> —-2: 

y* icri* ^(fiU __j__5 _3 ' -3' 

, Pall MaU (King) _4 -4\- (Aji( -4! 

'.^■’.Parliament (Reg. fiL)-3 --3' 

r '" - (King hi.):_6 _ 6i -6: 

Philip Morris (Reg.) 7-71 7 

* (King)_8 " __el -8 

t :* ■*- Raliigh (King)_9 :_91 --9: 

(ifil.) _0 -_Ol -■ -0: 

Salem > (fiL M) _X , _XI -X; 


XXX 

XXX 

XXX (WRITE IN 
_8 BELOW] 


- 4 V (Ask 
~ 5 / 36b): 



44-1 

* (KW fil'V . 

. . 2 



4 


■ . -it *••. 

5 


6 


' 7 

Other _ XXXX 

*11-. 1 > i 

9 

' ^ No regular brand _ 

_0 


: i; 

L! 

'll 

L 
. L 
L 


; , 3t .Don’t know ’ • X . ..._X ); 47J X ^ ' 

. ■ ■ ■ •-' ..in 

36a- Nbw going back to your regular brand—what brand did 1 you i smoke most 
v ‘ often before (brand in 27)? ( RECORD ABOVE) 

b. Why did you switch from_£brand iin 36aL to (brand_iri _27)j7 

-.m ** vt 1 -• _r/.‘U*.+: 1)- 7 

nl;^ .hr ■ w,v s ■ 


Don’t know_ 


37. What cigarettes do you think you’ll be smoking a couple of year* from now? 
(IRECORD ABOVE) 

53- 


38. How long have you been smoking your pre>- 
ent brand: (Brand smoked '’incut often” in 

^’27) . . V.- 

than 3 month* , , :c_ 56-l 

I ■* ■ *^4 3 months—less than ^ * V 

.1 . ^ 6 months __—L —2 

-j-. . :v t; *‘6 months—less than 1 year^_3 

” _ • . ^ 1 year—les* than 2 year*- '.4 

■ C j 2 year*—lr» than 4 year*-~3 

v v .'<4 year*—less than 6 year*_6 

•■ 6 year* or mor*__7 

V ,., y | Has no regular brand (voL) —8: 
v/v * / ( j: aj ■ Don’t know '111--9 .. 

Q 39*- In a sense everyone i* a gambler—every; time 
we cross the street there is a ichance that we 
will get hit by a car. Assuming a person 
•e-* »t : - t j ( ^ i a Q 0 j following things, which on# 
of these activities do ypu think is most dan¬ 
gerous to life? (HAND RESPONDENT, 

;• -;i' Lr^ CARD) ,: ..:, ‘ aj ' b. 

Iy ,‘ Most, '-v*-;..' 4 - Least 

..•••. - 'j^ nggrpua 4 dangerous 

.Riding in an ..... -• -y*a H’ , 

i* ' airplane _1.37-1 .>**% 38-1 

. • Taking a trip in V.aCI ‘ ^ 

a car --- 2 ; ^ I. i..'2 ' 

Smoking a pack or more : v* .yr v - ' ’ 

i of cigarettes a day _3 ’ '**' ’ ’-—^-3 

j Qlmblng in and out " ii:j * 

of a bath tub - 4 4! 

Going for a long swim Probe for 

in a large lake_ 5 Second-3' 

Don’t know_8 8 

b. Which one is least dingerous? (RECORD: 

ABOVE) 

40^. Who would you be most apt to believe if 
one of these organizations: said there was 
no connection whatsoever between lung can¬ 
cer and cigarette smoking? (HAND RE¬ 
SPONDENT CARD) 

*j b. 


The Food and Drug Research 

Labs., Inc._ 59-1-60-1 

American Cancer Society'-2 2 

U. S- Department of Health:-3 3' 

American Medical. Association-4-4! 

Sloan-Kettering Research i 

Laboratory-—5 3; 

T J. Testing Company _1_—111—!—6 __—— 6 

Tobacco Industry Research * 

Council .- — — 4 7 J—— —7 

Don’t know -—-8' -8 

b. Which one would I vou be least likely to: 
believe? (RECORD ABOVE) 

41a. Cigarettes! are now sold in three different 
lengths—regular size in paper packages, long 
size, these are the ones that come m hard 
' v boxes, and king size; in paper packages. 
What' different sue* are available in your 
t. . brand? 

I. b. 

, lf . . , • Available Usually,buy , 

Regular_ ——61—1 6 

Long - 2-7 

'King..__3_8 

Has no r.egylar 

■ i ‘ brand (vol.) _4 9 

Don’t know _ 5 0 

b. (IF MORE THAN ONE SIZE AVAILABLE) 

WHat length do you usually buy? IRECORO 
, ABOVE) 






- L , -4v, , 

4 


- ■ • 


-- ; 

■ "rvXr^i x >- 

* 
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P*ge 10 


I 

l] 

Ij'I 

I 

r 


42*. There are different type* of packages on the market— 
namely,, soft packs and the hard box type package. What 
types of package are available in your brand?; 


b. 


Available 


Usually buv 


> 

Soft pack only_ 

_62-1 

l _ 

a ,Hand box only _ 

__2} 

X 


* ti .-»*»■ •! 

r - 

f < Rrtlk 

3\ 

■ 

Has no regular 

... 


brand (vol.) _ 

-4( 


'■ H Don’t know _ 

■ .... 5> 


(Skip 
to 43): 


6 (Ask cl 
_7 (Skip to 431 

_8 (A*ke) 


(Ask b) XXXX 


-9 (Skip to 4311 


‘ J b. What type of package do you usually buy? (RECORD 1 
. ^ ABOVE) a - 

c Did you evet regularly buy your brand in the hard box? : 
, ..,*v ; Ye#_0 (Aikdl 


No _ 

Don’t know 


_Y. 


(Skip to 431 


d. What made you 1 start buying your regular brand in the 
soft package again? 


Don’t know ... 


64- 


. 64-Y 


the box type packager 



65-1 

Long _ _ 

__2 

V 

No difference 

(Vol.) 4 

Don’t; know, . 

3 

you prefer, the 

soft pack or 

Hard pack 

. ... .... . 6 

Soft pack . 


Parliament 


pack (vol.) 

-8 

Don’t know ... 

.9 


43a. If your brand 1 offered a choice of both hard and soft 
packages and in all three length*—regular., long sure and 
king siae—wHat length. would you dually; prefer to smoke? 


44. Now just to turn up (l Fd like to read you some statements and 
ask you whether you agree or disagree with each ont 


The first one is: 


Agree Disagree 


Don’t 

know 


a. Filter-tip cigarettes are no 

safer than non-filters__ 

b. Filler tip cigarettes use a 

66-1 

2 

3 

4 

5 

6 

c. Cigarettes taste better 

7 

_8 

9 

. <L Filter cigarettes cause ypu 

0 

X 

Y 

*j They could make better 

67-1 

2 

. 3 

f t Cigarettes may be harm, 
fill, but Fm not going 

» i b- 

4 


6 

g. As long as you are care¬ 
ful not to smoke too 
much, cigarettes won’t; 
do you 1 any real harm 

.. LJ , 

Ll; 

_8 

I. Q 

h. Filter-tip cigarettes use a 
cheaper grade of tobac- 

0 

X 

_Y 

45a- Changing the subject for a minute. How do you feel about 
the recession?; Would you say it’s about' over, or that we 
have a. long; way to go?; 




..2 

b^ Would you tell me which: of; 

Don't know ._ 

the statements 1 on 

3 

this card 


applies to you? (HAND RESPONDENT CARD) 

I or someone in my. immediate family has been out 

of work at some time during:this past year;__69-1 

Whili; no one in our family has been out of work 
during ;the past year, our family: income has been 
less than iti was a year ago ---2 

Our family, income was the same thinyear as itwas 

■ year ago_ 3 

Our family; income was higher this year than it was 

a year ago _ 4 

Don’t know ...._5 

46 a. Nbw just a few questions for tabulating purposes—are i you 
married or ainglfe? 

Married_74—1 (Ask b) 

Single-2| (skl(( 

Widowed or divorced _3| ^ ^ 

bi. Does your (husband, wife) smoke?' 

Yes’_4 

No ___3: 

Don’t know _6 

47. What is the last grade of school you finished-—not including 
special courses like art or secretarial? 

No school .._..7 

Grade school 1 _8 

High school _9 

College __0 
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Job No., 995 November, 1958 Number_ County _Place . 

1. We are doing a study on how people feel about thingsilike 2d- Why did you atop smoking cigarettes? 


1. We are doing a study on how people feel about things i like 
coffee, tobacco, candy, and so on. For example, do you smoke 
cigarettes? A* much as a pack a week? 


Smoke cigarettes ._11-1 (J 

Ddn’t smoke _2 Y 

Don’t know_1' 

2a- Did you used, to smoke cigarettes? 

Yes_4 U 

Nd _5 ) 

(S 

Don't know_ - _ 6 ) 

b. How long ago did you stop smoking cigarettes? 

Less than 6 months_ 7 

6; months-*— less than 1 year _8 

1 year,—less than 2 years _9 

2 years—less than 3 years _0 

3 years or more_X 

Don't know._Y 

c. What brand of cigarettes were you smoking then? 

CamellfReg.)_ 


(Skip to 3) 
(Ask 2) 


(Ask b) 

(Skip to 21)! 


Chesterfield (Reg.) 1 

('King) 1 


3: Mere is a card with a list'of different things on 
go down the list and tell me which'things you 
don’t have very often? (HAND RESPONDENT! 


it. Would you 
never have or 

CARD) 



4 


12-1 


_5 





Highballs or mixed drinks_ 

_2: 

Kool (Reg. M) .. . 

_6 



< Fil M ! > 


Chewing: gun 

3 

L & M (King Fd.) 

8 

__ 


Lucky Strike (Reg.) 

_ 9 



Marlboro (King Fil.)'_ 

0 

Beer or ale 

_3 

Old Gold (iReg.) 

_13wl 

\X l n r 

f. 

(King) 

_ 2 





Candy 

_ 7 

(FID) . 

3 



Pall Mall (King) __ 

4 

Cigarettes 

8 


Parliament! (Reg. Fil.)! _ 

(iKmg Fil.) 1 _ 

Philip Morris (Reg.) __ 

(King)- 

Raleigh (King)'_ 

(Fil.)_ 

Salem (Fil. M)_ 

Spud (Fil. M) __._ 

Tareyton (King)__ 

(King FilJ)! _ 

Viceroy (King Fil.):_ 

Winston (King Fil.)___ 


Other Rtgulkr _ 

Other King_ 

Other Filter_ 

No regular brand _ 

Don’t know _ 


Source: https://ww>|M ! «jj| 4 str y c locuments.ucsf.edu/docs/nrh^pOOO 
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4- Here are some: situations in which you might particularly want: some of' the thing* on the Hsti 


a- It’* i a beautiful evening and you are 
sitting alone; enjoying the sight of a 
full moon in a dear sky. If you could I 
have: any one of the things on the 
Ii*t, which, would you want?_ 

b. Supposing you were driving a car and, 

through no fault of your own, you nar¬ 
rowly missed hitting a child and a* a 
result were : pretty shaken and nervous. 
If you could have any one of the thing* 
on the Ust pi which would you want?_ 

c. You are working late on a long job and I 

there isstiil another hour’s work: to do., 
You take a break for a i few minutes be¬ 
fore going on to finish. If you could I 
have any one of the things on the list* 
which would you want?_ 


Coffee 


_1*M 


High¬ 
ball lor 
mixed 
Gum drink 


Coke 


•oft 

drink 


Wine Candy 


Ciga¬ 

rettes 


None 


don’t 

know 


_7 _8 


.6 


-.7 _81 


.15-1 


_5_6 


dJ It’s a nice, sunny but coohday: in . No¬ 
vember. You i have just finished . playing 
some outdoor game which you enjoy. 

If you could have any one of the thing* 

on i the Hit* which would you want? ._._16—1 


5, What is it you like about : (each thing used in 3)? What good 
effects does it have on you? Anything else? 


Highball or mixed drink 


Coke or other soft drink 


17- 

18 - 

Don’t know_18-Y 

19 - 

20 - 

Don’t know_20-Y 

211 - 

22 - 

Don’t know:_22-Y 


5*, (tout.) 

Beer or ale 


23- 

24- 

Don't know_24-Y 


Cigarettes 


Don’t know_ 


26-Y 


28 - 

Don’t know:_28-Y 


I 


..7 _81 __9 


4. , If I were to: say just "The: City of Boston” to you, several things 
might come to mind. For example, you might think ofi the 
Boston Tea Pirty, Harvard University,, baked beans, or a 
number of: other things. Oh.the other handithe word I'Butter” 
might bring to : your mind i the words "eggs/’ or "margarine,” 
or "buttercups,” or "fat,” or "yellow,” 1 or something else. Now, 
whet comes to your mind when I 1 say cigarettes? 


27- 


Source: https://ww|«^strydocuments.ucsf.edu/docs/nrl^OOOO 
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Pig* 3 


• V- 

:va>.v •' 

••; ,v .%*>.: : 




;7V Ar^~‘ ’ 




ii 


7«. Now TU itart Mme sentence* and ask you to finish them for 
me. Here ii the; start of the first sentence and when I stop 
talking you just finish it with whatever pops into your head. 
. iVT™ 3 * cig,rett * of day ii the one I have when 




It 

: I 
I 

j L 

I L 

ii 

! L 

H 

l* 

j L 


•-r-vc.V-. >: r t - : A, 29- 

30- 

Nothing or don’t know_30-Y 


b. Here** the next one: M I am inclined to smoke more; when 
I’m__** 


- Nothing or don’t know_32-Y 

c, "The trouble with cigarettes is that they_1_" 


Nothing or don’t know_344-Y 


<L "Every, once; in a while a cigarene tastes unusually good. 
With me it J s when_” 


Nothing or don’t know_3&-Y 

e. "The advertising for cigarettes is_" 


Nothing or don’t know_3^-Y 

f. "I would smoke more if they,-” 


Nothing or don’t know .„.4tb-Y 


8, How many cigarettes do you usually smoke a day? 

6 or leae - 

, 7-13 Wi pack) _ 

: - 16 * 23 (pack) _ 

26*35 U»/ 2 packs) 

J J 36 - 43 (2 packs) _ 

’ 46.55 (2i/ 2 packs) 

36 or mnr#_ 

Don’t know _ 


9. Are you smoking more than you did a year ago, (cu, or do you 
smoke just about the same amount as you did a year ago? 


ASK FIRST ABOUT HIGHBALL_42-X 

ASK FIRST ABOUT SOFT DRINKS_-Y 

10^* Would: you read dowm this list and teLI me which of 
thes* words and phrases you would use to describe a. 
really good (High!; ball or cocktail) (Soft drink)? 

(HAND RESPONDENT CARD) Any'others? : 

a. b, c. 


Highball or 

Cocktail Cigarettes Soft Drinks 


Distinctive 

. 42-1 

Q 

3 

2 

Mildi 

3 

Gives you a lift 

4 

Mellow 

4 

Rich flavor 

6 

Cooi: 

7 

Has a good aroma 

ft 

Gentle , , 

_9 

Satisfying 

___43-1 

No • impurities_ 

_ 2 . 

Sweet 

t 

Relaxing 

_ 4. 

Freshly made 

__3 

Don’t ever use: (vol.) 

_6 

Other or don’t iknow 

7 


b. How about a really good cigarette? (RECORD ABOVE) Any 
others? 


C. How about (Soft drinks) (High balls or, cocktails) i I RECORD 
ABOVE) Any others? " ' 


:> Source: https://wwv)^dustrydbcuments,ucsf.edg/docs7nrhll<0()‘ci0- ' 
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11 a- Forgetting about length, price, healiHi and everything else except 
taste, which brand of cigarettes do you think has the best taste? 




a. 

b. 

c. 

A 





Be*t 

Worst 



Be St 

Worst 

filter 

filter 



taste 

taste 

taste 

taste 

Camel 1 

_*_ 

_48-1 

•-.31^1 

... 54-1 

_57-1 


• 

2 

* 2 

2 

_2 



3 

3 

3 

3 

KVnr (Filter) 


- 4 

4! 

4 

4 

Kool (Non-filter)_ 

_*, 

.3 

* .. 5 

_5: 

. 5 

(Filter) 


6 

6 

6 

6 

L 8C M ('Fitter,> 


7 

7 

7 

7 


• 

8 

* . 8 

8 

8 



9 

. 9 

. 9 

9 

Old Gold (Non-filter) 

_*_ 

.0 

*_0 

_0 

_0 

(Filter)_ 

— 

_X 

_ _ X 

.. . X 

._X 

Pall: Mali .. _ 

_* 

_Y 

*_Y 

_Y 

.... Y 

Parliament (Filter)_ 


_ 49-H 

_52M 

-55—1 

58-1 

Ph il 1 p 1 Morris_ 

_* 

7 

* 2 

. 2 

_2 

Raleigh (Non-filter) 

*_ 

_3 

*_3 

__3 

3 

(Filter) _ 


_ 4 

4 

_4 

4 

Salem (Filter)__ 


_5 

_5 

_ 5 

_3! 

Spud ('Filter)_ 


.. 6 

_6 

_6 

_6 

Tareyton 1 (Non-ifilter) 

_* 

_ 7 

•_7 

_7 


(Filter)_ 


_8 

_8 

__ 8 

_8 

Viceroy (Filter)'__ 


_9 

_9 

_9 

_ 9 

Winston i (Filter)!_ 



_0 

_0 

_0 

Other non-niter_ 

* 

.....50-1 

53-1 

_... 5C-1 

_59-1 

Other filter 


2 

_2 

_2 

_2 

AU menthol (vol.) _ 

*_ 

_ 3 

* ..... 3 

.3 

-3 

All 1 filter* (vol.)_ 


_ 4 

_ 4 

4 

_4 

All nonhfilters (voli) .. 

_• 

..5 

*_5 

5 

_5 

Don’t know- 


_ 6 

—_6 

_ 6 

6 


b. Which brand; of cigarettes do you think ha* the worst taste? 
(RECORD ABOVE) 

c. (ASK ONLY IF NON-FILTER BRAND ('*') MENTIONED INIo) Which 
brand of filter cigarettes do you think has the. best taste?' (RECORD 
ABOVE): 

d. (ASK ONLY IF: NON-FILTER BRAND (*) MENTIONED. INI bi Which 

brand of; filter tips haj the worst taste? (RECORD ABOVE) 


12a. Which brand of filter tips do ■ you think has the 
most, effective filter? 

a. b. 


Most 

effective 

Hit Parade _._60-1 

Kent__— 2 

Kool _3 

L SC M_ 4 

Marlboro_5 

Old Gold _6 

Parliament_7 

Raleigh-8 

Salem -9 

Spud _61-1' 

Tareyton_ 2 

Viceroy_3 

Winston_4 

Other __ 5 

Don’t: know _6 


Least 

effective 


_3 

_ 4 

_3 

_6 

_7 

-_ 8 

_9 

.... 63—1 

_2 

_ 3 

_4 


.5i 

.. 61 


b. ; Which brand of. filter tips do you think has the 
least effective filter? (RECORD ABOVE) 

13*. Which'do you feel is the most important factor 
in reducing the; amount of tar and nicotine you 
get from filter cigarette*—the tobacco used in the 
cigarette or the filter? 1 

a. b. 

Tlar and 
nicotine 


Tobacco __ 64-1 

Filter_ 2 

Both equal (volJ) _3 

Don’t know _ 4 


Taste 

_5 

_6 


b. How about as far as the taste of the filter cigarette 
goes-—which' is more important, the tobacco or 
the filter? (RECORD ABOVE) || 

14a. Some scientists say. that a filter can eliminate only 
the particular substances in cigarette smoke which 
are harmful and let all the other things in the 
smoke through!.: Other scientists say; that the filter 
will! have to cut uowr» cm everything in cigarette 
.moke in ord^r' to. cut down on the particular 
substance* which are harmful. Which of these 
points of view sound*: most sensible to you? 

Filter eliminate* particular substance*-65—1 

Filter cut* down on everything _2 

Don’t know _3 

b. In'cigarette smoke, there is nicotine, tar and also a 
number of other: ingredients; What would you guess 
accounts for the flkvor or taste in cigarette smoke— 
would you guess it comes from the nicotine*, or 
would you i guess' it comes from the tars, or would 
you'guess the flavor probably comes from the other 
ingredients in the smoke? 

The nicotine . ... . 4 

The tar* _______ 5 

Other ingredients __6 

No good taste (volj) __ 7 

Don’t know __8 : 


Source: https://wwwjadjjstrydocuments.ucsf.edu/docs/nrhkgDOO 


1001754061 



































. ..M'r. 








■:^.VV 


\ mV ;;r 


r. 

Ir. 

■r 


r 
ir 


ir 

U: 


Page 5 


15 a. Here is a card with'a description of six different types of 
filters- Just: on .the basis of what seems most sensible to you, 
which cigarette would you think has the most effective filter? 

(HAND RESPONDENT CARD!) 


L 
L 
L 

L 

-f [ 

-i L 

1 L 

•1 L 

J L 

» 

-V 

i L 

j L 

& 

1 I 


Most 

effective 


Cigarette A—with a greater 
number of' strands in the 
filter - 


_66-1 


b. 

Least 

effective 


_67-1 


Cigarette B-—with a new 
type:of filter material_ 


Cigarette G— 
filter - 


with a longer 


Cigarette D—-which has 
special chemicals sprayed 
on the filter material- 


Cigarette E— which' has 
menthol in the falter _ 


Cigarette F—which has an 
extra tightly packed filter^ 


Cigarette G—a two-section 
filler with different types 
of material imeachisection_ 7 

Don’t know:_8! 


_7 

_8 


b. Which one of the cigarettes on that list do: you think would 
Have the least effective:filter?; ('RECORD ABOVE) 


16a- Some brandsiof filter tips have what they call recessed filters - 
filters made with an air space between the end of'the filter 
material and the actual end of the cigarette; others have 
flush filler**—the filter ■ material is cut off even with the end I 
of the cigarette* Which would I you 1 prefer^recesaed filters 
or flush filters? 


16a. 


17a-. 


Rbcessed 
Flush _ 


_ 2 


No difference _3 

Don’t know _4 


(Ask 

b) 


(Skip 

*017') 


r 


(Ask 

7b) 


b. Why do you prefer' (recessed, flush) filters? 


Don^f know._ 


(Skip 
♦ b 1?) 


69*- 


70- 


_70-Y 


17a- Leaving aside all oh the other aspects: of filter* and 1 How 
you feel about them—which'do:you feelldoes the better job' 
of filtering, the smoke, recessed 1 filters or flush filters? 
(RECORD ABOVE) 

b: Why; do you think (recessed, flush) filters db a better job 
of filtering the smoke? 


Don’t know_72-Y 

(IF HAS PREFERENCE IN 16o AND SAME PREFERENCE IN 17a, 
ASK 18; OTHERWISE, SKIP TO 1?) 

18. If: there were'no difference between the filtering action i of re¬ 
cessed and fliish i filters, which ; would you prefer? 


Rhcewed! 
Flush _ 


-73-1 
_ X 


No difference 
Don’t know _ 


19, How do>you think they make room for the air space in a 
recessed I filter-—by using a shorter filter or by using; less 
tobacco in the cigarette? 

Shorter filter_5 

Less tobacco _6 


Both'(yol.):_ 7 

Don’t know _8 


; Source: https://ww\Afjj^ustrydocuments. ucsf.edu/doCS/nrhkOOOO 
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20a- Which of the things on this list are the two or three most 
important' factors to you when choosing a brand of ciga¬ 
rettes? (HAND RESPONDENT CARD) 


Most 

important 

factor 

Better tobacco_11-1 

Less nicotine:_ 2 

Leu tar-J 

Nicer looting -4 

Better for you_5: 

Less irritating_6 

Milder smoking_7 

Less expensive _8 

Feel better in 

your mouth_ $ 

Better flavor_0 

Easier on 

your lungs _.X 

None or 

don’t know_Y 



b 


Filters 

Non- 

filters 

No difference 
or 

don’t know 

12-1 

2 

* 

4 

5 

6 

7 

8 

9 

0 

X 

Y 

13-1 

2 


4 

_5 

_6 

_ 7 

_8 

_9 

_0 

_X 

(Ask c) _Y 

_144-1 

_2 


_ 4 

_5 

_ 

_6 

_7' 

R 

9 

_O' 

_X 

_Y 



(ASK ABOUT EACH ITEM ON LIST) 

bj Which do you think has (better tobacco, etc.),, filter ciga¬ 
rettes or non-filter, cigarettes, or' don't you think there is 
any difference? (RECORD ABOVE) 

(ASK ONLY IF NON-FILTERS MARKED “LESS EXPENSIVE" 
IN I QUESTION 20b.) 

c. There is a real possibility that filter cigarettes will soon be 
the same price, as regular size non-filter cigarettes, cheaper 
than king size non-filters. If filter cigarettes cost the same 
as regular size non-filter cigarettes i which d(> you think you 


would smoke?. 

Filters __15-1 

Non-filters . 2 

Don’t know _ 3 


V 


Source: https://ww|w«filystrydocuments.ucsf.edu/docs/nrl^OOO 
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21. Thi* ii a question about something which might happen in 
the future. There it a possibility that ; a completely different 
flavor could be added to cigarette taste. Would you be inter¬ 
ested in trying a: cigarette with any of: these flavors added? 

(HAND RESPONDENT CARD) (If "yes") Which flavor* 
would you Idee to try,? 


23. When filter* lare available, do you'ever smoke non-hlun? 


24. Which do you really; enjoy the most—Alter* or non-ifilten? 


No difference (voL) 


Peppermint . 


25 a- If it were proven that Alter cigarette* were no better for your 
health' than non-filters, which do you think: you would 
smoke,.Alters:or non-filters? 


Wintergreeni. 


_ x \ (NON-SMOKERS 

\; SKIP TO 46) 

Y f (All OTHERS 
_1S-1 CONTINUE) 


: (Skip to 26) 


bj Why: do you think' you would continue to smoke Alter*? 


22a, What type of cigarette do you smoke most often—filler tip* 
or nonifilter tipi? 

filter*i_19-1 (Ask h) 


Both.equally (voL) 1 


(Skip to 27.1! 


_4 (Skip to 27): 


b. How lbng have you been smoking filter tips regularly? 1 


26. Would you say you have more confidence: in the effectiveness 
of filler* than you did! a couple of years ago, or less con¬ 
fidence than you did or would you say; you have: no more 
or no lias: confidence in Slier* than 1 you used to?: 

More confidence -23-1 


No more, no less 
Don’t know_ 


Less'than 3 month*- 

3 month* - less than 16 : month*: — 


6 imonth* - leu than 1 year . 
1 year ■ less: than 2 year* _ 


2; yearsi-leu than 4 year*- 

4: year*-leu than 6 years „_ 


6 year* or more . 


Source: https://ww\«d^ustrydocuments.ucsf.edu/docs/nrhk0000 
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27. What brand of cigarettes do you i smoke most often? 


Camel (Reg.) 

24^1 \ 

Chesterfield {Reg.) i 

2f 

(King) 


Hit Pirade (King Fil.) 


Kent: (King; Fil. )i 

5 ' 

Kool (Reg; M) , 

... el 

(Fil. M) _ . 

7 

L 8c M (Kine Fil.) Hi) 

Lucky Strike (RegJ 

9 

Marlboro (King Fil.) . 

0^ 

Newport (King Fil.) ... 

.. .Jd 

Oasis (King; Fil.) 

... y| 

Old Gold (Reg.) 

-25—11\ 


(King) 

(FiD _ 
Pall Mali (King) 


(King Fil.) 

6/ 

Philip Morns (R^g.) 

7 


81 


.. 9 I 

(Fil.) 

0 

Salem (Fil. Mi) . XI, 

Spud (Fil. M): _ 

y( ; 



(King Fil.) 

- 2&-1 y 
.2 ) 


3 / 

Winstoni (King FiL):.. ... _ 

_ 4 y 

(Write in} ... .. 

_s( 

(Write in).. . 

6 j 

(Write in):___ 

.77 

No regular brand 

... 81 



( Ask 230 


(Skip to 2?) 


(Ask 28} 


(Skip to 29) 


(Ask 23) 


(Skip to 29)< 


(Ask 28) 


(Skip to 29) 


28. Suppose y;ou were out of cigarettes and the: only ones; you. 
could buy were mentholated, which brand do you 1 think you 
would buy.? : 

28. 29. 



Would smoke 

Tried i 


. . .27-1 

. 28-1 

(Regular) 
Newport _ 

_2 _ 

3 

_2 

3 

Oasis . 

4 

_4 

Salem __ 

___5 _ 

V 

Spudl __ 

fi 

_„6 

None _ 

___7 

_7 

Don’t know_ 


__—8 ; 


29, W’hichi of> the (bther) mentholated filter tip brands have you 
tried? (RECORD ABOVE) 


30. Some : brands of cigarettes have menthol I in themj. W hich of 
the things on this list do you think are the; reatonj; »ome 
brands have menthol? (HAND RESPONDENT CARD) Any 
others? 


To give it a 

ditferent taste-29^1 


Tio cover up cheaper 
tobacco .- 


To cool©fT the smoke •__2 To improve filtration_3 


To give it a fresh 
taste .. 


To ease smoker’s 

throat_6 

Don’t i know-7 


31a. Do yiou think they are making menthol cigarettes better 
tasting; than they: used I to be, or are they just' about the 
same as they used to be? 


Better 
Same . 


30-1 (Askb)i 
(Skip 

- 2 to 32 ij 


ids better \ 

-- — H 


Some brands better 
(voL) 

Some better; some 
worse (voll) .. 

Some brands worse 
(sol.) .. 

Don’t know __ 


(Ask b) 


5 (Skip 

,6 : ) ,o3!l 


b. W'htcH'brands of mentholated cigarettes are better tasting? 


(Regular) 

Newport' ... 

Oasis _ _ 


_31-1 

S al em 

---5 

_.2 

Spud 

. .6 

_3 

None 

.. .... . _ 7 

. .. 4 

Donld 

know_8 


32. Would you read dowmthis list: and then i tell I me which ones 
best describe a good mentholated I cigarette? {HAND RE« 
SPONDENIT CARD) 


Lightly mentholated 32-1 

Really ooolltasting _2 

Minti flavored __ 3 


Mild tobacco _ 4 

Pul! menthol flavor_5 

None or don't know _6 


33 *. 


Now, \ 

CARD. 


ould you look at this list ofl advertising slogans and 

READ SLOGAN TO RESPONDENT) 


Heard of 

** -” filters best ...33-1 

Get the honest taste of a “..” . 2 

L & M Less tars & More taste _ 3 

’’Better makin’s” _ 4 

New " _ ....” has Atnerica’s best 

fiiterl _ 5 

First with the finest cigarettes through 

’V...” research .. 6 

Filter, flivor, flip-top box .. 7 

None 


Nor heard of: 


tell me: which'ones! you have ever heard of? (HAND RESPONDENT 
b. 

Brand name 


_34- 

.. 35- 

_ 36 - 

_._.37- 

.— 38 - 


39 - 

40- 


8 (Skip to 34!) 

(ASK ABOUT EACH SLOGAN MARKED "HEA'RD OF") 

b. What brand of cigarettes usej this slogan? (READ 1 SLOGAN TO 1 RESPONDENT) (WRITE IN BRAND NAME ABOVE) 


Source: https://ww\%«4iiiu^trydocuments.uesf.edu/docs/nrhl^000 
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34. Recessed filters are often advertised I as being "Cleaner smoking.;? What do 
you think they mean by that—that they are leu messy or better for you 
or what? 

x Less messy 1 _41-1 

- ^ - 1 ' . Better for you_ ? 


35. Are there any brands (besides your regular brand) that: you smoke occa¬ 
sionally ? 

35- 36. 37. 

. ' Brand Brand smoked Couple 

smoked' before of years 

* • - * ' " occasionally regular brand from now 

Camel (Reg.) _42-1 45-1^ 4B-H 

Chesterfield (Reg.): _2: __ 2 t 2 

(King) _3 3'1 3 

Hit Parade (King fiL):_4 4 4 

Kent (King fil.) _5 _ 3 : 5 

Kool I (Reg. M)' -_ 6 _ 6 6 

('Fil. M) _7 _7 7 

L Sc M (King fiL) _ 8 _ 8 8 

Lucky Strike (Reg.)_9 _ 9 9 

Marlboro (King fil.) Q_ 0 0 

Newport (King fiL)_X _X X 

Oasis (King fil.)_Y_Y Y 

Old Gold (Reg.) i_43-1 _46-1 1 _49-1' 

(King) _2: _ 2 2 

(fil.) _3 _3 I 3 

Pall Mall (King) _4 _ 4\ fAil( _ 4 

Parliament (Reg, fiL) . . 5_ 5 / 36bl _ 5 

(King fil.)_ 6 _ 6 / 6 

Philip Mortis (Reg .) 1 _7 _ 7 || 7 

(King) .- 8 _S 8 

Raleigh (King) _9' _ 9 , 9 

(fil.)-o : _o: 0 

Salemi (fil. M);_X_X „_X 

Spud (filj.M)i_Y _Y Y 

Tareyton (King)-44-1 _47-1 _50-1 

(King fil.)--2 _2! 2 

Viceroy (King 61.)_3 _ 3 ; _ 3 

Winston (King fil,):_ 4 _ 4 ; 4 : 

Other Regular__ 3 _ 5 XXX 

Other King--- 6 _ 6 ' XXX 

Other Filter-7-7 XXX (WRITE IN 

Other-XXXX XXXX/i 8 BELOW) 

None_ 9 ' _ 9 ^ 

No regular brand!_ 0 __ 0 ) (Skip __ 0 

Don’t know_ X V'l.foJ?) V 


_9 

_0{ (Skip 

.X: 


3&a> Now going back to your regular brand—what brand did you smoke most 
often before (brand in 271? (RECORD ABOVE) 

b. Why. did you switch.firom (brand in36a) to (brand in,27)? 


38. Hbw long have you been smoking your pres¬ 
ent brandi (Brand smoked I‘'most often” in 
27)i 

Less'than 3 : months_56-1 

3 months-—less than 

6 months___2: 

6 month*—less than 1 year _ 3 

1 year—less than 2 years._4! 

2 years-less than 4! years_3 

4 years—less than 6 years_6 

6 years or more_7 

Has no regular brand (voL)_8 

Don’t' know_9 

39a. In a sense everyone is a gambler—every time 
we cross the street there is i a' chance that we 
will gft hit by a car. Assuming a person 
does all of the following things, which one 
of! these activities do you'think is most dan¬ 
gerous to life? (HAND RESPONDENT 


Most 

dangerous 

Riding :in an 

airplane_57-1! 

Taking a trip in 

a car_2; 

Smoking a pack or more 

of cigarettes aiday.. 3> 

Climbing, in and out 

of a:bath tub_4! 

Going for a long swim Pr< 

in a large lake_3 Sei 

Breathing the soot 

and dirt: in city air_6' 

Drinking a couplk of 
alcoholic dfmks a 
day-7 

Don’t know _8 


Least 

dangerous 


Probe far 
5 Second 


b. Which one is least dangerous? [RECORD 
ABOVE) 


40. OUESTilON OMITTiED 


41 i*. Cigarettes are now sold in three different 
lengths—regular size in paper packages, long 
size, these are the ones that come in hard 
boxes, and king size in' paper packages; 
What; different sizes are: available, in your 
brand? 





a. 

b. 


Don't know 52J-Y 

; 

Available 

Usually buy 




61r-l 

6 




. .... ...2 

.7 

What cigarettes do you 

think .you’ll be smoking a couple of yearsifrom now? 1 


3 

8 

(RECORD ABOVE)' 

53- 

Has no regular 
brand (yo;l.)i 

_4 

_9 



Don’t know _ 

___5 

_0 

Other 

54- 

b. (IIF MORE THAN 

• 1 .iU _ 

ONE SIZE 

AVAIL A BLE) 

'j t ocr fiD fi 

(write In) | 

ABOVE;) 

iyjf IKtWUKW 


Source: https ://wwv\^iu4|ustrydoci nts.ucsf.edu/docs/nrhkOOOO 


990t'S<;.T00T 
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48>. What it your occupation? 


Top management, top talent, and 
major professional - 


a. Head of 

Respondent household 


_75-l 


Administrative, salaried professional, 
executive - 




Owner—small retail I store or business- 

Technicians, minor administrative, and 
low supervisory - 


__76-1 


White collar, clerical (non-supenvisory) _ 

Skilled worker (trades, training 

required): —-- 


Worker (no training required) 
Retired _ 


Unemployed 
Student _ 


Sex 

Male .... 
Female 


Age 


FACTUAL 


_?8-l 

_2 


Economic Level' 

A_ 

A— _ 

*+- 

B_ 


lfl_70 

* 

7T-?4 

_4 


_5 

*5-40 

_6 

50 : and over . 

7 

!ace 


C-f — 

c _ 

c-_ 

_ 

D __ 


White . 

Negro . 


Not completed 
Non-English 
speaking _ 


Housewife 


b. Are you the bead of your Household? 

Yes „_.77-l (SKIP TO FACTUAL) 
No_2 (Aik c) 1 

c. . What isi the occupation of the head of your: household? 

(RECORD A BOVE) I 


Refused due to 
non-interest at 

Question it -Y 

(write in) 


Respondent’s Name:_ 
Address:- 


. Apt. 


Respondent^.. 


Interviewer’s Initials_ 


Source; https://wwv^kadystrydocuments.ucsf.edu/docs/nrhk0000 
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1. We are doing a study or. how people: feel about things like coffee', tobacco,, candy 
and so on. For example, do you smoke cigarettes? As much as a pack a week? 

and 

2a. (If "no") lid you used to smoke: cigarettes? 

and 

2b. (if "yes”) Hbw. long ago did you stop smoking cigarettes? 


Number of. respondents 

SMOKE CIGARETTES 
DON’T SMOKE AND: 

Used to smoke and stopped:: 

Less than 6 months ago 
6 months - less than 1 year ago 

1 year - less than 2 years ago 

2 years - less than 3 years ago 

3 years or more ago 
Don't know or no answer 

Never smoked 

Don’t know or no answer. 


Analyzed by 


Total 

respondents 

who are:; 

sample 

Male 

Female 

4992 

2504 

2488. 

( 100 $): 

( 100 $); 

( 100 $) 

$ 

*■ 

* 

41 

52 

31 

59 


69 : 

12 

17 

8 . 

1 

1 

1 

1 

1 

1 

1 

2 

H 

1 

2 

1 

8 

11 

4 

* 

*■ 


^7 

31 

6l 

* 

* 



*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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1. We are doing a study on how people feel about: things: like coffee, tobacco, candy 
and SO' on. For example, do you smoke cigarettes? As much as a pack a week? 

and 

2a. (if "no") Did you used to smoke cigarettes?. 

and 

2b. (if "yes"): How long ago did you stop smoking cigarettes? 


Analyzed by respondents whose ages 1 are 



Total 





50 and 


sample 

18-20 

21-24 

25-34 

35-49 ' 

over 

Number of' respondents 

4992 

247 ; 

527 

1098 ' 

1488' 

1615 


(ioo*> 

(ioo«) 

(lQQf£) 

( 100 /p) 

( 100 $) 

( 100 ^) 




f- 

$ 

* 

$ 

SMOKE CIGARETTES 

41 

48 

48 

53 

46 

27 

DON'T SMOKE AND: 

59 

52 

52 

47 

5h 

73 . 

Used to 1 smoke and stopped: 

12 

10 

9 

10' 

13 

15 

Less than 6 months agoi 

1 

3 

2 

2 

1 

* 

6 months - less than 1 year ago 

1 

2 

1 

1 

1 

* 

1 year - Less than 2 years ago 

1 

1 

2 

1 

1 

1 

2 years - less than 3 years ago 

1 

1 

1 

1 

1 

2 

3 years or more ago 

8 

2 

3 

5 

9 

12 

Don't know or no answer 

* 

1 

* 

• 

♦ 

* 

Never smoked 

47 

42 

43 

37 

4l 

58 

A 

Don't know or no answer 


* 

* 

* 

* 

/. 


/ 


*Less than .5 per cent 



Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




1. We are doing a study on how people feel about things like coffee, tobacco, candy, 
and so on. For example, do you smoke cigarettes? As much as a pack a week?. 

and 

2a. (if "no”) Did you used to smoke cigarettes? 

and 

2b. (if "yes") How long ago did you stop smoking cigarettes? 


Total 

sample 

Number of respondents 4992 

(10056): 


% 

SMOKE CIGARETTES■ 4l 

DON'T SMOKE AND: 99 

Used to smoke and stopped: 12 

Less than 6 months ago 1 

6 months - less than 1 

year a go 1 

1 y e a r - 1 e sis th an 2 

years ago 1 

2 years - less than 3 

yea r s a go 1 

3 years or more ago 8 

Don* t know or no answer * 

Never smoked bj 

Don’t know 1 or no answer * 


Analyzed by respondents 
whose economic; level is :: 


A 

R 

c 

D 

144 

976 

2801 

1009 

(llOGyb) 

( 100 %) 

(ICC*) 

( 100 *" 

f 

$ 

1? 

* 

44 

4i 

40 

45 

56 

5£ 

60 

55 

15 

13 

12 

12 

i 

i 

H 

l 

- 

i 

H 

l 

- 

1! 

1 

1 

3 

1 

1 

1 

10 

8 

8 

7 

1 

1 

* 

1 

bl 

46 

48 

42 

_ 

* 


1 


*Less than. ,5 per cent. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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1. We are doing, a study on how. people feel about things like coffee, tobacco, candy 
and so on.. For example, do you smoke cigarettes? As much as a pack a week? 

and 

2 a. (if "no"): Kid you used to smoke' cigarettes?. 

and 

2 b. (if "yes") How long; ago did you stop smoking cigarettes? 


Analyzed by respondents who live in: 
East: West. East West 


Humber of respondents 


Total 


SMCKE CIGARETTES 41 

DON'T 1 SMCKE AND;: 59 

Used to: smoke and 
stopped: 12 

Less than 6 months ago 1 

6 months 1 ■ less than 

1 year ago 1 

1 year l'ess than 

2 years 1 ago 1 

2 years. • l'ess than 

3. years ago. 1 

3 years or. more ago 8 

Don ’ t: know or no 

an s w.e r * 

Never smoked ^7 


Don't know or no 
answer 


North 

North 

South 

Sbuth 

South' 


m 

Cen¬ 

Cen¬ 

Atlan¬ 

Cen¬ 

Cen¬ 

Moun¬ 

1 

tral 

tral 

tic 

tral 

tral 

tain 

Pacific 

1002 44 a. 718 398 

(100#)(100#)(100#) (100#) 

472 ' 158 

(100#)(100#) 

482 ( 
(100#): 

* 

$ 



#■ 



41 

ko 

46 

12 . 

35 

45 ;, 

£ | 

59 

60 

54 ' 

61 

65 

S. 

62 " 

10 

14 

12 

14 

12 

13 . 


1 

1 

1 

1 

2 

1 

2 w 

1 

1 

1 

1 

1 

1 

2 

1 

1 

1 

1 

1 

- 

*: B 

1 

1 

2 

3 

1 


1 

6 

10 

6 

7 

6 

10 

■ 

* 

* 

1 

1 

1 

1 

* 

49 

k6 

42 


51 

42 

48 |: 

* 


* 


2 


-* 


*Less than .5 per dent. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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1 ., We are: doing a study of how people feel about things 1 like coffee, tobacco, candy,, 
and so on. For example:, do: you smoke cigarettes?' As much' as a pack a week? 1 



and 

2 a. (if 1 11 no") Did you used to smoke: cigarettes? 

and 


(If "yes") 


How. long ago did. you stop smoking: cigarettes? 



Analyzed 1 by 



Total 

respondents: who are;: 


sample 

White 

Negro 

Number 1 of respondents 

1+992 

1+312 

580 : 


(iQ0$) (i0C$): (loc#) 

*' * * 


SMOKE- CIGARETTES: 

i+i 

1+1 

46 



“ _ 


DON'T SMOKE AND 1 : 

59 

59 

54 




Used to smoke and stopped: 

12 

3 J 3 . 

ll 

Less than 6 months ago^ 

6 months - less than 1 

l 

2 

i 

year ago 

1 year * less than 2 years 

l 

H 

* 


2 years * less than 3 years 


ago 

l 

i 

2 

3 years or more ago 

8 

8 

6 

Don't k no w or no a n s we r 

* 

• 

1 

Never smoked: 

47 

46: 

43 

Donit. know or no answer 

* 

* 

* 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754073 
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’' *■? ■ 
Vc :: ‘ 

2 d. Why did you stop smoking cigarettes ? '■■■: y ; : .; 

Asked o.f' respondents 1 who say ■■ rv/iv 

they used to smoke cigarettes-- • _ A 

12$, of total sample 



Total 
ask:edi this 

Analyzed by 
respondents who are:: 


question. 

Male 

Ffemale 

Uurr.ber of respondents 

1. DOCTOR'S ORDERS, ADVICE 

623 

(100$) 

* 

12 

432 

(100$) 

$■ 

15 

191 

(100$): 

* 

6 

|,. THOUGHT. THEY WERE PHYSICALLY HARMFUL 

12 

14 

7 

/, BECAUSE OF COUGH' 

9 

12 

3 : 

3, DECIDED: FOOLISH, UNNECESSARY, BAD HABIT 

8 

9 

7 

DIDN'T ENJOY IT 

8 

7 

10: 

/. CAUSED: OTHER PHYSICAL DIFFICULTIES: (INDIGESTION, 

NERV 0 USENS 3 , NON-SLEEPING,, ETC.) J 

7 

7 

j, STOPPED: FOR SPECIFIC REASON (.LENT., COLD, 
ILLNESS!) AND: NEVER STARTED AGAIN 

7 

7 

6 

/. BECAUSE OF OTHER: RESPIRATORY ILLNESSES 
(ASTHMA., SINUS, LUNGS); 

6 

6 

T 

COST TOO: MUCH 

6 

8 

2 

rt PREFER, CHANGED TO CIGAR, PIPE! 

6 

8 

1 

JUST DECIDED TO STOP 

5 : 

5 

5' 

RELIGIOUS: REASONS' 

5’ 

4 

7 

b IRRITATED: THROAT (SORE THROAT BURN, ETC..,) 

4 

4 

5' 

3 SMOKING TOO MUCH;. HABIT GETTING TOO STRONG 

4 

5 

3 ' 

!■ MADE ME SHORT-WINDED 

4 

5 

2' 

h BECAUSE, OF HEART' TROUBLE 

4 

5 

1 

3 , DISLIKED' THE TASTE;. LEFT BAD TASTE! IN MOUTH 

3' 

3: 

5' 

b r > HUSBAND., WIFE, RELATIVE,, WANTED. MS! TO! STOP' 

3 

3 

5' 

STOPPED WHEN I BECAME PREGNANT, SMOKING 
UNPLEASANT 

3 


10: 

FEAR OF CANCER 

3 

2 

4 

/. WANTED. TO' GAIN WEIGHT 

3 

2 

5 

«-'• TO SET A GOOD EXAMPLE FOR THE CHILDREN 

1 

*: 

2 H> 

13 TO GET HUSBAND (WIFE) TO STOP, I DID' TOO 1 ■ * 

ALL OTHER 4 3 

DON'T KNOW OR: NO ANSWER 3 3 

rJ r /9 

1 yi'rfil TM *Less than .5 per cent. 

' V'co'JOtA'CS h 'a "Note: Percentages add to more than, 100$ because 

W j4f)Gj:iT * some respondents: gave more than one answer., 

N/ ' 

, 2 § 

5 ^ 
U\ 

O Up*' 

3 o 

Si 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754075 



3* Here is a card with a list: of different things on it. Would 
you gp: down the list and tell me which things you never have 
or don * t have very often? (Card shown respondent*^ 

Asked of respondents 
who smoke cigarettes-- 
klfjo of total sample 



Total 

Analyzed by 



cigarette 

respondents: who: 

are:: 


smoker s 

Mfeile Female 

Number of respondents 

2064 

1304 

760: 


(ICOf;) 

(lccfo) (: 

LOO#:) 


iy 


% 

WINE 

73 

73 

78' 

HIGHBALLS: OR MIXED DRINKS 

64 

63 

67 

BEER OR ALE 

54 

48: 

64 

CHEWING GUM 

44 

47 

36 

CANDY 

30 

33 

24: 

COKE OR OTHER. SORT DRINKS 

30 

29 

3 ; 1 

COFFEE 

10 

li 

9 

CIGARETTES' 

l 

l 

1 

DON'T KNOW 

l 

l 

1 

NO ANSWER 

3 

5 

3 : 


Note: Percentages: add. to- more: than 10.0$ * because 

some: respondents gave more' than one' answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754076 
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4. Here' are some situations in which you might particularly want 
some of the things on the list, (Card, shown respondent) 

Asked of respondents 
who smoke cigarettes-- 
4l$ of total sample 


Number of: respondents 


Total Analyzed by 

cigarette respondents who' are: 

smokers — Male Female 


2064 1304: 760 

(l00$> (100$): (100$) 


a. 


It’s a beautiful evening, and you are 
sitting alone enjoying the sight of a 
full moon in a clear sky. If you could 
have any one of the things on the list., 
which would you want? 

CIGARETTES 
COFFEE 
BEER OR ALE 

HIGHBALL OR MIXED DRINK 

COKE OR SOFT DRINK 

CANDY 

GUM 

WINE 

NONE,, DON'T KNOW OR 1 NO ANSWER: 


$ $ f 


58: 

58 

57 

15 

11 

23 

10 

14 

2 

9 

11 

7 

9 

7 

12 : 

l 

l 

2 

1 

l 

1 

* 

* 

I 

7 

7 

5 


b. Supposing you were driving' a car 1 and, 

through no: fault of your own, yom narrowly 
missed, hitting a child, and as a result: 
were pretty shaken and nervous.: If you 


could have: any one of the things on the 
list, which would you want? 

CIGARETTES 

65 

66 

64 

COFFEE: 

17 

16 

21 

HIGHBALL OR MIXED DRINK 

4 

5 

2 

GUM 

4 

4 

4 

COKE OR' SOFT DRINK 

2 

2 

2 

BEER OR' ALE 

1 

1 

1 

CANDY 

* 

*: 

- 

WINE 

* 

*: 

- 

NONE, DON'T 1 KNOW' OR NO: ANSWER 

11 

11 

11 h* 


*Less than. .5 per cent: 

Note:: Percentages add to more: than 100$' because 

some respondents gave: more than one answer. 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


kkObSkTOOT 


(Continued) 

4. Here are some; situations in. which you might particularly want 
some; of the things on the list. (Card shown respondent): 

Asked of respondents 1 
who smoke, cigarettes:-- 
4l$> of total sample; 


Number of respondents 


Total 

cigarette 

smokers 

2064 


You are working late on a long job and 
there; is still another hour r s work to do;. 
You take a break for a few, minutes before; 
going on to- finish. If you could have 
any one of the things' on the list,, which' 
would you want? 


Analyzed by 
respondents, who are: 


Male 

1301+ 

DO* 

* 


Female 

760 

(loc#.): 

* 


COFFEE 

hr 

44 

52 

CIGARETIES 

4l 

42 

39 

COKE OR SOFT BRIM 

13. 

13 

12: 

GUM 

2 

2 

2 

CANDY 

2 

2 

2 

BEER OR ALE 

2 

2 

1 

HIGHBALL OR MIXED: DRINK. 

1 

1 

1 

WINE 

* 

* 


NONE, DON'T KNOW OR: NO' ANSWER 

3 

3. 

2 


d. It 1 s a nice, sunny but, cool day in 

November. You have just finished playing 
some outdoor game which! you enjoy. If 
you could have any one: of the things 
on the list, which would you want? 


CIGARETTES 

28' 

29 

25: 

COFFEE 

2 6 

21 

34 

COKE OR SOFT DRIM 

25' 

23 

28: 

BEER OR ALE 

13. 

IT 

7 

HIGHBALL OR MIXED: DRINK 

6; 

7 

4 

GUM 

2 

2 

2 

CANDY 

1 

1 

1 

WINE 

* 

1 

_ 

NONE, DON'T KNOW OR 1 NO ANSWER. 

6 

6 

M 6 


*Less than .5 per cent: 

Note: Percentages add to more than 100$ because 

some respondents gave: more than one answer. 


C 

c 

R 

C 

si 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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4. Here are some situations in which' you might particularly want 
some of the things on' the list, (Card shown respondent) 


Asked of respondents 
who smoke cigarettes-- 
4I# of total sample 


Analyzed by respondents 

Total _ whose ages are: _ 

cigarette 50 and 

smokers 18-20 21-24 25-34 35-49 over 


Number of respondents: 2064 



a. It's 1 a beautiful evening and you are 
sitting; alone enjoying the sight of a 
full moon in a clear sky. If you could: 
have any one of the things on the list, 
which would you want? 


119 252 583: 6?6 429: 

(loejt) (: : :■}.) (:.( 10056 ) 


CIGARETTES 

58 

6l 

56 

56 

57 

61 

COFFEE 

15^ 

8 

12 

16 

17 

15 

BEER: OR ALE: 

10 

6 

12: 

9 

IQ' 

10 

HIGHBALL OR MIXED DRINK 

9 

8 

9: 

11 

10' 

7 

coke: or soft drink 

9 

16 

10 : 

8 

8 

8 

CANDY 

l 

3: 

1 

l 

1 

3 

GUM 

l 

3 : 

2 : 

1 

1 

1 

WINE 

* 

- 

2 ' 

1 . 


* 

NONE:, DON'T KNOW, OR NO ANSWER 

7 

4 

5' 

7 

7 

* 7 


Supposing; you were driving a car and, 
through no fault of your own, you narrowly 
missed hitting a child and as a result, 
were pretty shaken and nervous. If you, 
could have any one of the things on the 
list, which would you want? 

CIGARETTES' 

65 

73 

73 

69 

62 

59 

COFFEE: 

17 

13 

15 

17 

20 

17 

HIGHBALL OR MIXED: DRINK 

4: 

1 

3 

4, 

5 

3 

GUM 

4i 

7 

4 

4 

3 

3 

COKE OR SOFT DRINK 

2 

_ 

* 

2 

2 

3 

BEER OR ALE 

1 

l. 

1 

1 

1 

l 

CANDY 

* 


* 

__ 

* 

* 

WINE 

* 

_ 


_ 


* 

NONE, DON'T KNOW OR NO ANSWER 

11 

8: 

8 

9 

12 

17 


1001754079 

*Less than, .5' per cent 

Note: Percentages add to more: than 100$ because 

some respondents 1 gave more than one answer. 

(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




(Continued!): 

4. Here are some situations in which you might: particularly want 
some' of the things 1 on the list. (Card shown respondent) 

Asked of respondents 
who smoke cigarettes--' 

41$: of total sample 


Analyzed by respondents. 

Total _ whose ages are: _ 

cigarette 5Q and 

smokers: 16-20 21-24 25-34 - 35-49 ■ over 

Number of respondents. 2064 119 252 583. 676: 429 

(iCCjO (loch (IOCts) (lQG'/o) (ICO56) (icofs) 


g. You are working late or. a. long jot? and 
there is still, another hour's work to do. 
You take' a break for a few minutes before 
going on to finish. If you could have 
any one of the things on the lisu, which 
would you want? 

COFFEE 

CIGARETTES 

COEE OR SOFT DRIER 

GUM! 

CANDY 

BEER' OR ALE: 

HIGHBALL OR MIXED DRINK: 

WINE 

NONE, DON'T’ KNOW OR. NO: ANSWER 


$. $ % $ 1° 


47 

29 

48 

4,9 

50 

44 

4l 

3& 

37 

4)1 

4l 

4l 

13: 

29 

15 

11 

10 

12 

2: 

3 

2' 

2 

2 

2 

2: 

2 

2: 

1 

3 

2 

2: 

- 

2 

2 

1 

2 

1 

4 

1 

1 

1 

1 

*: 

- 

- 

- 

- 

* 

3: 

5 

2: 

2 

3 

5 


d. 


It ’s a nice, sunny but cool day in 
November• You have just finished, playing 
some outdoor game which you enjoy.. If 
you could have any one of the: things: 
on the list, which, would, you. wart? 


CIGARETTES 

28: 

20: 

25 

29 

26 

32 

COFFEE 

2 6: 

13: 

21 

27 

29 

27 

coke: OR. SOFT’ drink: 

25 

48 

35 

24: 

22 

18 

BEER CR ALE 

13 

8’ 

12 

1 f-T. 

J- j 

14 

10 

HIGHBALL OR MIXED. DRINK 

6 

3: 

4 

5 

7 

7 

GUM 

2 

3' 

3 

1 

l 

3 

CANDY 

1 

3 

1 

1 

1 

1 

WINE 

*: 

- 

I 

- 

* 

1 

NONE:, DON'T KNOW' OR NO' ANSWER 

6 

5' 

1 

4. 

5 

8 


*Less than . 5 per cent 

Note: Percentages: add. to more than 100$: because 

some respondents gave more' than, one: answer. 


h* 

© 

C 

h* 


or 

© 

GO 

© 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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4;, Here are some; situations in which, you might particularly' want 
some of the things on the list*, (Card shown respondent) 

. Answers of respondents who chose 
cigarettes in.the various situations 


13 


Analyzedi by respondents who' 
chose; cigarettes in situation:' 


Number of respondents 1 


a. 

1191 

( 100 *) 

* 


b. 

l!5V 

(ICC*) 

* 


G. 

¥36 

Cioo*): 

* 


d. 

5^9 


Iir*s a beautiful, evening' and you are sitting: alone' 
enjoying' the sight of a full moon' in a clear sky. 

If you could have: any' one of. the things on. the. 
list, which would you want? 

CIGARETTES 1 100! 

coffee: 7 

BEER OR ALE' k-. 

HIGHBALL. OR MIXED' DRINK 3 

COKE' OR SOFT DRINK 3 

■ candy * 

GUM * 

WINE 

Supposing: youi were driving; a car andi,. through no- fault 
of your own,, you narrowly missed hitting a child, and. as, 
a result, were: pretty shaken and. nervous;., If you. could, 
have any one' of the: things; on the list, which, would you 

Vant? CIGARETTES' 

COFFEE 

HIGHBALL OR! MIXED BRINK. 

COKE OR. SOFT. DRINK 

gum: 

BEER: OR. ALE 

WINE 

CANDY 

You are working' late on.a long; Job. andi there; is still, 
another hour's work to: do;.: Y:oui take a> break' for a few, 
minutes before'going on. to finish. If you could 1 have any 
of the. things on the list, : which wonldi you want.?; 
CIGARETTES. 

COFFEE. 

COKE OR' SOFT BRINK 
GUMi 

HIGHBAU ■ OR- MIXED' DRINK 

BEER : OR; ALE 

CANDY. 

WI3I7E 


100 

4 

1 

1 

* 


100 : 

10! 

4 

#: 

* 

* 

* 


You have just, 
enjoy. If you 
which would, you. war 


dl It's: a. nice, sunny but cool day in November., 
finished playing; some outdoor' game which' you 
could have; any one of the things on the list: 

CIGARETTES' 

COFFEE 

COKE 1 OR SOFT. DRINK 
BEER OR ALE. 

HIGHBALL OR. MIXED: DRINK 
GUM' 

CANDY 

vine: 

*Less than' .5 per cent 

Note: Percentages add to more: than: lOOjfc because some respondents; gave more than one: answer. 


100 : 
13' 
■ k 
3; 
2 
1 
* 


Sourbe: https://ww\/y ndustrydocuments.ucsf.edu/docs/nrhkOOOO 
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5. What. is. it you like about coffee ? What good 
effects, does it have on you?; Anything else?. 

Asked of respondents , 
who drink coffee:— - 
90 $ of cigarette smokers; 


Total 
asked this 
question 


Number of respondents l8p4 

( 100 $) 

$ 

LIKE TEE STIMULATING EFFECT 45 

Keeps, you awake; wakes, peps you up 

in' morning. 13 ' 

Gives, you a lift:; a pick-me-up 13: 

Stimulates you; stimulating 11 

Warms, you up; keeps you warm 10: 

Other (like the; stimulating effect:)' 1 

LIKE: TASTE, FLAVOR 2? 

like: the relaxing; effect : 2 i 

Relaxes, you;: relaxing: 13 

Calms, steadies, quiets nerves 6 

Comforting; soothing; calming I 

Other (like the relaxing effect) 1 

HABIT ii. 

LIKE IT _8 

Pleasant; I enjoy, like it. ~ 

Makes you feel good, better, happy 3 

SOMETHING TO BO, DRINK; BREAKS: UP DAY, 

MONOTONY OF DAY jj 

REFRESHING; REFRESHING TASTE _3 

SATISFIES; SATISFYING _2 

FILLS YOU UP BETWEEN! MEALS;; KILLS APPETITE 2 

GOES WITH: CIGARETTE; MAKES YOU SMOKE:, WANT 
TO SMOKE: 2 

QUENCHES YOUR' THIRST _1 

NEGATIVE ASSOCIATIONS: jg 

I don't like; it,, care: for it 1 

Not good, for you 1 

Other (negative associations) 1 

ALL OTHER _jj 

DON'T KNOW _5 

NO' ANSWER 5 : 


Note: Group totals add to more than 100$.,. and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhk0000 


1001754082 



5. What is it you like about highballs or mixed, drinks ? What 
good' effects does it have on you?; Anything else? 


15 


Asked of respondents who drink. j? 
a highball or mixed drink— t 
'i&jo- of cigarette: smokers 

Tbtal 
asked this 
— question 

Number of respondents 738' 

( 100 $) 

f 

LIKE THE RELAXING EFFECT: 36 

Relaxes 1 you; relaxing 30 

Calms, steadies nerves; helps when 

excited or nervous 2: 

Other (like relaxing: effect): 4 

LIKE: IT FOR SOCIAL, REASONS 24 

It's social;, drink just to be sociable 17 

Helps get things: started in company; 

stimulates conversation 3: 

Relaxes 1 inhibitions 1 

Other (like it, for social reasons) 3 

LIKE: THE STIMULATING EFFECT l6 

It's a stimulant, pick-.me up;; gives you 

a. lift 12: 

Makes, you high, 2 

Other (like the; stimulating effect): 2 

LIKE: hi 12 

Makes, you feel good,, better,, happy ~5 

Pleasant; I enjoy, like; if: 4 

LIKE TASTE,, FLAVOR 12 

REFRESHING,, REFRESHING TASTE _5 

QUENCHES YO'UR THIRST JL 

SATISFIES; SATISFYING _2_ 

GIVES, ME SOMETHING TO' DO, DRINK; BREAK UP 
DAY, MONOTONY OF DAY _1 

HABIT _1 

AS A CHANGE FROM BEER;, WHEN I DON'T HAVE BEER. * 

NEGATIVE ASSOCIATIONS, _2 

No good effects,; I don't: like it 1 

Other (negative associations): 1 

ALL OTHER _2 

DON'T KNOW _4 

NO ANSWER 12 

*Less than . 5 : per cent 

Note: Percentages add to more than 10C~£ because 

some respondents, gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754083 


16 


5- What. Is It you like about coke : or other soft drinks Y What 
good effects does it have on you?: Anything else? 

Asked of respondents who , 

drink: coke or soft drinks-- 'i r st iI r > 

T'Oof cigarette smokers: 


Number of respondents: 


Total 

asked, this. 
questiom 

14:4'7 

(lCOfp) 


REFERESHMG; REFRESHING TASTE 

COOLS ME OFF; COOLING; LIKE: ON A HOT DAY, 
IN SUMMER 

QUENCHES. YOUR THIRST, 

LIKE TASTE, FLAVOR, 

Like taste, flavor 

Like sweet: taste 

Other (like taste, flavor) 

LIKE THE STIMULATING: EFFECT 1 

Picks: you up, peps, gives, you. a lift 
Keeps you awake 

LIKE THE RELAXING EFFECT 
Relaxes you, relaxing 
Cains, steadies,, quiets nerves: 

Other (like the, relaxing effect:)i 

LIKE IT 

Pleasant;; I enjoy, like it 
Makes: you feel good, better, happy 

SOMETHING' 10: DO, DRINK; BREAKS. UP DAY 
SATISFIES;: SATISFYING; HITS THE SPOT 
HABIT 

NEGATIVE ASSOCIATIONS' 

It's, sweet,, too: sweet. 

Keeps: me awake: 

Oth er (ne.gat ive associations) 

ALL OTHER. 

DON'T KNOW 
NOi ANSWER 


*Less than *5 per cent 

Note: Percentages add to more than 100^: because 

some respondents gave more: than one answer* 


Source: https://www.industrydocunnents.ucsf.edu/docs/nrhkOOOO 


1001754084 
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5* What is it: you like about beer or ale ?: What good 
effects does it have oil you? Anything, else? 

Asked of respondents 
who drink beer or ale-- S- 
U6$. of cigarette smokers 

Total 
asked this 
question 


Number of respondents 9'k6 

( 100 $) 

$ 

LIKE THE RELAXING EFFEET 2.1 

Relaxes you; relaxing TE 

Makes you sleep 3 

Calms, steadies: nerves 2 

Other (like: relaxing: effect) * 

LIKE TASTE, FLAVOR l 8 

COOLS ME OFF, COOLING; LIKE ON A HOT DAY, 

IN SUMMER. Ik 

REFRESHING;: REFRESHING TASTE 13 ; 

QUENCHES YOUR: THIRST' 12 

TO 1 BE SOCIABLE _J 

LIKE: THE STIMULATING EFFECT _6 

LIKE IT _5 

Makes you feel good,; better,, happy 3' 

Pleasant 1 ; I enjoy, like: if 2 

SATISFIES; SATISFYING _2 

HABIT 1 * 

NEGATIVE ASSOCIATIONS. _k 

Don't like it; no: good effects 2 

Don't drink It.; dbrink. it much 2 

Don't like the' taste: * 

Gives me a headache;: makes: me feel bad * 

Other (negative: associations): * 

ALL OTHER 11 

DON'T KNOW' _6 

NO ANSWER: 15 


*Less. than .5 per cent 

Note:. Percentages add to more than. 100$ because 

some: respondents gave: more than one' answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754085 
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5* What is it you like about cigarettes ? What good 
effects does it have on' you?: Anything else? 

Asked 1 of respondents 
who smoke cigarettes— 

4l °jo of total sample 


Total 

cigarette' 



-• 

smokers 

Number of respondents 1 


ro 

0 0 



$ 

LIKE THE RELAXING EFFECT 


b'J 1 

Relaxes you; relaxing 


2E 

Calms, steadies nerves 


21 

Comforting; soothing; calming 


3 

Other (like the relaxing; effect): 


l 

HABIT 


2? 

LIKE TASTE, FLAVOR 


10 


SOMETHING TO DO; BREAKS UP DAY:, MONOTONY 
OF DAY _9 

LIKE IT _6 

Pleasant| I enjoy, like it 5 

Make you feel good, better, happy 1 

SATISFIES; SATISFYING _k 

LIKE THE STIMULATING EFFECT _4 

GOOD: WITH FOOD; AFTER 1 MEALS;: WITS COFFEE _2 

FILLS YOU UP BETWEEN MEAIS.; BETTER THAN FOOD _2 

--REFRESHING;: REFRESHING TASTE: _1 

NEGATIVE ASSOCIATIONS- 11 

Nbt. a good, : a bad habit: 6 

Not good for you 2 

Expensive;; expensive habit * 

Other (negative associations) 3 

ALL OTHER _JJ 

DON'T KNOW OR NO ANSWER j 


*Less than .5 per 1 cent 

Note: Group totals: add to more than 100^ >: and sub-totals may add 1 to more 

than group: totals because some: respondents gave more than one answer, 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754086 
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6 . If I were to say just "The City of Boston" to you, several things might 
come to: mind. For example, you might think of the Boston' Tea Party, 
Harvard University, baked beans, or a number of other things:. On the 
other hand,, the: word "butter" might bring: to your mind the words "eggs,," 
or "margarine,"' or "buttercups," or "fat," or "yellow," or something 
else. Now., what comes to your mind when. I say cigarettes? 

Asked of respondents 
who: smoke cigarettes-- 
4l$ of total sample: 



Total 

Analyzed by 


cigarette 

respondents. 

who are:: 


smokers 

Male 

Female: 

Number- of respondents 

2064 

1304 

76a 


(100$) 

( lQuyo ) 

? 

0 

1 — \ 


$ 

$ 

$' 

DESCRIPTIVE WORDS:, PHRASESi 

30: 

30 

26 ' 

Smoke 

11 

11 

12 : 

Smoking;; smoking one 

9 

10 

6 

Tobacco' 

5: 

5 

9 

Filters 

1 

l 

l 

Other (descriptive: words, phrases), 

6 

6 

7 

MENTIONED: A CIGARETTE BRAND: 

18 ; 

l& 

19 . 

POSITIVE: ASSOCIATIONS. 

IT 

17 

18 : 

Enjoyment.; pleasure.; the good taste 



I get out of smoking 

6 

7 

6 

Relaxing;, a: way to relax: 

6 

5 

8 ' 

Wanting; a cigarette: 

1 + 

5 

4 

Other (positive associations :) 1 

1 

1 

1 

NEGATIVE: ASSOCIATIONS: 

_7 

_6 

_T 

Bad, disgusting: habit; should quit 




smoking 

3: 

3 

2 : 

Cancer 

2 ' 

l 

3 : 

Harmful to health, 

*: 

* 

.1 

Other (negative associations) 

2 : 

2 

2 

FOODS: THAT CO WITH: CIGARETTES! 

9 

4 

7 





Coffee 

3: 

2 

5 

Liquor 

1 

1 

1 

Other (fbods: that' go: with cigarettes) 

1 

1 

1 

CIGARETTE ADVERTISING;. MENTIONED 

PARTICULAR. SLOGAN 

_ 2 : 

_2 

_ 2 : 

HABIT (no further information) 

J2: 

_3 

_2 

MENTIONED A CITY—i.e., RICHMOND, CHICAGO 1 

_JL 

_1 

ALL OTHER 


_3 


DON'T KNOW 

16 

16 

16 

NO: ANSWER 

_6 

_6 


*Less than .5 per cent 

Note:: Group totals add to more than 100$, and! sub 

-totals may add to 

more 

than group totals because some 

respondents 

gave more than one 

answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754087 
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6 .. If I were to say just "The City of Boston" to you, several things might 
come to mind. For example,, you might think of the Boston 1 Tea Party,’ 
Harvard University , baked 1 beans , or a number of other things 1 . On the' 
other hand, the word "butter" might bring to your mind the: words "eggs," 
or 1 'margarine," or "buttercups ,," 1 or "fat," or "yellow," or something 
else:. Now, what comes to your 1 mind when 1 I say cigarettes? 

Asked of respondents 
who smoke: cigarettes-- 


bl°jo of total sample: 

Total 

cigarette 

smokers. 

.... Analyzed by Question 5; 

respondents' who said: 
Something: Something 
good about, bad about Don't 

cigarettes cigarettes know 

Number of respondents 

2064 

(lOCfo) 

$ 

1805 

(100$) 

$ 

219 

(. 10056 ): 

$ 

79** 

(. 10056 -) 

* 

descriptive: words,, phrases 

30. 

30 

26 

22 

Smoke 

ii 

11 

11 

11 

Smoking; smoking one 

9 

Q 

y 

9 

5 

Tobacco 

5 

5 

l 

3 

Filters 

I 

1 

l 

- 

Other (descriptive: words, phrases) 

6 

7 

7 

3 

MENTIONED A CIGARETTE, BRAND 

18 : 

19. 

19 

13 

POSITIVE ASSOCIATIONS 


16 

11 

11 

Enjoyment; pleasure;: the good taste I 

get. out of smo;king : 

6 : 

7 

3 

1 . 

Relaxing; a, way to relax 

6 : 

6 

4 

3 

Wanting a cigarette 

4 

K 

s 

4, 

6 : 

Other (positive: associations) 

1 

1 

l 

I 

NEGATIVE ASSOCIATIONS 

_7 

_6 

16 

_6 

Baa, disgusting habit; should quit. 

smoking 

3 

2 

9 

1 

Cancer 

2 

2 

3 

1 

Harmful to health 

* 

* 

1 

l 

Other (negative associations) 

2 

2 

4i 

3 

POODS. THAT GO' WITH CIGARETTES 

5 

5 

4: 

6 

Coffee 

3 

3' 

T~ 

3. 

Liquor 

1 

l 

* M> 

1 

Other (foods that go with' cigarettes) 
CIGARETTE ADVERTISING;; MENTIONED PARTICULAR 

1 

1 

* O 
C 

3 

SLOGAN 

_2_ 

_ 2 _ 

JL 5- 

_3 

HABIT (no further information) 

J2 

_2 

_5. CA 

_3 

MENTIONED A CITY— i,e„, : RICHMOND,. CHICAGO' 

_ 1 . 

JL 

* 

C 

- 

ALL OTHER 

_3 

_3 

5 ao - 
— GC 


DON'T KNOW 

16 . 

15 

20 

28 : 

NO ANSWER 

_€ 

_6 

_4 

10 ; 


*Less than: . 5 per cent 

■^^Percentages based on less than: 100 cases: are often unreliable. 

Note: Group totals, add to more than: 100$, and sub-totals may add to more 

than group totals because some: respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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7a. Now I ! 1I start some sentences and ask you to finish them for me:. Here' is the- star^ 
of the first sentence and when I stop, talking you just, finish it with whatever pops 
into: your: head. The best cigarette of the day is: the: one I have when! . 

Asked of respondents: 
who smoke: cigarettes-- 
of total s:a ; mple 


Total Analyzed by 

cigarette respondents who are:: 



smokers. 

Male 

Female 

Number of respondents 

20 64 

1304 

760 


(loaf) 

(100$); 

( 1005 Q 


i 

$ 

* 

AFTER EATING 

4:0: 

42 

36 

After a, meal;: finished, eating, (no further 




information) 

19 1 

22 

14 

After breakfast, finished breakfast, coffee: 

12 

1L 

14 

After supper in the evenings 1 ; after 

dinner' (no further information) 

6. 

6 

6. 

After a good, big, hot meal, dinner 

l 

1 

* 

Other (after eating) 

2 

2 

2 

IN THE MORNING; WEEN I FIRST. WAKE UP 1 ; THE 

FIRST ONE INI THE MORNING 

27 

28. 

24 

WITH DRINKING, EATING! 

9 

7 

13 

With my breakfast, morning: coffee 

5 

3 

8 

When I T m. drinking, coffee; with a cup of coff 

ee; 3 

3 

3 

When I have a highball, beer 

* 

* 

1 

When I r m drinking, (no further information) 

-* 

_ 

* 

Other (with drinking, eating) 

-) 

J_ 

1 

l 

I'M RELAXING;: AFTER. WORK; WATCHING TV;: NOT. BUSY 

_8 

ll 

ALL TEE TIME; THEY: ARE: ALL THE: SAME; WHEN! I 

HAVE ONE 

_2 

_3 

1 

BEFORE: I GO TO' BED; LAST ONE AT NIGHT 

_2 

_2_ 

2 

I'M TIRED 

_2: 

2 

2 

WHEN I WANT, NEED A CIGARETTE 

_1 

2 

* 

IN THE EVENING;; UP LATE; CAN'T SLEEP 


i 

_3 

I'M NERVOUS’, TENSE 


-* 

2 

I HAVEN'T HAD ONE FOR A WHILE 


* 

* 

ALL OTHER' 

_4 

_4 

_3 

DON'T KNOW OR NO ANSWER 

_4 

_4 

i3 


*Less.' than. . 5 per cent 

Nbte:: Percentages add to more, than 100# because 
some: respondents gave: more: than one answer . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754089 
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7a. Now I'll start some sentences and ask you to finish them for me. Here is the start 
of. the first sentence and when I stop talking you just, finish, it with whatever pops 
into your head. "The best cigarette of the day is the one I have when 

Asked of respondents: 
who smoke cigarettes-- 
4l$ of total sample 

Analyzed, by Question 8: 
respondents, whose daily 



Total 

cigarette 

consumption of ci 
6 or 

garettes 

is: 

3^ or 


smokers 

less 

7-15 

16-25 

26-39 

more 

Number of respondents 

20:64 

188 

466 

937 

266 

203 


(100$) 

(100$) 

(100$). 

(100$): 

(100$): 

(100$) 


$ 

$ 

$ 

$ 

$ 

* 

AFTER' EATING 

After a: meal; finished! eating (no 

40: 

39 

49. 

4i 

39 

30 

further information)' 

19 

13 

18 

22: 

18 

12 

After breakfast, finished, breakfast, 
After supper in the evenings; after 

coffee 12: 
dinner 

10 

14 

11 

ll 

12 

(no further information) 

6 

8 

9 

6 

3 

5 

After a good, big,, hot: meal, dinner 

l 

l 

l 

l 

* 

1 


Other (after eating) 

IN THE MORNING; WHEN' I FIRST WAKE UP; THE 
FIRST ONE IN THE MORNING 

WITH DRINKING, EATING 

With my breakfast, morning: coffee 
When I'm drinking coffee; with, a cup of 
coffee 

When I have a highball, beer 

When I'm drinking (no further information): 

Other (with drinking, eating)' 

I’M. RELAXING;: AFTER WORK; WATCHING TV; 

NOT BUSY 

ALL, THE TIME;: THEY ARE: ALL, THE SAME; 

WHEN I HAVE ONE 

BEFORE: I GO TO BED; LASS ONE AT 1 NIGHT 
I’M TIRED 

WHEN I WANT, NEED A CIGARETTE 
IN THE: EVENING; UP LATE; CAN’T' SLEEP 
I'M NERVOUS,. TENSE 

i: HAVEN'T HAD ONE FOR. A WHILE 
ALL OTHER 

DON'T KNOW OR NO ANSWER: 


27 

_9 

3i 

*: 

* 

1 


19 

_8 

3 

3 

1 


_2 

_2 

_2 

_1 

_1. 

*: 

_4 

4 


18 

_2 

_1 

_3 

_2 

_9 

_i 

_1 


19 

10 

4 

5 

* 

* 

l 


ll 

_ 2 : 

_ 2 : 

_2 

_JL 

_1 

_3: 

5 1 


28 

_9 : 

5 ; 

3: 

*: 


_2' 

_ 2 ' 

2 . 

_ 2 : 

_I 

_1 

*: 

_k 

3> 


3. 

32 

10 : 

7 

2 ' 

* 


_8 

_3 

_ 2 : 

_ 2 : 

*; 

_2 

* 

* 

JLi 

4 


44 

_8 

5 

2 

* 


J 

_4 

_l 

_l 

_i 

* 


_2 

2 


*Le:ss than . 5 per cent 

Note: Percentages add. to: more than 100$ because 
some respondents gave more than one answer. 


10017S109P 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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1 

1 7a 

I 

I 

I 

I 

I 

Hi 

a 

a 

a 

a 

a 

a 

a 


. Now I f 11 start some sentences' andl ask you to: finish 1 them for me. Here: is the start 
of the first, sentence: and when I stop talking you just finish it with whatever pops 
into your head. "The best cigarette of the day is the: one I have when _." 

Asked, of respondents: 
who smoke: cigarettes:-- 
4l# o:f. total sample: 

Analyzed by respondents. 

_ who smoke : _ 

Regular King Filter 
Total. size size tip 


Number' of respondents 


Total. 

cigarette: 

smokers. 

2C.6b 

(lC Oyo ) 


AFTER EATING bo 

After a meal; finished eating: (no further 

information) 19 

After breakfast, finished breakfast., coffee: 12 
After 1 supper in the evenings.;; after dinner 

(no further information): 6 

After 1 a good, big, hot. meal, dinner 1 

Other (after eating)' 2 

IN THE MORNING;; WHEN I FIRST WAKE UP; THE 
FIRST ONE IN' THE! MORNING 27 

WITHi DRINKING:, EATING! JJ 

With my breakfast., morning, coffee 5 : 

When I r, n drinking, coffee; with a cup: 

of coffee 1 3 

When I have a highball, beer 

When I'm drinking (no: further information) * 
Other (with drinking, eating) 1 

I'M RELAXING; AFTER. WORK; WATCHING TV;: 


AIL THE TIME; THEY ARE ALL THE! SAME; 
WHO I have: CIS 

BEFORE I GO TO: BED;: LAST OIE AT NIGHT 


WHEN! I WALT,; NEED A CIGARETTE 

III THE: EVENING; UP LATE; CAN'T 1 SLEEP 

I'Ml NERVOUS,, TENSE 

I HAVEN'T HAD' ONE FOR A WHILE 

ALL. OTHER; 

DON'T 1 KNOW 1 OR NO ANSWER. 


Regular 

size 

ciga¬ 

rettes 

702 

(iCOfo) 


330 

(100-U 


Filter 

tip 

ciga¬ 

rettes. 

996: 

(lOOfs) 


$ 

$ 

$■ 

53 

33 

4i 

20 

20 

18 

Ill 

11 

12 

5 

6 

8 

* 

*: 

1 

2: 

1 

2: 

30: 

3F 

24 

S: 

_8: 

11 

4 

5 


2 

2 

4 

* 

-* 

*: 

- 

* 

_ 

2 

1 

1 

_8 


rv 

__2 

_1_ 

_2' 

_2 

_2 

_2 

_2 


_2' 

_2 

J? 


_1 

_2 

_2 

_1 


_L 

* 

J. 

* 

_4 


_3 

_8 

JL 

_4 


*Less than .5 per cent 
Note :: Percentages, add to more than 


because 


some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754091 



lb • "I am inclined, to smoke more when I'm 



Asked of respondents: 
vUlo smoke cigarettes*— 

4l/o of total sample 





Total 

cigarette 

Analyzed' by 
respondents, who are: 



smokers 

Male 

Female 


Number of respondents 

20 6k 

(100 fo): 

I30U 

(100$): 

760' 
(100$) 



f 

* 


(T 

NERVOUS, tense: 

28 

22' 

-39 

& 

WORKING, BUSY; ON THE JOB 

12: 

15 

" 5 

6> 

IDEE;: DOING NOTHING 

11 

13 

7 

(V 

RELAXING, LOAFING; AFTER WORK; 

watching; tv 

10 : 

11 

8 

& 

NOT WORKING;; NOT 1 BUSY: (no further 
information) 

8 : 

10 * 

5 

fir 

WORRIED', UPSET 1 ;: GOT SOMETHING ON MY MIND' 8: 

71 

10 

/' 

DRINKING 

5 

7 

3: 

/P 

TALKING, VISITING WITH PEOPLE; BEING 
SOCIAL 

5 

3 

10 

f'U) 

TIRED 

5 

it 

5 

T> 

ALOIS, LONESOME 

L 

2 

7 

. ) 

EXCITED, MAD 

2 

2 

2 


RIDING IN A CAR; DRIVING 

2 

3 

*: 

(p. 

PLAYING CARDS 

2 

1 

3: 


IN'THE EVENING,; UP 1 LATER';. CAN ! T SLEEP' 

1 

1 

1 


BORED 

* 

1 

- 


WITH OTHER. SMOKERS 

* 

* 

1 


WANT, NEED' A CIGARETTE 

* 

* 

- 


HUNGRY 

*: 

* 

1 


DOING HOUSEWORK 

* 

* 

1 


SMOKE: SAMS AMOUNT,. SMOKE ABOUT ALL 

the; Tits 

*: 

* 

* 


ALL OTHER 

3: 

4 

2 


DON'T KNOW OR NO ANSWER: 

2 

3 

1 ' 


*Less than .5 per cent. 

Note: Percentages add to more than IOC* because 

Source: https 


1001754092 
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7b. "I'm inclined 

t;o: smoke: more when I f 

mi 


n 

4' 



Asked of 

respondents 






who smoke 

cigarettes 

— 





4l$ of total sample 







Analyzed by 

Question' 6: 

respondent 

s; 


Total 

whose daily consumption' of 

cigarettes 

is;: 


cigarette: 

6 or 



36 : or 


smokers 

less 

7-15 

16-25 

26-35 

more: 

Number of respondents 

2064 

188 

4 66 

93 : 7 

266 ' 

203; 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) (100$), 


% 

$ 

$ 

$ 

1o 

1° 

NERVOUS, TENSE 

28: 

26 ^ 

27 

29 

29 

28 

WORKING, BUST; ON THE JOB 

12 : 

7 

10 

12 

3.4 

13 

IDLE; DOING NOTHING 

11 

6 

11 

12 ' 

9 

12 

RELAXING, LOAFING; AFTER WORK; 







WATCHING TV 

10 

10 ' 

11 

9' 

8 : 

13 

NOT WORKING; NOT BUSY (no further 






information) 

8 

4 

8 

9 

11 . 

7 

WORRIED) 1 , UPSET;: GOT SOMETHING 







ON MY MIND 

8 

ll ^ 

9 

8 

6 

6 

DRINKING 

5 

6 

6 

4 

7 

5 

TALKING,, VISITING WITH PEOPLE; 







BEING SOCIAL 

5 

& 

9 

4 

4 

2 

TIRED 

3 

9 

4 

5 

3 : 

2 

ALONE, LONESOME 

4 

7 

4 

4 

3 : 

2 

EXCITED, MAD' 

2 

3, 

3 

2 

2 

2 

RIDING IN A CAR; DRIVING: 

2 

2 : 

l 

2 

2 : 

2 

PLAYING CARDS 

2 

l 

3 

1 

3' 

2 

IN THE EVENING; UP LATER:; CAN'T 1 







SLEEP' 

1 

l 

1 

1 . 

2 : 

1 

BORED 

* 

1 

* 

1 . 

* 

* 

WITH! OTHER SMOKERS 

* 

1 

1 

* 

1 

- 

WANT, NEED 1 A CIGARETTE 

* 

- 

* 

* 

* 

* 

HUNGRY 

*: 

- 

* 

1 

- 

- 

DOING HOUSEWORK 

* 


* 

1 

* 

-* 








SMOKE SAME AMOUNT, SMOKE ABOUT 





© 


ALL THE TIME 

-* 

- 


* 

- O 

1 








ALL, OTHER. 

3 

7 

4 

2 

4 ^ 

4 


DON'T KNOW' OR NO ANSWER 


3 


♦Less than .5 per cent 

Note: Percentages: add to more than 100$ because 

some respondents gave more than one answer.'. 


C/1 

£> 

C 

C0 

CJ 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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7b.. "I'm inclined to smoke; more when I'm 

Asked of respondents 
who smoke; cigarettes— 
4i$ of 1 total sample 


Analyzed, by respondents 
who smoke:: 



Tbtal 

cigarette 

smokers 


Regular 

size 

ciga¬ 

rettes, 

King 

size 

ciga¬ 

rettes 

Filter 

tip 

ciga¬ 

rettes 

Number of respondents 

2064 

(100$)' 


702 

(100$) 

33D! 

(100$) 

996 

(100$); 


* 


#■ 

* 

* 

NERVOUS, TENSE, 

28! 

. /> 

23 

25' 

33 

WORKING, BUSY; ONi THE JOB 

12 

Q 

13 

13: 

10 

IDLE; DOING NOTHING 

11 


12 

10: 

n 

RELAXING, LOAFING; AFTER WORK; 
WATCHING TV 

10 : 


12 

9 : 

9 

NOT WORKING; NOT BUSY (no further 
information) 

8; 


11 

7 

8 

WORRIED, UPSET 1 ; GOT SOMETHING ON 
MY MIND 

8; 

& 

8 

10 : 

8 

DRINKING 

5 


6 

6 

5 

TALKING, VISITING WITH PEOPLE;: 
BEING SOCIAL, 

5 


3 

5' 

7 

TIRED. 

5 


5 

4 

5 

ALONE, LONESOME 

4 


4: 

4 

5 

EXCITED, MAD 

2: 

& 

1 

2 ! 

2 

RIDING IN A OAR; DRIVING 

2. 


2 

2' 

rv 

c. 

PLAYING CARDS 

2 


1 

2' 

' 2 

IN THE EVENING; UP' LATER; CAN'T SLEEP 1 


1 

1 

Ji 

BORED 

* 


1 

- 

11 

WITH OTHER SMOKERS 

* 


* 

1 

•* 

WANT, NEED A CIGARETTE 

*: 


* 

1 

* 

HUNGRY 

*: 


* 

* 

* 

DOING HOUSEWORK 

*: 


* 

1 

I' 

SMOKE SAME MOUNT,, SMOKE ABOUT ALL, 

THE TIME * 


1 

1 

- 

ALL OTHER 

3 


4 

4 

2 

DON’T KNOW OR NO ANSWER 

2 


3 

2 

2 

*Le;ss than . 5 per cent 

Note: Percentages add to more than 100$ because 

Source: https:/^ww\AfcjfMiLtgtd^d©euga©Bt$;tJiCffiftdtMolmK/®iriek@©00 



1001754094 
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7c. "The>trouble with cigarettes is that they 

Asked! of respondents, 
who: smoke cigarettes.— 
klfo of total sample; 


Total Analyzed by 



cigarette 

respondents. 

who are: 


smokers 

— Male 

Female 

Number of respondents 

2064; 

1304 

760 


(100 $) 

(10C-/0 

(100$): 

ARE HABIT FORMING; MAKE YOU SMOKE 

$ 

$ 

$ 

MORE AND MORE; BAD HABIT 

24 

21 

29 

PHYSICALLY HARMFUL ... 

22 

26 

17 

Make you cough; affect your throat 

Are harmful; injure your 1 health; 
contain harmful elements 1 (no 

“S' 

10 

5 1 

further information) 

6 

6 

5 

Harmful to your lungs, wind, breathing 

3 ; 

4 

2; 

Cause, could cause cancer 

1 

1 

1 

Injure, hurt your eyesight: 

* 

* 

* 

Other (physically harmful). 

5: 

5: 

5 

COST TOO MUCH; ARE TOO EXPENSIVE; 

EXPENSIVE HABIT" 

16 

IT 

16. 

ARE MESSY, DIRTY 

_k_ 

_3_ 

_6 

ARE TOO-SHORT; DON'T LAST LONG ENOUGH; 

BURN TOO' FAST 

_3. 

3 : 

_3. 

LEAVE A BAD TASTE; IN YOUR MOUTH; AFTER- 

TASTE; BAD BREATH 

_3_ 

__3| 

_3; 

INDICATES. THERE IS NO TROUBLE 

_3=. 

_3i. 


I SMOKE TOO MANY; WANT TO QUIT 

_2. 

_2_ 

_2: 

INDICATE GOOD, POSITIVE EFFECT. 

2 

2 

2 1 

Relax, quiet; help, calm yon 

1 

1 

I. 

Satisfy 

* 

* 

* 

Other (indicate good, positive: effect): 

1 

I 

1 . 

SMELL BAD: IN: HOUSE; LEAVE STALE ODOR 


_1 

_2 

TAKE AWAY YOUR; APPETITE 



_ 1 . 

CONTAIN NICOTINE 



_ 1 _. 

STAIN YOUR TEETH, : FINGERS 


* 

_ 1 . 

TASTE BAD; DON'T TASTE GOOD: 

_I 


_ 1 . 

ARE! NO: GOOD, SHOULDN'T 




BE MADE 

* 

*: 

* 

ALL OTHER 

■ 4 

_5- 

4 


— 


— 

DON'T KNOW OR' NO ANSWER 

16 

16 

15 


*Less than .5 per cent 

Note:: Group totals add! to more than. 100$, and sub-totals may add to more 

than group totals because some respondents: gave more than one answer. 

Source: nttps://www.industrydocuments.ucsf.eau/docs/nrhKDOOO 


1001754095 
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7'c. "The trouble with cigarettes is. that they _ * u 

Asked of respondents 
who smoke cigarettes-- 
bYp of total, sample 

Analyzed by Question 8 





respondents whose; daily 



Total 

consumption 

of cigarettes 

is: 

cigarette 

6 or 




36 or 


smokers 

less . 

7-15 

16-25 

26-35 

more 

Number of respondents 

2064' 

168 

466 

937 

266 

203 


(100$) 

(100$) 

(100$) 

(100$) 

(100$): 

(100$) 


#' 

* 

t 

* 

* 

* 

ARE HABIT FORMING; MAKE YOU SMOKE MORE 







AND MORE;; EAD HABIT 1 

2k 

A 

25 

25 

27- 

24 

PHYSICALLY HARMFUL 

22 

22 

19 

23 

24 

25 

Make you cough.; affect your throat 

8. 

6: 

5 

9 1 

10 

13 

Are harmful; injure your health:; contain 






harmful, elements (no further 
information) 

6: 

3' 

6 

7' 

5 

5 

Harmful to. your lungs., wind, breathing 

3 

3' 

3 

4 

3 

3 

Cause, could cause cancer 

l 

1 

2 

* 

- 

- 

Injure,, hurt your eyesight 

* 

I 

*: 

*: 

- 

* 

Other (physically harmful): 

COST TOO MUCH; ARE TOO: EXPENSIVE; 

5 

8 

6 

4 

6 

4: 

EXPENSIVE: EAEIT 

l6i 

w 

15 

17' 

18 

13 

ARE MESSY, DIRTY 

ARE TOO SHORT; DON’T 1 LAST LONG ENOUGH; 

_4 

_3 

_4 

_5' 

_2 

_3 

BURN TOO FAST 

_3 

_3: 

_3 


_5 

_4 

LEAVE A EAD. TASTE IN YOUR MOUTH; 







AFTERTASTE:; BAD BREATH' 

_3 

_6 

A 

_3 

_2 

_3 

INDICATES THERE IS NO: TROUBLE 

_3 

_k 

_3 

_3 

_8 

4 

I SMOKE TOO: MANY; WANT TO QUIT. 

_2 

_2 

_2 

_3 

_3: 

_1 

INDICATE GOOD, POSITIVE EFFECT, 

_2: 

1 

_2 

2: 

1 

1 

Relax,, quiet; help, calm you 

l 

1 

* 

1 

# 

* 

Satisfy 

*: 

- 

- 

l 

- 

- 

Other (indicate good, positive effect) 

1 

- 

2 

* 

* 

1 

SMELL BAD 1 Mi HOUSE; LEAVE STALE ODOR 

_T 

_2_ 

_2 

I 

* 

_2 

TAKE AWAY YOUR APPETITE 


1 

_1 

_i 

_i 

- 

CONTAIN' NICOTINE 


_2 

* 

_i 

* 

_1. 

STAIN YOUR TEETH, FINGERS 


- 

# 

_i 

_2 

_1 

TASTE BAD; DON'T TASTE GOOD 


_1 


_l 

_i 

_1 

ARE NO GOOD, SHOULDN'T IE: MADE 

*: 

- 

* 

* 

- . 

__1 

ALL OTHER: 

A 

_8 

_4 

_3 

_5 

_5 

DON'T KNOW OR NO' ANSWER 

16 

11 

19 

15 

1 2 

14 


Note:; 


*Less than. • 5 per cent 

Group: totals: add to. more than 10Q°jo } and sub-totals may add to more 
than group totals because some: respondents gave more than one answer. 


1001754096 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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7c. "The trouble with: cigarettes is that they _ 

Asked of' respondents 
who: smoke cigarettes— 
kl$ of total sample: 

Analyzed by respondents 

_ who smoke:: _ 

Regular 1 King; Filter 
Total size size • tip: 

cigarette clga- cigar- ciga- 

smokers ^ rettes rettes rettes 


Humber of respondents 

20 64 

702 

330' 

996 

ARE HABIT 1 FORMING; MAKE YON SMOKE MORE AND 

(100$) 

*■ 

(100$) 

$■ 

(100$) 

$ 

(100$ 

$ : 

MORE; BAD: HABIT 

24 

23 

21 

.26 


— 


— 

" 

PHYSICALLY HARMFUL 

22 

23: 

22 

23 

Make you cough; affect your throat 

Are harmful; injure your health; contain 

1 

harmful 

5 

10 

' 8. 

elements: (no further information) 

6 

6 

5 

6' 

Harmful to: your lungs, wind, breathing 

3' 

4; 

3 

3 

Cause,: could cause: cancer 

1 

1 

* 

* 

Injure, hurt your eyesight 

* 

*: 

■*: 

* 

Other (physically harmful) 

5 

4. 

4. 

6 

COST TOO MUCH; ARE TOO EXPENSIVE; EXPENSIVE 

HABIT 16 

16 

16 

17 

ARE MESSY, DIRTY 

_4 

_3 

_5 

_5 

ARE TOO SHORT; DON’T LAST LONG ENOUGH; BURN 





TOO FAST 

LEAVE A BAD TASTE IN YOUR MOUTH; AFTERTASTE 

y 

_3 

4, 

_3 

BAD' BREATH 

_3 

_3 

_4 


INDICATES THERE IS NO TROUBLE 

_3 

_k 

_l 

_3 

I SMOKE! TOO MANY; WANT TO QUIT 

_2 

_3 

_2 

_2: 

INDICATE GOOD', POSITIVE EFFECT 

2 

2 

2 

1 

Relax, quiet; help calm you 

1 

1 

1 

1 

Satisfy 

* 

* 

*: 

- 

Other' (indicate: good, positive: effect) 

1 

1 

1 

* 

SMELL BAD IN HOUSE;; LEAVE STALE; ODOR 

1 


. _1 

JL 

TAKE AWAY YOUR APPETITE; 

J. 

JL 

J. 

_1. 

CONTAIN nicotine: 

JL 

_1 

* 

Jl 

STAIN YOUR' TEETH, FINGERS 

1 

1 

* 

1 


TASTE BAD; DON'T TASTE GOOD 

_1 

* 

J^ 


j. 

ARE NO GOOD, SHOULD'.' 'T' BE MADE 

*: 

* 

_ 


* 

ALL OTHER 

_4 

_4 

_5 


_4 

DON'T KNOW OR NO: ANSWER 

16 

18! 

17 

O 

© 

14 




*Le:ss tham .5 per 1 cent 

Nbte: Percentages add. to: more than 100$ because 

some respondents gave more 1 than one answer. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



7d . "Every 

once in a while a cigarette tastes 

unusually 

-s 

good. 

With me: it's when ' 

ft 

* 

, ' 1 


Asked of respondents 


- |i 


who smoke, cigarettes— 


“ ( :> <■ . ■. 


4l$ of total sample 


’ :: ll 1 


Total 

' v V 

Analyzed by ' VtV , 


cigarette 

respondents 

who are: ( 


smokers: 

Male 

Female ^ 

:f respondents 

2064 

1304 

■ 760' '".V 1 


(100$) 

(100$) 

(100$) v- 


$ 

# 

* M | 

TING 

33 

36 

- 21 : : 1 

■ I 

a meal; finished 

eating; (no: 


her information) 

25 

27 

21 VI1 

a good, big, hot 

meal,, dinner 3 

4 

2 

breakfast:; finished, breakfast, coffee. 2 

2 

2 ' I 


After a meal;; finished eating; (no; 

f irther information) 

After a good,. big,, hot meal,, dinner 
After breakfast:; finished breakfast*, coffee 
After supper in the evening; after dinner 1 
(no further information): 

Other 1 (after eating)' 

WIH?.. DRINKING.,, EATING 

When. f f m drinking coffee; with. a. cup; 
of coffee 

Whan. I have: a highball, beer 
With., my breakfast, morning coffee 
When I'm drinking (no further information) 
Other (with drinking, eating): 

I HAVEN'T HAD ONE FOR A WHILE 

I'M:RELAXINOj AFTER WORK; WATCHING TV; 

NOT BUSY 

I'M. TIRED' 

IN ..THE MORNING; WHEN I FIRST WAKE UP; 

THE FIRST ONE IN: THE MORNING' 

I'M NERVOUS!, TENSE! 

ALL THE TIME; THEY ARE ALL THE SAME; 

WHEN I HAVE' ONE 

I 'M WORRIED, UPSET;: GOT SOMETHING ON MY MIND' 

BEFORE I GO' TO BED;: LAST ONE AT NIGHT 

WHEN I WANT, NEED A CIGARETTE 

I'M ALONE, LONESOME 

IN THE EVENING; UR LATE; CAN'T SLEEP 1 

I'M EXCITED', MAD 

ALL OTHER' 

DON'T KNOW OR. NO ANSWER 


*Less than .5 per cent 

Note: Percentages: add to more than 10Q$ because: 

some respondents gave more' than one. answer 1 . 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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Jd- "Every once in a while a cigarette: tastes unusually 
good. With me: it's when 1 


Number of respondents 


AFTER EATING' 

After a meal; finished eating 
(no further information:) 

After a good,, big, hot meal, dinner 
After breakfast; finished breakfast, 
coffee 

After supper in the evening; after 
dinner (no further information) 
Other (after eating) 

WITH DRINKING, EATING 

When I'm drinking coffee; with a. cup 
of coffee 

When I have a highball, beer 
With my breakfast, morning coffee 
When I'm drinking (no further 
information) 

Other (with drinking,, eating): 

I HAVEN'T HAD ONE FOR A WHILE 
I'M.RELAXING; AFTER WORK; WATCHING TV; 
NOT BUSY 

I'M TIRED 

IN THE MORNING; WHEN I FIRST WAKE: UP; 
THE FIRST ONE IN THE MORNING 

I'M NERVOUS, TENSE 

ALL, THE TIME; THEY ARE ALL THE SAME;. 
WHEN I HAVE ONE; 

I'M WORRIED, UPSET; GOT SOMETHING ON MY 
MIND 

BEFORE: I GO TO BED; LAST ONE AT NIGHT 
WHEN I WANT, NEED A CIGARETTE 
I'M ALONE, LONESOME 
IN THE EVENING; UP LATE; CAN'T SLEEP 

I 'M EXCITED,. MAD 
ALL, OTHER 

DON'T' KNOW' OR NO ANSWER 


Asked of respondents: 
who smoke cigarettes;-- 
4l$> of totai sample 

Analyzed by Question 8:: 
respondents whose daily 
Tbtal consumption of cigarettes is; 

cigarette 6 or36 or 
smokers: less *' 7-15 16-25 26-35 more 

2064 188 466 937 266 203 

(1007) (1007b) (1305O (1007b) (1007b) (100$); 

$ °j> io <jo % 

33' 28 31 35' 34 .. 28 


* 


* 

37. 

34 - 

28 

27 

26 - 

21 

3' 

4 

3 

2' 

1 

1 

2 

2 : 

2 

1 

1 

l 

11 

14 


6 

T 

7. 

2 

4 

4 

1 

2 : 

2 

*: 

* 

*■ 

2 : 

1 

1 

13: 

XT' 

17. 

_8 

_8 : 

_8 


_T 

_? 

_7 

_6 

_9 

JE 


_4 

_2 

_l 

_5 

1 

* 

2 


*Less than .5 per cent . *- 

Note: Percentages add to more than 100^ because. 

some respondents, gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754099 
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7A* "Every once in a while a cigarette 1 tastes 
unusually good. With me it's when' _.' 

Asked of respondents' 
who smoke cigarettes'— 

4l$ of total sample 


Analyzed by respondents' 
who smoke; 




Regular 

King 

Filter 


Total 

size 

size 

tip 

cigarette 

ci'ga- 

ciga- 

ciga- 


smokers 

rettes 

rettes 

rettes 

Number of respondents 

2064 

702 

33© 

996 


(100$) 

(100$) 

(100$) 

(100$) 


$ 

i'r 

$ 

* 

AFTER EATING! 

33; 

35 

34 _ 

31 

After a. meal;; finished eating (no further. 

information) 

25 

26' 

26' — 

24 

After a. good,, big, hot meal, dinner 

3' 

3 

3 

3 

After breakfast; finished breakfast, coffee 
After supper in the evening; after dinner 

2 

2 

3 

l 

(no further information) 

2 

3 

l 

2 

Other (after eating)' 

1 

l 

l. 

1 

WITH! DRINKING, EATING 

13; 

12 

12 

14 

When I ! mi drinking coffee; with a, cup: of coffee 

7 

5 

7 

7 

When I have: a highball y beer 

3 1 

3 

2 

4 

With my breakfast, morning coffee 

1 

l 

2 

2 

When 1 1 m drinking: (no further information) 

* 

* 

* 

* 

Other (with drinking, eating) 1 

2' 

3 

1 . 

1 

I HAVEN 1 T HAD: 01® FOR A WHILE: 

12. 

12 

10' 

13: 

I'M RELAXING; AFTER WORK;; WATCHING TV; NOT BUSY 


_9 

_8. 

10: 

I 'M TIRED 

III THE MORNING; WHEN I FIRST 1 WAKE UP; THE FIRST 

_8' 

_6 

_8 

_8: 

ONE IN THE MORNING 

Jl 

_8 

JL 

_5 : 

I'M NERVOUS, TENSE 

_3 

J. 

_2: 

4 

ALL THE TIME; THEY ARE ALL TIE SAME; WHEN I 





HAVE. ONE 

_2: 

_2 

_3 • 

_1 

I'M WORRIED, UPSET;; GOT. SOMETHING; ON MY MIND: 


_2 

_2 : 

J[ 

BEFORE I GO TO; BED;; LAST ONE AT NIGHT 1 

_L 

_1 

_2: 

1 

WHEN' I WANT, NEED A CIGARETTE 

Jl. 

_1 

_ 1 . 

JL 

I'M ALONE, LONESOME 

_1 

*: 

* 

J_ 

HI THE EVENING; UP LATE:; CAN'T SLEEP 

* 

*: 

_1 

* - 

I'M EXCITED, MAD 

* 

*: 

* 

* 

ALL OTHER 

JL 

JL 

o I** 
O 

_6 

DON'T KNOW OR NO ANSWER 


J3 

ft o - 



*Less than .5 per cent 

Note: Percentages add to: more 1 than 100$ because 

some respondents' gave more than one answer. 


Si 

O 

O' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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7e• "The advertising for cigarettes is 


Asked of respondents 
-who smoke cigarettes- 
415b of total sample 



Total 

Analyzed by 

cigarette 

respondents: 

whO' are: 


smokers 

— Male 

Female 

Number of respondents 

20:64 

1304 

760 


(IOC#.): 

(1005b) 

(1005b) 


* 

f 

$ 

DISLIKE THE ADVERTISING, BECAUSE' 

43 ! 

^3 

42 

The: quantity is too: much;; overdone 

IQ 

10 

10 

Silly; idiotic;: foolish 

8 : 

7 

10 

Exaggerated; too strongly put. 

7 

7 

6 

Not true, or not always true.;, it f s 




false 

7 

8 

4 

Bad; terrible; obnoxious; distasteful. 5 

5 

4 

Monotonous; tiresome; boring. 

3 : 

2 

3 

Conflicting, ads , claims; each. 




claims to; be the. best 

2: 

2 

2 

For benefit: of. manufacturer'—not: the 




public;; for money making: 

2 

2 

1 

Other (dislike the advertising.)' 

4 

4 

4 

LIKE; THE ADVERTISING BECAUSE 

i8 ; 

17 

19 

It 1 s good; mice; fine' 

ti: 

O 

"6 

Comical; funny; entertaining; 

3: 

2 

4 

It 1 s great; excellent; perfect. 

2 

2 

3 

Informative—learn, of different brands; 



good way to: influence public — 




sell more 

2 

2 

2 

Attractive, colorful; pleasing, to. 




look at and. hear 

1 

1 

1 

Interesting; (no: further information): 

1 

1 

1 

Other (like the: advertising ) 

2 

1 

2 

DOESN'T MEAN ALT THING TO'ME OH OTHERS; 




DON’T PAT ANY ATTENTION TO IT 

Ji 

_L 

_5_ 

PLENTIFUL; EVERYWHERE;: IN LARGE QUANTITY 4 

_5; 

4 

TO' SELL MORS CIGARETTES; SUGGEST. NEW. 




CIGARETTES TO SMOKE 

_3_ 

_4 

_3, 

MENTIONED A BRAND OR SLOGAN ADVERTISED 

3. 

_3 

_3 

IT’S ALL RIGHT; FAIR;: COULD BE. WORSE 

3, 

_3. 

_3: - 

COSTLY; EXPENSIVE 

1 

_2 

_1 

MENTIONED A SPECIFIC QUALITY OF' 




CIGARETTES ADVERTISED 


_1 

_1 

ALL, OTHER 

3. 

3 

2 

DON’T KNOW, OR NO ANSWER 

10 

IT. 

18 

Note: Group totals add to more than ICOy , and sub 

-totals may add to: 

more 

than group totals because some 

respondents 

gave more than one 1 

answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754101 



7e. "The advertising for cigarettes is 


Asked of respondents 
who smoke: cigarettes— 
4l$ of total sample: 


Analyzed by respondents 
who smoke: 


CIGARETTES TO: SMOKE _3 

MENTIONED A BRAID OR SLOGAN ADVERTISED _3 

IT'S. ALL RIGHT; FAIR;: GOULD BE WORSE _3 

COSTLY; EXPENSIVE _L 

MENTIONED A SPECIFIC QUALITY OF CIGARETTES: 
ADVERTISED JL 

ALL. OTHER. _3_ 

DON'T' KNOW OR NO ANSWER. 1.8 

Note 


_4 

_3 

_k 

_l 

_1 

_2 

IT 




Regular 

King 

Filter 


Tbtal 

size 

size 

tip 


cigarette 

ciga- 

ciga- 

ciga- 


smokers: 

rette 

rette 

rette 

Number of respondents 

2064 

702 

330 

996 

(100 $> 

(ioc$); 

(100$) 

(100$) 


1 ° 

1 ° 

$ 

$ 

DISLIKE THE: ADVERTISING. BECAUSE: 

43 

4 i 

39 

- 45 

The: quantity is too much:; overdone 

10.' 

9 

7 

11 

Silly; idiotic; foolish 

8. 

6 

8 

9 

Exaggerated; too strongly put 

7 

7 

7 

6 

Not. true ; or. not always, true;: it 1 s false 

7 

7 

6 

6 

Bad; terrible; obnoxious , distasteful 

5 

4 

6 

4 

Monotonous; tiresome:;; boring 

Conflicting ads. ; claims; each claims to 

3 

3 

2 

3' 

be the. best 

For benefit of manufacturer--not the: 

2 

3 

1 

3 

public; for money making 

2 

2' 

1 

2 

Other (dislike the advertising)' 

4 

4 

4 

4 

LIKE THE ADVERTISING BECAUSE 

IS 

17 

17 

20 

It’s good; nice; fine 


b 

~E 


Comical; : funny; entertaining 

3 : 

2 

2: 

3 

It's great; excellent; perfect 
Informative;—learn of different brands:; 

2 

3 

I 

3': 

good way to influence public—sell more 
Attractive, colorful; pleasing to: look at 

2 

1 

2 

2 

andi hear 

1 

1 

1 

1 

Interesting (no further information) 

1 

1 

2 

1 

Other (like the advertising;) 

DOESN'T MEAN! ANYTHING TO ME OR' OTHERS;; 

2 : 

1 

2 

2' 

DON'T PAY ANY ATTENTION TO IT 1 

_5 

s 

s 

_5 

_5 






PLENTIFUL; EVERYWHERE; IN LARGE 1 QUANTITY 

TO' SELL MORE CIGARETTES; SUGGEST NEW 

4 

_5 

6 

_k 


_2. 

_2 

_2 

_2 

J. 

21 


C' 

c 

01 

© 

w 


_3 

_3 

_3 

_i. 

_1 

_2 

16 


Group totals add to more than 100$, and sub-totals, may add to more 
than, group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



35 


If. "I would! smoke: moire if they _ 

Asked! of respondents’ 
who smoke cigarettes:- 
4l$ of total sample 


Total 


Analyzed by 


cigarette 

respondents. 

who: are: 


smokers 

_ Male 

Female 

Number of respondents 

2064 

1304 

760 


(100$): 

(100$'): 

(I00$> 

I WOULDN'T OR COULDN'T SMOKE ANY 

MORE; SMOKING TOO MUCH NOW;; ROT 

£ 

$ 

*' 

ENOUGH TIME IK THE DM 

27 

27 

27 

WERE. CHEAPER; COST 1 LESS; WERE NOT 

EXPENSIVE 

17 

17 

17 

WERE: NOT PHYSICALLY HARMFUL 

W e r e not harmful, d idm f t injur e y o u r 
health if I knew they wer e good. 

9 

10 

9 

safe for me (no further information) 5 

Didl not make me cough, didn t affect 

6 

5 

ray t H r o at 

Did not cause cancer, prove they 

2 

2 

1 

didn't cause cancer. lung caincer 

1 

V 

2: 

Biid not affect, harm yoiuir llung.s 

*■ 

* 


Did not hurt, injure your eyesight 

* 

• 

_ 

Other (were not physically harmful) 

1 

1 

1 

IMPROVED THE. TASTE, FLAVOR 

2 

2 

2 

HAD LESS NICOTINE, TAR' 

1 

1 

1 

WERE MILDER;: NOT SO' STRONG 

WOULD GET,, MAKE A GOOD, MORE EFFECTIVE 

1 

1 

2 : 

FILTER 

1 

1 

* 

ADVERTISE LESS; IMPROVE CIGARETTE 

ADVERTISING 

i 

1 

1 

WERE LONGER 

i 

1 

1 

WERE NOT HABIT-FORMING 

i 

* 

1 

PERMITTED TO SMOKE IN OFFICE,, AT HOME. 

■Si 

-* 

1 

LEFT' A BETTER TASTE IN YOUR: MOUTH 

* 

-* 

* 

STOP ADVERTISING, TALKING ABOUT BAD: 

EFFECTS. 

* 

* 

1 

PUT MY BRAND IN (BOX)' (PAPER: PACKAGE) 

* 

* 

* 

ALL OTHER 

5 

5 ' 

5 

DON'T KNOW OR NO ANSWER 

35 

35 

34 


*Less than: .5 per 1 cent 

Note: Percentages add to more than 100$ because 
some respondents, gave more: than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751103 



36 


7 f • "I would, smoke more: if they _ . 11 

Asked of respondents 
who smoke cigarettes-- 
4l$ of total sample 

Analyzed by Question 8: 
respondents whose daily 

Total 
cigarette 

smoker, s; less 7-J5 16-25' 26-3 5 over 


Number of respondents 

2064 

188 

466 

937 

266 1 

203 


(100$) 

(100$) 

( 100 $) 

(100$:) 

£ 

0 

1 — 1 

( 100 $) 

I WOULDN'T OR COULDN'T SMOKE ANY MORE; 




f 

$ 

t 

smoking: TOO MUCH NOW; NOT. ENOUGH TIME 
IN THE DAY 

2T 

18 : 

20’ 

29 

27 

42 

WERE CHEAPER; COST LESS; WERE NOT EXPENSIVE 17 

17 

18 

17 

17 

13 

WERE NOT PHYSICALLY HARMFUL 

9 

8: 

10 

10 

11 

7 

Were not harmful ; d!i d:n * t i n jju r e your 

he a 1th; 






if I knew they were good,, safe for 

m e 






(no further information) 

5 

4 

6 

6 

7 

3 

Did: not m ake m e cough; didn’t affect 

m y 






t h i r 0 a t 

2 

1 

2 

2 

1 

2 

Did not cause cancer; prove they diidln.'t 






cause cancer, 1 uin g cancer 

1 

- 

1 

1 

1 . 

1 

Di dl n o t affect, h a rm y ou r l un g s 

• 

- 

- 

* 

1 

_ 

Did not hurt, injure your eyesight 

• 

- 

• 

. 



Other (were not physically harmful) 

1 

3 

1 

1 

l 

1 

IMPROVED THE TASTE,, FLAVOR: 

2 1 

4 

3 

1 

l 

1 

HAD LESS NICOTINE,. TAR. 

1. 

2 

2’ 

1 

l 

- 

WERE MILDER; NOT SO STRONG 

1 

2' 

2’ 

1 

l 

1 

WOULD GET, MAKE A GOOD; MORS EFFECTIVE 

FILTER 1 

1 

1 

1 

l 

1 

ADVERTISE LESS; IMPROVE; CIGARETTE ADVERTISING 1 

1 

1 

1, 

* 

* 

WERE LONGER 

1 

1 

1 

1 

* 

- 

WERE NOT HABIT '-FORMING 

1 

2 

1 

* 

. -* 

- 

PERMITTED TO SMOKE IN OFFICE,, AT HOME 

* 

1 

-li 

-U. 

* 

1 

- 

LEFT A BETTER TASTE IN YOUR! MOUTH 

* 

1 

* 

-* 

1 

* 

STOP ADVERTISING, TALKING ABOUT' BAD: EFFECTS * 

- 

* 

* 

* 

1 

PUT MY BRAND IN (BOX): (PAPER: PACKAGE)’ 

* 

- 

* 

1 

- 


ALL, OTHER 

5 

9 

5 

4 

4' 

' 7 

DON’T KNOW, OR NO ANSWER 

35 

36, 

36 

35 

35* 

30 


*less than . 5 per cent;' 

Note:: Percentages 1 add to more than. 100$ because 

some respondents gave more than one answer. 

1001754104 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


consumption of cigarettes is; 
"or “ 36 oi 




37 


If . "I would smoke: more If 1 they _ 

Asked of respondents 
who* smoke cigarettes — 
4:1$: of total sample 


*- 


Analyz 

ed by resp 
who smoke: 

cndents 



Regular : 

King 

Filter 


Tbtal 

size 

size , 

tip: 

cigarette- 

ciga- 

ciga¬ 

ciga¬ 

smokers: 

~~ rettes: 

rette s: 

rettes 

Number of respondents, 

206 U 

70.2 

330' 

996 


(ICC*) 

O 

O 

(ICO*) 

(ICO*): 

I WOULDN'T'OR' COULDN'T SMOKE' ANY MORE; 

% 

* 

*■ 

* 

SMOKING TOO MUCH NOW; NOT ENOUGH TIME 

IN THE DAY 

27 

25 , 

27 

28 

WERE: CHEAPER; COST LESS'; WERE: NOT EXPENSIVE 

17 

20 

20 

' Ay 

WERE: NOT PHYSICALLY HARMFUL, 

Wer e not harmful; didn't injure your health 

9' 

9 

7 

V 

b 

j 

if i! knew they were good:, safe for me (no 

further information) 

5 

6 

2 

7 

Didl not make me cough; didln’t: affect my 

t hir o a t 

2 

1 

3 

2 

Uidl not cause cancer; prove they didn't 

cause cancer, lung cancer 

1 

1 

1 

1 

Did not affect, harm your lungs 

* 

• 

* 

•1 

Did! not hurt, injure your eyesight 

* 



* 

Other (were not physically harmful) 

1 

1 

1 

1 

2 

IMPROVED TIE TASTE, FLAVOR: 

2 

2 

3: 

HAD: LESS' NICOTINE, TAR. 

1 

1 

1 

1 

WERE MILDER; NOT SO STRONG: 

1 

1 

1 

2 

WOULD GET, MAKE A GOOD; MORE EFFECTIVE FILTER 

1 

1 

* 

1 

ADVERTISE LESS;: IMPROVE CIGARETTE: ADVERTISING 

1 

1 

* 

1 

WERE LONGER 

1 

1 

* 

-* 

WERE NOT HABIT-FORMING 

1 

1 

- 

1 

PERMITTED: TO SMOKE; IN OFFICE, AT HOMS 

*■: 

# 

1 

1 

LEFT. A BETTER TASTE IN YOUR MOUTH 

*' 

1 


* 

STOP ADVERTISING, TALKING ABOUT BAD: EFFECTS- 

* 

* 


1 

RUT. MY BRAND IN (BOX)' (PAPER: PACKAGE:) 

* 

- 

1 

- 

ALL OTHER 

5: 

k 

4 

6 


BOOT. KNOW OR 1 NO ANSWER: 35: 35 35 


*Le;s.s than .5 per cent 

Note: Percentages: add. to more than 100$ because 

some respondents gave: more: than, one: answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754105 


8. How many cigarettes do you usually smoke a day? 

Asked of respondents 
who smoke' cigarettes-- 
4l$ of total sample: 



Total 

cigarette 

Analyzed 

respondents 

by 

who are: 


smokers 

Male. 

Female: - 

Number of respondents 

2064 

(lCC$) 

1304 
(100$> 

760 ' 
(loot) 


lo 

* 

*■ 

6 OR LESS 

9 

6 

14 

7 - 15 

23; 

17 

32 

16 - 25 

4:5: 

49 

4 o 

26 - 3:5 

13 

15 

9 

36: - 45 

8 

11 

k 

46 - 55 

l 

l 

1 

56 OR MORE 

1 

l 

* 

DON'T KNOW OP NO ANSWER 

* 

* 

- 

Average number' of 

cigarettes snckedl a day 

# 

20.16 

# 

21 . 93 : 

ji- 

tt 

17.14 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754106 




8. How many cigarettes do you usually smoke a day? 


Asked of: respondents 
who smoke cigarettes— 
4l$. of total sample 



Total 

cigarette 

smokers: 

18-20 

Analyzed by respondents 
whose: ages are : 

21-24 25-34 35-49 

50 and 
over 

Number of respondents 

2064 

119: 

252 

583: 

676 

429 


( 100 $)' 

( 100 $) 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 


* 

$ 

$ 

$ 

$ 

$ 

6 OR LESS 

' 9 

17 

10 

8 

8 

10 

7 - 15 

23 

25 

26 

20 : 

22 

24 

16 - 25 

45 

49 : 

50 

47 

44 

42 


- 

— 

— 

— 

. — 

— 

26 - 35 

13 

6 

9 

14 

16 

11 

36 - 45 

8. 

2 

3 : 

9: 

9 

11 

46 - 55 

l 

1 

l 

2 

* 

1 

56 OR MORE 

l 

_ 

* 

*: 

l 

1 


23 

? 

' 3 

if 

16 

v./ 

DON'T KNOW OR NO ANSWER 

* 


1 



■* 


# 

M. 

TT 

# 

#' 

# 

# 

Average number of 

cigarettes, smoked a day 

20.16: 

16 . 55 : 

18.23 

20.78 

20.69 

20.49 


*Less than o per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751107 



8• How many cigarettes do: you usually smoke a. day?' 


Asked of respondents 
who smoke' cigarettes-- 
4l# of total sample 


Total Analyzed by respondents 

cigarette: whose economic: level is:; 



smokers. 

A or B 

C 

D 

Number of respondents 1 

2064 

4 60 

1126 

450 


(100$): 

(ICO#) 

(ic m 

(lOOfi) 


$ 

* 

* 

$ 

6 OR LESS 

9 

7 

9 

13 

7 - 19 

23 

22 

21 

27 

16 - 25: 

45' 

4-5: 

46: 

43: 

26 - 35 

13 

14 

14 

9 

36 - 45. 

8 

10' 

& 

6 

46 - 55' 

1 

1 

1 

1 

56 OR MORE 

1 

1 

1 

l 

DON'T KNOW OR NO: ANSWER 

* 

- 

* 

* 

Average number of 

# 

# 

#' 

# 

cigarettes: smoked a day 

20.16 

21.22 

20.43: 

18.46 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754108 



8. How. many cigarettes do you usually smoke a day? 


Asked, of respondents 
who: smoke cigarettes 1 
4l# of total sample 


Analyzed by respondents who live in:: 



Total 

cigarette 

smokers 

New Middle 

England Atlantic 

East 

North. 

Central 

West. 

North: 

Central 

South: 

At¬ 

lantic 

East 

South 

Central 

West 

South Moun- 
Gantral tain 

- Pa¬ 
cific 

1 

fl) 

o 

f-b 

respondents 1 

2064 

151 

424 

4l4 

177 

325 

156: 

165 

71** 

181 


(100$) 

(1.00$) 

(100$) 

(100$) 

(100$) (100$) 

(100$): 

(10:0$ 

)(100$)(100$) 


$ 

$ 

$ 

$ 

$ 


$ 

$ 

$ 

$ 

6 OR. LESS 

9 

7 

9 

8 ! 

10. 

8 

6 

15 

16 

9. 

7 - 15 

23 

17 

20: 

25 

20' 

26 

17 

27 

27 

24 

16 - 25 

45 

48 

45 

47 

50 

44 

46 

35 

39 

40: 

26 - 35 

13 

13. 

11 

13 

10 

14 

19 

14 

6 

16 

36 - IJ15 

8 

12 

9' 

7' 

6. 

7 

11 

7 

10: 

8 ! 

46 - 55 

l 

2 

2 

* 

l 

l 

1 

1 

- 

1 

56 OR MORE 1 

DON’T KNOW 1 OR 

1 

1 

* 

2 

— 

— 

1 

1 

1 

NO ANSWER: 

* 

— 

* 


1 

— 

- 

- 

1 

l 

# 

Average number 
of cigarettes: 

• # 

# 

# 

# 

# 

# 

# 

#' 

#' 

smoked 

a. day 

20.16 

22.21 

20.76 

19.3:0 

20.18 

19.54 

21.83 

18.99 

18 .. 44 

20 . 43 ; 


•^Percentages based on less than 100 cases are often, unreliable. 

1001754109 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


8 . How many cigarettes do you usually smoke a day? 


Asked of respondents 
who smoke: cigarettes-- 
4l$, of total sample 




Analyzed 

by respondents: who- 

smoke: 


Total 

cigarette 

smokers 

Regular 

size 

ciga¬ 

rettes 

King 

size 

ciga¬ 

rettes 

Filter 

tip 

ciga¬ 

rettes 

Mentho¬ 

lated 

ciga¬ 

rettes, 

Number 1 of respondents 

20:64; 

(lOO/o) 

684 

( 100 $) 

330 

(iccfo) 

872 

(iCC<-) 

142: 

(IOO 56 ): 


* 

#■ 

1° 

d' 

fi 

$ 

6 or less: 

9 

6 

8 : 

11 

15 

7 - 15 

23 : 

18 

26 : 

25 

24 

16 - 25 

45; 

49 

43, 

44 

39 

26 - 35 

13 : 

15 

13. 

12 

13 

36 - 45 

8 : 

10 

8 . 

7 

7 

46 - 55 

1 

l 

1 

1 

2 

56 OR MORE 

1 

l 

l 

* 

- 

DON'T MOW .OR' NO ANSWER 

* 

*; 

- 

* 

- 


# 

# 

# 

# 

# 

Average number of 
cigarettes smoked, a day 

20.16 

21.73 

20.02 

19-23 

19 . 08 ' 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754110 




43 


9 : . Are you smoking more titan you did a year ago,, less, or do you 
smoke just about the same amount as you did a year ago? 

' Asked of respondents 
who smoke cigarettes-- 
of total sample 




Total 

cigarette 

Analyzed by 
respondents who are: 



smokers: 

Male: 

Female 

Number' of respondents 


20 64 
( 10096 ) 

1304 

( 10096 ) 

7:6 0 
( 100 $) 



f 

* 

£ 

SMOKING MORE NOW THAN A YEAR 

AGO: 

18 : • 

r 

14 

' 24 

SMOKING LESS NOW THAN A YEAR 

AGO: 

13 

I 2 : 

14 

SMOKING SAME AS A YEAR AGO 


69 : 

73 

62 

DON'T 1 KNOW 1 OR' NO ANSWER 


* 

1 

* 


*Le.ss tham «5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754111 


44 


9* Are 1 you smoking more than you 1 did a year ago, less, or do you 
smoke just about the same amount as you did a year ago? 


Asked of respondents 1 
who smoke cigarettes-- 


4l$. of total 


Total 

cigarette 

smokers 

Number of respondents. 2064 

(10056) 


f 

SMOKING MORE NOW THAI; A YEAR 

AGO l 8 

SMOKING LESS NOW THAN A YEAR AGO 13 

SMOKING SAME AS A YEAR' AGO 69 : 

DON'T KNOW OR: NO'ANSWER * 


*Less then .5 


sample 


Analyzed by respondents 

whose 

ages are: 

18-20- 

21-24 

25-34 

35.49 

50 and 
__ over 

119 

(10C$) 

252: 

(100#) 

583 

(100#). 

676 

(100#) 

429: 

(100#.) 



# 

d 

P 

i - 

31 

26 

19 

16 

13 

14 

16 

11 

11 

14 

53 

58’ 

69 

73. 

72 

2 

* 

1 

# 

1 


per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754112 





9 « Are you smoking more than you did a year ago, less, or do you 
smoke just about the same amount as you did a year ago? 


45 


9 

I 

I 

i 

a 

a 

a 

a 

a 

i 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

a 


Asked of respondents: 
who: smoke cigarettes.— 
4 l* of total sample 


Analyzed by Question 8 : respondents: 




Tbtal 


whose: daily consumption 
of cigarettes is:: 




cigarette: 

smokers 

6 or 
less 

7 - 15 ' 

16-25 

36 

26-35 or over 

Number of respondents 


2064 

(ioo$) 

188^ 

(ico&) 

466 . 

(.100361) 

937 
(100#): 

266 - 
(IOO36) 

203 

(10056) 



% 



* 


* 






- • 

‘ V, 


SMOKING MORE KW THAI,' A YEAR 

AGO' 

18. 

IT 

15 

16:' ‘ ’’ 

r0 

28: 

SMOKING LESS NOW THAI,' A YEAR 

AGO' 

13 : 

27 • 

v ' 22 

9 1 

5 

4 

SMOKING SAME AS A YEAR AGO 


69 

55 

63 

75 : 

68 

67 

DON'T KNOW CR NO ANSWER 



1 

* 

* 

* 

1 


*Less than ,5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754113 



9 - Are you smoking more than you did a year, ago:,, less, or do you 
smoke just about: the: same amount as 1 you did. a year ago?: 

Asked of respondents 
who smoke cigarettes-- 
4 l$> of total sample 


Analyzed by respondents 
_ who: smoke: 



Regular 


Filter 1 

Total 

size 

si ze 

tip. 

cigarette 

c iga- 

ciga¬ 

cigar- 

smoker s 

rettes 

rettes 

rettes. 


Number of respondents 

2064 

702 

3:30 

996; 


(100$) 

(100$) 

(100$) 

(100$) 


$ 


$ 

$ 

SMOKING MORE NOW THAN A YEAR AGO 

18 

13 : 

19 

22: ' 

SMOKING LESS NOW THAN A YEAR AGO 

13 : 

10: 

13 

14 

SMOKING SAME AS A YEAR. AGO- 

69 

77 

67 

64 


DON ’ T, KNOW OR: NO ANSWER: * * i * 


*LesS: than o per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754114 




STJMMARY' TmBLE 


10 a. Would you read down, this' list and. tell me: which, of these: words and phrases 
you. would use: to describe, a really good (cup of coffee:, cigarettes, 
chewing gum r highball or cocktail, soft- drinks) ? ('Card shown respondent) 


The: figures in this table: have been pro-rated 
leaving out. those respondents who. answered "Don’t 
ever use, Other, Donrt know" 1 or gave 1 no. answer 


Highball 



Cigarettes: 

Clip of 
coffee: 

Chewing: 

gun. 

or 

cocktail 

Soft 

drinks 

Number of respondents 

1995 : 

(lO0)i 

92 c 

(lOOfo) 

63 s 

(100,7) 

579' 

(icon 

864 

(100). 


* 

$ 

01 
p 

% 

} 

DISTINCTIVE 

3 : 

3 

4: 

6 

2 

CLEAN 

4 

2 

26 . 

2 

5. 

MILD 

35. 

5 

4 

12 

9 

GIVES YOU A LIFT' 

27 

3£ 

5 

39' 

21 

MELLOW. 

11 

T- 

1 

3 

12 

4 

RICH FLAVOR' 

20: 

k2 : 

37 

15 

14 

COOL 

4 

*• 

5 

IS 

54 

HAS. A GOOD AROMA. 

i£: 

45: 

7 

4 

1 

GENTLE 

3 : 

- 

1 

2 

2 

SATISFYING 

54. 

35: 

19 

29 

33' 

NO' IMPURITIES! 

1 

1 

3 

1 

2 

SWEET 


3 

42 

3 

26 

RELAXING 

47 

22: 

13 

4il 

21 

FRESHLY MADE! 

7 

36 

10 

10 

7 


*Less: than per cent 

Note:: Percentages, add. to< more than 100$. because: 

some respondents gave: more' than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754115 
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ICa. Would you read down this: list and 1 tell me which: of. these 
words: and phrases you would, use to describe a really good 
cup of coffee ? (Card shown respondent) Any others? 

Asked of respondents 
who smoke cigarettes-- 
4 : 1 $: of total "A" sample 

Total 

cigarette Analyzed by 

smokers respondents who are: 



"A" sample 

Male: 

Female 

lumber of: respondents 

1022 

636 

386 


(100$) 

(100$) 

(100$) 

Cup of coffee:: 

HAS: A GOOD AROMA 

$' 

$ 


4o 

38 ! 

45 ^ 

RICH: FLAVOR 

38 : 

38 : 

39 

FRESHLY MADE 

33 ' 

33 ; 

32 

GIVES YOU A LIFT 

32 

30 : 

37 

SATISFYING 

32: 

34 

GO 

OJ 

RELAXING 

20: 

18 

24 

MELLOW 

6 

6 

6 

MILD: 

5' 

5 

4 

DISTINCTIVE 

3 : 

2 

3 

SWEET 

3 : 

3 

3 

n tr T7 a iTv* 

O iuijAi'i 

2 

2 

2 

NO IMPURITIES' 

i. 

1 

1 

COOL. 

* 

* 

- 

GENTLE 

- 

- 

- 

DON’T EVER USE (volunteered)' 

6: 

5: 

7 

0 THER, ; DON'T KNOW' OR NO ANSWER 

3 

4 

3 


*Less than .5 per cent 

Note: Percentages add to more than 100 $ because 

some respondents gave more than' one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


9TTPS4I00T 
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a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

i 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 


10 a. Would you read down this list and tell me which of these' 
words and! phrases you would use to: describe a really good 
highball or cocktail ? (Card shown respondent) Any others? 

Asked of respondents: 
who. smoke: cigarettes-- 
42 $ of total "B: Ml sample 



Total 
cigarette 
smokers 
"B" sample 

Analyzed 

respondents. 

Male 

who are;: 
Female: 

Number of respondents 

1042 

( 100 ?:) 

668 

( 10 . 0 ?,) 

37^ 

(100?)' 

Highball or cocktail: 

* 

? 

? 

RELAXING, 

23: 

23 

22 

GIVES YOU A. LIFT 

22 

23 

20 ' 

SATISFYING 

16 

17 

15 

COOL 

10 

9 

11 

RICH FLAVOR 

8 : 

9 

7 

MILD 

7 

5 

9 

MELLOW 

6 

7 

5' 

FRESHLY MADE. 

5: 

5 

6 

DISTINCTIVE 

k 

4 

3: 

HAS A GOOD AROMA. 

2 

2 

2 : 

SWEET 

2 

1 

3 : 

CLEAN' 

1 

? 


gentle: 

1 

1 

1 

NO IMPURITIES 

* 

* 

* 

DON'T EVER USE! (volunteered)' 

37 

36 

39 

OTHER, DON'T KNOW OR NO ANSWER 

7 

7 

7 


*Les:s than; .5 per' cent 

Note : Percentages: add to more than 100 $: because 

some respondents gave more: than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754117 
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10 b. Would you read down this list: and tell me which of these 
words and phrases you would use to describe a really good 
cigarette ? (Card shown respondent): Any others? 

Asked of' respondents: 
who smoke cigarettes— 

4 i$ of total sample 



Total. 

Analyzed by 


cigarette 

respondents 

who are: 


smokers. 

Male 

Female 

Number, of respondents 

2064 

1304 

760 


(100$) 

(lCOfo) 

(100$) 

Cigarette': 

$ 

*■ 

$ 

SATISFYING 

52 

51 

54 

RELAXING 

4:5 

4,1 

52 

MILD: 

3:4: 

34: 

35 

GIVES YOU A LIFT 

26 

26 

26 

RICH FLAVOR 

19: 

21 

16 

HAS. A- GOOD AROMA 

16 

16 

16 

MELLOW, 

11 

10 

12 

FRESHLY MADE: 

7 

7 

8 

COOL 

4 

4 

4 

CLEAN 

3: 

3 

3 

DISTINCTIVE 

3 ! 

3 

2 

GENTLE; 

3 ! 

2 

3 

NO IMPURITIES 

l 

1 

I 

SWEET 1 

* 

-x- 

1 

OTHER, DON'T KNOW OR 

NO ANSWER: 

3. 


3. 


*less than .5: per cent 

Note: Percentages add to more than 100 $ because 

some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754118 
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lO'c. Would you read down this list and tell me which of these 
words and phrases you would use to describe a really good 
cigarette ? (Card shown respondent) Any others?' 

Asked of respondents 
whoi smoke cigarettes— 

4l$>: of total sample 


Analyzed, by respondents who, smoke: 



Total 

Regular 

size 

King 

size 

Filter 

tip 

Mentho¬ 

lated 


cigarette: 

ciga- 

ciga- 

ciga- 

ciga- 


smokers 

rettes 

rettes 

rette s : 

rette: 

Number of respondents 

2064 

684 

330 

872 

142 


( 100 $;) 

(locfo) 

CioofO 

(icc^) 

(:100$ 



* 

f 

$ 

$ 

Cigarettes 

SATISFYING: 

52 

54 

55' 

51 

41 

RELAXING 

45 

46: 

46 

45 . 

40 

MILD 

34 

28 . 

33. 

39 

37 

GIVES YOU' A LIFT 

26 

27 

26 

25' 

27 

RICH FLAVOR: 

19 

23 

18 : 

16 

23 

HAS' A GOOD: AROMA 

1.6 

16 

16 : 

15' 

15 

MELLOW 

11 

11 

8: 

12 : 

12 

FRESHLY MADE 

7 

8 

7 

7 

8 

COOL 

4 

3: 

1 

2 ' 

23' 

CLEAN 

3. 

3 

2 

3. 

8 

DISTINCTIVE. 

3 

4: 

2 

. 

3. 

GENTLE. 

3 

2 

2 

3 

3. 

NO IMPURITIES. 

l. 

1 

1 

2 

- 

SWEET : 

* 

1 

1 

* 

- 

OTHER, DON'T KNOW. OR 

NO ANSWER 1 

3 

3: 

4i 

3 

I 


*Less than .5 per cent 

Note: Percentages add t:o more than. lCCfc because 

some respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754119 
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IGc. Would you read down, this list and tell me which of these: 
words, and phrases you would use: to describe a, piece of 
chewing gum? (Card shown, respondent) Any others? 

Ashed of respondents 
who smoke, cigarettes.— 

1 * 0 $: of total. "A" sample 



Total. 

cigarette 

Analyzed by 


smokers 

respondents 

who are: 


"A" sample: 

Male: 

Female 

Number of respondents 

1022 

636 

386: 


( 100 $) 

(1QQ&). 

(100$) 

Chewing gum;: 

SWEET: 

f 

$ 

- 

21 

25 

29 - 

RICH FLAVOR 

23 

24 

23 

CLEAN 

IT 

16 

20 - 

SATISFYING 

12 

11 

13 

RELAXING- 

8 : 

7 

10 ' 

FRESHLY MADE 

6 : 

6 

7 

HAS A GOOD AROMA. 

4 

4 

5 

COOL 

3 

2 : 

5 

GIVES YON A LIFT 

3 

3 

3 . 

MILD 

2 

3 ' 

1 

DISTINCTIVE 

2 

2 

3 . 

MELLOW 

2 

2 

1 

NO IMPURITIES 

2 

2 

1 

GENTLE 

1 

1 

- 

DON'T EVER. USE (volunteered) 

27 

29: 

23 . 

OTHER,. DON'T KNOW OR 

NO ANSWER 

11 

12 

9 


Note: Percentages, add to more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754120 
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ICc. Would, you read 1 down: this: list and tell me which' of these 
words and phrases you would use to describe really good 
soft drinks? (Card shown respondent) Any others? 

Asked of respondents 
who smoke cigarettes-- 
4 i 2$>: of "B" sample 



Total! 

cigarette; 

— Analyze: 

d by 


smokers 

respondents 

who are: 


m B" sample: 

Male 

Female 

Number of. respondents 

io:4i2 

668. 

374 


( 10036 ): 

(i.c.o$); 

(l00>) 

Soft dirinks: 

* 

f 

* 

COOL 

45 

4l 

51 

SATISFYING 

23 

27 

29 

SWEET 

21 

22 

20 

RELAXING: 

18 

17 

13 

GIVES. YOU A LIFT. 

17 

14 

22 

RICH FLAVOR. 

12 

13 

10 

MILE)' 

7 

7 

7 

FRESHLY MADE: 

6 

6 

6 

CLEAN 

k 

5 

3 

MELLOW 

3 

3 

3 

GENTLE 

2 

2 

1 

NO IMPURITIES 

2 

l 

2 

DISTINCTIVE 

1 

i 

1 

HAS A GOOD AROMA. 

1 

1 

1 

DON'T EVER USE. (volunteered) 

11 

11 

10 

OTHER, DON'T KNOW OR NO ANSWER 

6: 

7 

6 


Note: Percentages add. to: more than 100$ because 

some respondents gave more than one answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


TSTISITOOT 



11a. Forgetting, about length,, price, health and everything else except 


Asked of respondents who smoke 


v 

Tbtal 




Analyzed by 


cigarette 

Philip 




Chester¬ 


smokers: 

Morris 

Marlboro 

L &. M 

Viceroy 

field 

Number of respondents 

20 64 

66 ** : 

IO 6 

110 ' 

116 

118 


( 100 ) 

(loofc) 

( 100 ) 

( 1 C 0 ) 

( 100 ) 

( 100 ) 


$ 

lo 

t 

$ 

$ 

* 

Best taste:: 







CAMEL 

17 

1 . 

2 

2 

2 

4 

PALL MALL 

12 

3, 

- 

1 

2 

- 

WINSTON 

10 

- 

1 

1 

2 

- 

LUCKY STRIKE 

10 

2 : 

2 

2 

1 

" 2 

KENT 

7 

- 

- 

- 

1 

-- 

CHESTERFIELD 

6 

- 

- 

3 

1 

92 

VICEROY 

5: 

- 

1 . 

- 

83. 

- 

L. & Mi 

5 

- 

1 

85 

2 ' 

- 

MARLBORO 

5 

- 

87 

- 

- 

— 

SALEM 

3 

3 

- 

- 

- 

- 

PHILIP 1 MORRIS 

3. 

80 : 

1 

1 


- 

KOOL 

3 

- 

- 

- 

- 

- 

Non- fi 1 ter 

1 

- 

- 

- 

- 

* 

F i Iter 

2 


- 

- 


- 

OLD GOLD' 

2 

- 

- 

- 

1 

1 

Non - fi I t e r 

1 

- 

- 

- 

1 

1 

F i li t e r 

1 

- 

-• 

- 

- 

- 

TAREYTON 

2 

- 

- 

- 

- 

- 

Non - fi I ter 

1 

- 

- 

-• 

- 

- 

F i 1 t er 

1 

- 

- 

-■ 

“ 

- 

RALEIGH 

2 

2 

- 

- 

- 

- 

Non- fi It er 

1 

2 

- 

- 

- 

-■ 

F i Iter 

1 

- 

- 

- 

" 

- 

PARLIA-ENT 

1 

- 

- 

- 

- 

-■ 

HIT PARADE 

i 

- 

- 

- 

- 

- 

SPUD 

■*; 

- 

-• 

- 

- 

- 

OTHER: 1JON-7LLTER 

1 

1 

- 

- 

1 

- 

OTHER. FILTER 

1 

- 

1 . 

- 

1 

r 

ALL NON-FILTERS (volunteered 

) 

- 

- 

- 

- 

1 

ALL FILTERS (volunteered): 

* 

- 

- 

2 

- 

— ■ 

DON'T KNOW OR NO ANSWER 

4 

8 

4 

3' 

3 

| 

Summary 






i 

NON-FILTER 

52: 

89 

5 

9 

8 

100 ! 

FILTER 

38 

- 

91 

88 

89 

t 

MENTHOLATED 

6 

3: 

- 

- 

- 

- 

DON'T KNOW. OR NO ANSWER. 

4 

8 : 

4 

3 

3 

- 






*Less than 




**Perc 

entages 

based on> 

less'than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


SZTf’SkTOOT 
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taste, which brand of cigarettes do you. think has. the best taste? 
cigarettes--4l$ of total! sample 


Question 27: respondents who smoke;: 


Kent 

Lucky 

Strike; 

Winston 

Pall. 

Mall 

Cornel. 

Other 

filter 

Other non- 
filter 

183 

194 

235 

249 

331 

246 

74** 

100$) 

(100$) 

(100$) 

( 100 $): 

( 100 $); 

(100$) 

( 100 $): 

t 

$' 

$ 

$ 

$ 

$ 

$' 

3 

1 

5 

2 

96 

2 

4 

2 

2: 

l 

,92 


2 

3 

1 

- 

90 

^_<-■' 

* 

* 

- 

2 

: 93 

''"-I 

1 

1 

2 

- 

7 6 


- 

- 

- 

3 

“ 

l 

1 

01 

- 

*: 

1 

1 

1 

- 

1 

- 

1 

- 

- 

1 

- 

- 

* 

- 

* 

- 

2 

- 

- 

- 

- 

- 

- 

1 

- 

- 

1 

- 

26 


1 

- 

-• 

- 

- 

* 

3 ! 

2 

- 

- 

- 

- 

12 

23 ; — 

2 

• 

- 

-• 


l 

1 l 

23 

1 

- 

* 

* 

- 

11 

23. 

1 


• 

- 

- 

2 

23 

- 

- 

- 

* 

- 

9 

- 

- 

- 

- 

- 

- 

8 

14- 


. 

. 

- 

- 

* 

14 

- 

- 

- 

- 

- 

8 

- 

1 

- 

- 

* 

- 

6 

It. 

1 

. 

-• 

- 

- 

» 

14 

- 


- 

• 

- 

6 

- 

_ 



* 

- 

6 


- 

- 

- 

- 


5 

- 

- 

-■ 

- 

- 

- 

1 

- 

1 

_ , 

_ 

— 

_ 

1 

11 

~ 

_ 

- 

- 

* 

8 

- 

- 

- 


* 

1 

- 

- 

_ 

_ 

* 

- 

- 

- 

- 

4; 

3 

1 

4i 

1 

6 

4 

13 

97: 

8 1 

93 

98 

11 

73 

80 

- 

9m 

2 

1 

44 

- 

3 

- 

— 

1 

- 

39 

23 

4. 

3 

1 

4 

1 

6 

4 1 


•5 per cent 

100 cases are often unreliable. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754123 
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11a.. Forgetting about length. 

price, health and 

everything 

else except 

t 

II 

taste, which brand of cigarettes do you think has the 

best taste?:/. 

.. \i, 

Asked of respondents 


& 

p' > 

Vi 

O ' 4 , 

v \ A ( wh o 

smoke cigarettes-- 


• 4l% of total sample 


\ 

Vf) ^ 

V' va- 

Total 

Analyzed by 


cigarette: 

respondents who are: 

A H 

\V 

smokers 

Male 

Female 


2064 

1304 

760 

V" ^ 

Number of respondents 


(lOOjb) 

( 100 $). 

(IOO 56 ): 

Best taste: 

* 

t 

* 


CAMEL, 

1 7 

24 

7 

/s.J 

PALL MALL 

12 ' 

11 

14 

9 -f 

WINSTON! 

10 : 

10 : 

13' 

/o^ 

LUCKY STRIKE 

10 

12 

6 

f-3 

KENT 

7 

5' 

12 

6~T 

CHESTERFIELD 

6 

7 

4 

Y.r 

VICEROY: 

■5 

3, 

8 . 

6~o. 

L &. M 1 

5' 

4 

7 

ir 

MARLBORO 

5 

4 

6 

'/■</ 

SALEM 

3: 

3' 

4 

2# 

PHILIP MORRIS' 

3: 

3' 

2 

J.D 

KOOL 

3 1 

2 

3 


Non-filter 

i 

i 

1 

/ £ 

Fill te r 

2 

i 

2 

OLD: GOLD 

2 

2 : 

2 

Non-filter 

l 

l 

1 


Fill tie r 

l 

l 

1 


TAREYTQN 

2 

1 

3 : 


Non - f i 1 ter 

1 

*' 

1 

A/ 

Filter 

1 

1 

2 

RALEIGH 

2 

2 

2 


Non-filter 

l 

l 

1 

/* r 

Filter 

l 

l 

1 

PARLIAMENT 

1 

* 

1 


HIT. PARADE, 

1 

* 

-L 


SPUD 

*: 

- 

* 


OTHER, NON-FILTER. 

1 

1 

1 


OTHER; FILTER 1 

1 

1 

2 


ALL NON-FILTERS (volunteered) * 

* 

* 


ALL FILTERS (volunteered): 

* 

* 

* 


DON'T 1 KNOW OR NO ANSWER 

4 

5 

2 


Summary 

NON,-FILTER' 

52 

61. 

37 


FILTER 

36 

29 : 

53 


MENTHOLATED 

6 

5 

8 


DON'T KNOW CR NO ANSWER 

4 

5 

2 


*Less than ,5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754124 
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lit). Which brand of cigarettes do you think has the worst taste? 


Asked 

of respondents 




who smoke cigarettes— 




'■ ' 41$' of total sample 





Total 

Analyzed by 



cigarette 

respondents 

who are: 



smokers 

Male, 

Female, 


Number of respondents 

2064 

1304 

76 O, 



(10036) 

-( 10036 ) 

(IOO 36 ) 


Worst taste: 

$ 

36 

i 


CAMEL, 

lb 

10 

20' 


CHESTEEFIELD 

8 

8 

8' 


K00L 

7 

8 

6: - 


Non - filter 

5 

6 

4 


Filter 

2 

2 

2 


LUCKY STRIKE 

7 

5' 

10, 


OLD GOLD 

6 

5' 

6 


Non-f i 1ter 

5 

5 

5 


Filter 

1 

* 

1 


PHILIP MORRIS 

5 

5 

5 


RALEIGH 

3 

3 

3 


Non- filter 

2 

3 

2 


Filter 

1 

• 

1 


KELT 

2 

3 

l. 


WINSTON 

2: 

2 

2 


PALL MALL 

2 

2 

2 


VICEROY 

2: 

2 

2 


SALEM 

2 

2 

2 


L & M 

2 

2 

2: 


TARETT0N! 

1 

1 

2: 


Mon-filter 

1 

X 

1 


F i, 1 t e r 

* 

• 

X 


MARLBORO 

1 

1 

1 


PARLIAMENT 1 

1 

1 

* 


SPUD), 

1 

1 

- 


HIT PARADE 

1 

1 

* 


OTHER NON-FILTER: 

2 

3 

1 


OTHER FILTER 

1 

1 

1 


ALL MENTHOL, (volunteered) 

1 

l 

2 


ALL. NON-FILTERS (volunteered) 1 

1 

2 


ALL: FILTERS (volunteered) 

2 

2 

2 

h* 

DON'T KNOW. OR, NO ANSWER 

26 

30 

20 

C 

Summary 

NON-FILTER 

48 ; 

^3 

57 

c 

FILTER 

15 

16 

13: 

2* 

MENTHOLATED 

11 

11 

10 


DON'T KNOW OR NO: ANSWER 

26 

30 

20 

h* 




N 

*Les:s 

than ,5 per cent 



CA 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



r 


lib. Which'brand of cigarettes 



Total 

cigarette 

Philip; 

Asked 

Marl¬ 

of respondents; who sooke 

Analyzedi 

Chester- 


smokers 

Maoris 

boro 

L & Mi 

Viceroy 

field 

Number of respondents. 

2064 

66** 

106 

110 

116; 

110 


(100 #) 

(100$) 

(10056): 

(100^) 

ClODJt): 

(IOC*) 

Worst' taste:: 

* 

* 

* 

* 

* 

* 

CAMEL 

H4 

16 

28. 

19 

20 

8 

CEE'S TERF IEIlD 

8: 

12 

7 

9 

10 

- 

KOOL 

J 

7 

3 

4 

3 

8 

Non - fii 1 11 f 

5 

4 . 

1 

2 

3 

« 

filter 

2 

3 

a 

2 

2 

2 

LUCKY: STRIKE 

7 

3 

14 

,6 

5 

4 

OLD GOLD 

6 

9 

7 

6 

6 

8 

Non- f 1 It*r 

s 

7 

7 

a 

3 

6 

MU t e r 

i 

2 

- 

- 

3 

2 

PHILIP MORRIS- 

5: 

- 

7 

9 

6 

4 

RALEIGH 

3 : 

3 

2: 

4' 

- 

6 

Non,- fiIter 

2 

3 

a 

3 

- 

3 

Fi 1 ter 

1 

- 

- 

1 

• 

3 

kent 

2 

2 

2: 

1 

3 

5 

WINSTON 

2 

3 

1 

3 

2: 

2 

PALL MALL, 

2 

- 

4 

2 

4 

2 

VICEROY 

2 

3 

1 

- 

-■ 

2 

SALEM 

2 

3 

3 ; 

3: 

2 1 

- 

L & M 

2 

2 

2 1 

- 

3 

1 

TAREYTON 

1 

- 

- 

1 

1 

2 

Non - f i lit e r 

I 

- 

- 

-• 

1 

i 

Fi It e r 

• • 

- 

- 

l 

- 

- 

MAP.IR CRO: 

1 

- 


5. 

1 

2 

parliament: 

1 

- 

1 

- 

3: 

- 

spud: 

1 

- 

- 

- 

1 

- 

HIT 1 parade; 

1 

- 

“ 

1 

“ 

- 

OTHER XN-F ENTER 

2 

3 

l. 

2 

1 

7 

OTHER FILTER 

1 

3 

1 

1! 

-■ 

-. 

ALL, MENTHOL (volunteered) 

1 

2 

* 

1! 

1 

3 

ALL IvON-FILTERS (volunteered) 1 

- 

2: 

3 

3; 

- 

ALL, FILTERS (:volunteered!): 

2 

- 

-• 

- 

-■ 

3 

DONfT KNOW' OR. NO: ANSWER: 

26 

29. 

lh 

20 

23; 

31 

Summary 

NOXrF'ILTERi 1 , 

48 

45 

T2! 

60 

54 

37 

FILTER, 

13 

14 

8! 

13 

15 

21 

MENTHOLATED 

11 

12 

6 

7i 

8 1 

.11 

DON'T- KEOWi OR: NO: ANSWER: 

26 

29 

14 

20 

23: 

31 


*Less than. 

■^Percentages based oni less than 



Source: https://wwv^dustrydocuments.ucsf.edu/docs/nrh||QOOO 


1001754126 





do you think has the worst taste? 
cigarettes--4156. of total sample 
Question 2J: respondents wh:o smoke: 


SB 


Kent 

Lucky 

Strike 

Winston 1 

Pall 

Mall 

Camel 

Other 

filter 

Other 

non- 
flit e 1 

183: 

IS* 

235 

1 249. 

331 

246 

74** 

( 10056 ): 

( 100 ^) 

(loojt-)'. 

(10056.); 

( 10056)1 

(lOO?6) 

( 10056 ) 


* 

* 

* 

t 

* 

* 

26 

1 * 

14 

11 


20' 

IT 

6 

8 ! 

11 

9 

8 

7 

7 

7 \ 

9 

5 

10 

10 

4 

6 

6 

6 

3 

s 

» 

2 

3 

1 

3 

2 

2 

1 

2 

j 

9 

- 

Hi. 

7 

6 

10 

- 

3 

6 

6 

7 

4 

5 

7 

3 

5 

6 

7 

4 

4 

7 

- 

1 

• 

• 

• 

1 

- 

3 

3 

7 

5. 

4 

6 

4. 

3 

2 

3': 

4 

2 

2 

4 

3 

1 

3 

3 

2 

2 

4 

- 

1 

• 

1: 

• 

• 

- 

1 

4 

1 

2 

3 

3 

4 

2 : 

3 

- 

3' 

2 

4 

, 1 

2: 

2 

3 

- 

2 

2 


2 

4 

3: 

2 

2 

2 

1 

2 

2 

2 

2 

2 

1 

1 

1 

3 : 

2 

2 

2 

-■ 

4 

4 

1 

- 

2 

1 

1 

1 

2 

1 

- 

1 

1 

• 

. 

2 

- 

- 

1 

- 

1 

1 

1 

1 


* 

1 

2 

1 

. 

2 

1 

- 

1 

- 

1 

1 

2 

1 

* 

1 

* 

- 

1 

- 

* 

1 

1 

2 

3 

1 

2: 

3 

2 

3 

2 

1 

1 

- 

- 

1 

l. 

2 

4 

2: 

2 

2 

1 

2 

- 

1 

1 

1 

1 

1. 

1 

2 

- 

-■ 

4 

- 

3 

3 

- 

6 : 

21 

23: 

24 

25 

37: 

23 

26 

59 

3'8 ! 

59. 

45 

30! 

55 

39 

6! 

23 

8 

16 

17 

16 

27 

12: 

14 

9 

14 

16. 

6 

8: 

21 

25 

24 

25 

37: 

23 

26 : . 


• 5: per cent. 

100 cases .are often unreliable*. 


Source: https://www jstrydocuments.ucsf.edu/docs/nrhk0000 


1001754127 
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lie. Which brand of filter cigarettes do you think has the best taste:? 

Asked of respondents who say a 
non-filter cigarette brand had 
the "best: taste:" 1 in Question 
lla--53$ of cigarette smokers* 


Analyzed by Question 13aJ 
respondents who feel that 
the important factor in reducing 





tars and 

nicotine in 

cigarettes 
__ 

i S'® 



Total 
asked this 
question 

Tobacco 

Both. 

tobacco 

Filter and filter 

Don't 

know 

Number of respondents 

Best taste 

1095 

(100$) 

421 

(ieo$) 

1 ° 

4:36 

(100$) 

% 

6o** 

(100$) 

$ 

174 
(Too$): 

* 

WINSTON 1 


14 

13 

IT 

13. 

8 

KENT 1 


7 

6 

8 

10 

5 

L & M 


h 

8 

? 

10 

l 

VICEROY 


6 

8 

6 : 

10 : 

2 

MARLBORO 


5 

6 

6 

6 

1 

SALEM 


3 

4 

4 

- 

2 

K0Q.L 


3 

3 

3 

2 

3 

PARLIAMENT 


2 

2 

2 

2 ; 

1 

HIT PARADE 


2 

2 

1 

- 

2 

OLD 1 GOLD' 


1 

2 

1 

- 

• 1 

TAHEYION 



2 

2 

- 

- 

RALEIGH: 


1 

1 

1 

- 

- 

OTHER' 


2 

1 

2 

3 

1 . 

DON'T KNOW' OR NO 

ANSWER: 16 

42 

4:0' 

44 

73 

*52 per 

cent 

out of the 53 

per cent: were 

non-filter 

smokers® 


**?ercer.tages 

based on less 

than 100 cases: are often 

unreliable: 

• 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754128 
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lid. Which brand of filter tips has the worst taste? 

Ashed of respondents who say a 
non-filter cigarette brand,, had 
the "worst taste" in Question 
lib —53$ of cigarette smokers 


Number 1 of respondents 


Tbtal 
asked, this 
question 


1C50 

( 100 $) 


Analyzed by 
respondents who are: 
Male Female 


Worst taste; 
VICEROY 

K00L 

WINSTON 

KENT 

L & m: 

SALEM, 

OLD GOLD 

TARSYTON 

HIT parade; 

PARLIAMENT' 

RALEIGH 

MARLBORO 


OTHER 

ALL MENTHOL (volunteered) 
ALL FILTERS (volunteered) 
DON'T KNOW 


NO ANSWER 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754129 



12a. Which brand of; filter tips do you think has the most effective filter? 

Asked of respondents 
who smoke cigarettes — 

4.1$ of total sample 


Analyzed by Questions 11a,c: respondents 
who think the brand of filter cigarettes 



Total 


which has ' 

the best 

taste is 1 

0 t 

0 



cigarette 

smokers 

Marlboro 

L & M 

Viceroy 

Kent 

Winston' 

Other 

filter 

None 

Number of 
respondents 

2064 

152 

172 

172 

224 

377 

375 

592 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


$ 

$ 

$ 

$ 

$ 

$■ 

f 

$ 

Most'effective filter:; 

KENT' 19 

IT 

1? 

13 

, ir 

13 

10 

10 

WINSTON 

11 

3 

2 

2 

T 

Jk- 

47 

2 

4 

VICEROY 

9 

7 

3 

57 

3 

4 

5 

4 

L: & M. 

5 

l 

4 o 

3 

* 

2 

3 

2 

MARLBORO 

4 

42 

2 

1 

* 

1 

2 

1 

PARLIAMENT 

3 

5 

2 

2 

3 

1 

8 

2 

SALEM 

3 

l 

1 

1 

* 

1. 

12 

1 

KOOL 

2 

l 

1 

- 

1 

1 

6 

1 

TAFEYTCN 

2 

l 

1 

1 

* 

1 

5 ' 

1 

HIT PARADE 

1 

l 

- 

- 

3 

1 

4 . 

1 

OLD GOLD 

1 

- 

1 

1 

* 

- 

4 

1 

RALEIGH 

1 

1 

- 

- 

- 

- 

2 

* 

OTHER' 

1 

l 

1 


2 

.1 

4 

1 

DON'T KNOW OR 

NO ANSWER 32 

19 

31 

19 

15 

27 

33 

71 


*Lsss than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754130 






63 


12a. Which brand, of filter tips do you: think has the most effective filter?: 


Asked of respondents: 
who smoke cigarettes— 
4l?o of total sample: 


Analyzed by Questions 11b,d: respondents. 



Total 

who think, the- brand of filter cigarettes 
which has: the worst taste is: 



c igarette: 
smokers 

Viceroy 

Kent 

Winston 

L & M 

Ocher 

Marlboro filter 

None: 

Number of 
respondents 

2064: 

107 

, 105: 

102 

'TOO?;) 

85** 

38** 

417 

1210 


(100?) 

(100?;) 

ClOO?} 

(100?' 

(100?;.; 

(100?:) 

(ICO? 


1o 

f 

* 

1o 

i 

i 

?' 

?' 

Moot effective 
KENT 

filter: 

19 

29 . 

10 

25: 

28' 

34 

: C\| 

Cvj 

16: 

WINSTON 

11 

y 

i4. 

14 

1 

jT~' 

12 

0: 

15 

9 

VICEROY 

9 

3 

11 

21 

9 

5 1 

12' 

7 

L & M 

5 

6 

7 

9 : 

5 

13: 

6: 

4 

MARIEOHO: 

4 

5 

8 ! 

l 

5' 


5 

4 

PARLIAMENT 

3: 

7 

4 

5 1 

5' 

13' 

3. 

3. 

SALEM 

3: 

5 

2 

3: 

-1 

X 

3: 

3. 

3. 

K00.L 

2 

2 

1 

2 

- 

3. 

2' 

2 

TAREYTON 

2 

- 

4 

3: 

1 

- 

2' 

1 

1 HIT. PARADE: 

1 

- 

2 

- 

5 : 

- 

2 1 

1 

OLD: GOLD 

1 

r>, 

n_ 

2' 

3: 

■ 2 


1 

1 

: RALEIGH 

1 

1 

- 

- 

- 

- 

* 

1 

1 

B 

© 

1 

- 

2 

2 

1 

- 

1 

1 

DON'T KNOW OR' I 

;0 ANSWER 38: 

26: 

33: 

25' 

26 

21 

26: 

47 


*Les.s than .5 per cent 

•^^Percentages based on less than 100 cases' are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754131 



64 


12a.. Which brand! of filter tips do you think has the most, effective filter? 


Asked of respondents 
vho smoke cigarettes— 

4l$; of' total "A" sample 

Analyzed by Question 14: respondents 
vho think filters cut down on: 
Tbtal Only 

cigarette Everything particular 1 Depends 

smokers in - things on Don't 

"A" sarml'e smoke in smoke filter know 




Number of respondents 

1022 

204 

609 

17 **: 

156 

(100$,) 

(100$) 

(100$) 

O 

o 

1—1 

(100$)' 

Most effective filter: 

$ 

$ 

$ 

$ 

-* 

KENT 

19 

19 

23 

11 

-"8 

WINSTON 

10 

7 

12 

15 

6 

VICEROY 

9 

10 

10 

17 

5 

L & M 

5 

4 

6 

9 

3 : 

MARLBORO 

4 

4 

4 

2 

3, 

PARLIAMENT 

4 

4 

4 

2 

1 

SALEM 

31 

2: 

4 

- 

1 

KCOL 

2 

2: 

1 

4 

3 

TAREYTON 

1 

1 

2: 

- 

1 

OLD GOLD 

1 

2 

1 

- 

- 

HIT PARADE 

1 

1 

1 

2 

1 

RALEIGH 

i 

1 

* 

2 

1 

SPUD 

- 

- 

- 

- 

- 

OTHER 1 

i. 

1 

1 

6 

1 

DON'T MOW OR NO ANSWER 

39 

42:' 

31 

3© 

66 


*Less than .5 per cent 

^^Percentages based! on less; than. 1100 cases are often, unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754132 




12a. Which brand of filter tips do you think has the most effective filter? 


Asked of respondents 
who smoke cigarettes— 
42$ of total "B" sample 



Total 

Analyzed by Question l4a: 
respondents who say that 
the filter eliminates: 


cigarette 

smokers 

A 

particular 

Every¬ 

Don't 


"B" sample 

substance: 

thing 

know 

Number of' respondents; 

101+2 

346 

536 

144 


(100$) 

(100$) 

(100$) 

(100$) 


$ 


$ 

$ 

Most effective filter: 
KENT 

18 


21 

11 

WINSTON 

12 

15 

II 

6 

VICEROY 

8 

8 

9 

8 

L & M 

5: 

6: 

5 

3^ 

MARLBORO 

5 

5 

4 

4 

PARLIAMENT' 

3: 

4: 

3' 

2' 

SALEM 

3: 

5 

2 

l 

KOOL 

2 

3 

I 

4 

HIT PARADE: 

2: 

2 

2 

1 

TAREYTON 

2 

1 

2 

3' 

OLD; GOLD 

1 

1 

2 

l 

RALEIGH 

*: 

1 

* 

- 

SPUD 


- 

- 

- 

OTHER. 

1 

1 

I 

- 

DON'T KNOW OR. NO ANSWER 

3& 

32 

37 

56 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754133 




12b.. which brand of filter tips do you think has the least: effective filter? 


Asked of respondents 
who smoke cigarettes— 
4:1$. of total sample 


Analyzed by Questions 11 a ye: respondents 
who think the brand of filter cigarettes 



Total 


which has. ■ 

the: best: 

taste is! 



cigarette 
smoker s 

Marlboro 

L & M 

Viceroy 

Kent: 

Winston 

Other. 

filter None 

Number of 
respondents 

2064 

(100$) 

152 

( 100 $.)' 

172 

( 100 $); 

172 

( 100 $) 

224 

( 100 $) 

377 

( 100 $) 

375 592' 

(icefo) (100$) 

Least effective 

$ 

filter: 

* 

1 ° 

f- 

$: 

$ 

1 ?' $' 

WINSTON' 

5 

3 . 

8 

9 

10' 

3 . 

6 2 

VICEROY 

4 

3 . 

10 

2' 

6. 

5 

7 2 ' 

L & Mi 

4 

5' 

5 

7 

6. 

4 

3 2' 

OLE. GOLD 

2: 

5' 

1 

3 

3. 

3 . 

2' 1 

MARLBORO 

2 ! 

3. 

3. 

2’ 

3. 

2 

2 2 

KENT 

2' 

5 1 

2: 

4 

l 

4 

1 * 

TAREYT0N 

2' 

3: 

4 

2: 

2' 

2 

1 1 

sals:-: 

2' 

k 

2: 

/ 2 ! 

2: 

3 . 

I 1 

KC0L 

2' 

3: 

2 

2; 

* 

3 . 

2 1 

PARLIAMENT 

2' 

2: 

- 

5 

1 

2' 

4 * 

HIT' PARADE 

2' 

4 

3. 

3 

2' 

2' 

2 * 

RALEIGH. 

1 

* 

2 

2' 

1 

2 

3. 1 

SPUD' 

I 

- 

- 

2' 

2' 

1 

1 

OTHER 

2 

2 

1. 

3 

2' 

2' 

2 ^ 1 

O 

c 

63 . M 86 

DON'T KNOW OR NO 

ANSWER 67 

58 : 

57 

52 . 

57 

62' 


*Less: than .5 per cent: 

Source: https://www.industrydo( u 5nts.ucsf.edu/docs/nrhk0000 


t’CTt’GklOOI 



66a 


12a.. Which' brand of filter tips do you think has. the most effective filter?. 

Asked of respondents 
who smoke: cigarettes-- 
4l$. of total sample 


X 


Analyzed by Question. 27: respondents who smoke: 



Total 

cigarette 

smokers 

Marl¬ 

boro 

L & M 

Viceroy 

Kent: 

Winston 

Other 

filter 

brand 

A non-' 
filter 
brand 

Number of' 
respondents: 

2064 

(100$); 

106 : 

( 100 $.) 

110 ^ 

( 100 $) 

116 

( 100 $:) 

183. 

( 10 C$) 

235 1 

( 100 $> 

246 

( 100 $) 

IO 32 

( 100 $) 

Most effective 

$ : 


$ 

$ 

* 

* 

f 

$ 

filter: 

KENT' 

19' 

US' 

18 

15 

73 

13: 

13 

12 : 

WINSTON 

ll 

- 

2: 

2 

* 

53 

2 

8' 

VICSROT 

9 

3 

2! 


2 

3 ! 

4 

8: 

L & K: 

5- 

2 

46 

k 

1 

* 

2 

4 

MARLBORO 

4: 

48 

1 • 

1 

1 

1 

* 

3 

PARLIAMENT 

3 ! . 

3 

4 

2 

3 

1 

9 

3 

SALEM 

3 : 

1 

- 

1 

- 

1 

13' 

2 

K00L 

2: 

l 

1 

- 

l 

1 

7 

2 

TAKEITON 

2: 

1 

1 

2 

l 

l 

1 

l 

HIT PARADE 

1. 

1 

- 

1 

2 

1 

5 

1 

OLD' GOLD 

1 

- 

- 

- 

- 

- 

5 

l 

RALEIGH 

1 

- 

- 

- 

- 

- 

3 

* 

OTHER 

1 

2: 

1 

- 

2 

l 

4 

1 

DON'T 1 KNOW OR 
NO ANSWER 

38 

20 

24 

14 

14 

24 

26 

54 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


100175413S 



12b. Which brand of filter tips do you think has the least, effective: filter?' 

Asked of resporelents 
who smoke cigarettes-- 
4-1$ ■ of total sample 


Analyzed by Quest ion. 27 : respondent s who smoke 1 ? 



Total. 

cigarette 

smokers 

Marlboro: 

1 & M: 

Viceroy 

' Kent 

Winston 

Other 

filter 

brand 

A non¬ 
filter 
brand 

Number of 
respondents 

2064 

(1000) 

106: 

(1000) 

110 

(1000): 

116: 

(1000) 

183 

(1000) 

235 

(1000) 

246 
(10.00) 

1032 

(ioo0): 

Least, effective 

0' 

filter 

0 

0' 

0' 

0 

0 

0 - 

0 

winsion 

5 

2 

8 

8 

11 

2 

9 

3 

VICEROY 

4 : 

4 

10 

2 

5 

6 

7 

4 

L & M 

4 

7: 

4: 

5 

7 

6 

3 

3 

OLD: 00:il: 

2 

5 

2 

2 

4 

4 

2 

2 

MARLr.OnO. 

2 

l 

5: 

2 

3 

1 

1 

2 

kept. 

2 

3 

2 

6: 

c, 

3 

1 

2 

TAREYilOiv 

2 

5. 

4 

2 

1 

2 

2 

1 

'■.-.TEX 

2 

4 

1 

2 

2 

2 

1 

2 

POOL 

2 

2 

2 

3 

1 

2 

2 

2 

parliament 

2 

2: 

- 

6 

2 

1 

3 

1 

Hiii parade: 

2 

5 

4 

3 

2 

2 

2 

1 

P--.LE 13:1 

1 

- 

1 

- 

2 

3 

2 

2 

SPUD: 

1 

- 

- 

1 

2 

1 

1 

* 

OTHER 

2 

1 

- 

4 

1 

2 

1 

1 

O 

in H 

in 

Q 

O 

U) 

NO 

6? 

59 

57 

54 •, 

57 

63 

63 

74 


*Less than .5 per cent 

1001754136 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 





67 


12b. Which brand of filter tips do you think has the least effective filter? 

Asked of respondents 
who smoke cigarettes— 

4.1#i of total sample 


Analyzed by Questions 11b,d: respondents 
who think the brand of filter cigarettes 


Total which has. the "worst taste is: 



cigarette 

smokers 

Viceroy 

Kent 

Winston 

L. & M 

Marlboro: 

Other 

filter 

None 

Number of 
respondents 

2064 

107 

105 : 

102 

85** 

38 ** 

417 

1210 : 


( 100 #) 

( 100 #) 

( 100 #) 

( 100 #) 

( 100 #) 

( 100 #) 

( 100 #) 

(ICO#) 



#: 

# 

#' 

#' 

Of' 

P 

# 

of 

p' 

Least effective: 
WINSTON 

filter: 

5 

8 : 

3. 

33 ; 

10 ' 

8 : 

4 

2 : 

VICEROY 

4 

27 

2 ' 

3 

2 


5 

3. 

L & M 

4 

3: 

5 

2: 

25 

3 

5 

2 ' 

OLD)' GOLD 

2 

1 

5 

1 

1 

- 

5 

1 

MARLBORO 

2 

3' 

l 

4 

4 

3L 

l 

1 

KENT 1 

2 

3. 

16 

2 

5 

- 

2 

1 

TAREYTONI 

2 

2 : 

. 3 

1 

l 

5 

4 

1 

SALEM 

2 

2 : 

1 

- 

- 

- 

4 

2 ' 

KOOL: 

2 

- 

4 

4 

3 

- 

4 

1 

PARLIAMENT 

2 

3. 

4 

2 

- 

3 

2 

1 

HIT PARADE 

2 

1 

2 

2 

2. 

- 

4 . 

1 

RALEIGH 

1 

2 

- 

3 

1. 

- 

4 

1 

SPUD 

1 

- 

- 

- 

- 

- 

2 

1. 

OTHER 

2 

- 

3 

1 

- 

- 

2 

2: 

DON'T KNOW' OR NO: ANSWER 6.? 

45 

51 

42 

48 

5.0 

5:2 

80 ' ' 


**Percer.tages based on less than 100 eases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754137 
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13a. Which do you feel is the most' important factor in reducing the 
amount of tar and nicotine you get from filter cigarettes — 
the: tobacco used in the cigarette or the filter ?; 

Asked of respondents 
who smoke; cigarettes — 
kl°jo of total sample 



Total 

Analyzed by 


cigarette 

respondents, who are: 


smokers 

Male 

Female: 

Number of respondents 

2064 

1304 

760 ■ 


(100#) 

(100#) 

(100#) 


# 

# 

* 

TOBACCO 

39 

39 

38 

FILTER 

4l 

4l 

42 

BOTH EQUAL (volunteered): 

7 

7 

7 

DON’T'KNOW' OR NO ANSWER 

13 

13 

13 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


10017 3 4 138 



13a. Which do you feel is the most important factor in reducing 

the amount of tar and nicotine you get from filter cigarettes'— 
the tobacco used in the cigarette or the filter?. 

Ashed of respondents 
who smoke: cigarettes-- 
4l$ of' total sample 


Analyzed by Question 27: respondents who smoke: 



Total 

cigarette 

smokers 

Marlboro 

L & M 

Viceroy 

Kent 

Winston 

Other 

filter 

brand 

A non- 
filter 
brand 

Number of 
respondents: 

2064 

106 

no: 

116 

183 

235 

246 

IO 32 


( 100 $) 

( 100 $) 

(ICO 3 -) 

( 100 $); 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


$ 

$ 

$ 

* 

f 

$ 

$ 

$ 

TOBACCO 

39 

44 

35 

36 

43 

39 

40 

38 

FILTER 

4l 

35: 

43: 

50: 

39 

48: 

43: 

4o 

BOTH EQUAL, (volunteered): 7 

11 

14 . 

6 

O' 

6 

8 

5 

DON’T KNOW OR 

NO ANSWER: 13 , 

10 : 

8: 

8: 

10 

7 

9 

IT 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754139 
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13b. How about as far as the taste of the filter cigarette goes— 
which is more important, the tobacco or the filter? 

Asked of respondents 
who smoke cigarettes— 

4l$ of total sample 



Total 

cigarette 

smokers 

Analyzed, by 
respondents, who are: 
Mlale Female 

Humber of respondents 

2064 

(10G$> 

$■ 

1304: 760 

(1C0$) (ico$) 

#■ $ 

TOBACCO 

65 

6t 

63 

FILTER 

18 

IT 

21 

BOTH EQUAL (volunteered) 

4 

* 3: 

DON'T ENOW OR NO ANSWER 

13 

13 

13. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754140 




• 13b• Hov about as far as the taste: of the filter cigarette goes— 

which is more important, the tobacco or the filter? 

9 Asked of respondents 

who smoke: cigarettes-- 

g : 4l$ of total sample 

I 

I 

Analyzed by’ Question 2'7: respondents who smoke: 


flj Total 

Hi cigarette 

smokers 

Marlboro 

L & M 

Viceroy 

Kent 

Winston 

Other 

filter 

brand 

A non- 
filter 
brand 

3 Number of respondents; 

2064 

10:6 

110: 

116 

l8 3' 

235 

246 

1032 

3 

(lOC$) 

(:ioe$) 

(lQQ$) 

(100$) 

(100$) 

(100$) 

o 

o 

1 —1. 

(100$) 

■ 

B 

$ 

$ 

$ 

$ 

$ 

$' 

d 

P : 

$ 

B 

TOBACCO 

a 

65 

6? 

6 t 

71 

72 

68. 

70 

6l. 

a 

FILTER 

1 

18 

23 : 

2T. 

20' 

17 

22 

19 

17 

m 

BOTH EQUAL (volunteered) 

a 

A 

2 

6 

2 

A 

4, 

6 

3 

g DON'T KNOW OR NO ANSWER: 

13 

8: 

6: 

7 

7 

6: 

5 

19 


a 

a 

i 

a 

n 

9 

a 

, Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


100175414 ! 
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14. As. you probably know, there are a number of different substances in 
cigarette smoke; as you understand, it, what, do filters do—cut down 
on everything in the: smoke, or do they cut. down on certain particular 1 
things in the smoke: and let. the other things: come through, the filter? 

Asked of respondents 
who smoke cigarettes.— 

4.1 of total "A" 1 sample: 


Total 
cigarette 
smokers 
"A" sample: 

Number of respondents 1022 

( 100 $) 


FILTERS CUT DOM ■ ‘ 

ON EVERYTHING 20: 

FILTERS CUT DOWN ON 

PARTICULAR THINGS. 59 

DEPENDS ON THE FILTER 1 

(volunteered) 5 

DON 'T' ENOW OR NO ANSWER 16 : 


Analyzed by 
respondents who are: 


Male 


Female 


636 386 

(ico-i) (1C05) 


* 


22 


#■ 

16: 


55 


66 


18 


14 ' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754142 
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l‘ f • As you probably know, there are a number of different substances in' 
cigarette smoke; as you. understand it, what do filters do—cut down 
on everything in the smoke;, or do they cut down on certain particular 
things in the smoke and let: the other things 1 come through the filter? 


Asked! of respondents; 
who; smoke cigarettes-- 
4l# of total "A" sample 



Total 
cigarette 
smokers 
"A" sample 

18-24: 

Analyzed, by respondents 
whose age:s are: 

25-34 35-^9 

50 and 
over 

Number of respondents 

1022 

188 

304 

321 

205 : 


(100$) 

(icofc; 

): (ioo$.) 

(ICQ#:) 

(ICO#) 


* 


$ 

#. 

* 

FILTERS CUT DOWN 

ON EVERYTHING 

20: 

IT 

22 

21 

18 : 

FILTERS CUT DOWN ON 

PARTICULAR THINGS! 

59 

72 

63! 

56 

51 

DEPENDS ON' THE FILTER' 

(volunteered)! 

5 

3 ! 

5 

5: 

5 

DON 'T KNOW OR NO ANSWER 1 

16 

8 

10! 

18 : 

26 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754143 
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l4., As you probably know, there are: a number of. different substances in 
cigarette smoke; as you understand it, what do> filters; do—cut down 
on everything in the smoke, or do: they cut down on certain particular 
things in the smoke and let the: other things come through the filter? 

Asked of respondents 
who smoke cigarettes-- 


4l$ of total 


Total 
cigarette 
smokers 
11 A" 1 
sample 

Number of' respondents: 1022 

(ioo$): 


FILTER CUTS DOWN ON 

EVERYTHING 20 

FILTERS CUT DOWN ON PARTICULAR 

THINGS. 59 

DEPENDS ONI THE FILTER: (volunteered) 5: 

DON "T KNOW OR NO: ANSWER lg 


A" sample 


Analyzed by 

respondents' 

who smoke: 

Regular 

size 

cigarettes 

King; 
s i z e 

cigarettes: 

Filter 

tip: 

cigarettes 

3kl 

(100#)' 

165 

( 100 #): 

495 

( 100 #) 


#■ 

# 

24 

20: 

l8 : 

50 

5:6' 

68 

6 

3 

4 

20 

21 

10 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754144 
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l4a. Some scientists say that a> filter can eliminate only the particular 
substances in cigarette smoke: which are harmful and 1 let all the 
other things in the smoke: through. Other scientists say that the. 
filter will have to cut. down on everything in cigarette smoke in 
order' to cut down on the: particular substances which are harmful. 
Which of these: points of view sounds most sensible to you? 

Asked of' respondents’ 
who: smoke cigarettes-- 
42$ of total "B" sample 



Total 

cigarette: 

Analyzed by 


smokers 

respondents 

who are:: 


"B" sample 

Male: 

Female 

Number, of respondents 

1042 

663: 

374 

(1GG$)' 

(lCCfo) 

(ICG $:)■ 


$ 

f 

£ 

FILTER ELIMINATES 1 PARTICULAR' 

SUBSTANCES 

33 ! 

30 

39 

FILTER' CUTS DOWN ON 

EVERYTHING 

51 

54 

46 

DON'T KNOW OR NO ANSWER 

i6: 

16 

15 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754145 
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l4a. Some scientists say that: a filter can eliminate only the particular 
substances in cigarette smoke which 1 are harmful and.' let all the 
other things in the smoke: through. Other scientists say that the 
filter, will have to cut. down on everything in cigarette smoke in 
order to cut down on the particular substances which are harmful. 
Which of these points of view, sounds most sensible: to you? 

Asked of respondents 
who smoke cigarettes— 

42? of total "B" sample 



Total 

Analyzed, by 

respondents 



cigarette 
smokers: 
"B" 1 sample: 

18-24 

whose a; 

25-34 

ge:s. are: 

35-49 

50 1 and 
over 

Humber of respondents 

1042 

183 : 

279 

355 

224 


(ic ajo) 

(ICC?;) 

( 100 ?) 

(ICC?) 

(ICO?) 


$ 

i 

$ 

$ 

* 

FILTER ELIMINATES PARTICULAR 

SUBSTANCES 33 

39 : 

31 

35 

29 

FILTER CUTS DQWNl ON 

EVERYTHING 

51 

4i5 

55 

51 

52 

DON'T KNOW’ OR NO: ANSWER. 

16 

16 

14 

14 

19 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


9 ^ 1^541001 



ita. Some scientists say that a filter can eliminate, only the particular 
substances ' in cigarette smoke: which are harmful and let all the 
other things in the smoke through.. Other scientists, say that, the 
filter will have to: cut down on everything ; in: cigarette smoke 1 in 
order to cut down on the particular substances which are harmful. 
Which of these points of view sounds most sensible, to you? 


Asked of respondents 
who smoke: cigarettes-- 
of total "B" sample 



Total 

cigarette 

Analyzed by 

respondents 

who smoke: 


smokers 

sample 

Regular 

size 

cigarettes 

King 

size 

cigarettes: 

Filter. 

tip 

digarettes 

Number of respondents 

1042 

( 100 $); 

361 

( 100 $) 

165 

( 100 $) 

501 

( 100 $) 


* 

% 

$ 

P 

FILTER ELIMINATES PARTICULAR 
SUBSTANCES 

33 

29 

29 

39 

FILTER CUTS DOWN ON EVERYTHING 

51 

51 

57 

49 . 

DON'T KNOW OR NO ANSWER 

16 

20 

14 

12 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754147 
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l4b. In cigarette smoke there is nicotine, tar and also a number of other 
ingredients. What would you guess accounts for tie flavor or taste 
in cigarette smoke—would you guess it. comes from the' nicotine', 
or would you guess it comes from the tars, or would you guess, the 
flavor probably comes from, the 1 other ingredients in the: smoke? 

Asked of respondents 
who smoke cigarettes— 

42$ of' total "B" sample 



Total 

cigarette: 

smokers: 

Analyzed by 
respondents, who: are: 


"B" sample 

Male 

Female 

Number of respondents 

1042: 

(100$) 

663: 

(100$) 

3:7:4 

(icc$) 


$ 

d- 

P 

$ 

THE nicotine: 

27 


24 

THE TARS 

10 

12 

6 

OTHER INGREDIENTS 

45 

4:5 

46 

NO GOOD TASTE' (volunteered): 

l 

1 

l 

DON'T KNOW OR NO ANSWER 

l8 ; 

16 

23 


Note: Percentages add to more than. 100$ because 

some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


8t'T^S4,TOOT 
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ll+b:. In cigarette smoke there is nicotine, tar and.! also a number of other 
ingredients. What would you guess accounts' for the flavor or taste 
in cigarette smoke--would you guess 1 it comes from the nicotine,, 
or would you gues:s it comes from the tars, or would you guess the 
flavor probably comes from the other ingredients ini the smoke?' 

Asked of respondents 
who smoke cigarette's— 

4:2$. of total, "3" sample: 


Tbtal 


Analyzed' by 

respondents 


cigarette: 


whose ages: are: 


smokers: 




5 O 1 and 

"B" sample 

18-24 

25-34 

35-49 

over 

Number' of respondents 1042 : 

183 : 

279 

355 

224 

(100$:) 

Deo#; 

): (1C0$) 

(1C0$) 

9100$) 

of 

/?• 

$ 

$ 

$ 

$ 

THE NICOTINE 2J 

25 

27 

28 

29' 

THE: TARS 10 

11 

10 

12 

8. 

OTHER INGREDIENTS 4:5 

45 

47 

4i 

49 

NO 1 GOOD TASTE (volunteered); 1 

- 

1 

1 

- 

DON'T KNOW OR NO ANSWER l8: 

20 

15- 

21 

18 


Note: Percentages add to more than 100$. because: 

some respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


etitEkiooT 
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l4b. In cigarette smoke there is nicotine, tar and also a number of other 
ingredients. What -would you guess accounts for the flavor or taste 
in cigarette smoke —would you guess it comes from the nicotine, 
or would you guess it. comes from the tars, or 1 would you guess the 
flavor probably comes; from the other ingredients in the smoke? 

Asked of respondents 
who smoke; cigarettes-- 
42of total " 5" sample 



Total 

Analyze! by 

respondents 

who smoke'*. 


smokers 

Regular 

King 

Filter 


11 B" 

size: 

size 

tip 


sample 

cigarettes 

cigarettes 

cigarettes: 

Number of respondents 

1042 

361 

165 

' 501 


(100£): 

(icon 

(1009) 

(lOOjb) 


f 



i 

THE NICOTINE 

27 

28: 

33 

25 

THE TARS 

10 

12 

8 

10: 

OTHER: INGREDIENTS. 

45: 

42 

4o 

49: 

NO: GOOD TASTE (volunteered) 

1 

1 

l 

1 

DON:' T KNOW OR NO ANSWER 

18 

19 

19 

IT 


Note: Percentages 1 add. to more than lOOfo because' 
some respondents gave more than one; answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754150 
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!5a. Here is a card with a description of six different types of filters. 
Just on the basis of what seems most sensible to you, which cigarette 
would you think has the most effective filter?; (Card shown respondent)' 

Asked of respondents 
who smoke eigarettes-- 
4l$ of total sample 



Total. 

Analyzed by 

cigarette 

respondents 

who are: 


smoker s 

Male 

Female 

Number of respondents 

2C6U 

1304 

760 


(ICO'':) 

(locfp); 

(IGOfo) 

Most effective 1 filter: 

$ 

$ 

1 o 

CIGARETTE A--WITH A GREATER 
NUMBER' OF STRANDS IN THE 
FILTER 

20 

20 

19 

CIGARETTE G—A TWO-SECTICN 
FILTER WITH DIFFERENT TYPES 
OF MATERIAL IK EACH SECTION 

l8 ! 

l8 ; 

20: 

CIGARETTE F—WHICH HAS AN EXTRA 

TIGHTLY PACKED FILTER 16 

15 ; 

18 : 

CIGARETTE C—WITH A LONGER 
FILTER 

12 

no 

1 —i 

9 

CIGARETTE I—WITH A NEW' TYPE 

OF FILTER' MATERIAL 

7: 

7 

7: 

CIGARETTE E—WHICH HAS MENTHOL 
IN THE FILTER. 

6 

5 

7 

CIGARETTE D—WHICH HAS SPECIAL 
CHEMICALS SPRAYED ON THE 
FILTER. MATERIAL 

3: 

3 

3 

DON’T KNOW OR NO ANSWER 

18: 

19 

17 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754151 


15a. Here is a card, with a description of six different, types of filters. 
JUst on the basis of what, seems most sensible to you 1 , which cigarette 
would you think has the most effective filter? (Card shown' respondent) 

Asked of respondents 
who smoke: cigarettes — 

4l$; of total sample 



Analy 

■zed by Question 2T(v respondents: who smoke:: 

Total 

cigarette 

smokers 

Marlboro 

L & M 

Viceroy 

Kent, 

Winston 

Other 

filter 

brand 

A no n ¬ 
filter 
brand 

Number of respondents. 2064 

106 

110: 

116 

183; 

235 

246 

1032 

(ioo$) 

(lOC$) 

(100$) 

(100$) 

(100$) 

( 100 $) 

(100$) 

(100$) 


* 

* 

#■ 

$ 

t 

f 

% 

Most effective; filter: 

CIGARETTE A--WITH A GREATER 

NUMBER OF' STRANDS IN THE 

FILTER 20- 

21 

24 

32 

19' 

27 

18 ■ 

17 

CIGARETTE G--A TWO-SECTION 

FILTER WITH DIFFERENT 

TYPES OF MATERIAL IN 

EACH: SECTION 18 

21 

22 

12 

22 

14: 

24 

17 


CIGARETTE F--WHICH MS, AN 
EXTRA TIGHTLY PACKED 


FILTER 

16 : 

24 

13 

22 

24' 

22 

12 

14 

CIGARETTE C—WITH A 

LONGER FILTER 

12 

11 

17 

9’ 

9' 

9' 

11 

13 

CIGARETTE B--WITB A NEW 
TYPE OF FILTER' MATERIAL 

7 

8' 

6; 

9 

12 

5 

8 

7 


CIGARETTE E--WHICH HAS, 

MENTHOL IN THE FILTER; 6 


2 2 


1 3 13 7 


CIGARETTE D--WHICH HAS 
SPECIAL CHEMICALS 
SPRAYED ON' THE FILTER’ 

MATERIAL 3 4 3 2 4 3 2 3 


DON'T’ KNOW OR NO: ANSWER l8 


9 1 13 14 


9’ 17 


*Less than . 5 per cent. 



12 ^ 22 

c 

c 

01 
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15o* Which one of the cigarettes on that list do you. think would 
have the least effective filter? (Card shown respondent) 

Asked of respondents': 
who smoke cigarettes;— 

4l$: of total sample 


Total 
cigarette 
smoker s 

Number of respondents 20,64 

( 100 $) 


Least effective filter: 

CIGARETTE: e—which has menthol 
in the: filter 25 


CIGARETTE' D--WHICH HAS SPECIAL 
CHEMICALS' SPRAYED ON THE. 

FILTER' MATERIAL, 16 


Analyzed by 
respondents w ho are: 

Female 


Male 

1304 

( 100 $): 

$ 

25 


760 

( 100 $): 

$ 

25 


15 18- 


CIGARETTE F—WHICH HAS AN EXTRA 
TIGHTLY PACKED FILTER 10 

CIGARETTE C—WITH A LONGER 

FILTER: 8 

CIGARETTE G--A TWO-SECTION 
FILTER WITH DIFFERENT TYPES 
OF MATERIAL IN EACH SECTION 7 

CIGARETTE: A—WITH A GREATER 
NUMBER OF STRANDS IN TIE, 

FILTER 5 : 


10 : 9 

7 10 

7 7 


5 


5 


CIGARETTE B—WITH A NEW TYPE! 

OF FILTER. MATERIAL 4 


5 : 3 


DON'T KNOW OR. NO ANSWER 25 


26 


23 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754153 


S4 


15 b'.. Which one of the cigarettes on that list do you 
think would have the: least effective filter? 

Asked of respondents 
who smoke cigarettes-- 
Ul£ of total sample 


Analyzed by Question 27 : respondents who: smoke: 


Total 

cigarette 

smokers 

Marlboro 

l & m: 

Viceroy 

Kent 

Winston 

Other 

filter 

brand 

A non- 
filter 
brand 

Number of respondents: 20:64 

106 

110 

116 

183 

235 

246 

1032 

(10096) 

(10096): 

(10096'): 

C10096): 

(10096) 

(10096'): 

(10096): 

(IOO96) 

1° 

$ 

* 

$ 

£ 

$ 

* 

* 

Least effective filter:: 

CIGARETTE E—WHICH HAS 

MENTHOL IN THE: FILTER 25 

37 

28: 

21 

33 

30 

25 ' 

22 

CIGARETTE D—WHICH HAS 

SPECIAL CHEMICALS- 
SPRAYED: ON THE FILTER 

MATERIAL 1 £ 

is. 

18 

18' 

17 

16' 

IT 

15 

CIGARETTE F—WHICH HAS AN 

EXTRA TIGHTLY PACKED 

FILTER. 10 : 

4 

10 : 

9 

10 

10 

12 ' 

10 

CIGARETTE C—WITH A 

LONGER FILTER 8 

8 : 

6 

9 

11 

7 

9 

8 ' 

CIGARETTE G--A TWO-SECTION 

FILTER WITH DIFFERENT 

TYPES OF MATERIAL IN 

EACH SECTION 7 

6 

ll 

9 

10 : 

7 

& 

6 

CIGARETTE A--WITH A GREATER 

NUMBER OF STRANDS IN 

THE FILTER' 5. 

7 

6 

8 ! 

2 

3 

7 

5 

CIGARETTE B--WITH A NEW 

TYPE OF FILTER 

MATERIAL 4 

2 ' 

4 

2 

4 

3 

4 

5 

DON'T KNOW OR NO ANSWER 25 

18 

17 

24 

13 

24 

18 29 


c 

Cl 

Cl 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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l6a. Some brands of filter tips have: what, they call recessed filters— 
filters made with air space between the end of the filter material 
and the actual end of the cigarette; others have flush filters--' 
the; filter material is cut off even with the end of the: cigarette'. 
Which would you prefer—recessed filters or flush filters:? 

Asked of respondents 
who smoke: cigarettes-- 
4i$ o:f total sample 



Total 

Analyzed by 


cigarette 

respondents! 

who are: 


smokers: 

Male 

Female: 

Number of: "respondents 

20:64 

1304 

76 0 


(100$)' 

(100$): 

(100$) 


* 

$ 

* 

Prefer: 




RECESSED FILTER 

24 

26 

22 

FLU6HI FILTER: 

4l 

37 

4 t 

NO: DIFFERENCE 

l6 

18 

12 

DON'T KNOW OR. NO ANSWER 


19 

19 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754155 



1 . 6 a. 'Some: brands of filter tips have: what they call recessed filters--' 
filters made 1 with air 1 space between, the: end of the filter material 
and the actual end of 1 the cigarette;; others have flush filters-- 
the 1 filter material, is cut off even, with the end of the cigarette. 
Which would you prefer--recessed filters or flush: filters? 

Asked of respondents 
who smoke cigarettes — 
of total sample 


Analyzed by respondents 



Total 

cigarette: 

smokers 

18-20 

whose 

21-24 

ages 

25-34 

are 1 : 

35-49 

50 and 
over 

Number of respondents: 

20:64' 

119 

252 

583 

676 

-429 


(100$.): 

dcoh 

(.100#): 

(100#): 


(100#) 


#■ 

f 

% 

f 


* 

Prefer: 

RECESSED FILTER . 

24 

29 ' 

24 

23 

25 ' 

22 

FLUSH FILTER; 

4i 

48 

46 

46 

40 : 

32 

NO DIFFERENCE 

16 

13 

14 

14 

17 

17 

DON'T KNOW OR: NO ANSWER 

19 

10 

16 

1 ? 

18 : 

29 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754156 
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Il6a. Some brands of filter tips have: what they call recessed filters?— 
filters 1 made with air space between the: end of the filter material 
and the actual end of the cigarette;; others have flush filters— 
the filter material is cut off even with the end of the cigarette.. 
Which would, you prefer—recessed filters; or flush filters? 

Asked of respondents 
who smoke cigarettes'— 

1*1$ of total sample 


1 

Total 

cigarette 

smokers 

New 

England 

Middle: 

Atlan¬ 

tic 

East. 

North 

Central 

West. 

North 

Central 

South 

Atlan¬ 

tic 

East. 

South 

Central 

West 

South 

Central 

Moim 

tain 

- Pa- 
cif i 

M Number of 











■i respondents 

2061 + 

151 

4:24 

4:l4 

177' 

325 

156 

165 

71 ** 

18 : 

1 

(ioo$) 

( 100 $) ( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $)( 

100 $ 

) (:ioo ( 

a 

$ 

$: 

* 

$ 

$. 

$ 

$ 

$ 

f 

$ 

§| Prefer 1 : 











RECESSED: FILTER 

1 

24 

26 : 

3:1 

2 ? 

21 

16 

17 

14 

31 

31 

9 

FLUSH FILTER 

1+1 

1 + 6 ' 

39 

36 

46 

39 

36 

55 

42 : 

42 ; 

9 

NO DIFFERENCE 

I 1 

16 

15 

12 : 

21 

is: 

14 

14 

l4 

13. 

16 

wm DON'T KNOW OR 











9 NO ANSWER 

19 : 

13' 

18 ! 

16 : 

16 

31 

33 

17 

14 

11 


*"Percentages based on less, than 100: cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


88 


l6a. Some brand's of filter, tips have what they call recessed filters;— 
filters : made with air space between the end of the filter material 
and the actual end' of the cigarette; others have: flush filters — 
the filter material is cut off 1 even with the end of the' cigarette:. 
Which would you prefer—recessed filters or flush filters? 

Asked of respondents 
who smoke cigarettes'— 

4l$ of total sample 


Analyzed by Question 271: respondents who smoke: 



Total! 

cigarette 

smokers' 

Marlboro 

L, &: Mi 

Viceroy 

Kent 

Winston' 

Other 

filter 

brand 

A non- 
filter 
brand 

Number o:f: 
respondents 

2064 

106 

110: 

116 

163 

235' 

246 

1032 

(100$:) 

(100$) 

(,100$:) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 


$ 

$ 

* 

*■ 

1° 

$: 

$ 

*■ 

Prefer: 

RECESSED FILTER 

24 

23 

23 

16 

20' 

13 

31 

27 

FLUSH FILTER 

4l 

52 

52 

59 

56 

59 

49 

29 

NO DIFFERENCE 

16 

13 

14, 

16 

13 

12 

13 

18 

DON'T KNOW OR: NO' 

ANSWER 19 

12 

11 

9 

11 

16 

7: 

26 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754158 




16b. Why do: you prefer recessed filters? 


89 


Askei of respondents' who 
have 1 a definite: preference 
for recessed filters:— 


24$. of cigarette: smokers 

Analyzed by 


Total 

respondents 


asked this: 

who 

are: 


question 

Male 

Female 

Kumber of respondents 

501 

336 

• 165 


(ICC#:) 

( 10096 :); 

(ICO?;) 


% 

$ 


KEEPS' TAB,. NICOTINE', HARMFUL SUBSTANCES AWAY 




FROM mouth: 

32 

39 

18 

Keeps tars and nicotines away from, mouth; you 


get less tars,, nicotine 

26 

31 

16 

Keeps away harmful agents—material that is 




filtered, out 

6 

8 

2 

KEEPS FILTER AWAY FROM MOUTH, TONGUE,. LIPS ! 

21 

21 

19 

Keeps, the filter away from your mouth, tongue, 



18 

lips, less contact, with filter 

18 

IT 

Keeps, filter material out of mouth 

3 

4 

I 

TASTE 

10 

10 


Don't, get taste 1 of filter 

4 

4 

3. 

Don 1 1 get bad, stale taste;; don't get tar 1 taste 3 

3 : 

3 

More taste, flavor;; better taste 

2 

2 ' 

2 ' 

Other (taste). 

1 

1 

1 

NO TOBACCO CONTACT 

_6 

4 


Tobacco is not so close to mouth 

7! 

o 

2 

3 

Tobacco doesn't, get in your mouth. 

3' 

2 

4 

CLEANER,, LESS STAINS'. ON LIPS, TEETH 

4 

2 ' 

_T 

EASIER- TO DRAW' ON 

4. 

3. 


NON-IRRITATING, NO BURN, COOLER SMOKE 

_3 

T 

_2 

FEELS BETTER IN 1 MOUTH, EASIER TO: HOLD' INI MOUTH 

_ 2 : 

1 


JUST 1 BETTER (NO FURTHER: INFORMATION) 

_ 2 : 

_ 2 : 

_2 

LIKE THE MILDNESS 

_I. 

_1 

_3 

FILTERS' BETTER, DOES MORE GOOD: 

_ 1 . 

_ 2 . 

_1 

THE SPACE, AIR POCKET 1 ; BECAUSE IT'S RECESSED 

_ 1 . 

_1 

_2 

USED TO IT;: IT'S MY BRAND; HABIT 

n 

1 

2 

LOOKS BETTER; MORE ESTHETIC 1 


* 

_2 

KEEPS FILTER,. CIGARETTE; DRY: 


T 

_1 

IT'S A LONGER FILTER 


*: 

_1 

ALL OTHER 

C 

_> 

_4 

_6 

DON'T KNOW' OR NO' ANSWER 

13 

_9 

2S. 


*Less than. . 5 per cent 

Note: Percentages add. to: more than 100$: because 

some: respondents gave more: than one answer . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754159 
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16b. Why do yon prefer recessed filters? 


Asked of respondents; who 
have a definite preference 
for recessed filters— 

24$ of cigarette smokers 

Analyzed by 



Total 

respondent 

s who: smoke: - 


asked, this 
question 

A filter 
brand 

A 

non-filter 

brand 

Number, of respondents 

501 

( 100 $) 

211 

(100$) 


280 

( 100 $) 

KEEPS TAR, NICOTINE, HARMFUL SUBSTANCES AWA 

Y * 

* 


$ 

FROM MOUTH: 

32 

29 


34' 

Keeps tars and nicotines 1 away from mouth; 

you get less tars, nicotine 

Keeps away harmful agents—material that 

26 ; 

is' 

23 


28 

filtered out 

6 : 

6 


6 

KEEPS FILTER AWAY FROM MOUTH, TONGUE:, LIPS 

21 . 

24 


18 

Keeps, the filter away from your, mouth, 

tongue, lips; less contact with filter 

18 ' 

21 


15 

Keeps filter material, out of mouth 

3 . 

3' 


3 

TASTE 

10' 

10: 


10 

Don'1 get taste of filter 

"~4 

4 


T 

Don't, get cad, stale taste:; don't’ get tar 

taste 

3. 

5' 


2 

More taste,, flavor;, better taste 

2: 

1 


4 

Other ( taste) 

1 

* 


* 

NO TOBACCO: CONTACT 

_6: 

_I 


4 

Tobacco is not so close, to mouth 

3. 

3: 


3. 

Tobacco doesn 1 t get in your mouth 

3. 

4 


I 

CLEANER, LESS STAINS ON LIPS, TEETH 

4 

.1 


1 

EASIER TO DRAW ON 

_4 

_5 


4 

NON-IRRITATING, NO BURN,. COOLER. SMOKE 


_1 



FEELS BETTER' IN MOUTH,. EASIER: TO HOLD: IN MOUTH: _2 

_l i 



JUST BETTER (no further information) 

_2: 

* 


_4 

LIKE THE MILDNESS 

_1 

_1 


_l 

FILTERS BETTER, DOES MORE, GOOD 

_ 1 . 



JJ 

THE SPACE:, AIR POCKET; BECAUSE IT'S RECESSED: _1 

l 


_l 

USED TO 1 IT; IT'S MY BRAND; HABIT 1 

_1 

_2 


- 

LOOK BETTER; MORE ESTHETIC 

_L 

_1 


* 

KEEPS FILTER, CIGARETTE DRY 

_ 1 . 

_1 


* 

IT'S A LONGER FILTER: 

* 

* 


* 

ALL OTHER 


_6 

h* 

c 

_5 

DON'T KNOW' OR NO' ANSWER 

13 

11 

c 

13 


rl 

*Less than .5 per 1 cent 01 

Note: Percentages add to; more than 100$ because £* 

some respondents gave more; than one answer. 

© 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




16b. Why do you prefer flush filters? 


I 

a 


Asked of respondents who 
have a definite preference 
for flush filters-- 
4.1$ of cigarette smokers 





a 

a 

a 


a 


a 

a 

a 

a 

a 

a 

1 

a 

a 

a 

a 

6 



Total 

Analyzed by 
respondents 

asked this 

who: 

are 

_ 

question. 

M ! ale: 

Fertile 

Number of respondents 

84:1 

482 

359 : 


(100$) 

(100$) 

(100$) 


$ 

$' 

* 

MOUTHPIECE 

21 

32 

33 

The recessed filter folds, crushes; flush is 
firmer, more solid at end 

17 

19 

13 

Feels better in mouth; recessed doesn't feel 
natural, right. 

7 

6 

8 

Don't like: that hollow space;: there is something 
missing 6 

5' 

'8 

Always sticking tongue in hole; it: hurts, cuts: 
my tongue 

3 

2 

4 

Recessed filters become damp,, wet, accumulate: 
moisture 

2 

2 

2 

Doesn't hold to mouth,, slips; easier to hold 
flush in mouth 

I 

2 

1 

Recessed filters break away from the cigarette: 

1 

2 

* 

Sticks to lips; mouth 

* 

«. 

1 

Other (mouthpiece) 

1 

2: 

* 

HABIT 

11 

10: 

11 

Habit;; I'm used to; them;: my brand has. flush 




filters 

7 

6: 

8 

I've always smoked them;: never tried recessed 

4 

4 

5 

FILTER EFFECTIVENESS. 

10' 

11. 

8 

More effective; less: tars and nicotine 

7 

8. 

6 

A longer filter;, there's more to a, flush filter 

3 

3. 

2 

DISLIKE TASTE; LESS TASTE WITH: RECESSED' 


_6, 

_8 

DRAW 


_5 

_& 

Flush gives me a better draw; recessed harder 



to draw on 

5 

4 

6 

Get less smoke: with recessed, too much air when 
you draw 

2 

l 

2 

LIKE FLUSH, DON'T LIKE RECESSED' 

_2 

_2 

_1 

LESS TOBACCO, LESS CIGARETTE WITH RECESSED 


_1 

_2 

DON'T LIKE PARLIAMENTS 


_1 


HOT;: IRRITATING; BURNS FASTER 

1 

1 

_1 

TIGHTER' PACKED; MORE COMPACT 

1 

1 

* 

TOBACCO DOESN'T GET IN MOUTH! 

_1 

1 

_L 

DIRT, TOBACCO COLLECTS IN HOLLOW SPACE 

*: 

_1 

*■ 

CLEANER;. LESS STAIN ON TEETH: 

*: 

* 

_l 

DONI'T LIKE. TASTE OF TOBACCO IN MOUTH 

* 

* 

* 

ALL OTHER. 

_4 

J+ 

_2i 

DON'T KNOW OR NO ANSWER 

21 

20 

24 


*Less than .5 per cent 

Note: Group totals add to more: than 1100$, and sub-totals may add to more 

than group totals because some respondents gave more than, one answer. 

Source: https://www.industrydocuments.ucsf.edu7docs/nrnfa)00(j 


1001754161 



l6b. Why do you prefer flush filters 1 ?' 

Asked of respondents who 
have a definite preference 
for flush filters— 

4.1$' of cigarette smokers 




Analyzed. 

by 


Total 

respondents \ 

."ho smoke: 

asked this 

A filter 1 A. 

non-filter 


question: 

brand 

brand 

Number of respondents. 

841 

543 

294 


(ioo$.) - 

(100$); 

(100$| 


$ 

$ 

$ 

MOUTHPIECE 

The'recessed filter folds, crushes; flush is 

37 

M 

38 

firmer, more solid at end 

IT 

16 

18 

Peels better in mouth; recessed doesn't feel 




natural, right 

7 

8 

~ 6 

Don't like that hollow space; there is. something 



missing 

Always sticking tongue in hole; it hurts, cuts 

6 

6 

7 

my tongue 

Recessed filters become: damp, wet:, accumulate 

3 

3: 

2' 

moisture 

2 

3 

1 

Doesn't hold to mouth, slips; easier to hold 




flush in mouth 

1 

1 

1 

Recessed filters 1 break away from' the cigarette 

1 

1 

1 

Sticks to lips, mouth. 

* 

* 

_ 

Other (mouthpiece) 

1 

1 

2: 

HABIT 

ll 

16 

_4 

Habit; the one I have used; my brand has: flush 




filters 

7 

10: 

2 

I smoked them; never tried recessed 

4 

6: 

2 

FILTER EFFECTIVENESS 

10: 

8' 

12 

More effective; less tars and nicotine 

7 

6: 

~E 

A longer filter; there's more to a flush filter 

3 

2 : 

4 

DISLIKE TASTE; LESS TASTE WITH RECESSED 


_T 

_6 

DRAW 


_7 

_5 

Flush gives me a. better draw; recessed harder 




to diraw on 

s 

6' 

4: 

Get less smoke with recessed, too much air when: 




you draw 

2: 

1 

l 


LIKE FLUSH, DON'T LIKE RECESSED _2: 1. 2 

LESS: TOBACCO, LESS CIGARETTE WITH RECESSED: _1. ~1 ~2 

DON'T LIKE PARLIAMENTS' _1 ~ ~ 

HOT 1 ; IRRITATING; BURNS' FASTER' _1 “ ~ 

TIGHTER' PACKED; MORE COMPACT _1 ~ ~ 

TOBACCO DOESN'T GET IN MOUTH _1 ~1 

DIRT,. TOBACCO COLLECTS Ml HOLLOW SPACE * ~ •* 

CLEANER; LESS STAIN ON TEETH * ~ 

DON"T LIKE TASTE: OF TOBACCO IN MOUTH * ~ _ 

ALL OTHER' 1 2 ^ 

DON'T KNOW OR NO ANSWER 21 20 22 

*Less than .5 per 1 cent 

Note: Group totals- add to more than 100$,. and sub-totals may add to 1 more 

than group totals because some respondents gave more than one answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


100175416 





93 

17a'. Leaving aside all of the other aspects of filters and how. you 1 
feel about them--which do you feel does the better job' of 
filtering the smoke, recessed, filters or flush' filters? 

Asked of respondents 
who smoke cigarettes — 
kl^o of total sample 


Total Analyzed by 



cigarette 

respondents. 

who are: 


smokers 

Male 

Female 

Niumber. of respondents 

2064 

13 O^ 

760 


(ICCTc) 

ClOOJb): 

( 100 £) 

Best job of filtering 1 : 

#■ 

t 


RECESSED 1 FILTER 

19 

18 

19 

FLUSH FILTER. 

29: 

27 

30 

NO DIFFERENCE 

21 

23 , 

18 ! 

DON'T KNOW 

27: 

27 

28 : 

o 

k 

1 

5 

5 

5 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754163 



17a* Leaving: aside all of the other aspects of filters and how you 
feel about them--which do you feel does the better job of. 
filtering the smoke, recessed filters or flush filters? 

Asked, of respondents 
who smoke cigarettes— 

4l$ of total sample 







Tbtal 

cigarettes 

Analyzed, by respondents 

whose 

ages are: 
50 and 

T> 


smokers 

16-20 

21-24 

25-34 

35-49 

"over 


Number of respondents; 

2064. 

119 

C\J 

LT\ 

CVJ 

583: 

676 

"■ 429 



(ICO*) 

(loo-t,) 

(ICO.4) 

( 10056 )' 

( 10056 ) 

( 10056 ) 


Best job of filtering: 

*■ 

* 


$■ 

* 

*' 

■ .1* 

RECESSED 1 FILTER 

19 

28 

18 

19 

19 

15 


FLUSH FILTER: 

28 ' 

32 

29 

30 

30 

23 


NO DIFFERENCE 

21 

20 

23 

22 

20 

20 


DON'T KNOW 

27 

18 

27 

24 

26 . 

37 


NO ANSWER 

5 

2 

3 

5 

5 

5 

1 


h* 

C 

o 

01 

£» 

V* 

05 

rf* 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


f 




I 

I 

I 

I 


YJ&* Leaving aside all of the: other aspects of filters andl how you 
feel, about them—which, do: yo:u. feel does the: better job: of 
filtering the smoke, recessed filters or flush filters? 1 

Asked, of respondents: 
who smoke: cigarettes:-- 
blfo of, total sample: 


Analyzed by 1 respondents who live in: 


■ Total 

■ cigarette' 

New 

Middle 

East 

North 

West 

North 

South 

East 

South 

West 

Sbuth 

Mcun- 

Pai- 

smokers 

England Atlantic. 

Central. 

Central. 

Atlantic 

Central 

Central 

tain 

cif ic 

■iCunter of 

Br'espcndfents 2064 

151 

424 

4l4 

177 

325 

156 

165: 

71** 

l8l 

( 100 $) 

wm 

( 100 $) 

( 100 $) 

( 100 $) 

(LCC$) 

( 100 $) 

( 100 $) 

( 100 $) ( 100 $) ( 100 $) 

a $ 

* 

$ 

$ 

$: 

or 

s° 

$ 

$■ 

1° 

$ 

Best job of 
•filtering: 

Bsecessed: filter 19 

20 

24 

l8 ; 

17 

16 

15 

12 

24 

17 

•FLUSH FILTER . 28 

32 : 

24 

26 

30! 

30' 

28 ' 

4:0 

23 

28 

K0: DIFFERENCE 21 

Bdon't KNOW' 27 

22 1 

20 

27 

25 

15 

14 

15 

29 

25 

25 

26 : 

24 

24 

31 

39 

30 

20 

28 : 

I, ANSWER 5 

1 

6 

5 

4 

8 

4 

3 

4 

2 


i 

i 

i 

a 

a 

a 

a 

a 


♦♦Percentages based cm less than 100 cases are often, unreliable, 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754165 



96 

17a*. Leaving aside; all of the other aspects; of filters and how you 
feel about, them—which do you feel does: the better job of 
filtering; the: smoke, recessed filters, or flush filters?' 

Asked of respondents: 
who smoke cigarettes;— 

4l$ of total sample 


Analyzed by Question. 27respondents, who smoke: 



Total 

cigarette 

smokers' 

Marlboro 

L & M 

Viceroy 

Kent 

Winston. 

Other 

filter 

brand 

A non¬ 
filter 
brand 

Humber of 
respondents 

2064 

( 100 $) 

106 

( 100 $) 

110 : 

( 100 $) 

116 

( 100 $) 

183 

( 100 $) 

235 

(lOCfp) 

246 

( 100 $): 

IO 32 

( 100 $) 

Best .job of filtering.: 

*■ 

* 

$: 


* 

#■ 

$ 

* 

RECESSED FILTER 

19 

313: 

14 

18 

15' 

17 

23 

19 

FLUSH FILTER 

28 ' 

31 

35> 

40 

38 

31 

35 

23 

NO DIFFERENCE 

21 

29 

24 

l8 

24 

25 : 

21 

19 

DON'T KNOW 

27 

20: 

23 : 

20: 

l8 : 

23 : 

17 

34 

NO ANSWER 

5 

7 

4 

4 

5 

4 

4 

5 


h* 

C 

-C 

W 

C75 

<73 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 





97 


1Tb. Why do you think: recessed filters: do a better job: of filtering the smoke?; 

Asked of respondents who think 
recessed filters do a. better 
jobi of filtering the smoke-- 
19 $' of cigarette smokers 



Total 

Analyzed 

■ by 


asked, this 

respondents. 

who are: 


question 

Male 

Female: 

Number of' respondents 

381 

236 

145: 


(icofj) 

(TCCf;) 

(10C#:) 


*■ 

* 


BECAUSE OF AIR POCKET 

52 

62 

46: 





Keeps filter y nicotine away from; 

mouth. 

31. 

35: 

25 . 

Air space: acts as : extra, filter; 

catches: tar, nicotine 

15 

19- 

10 : 

Because of air pocket, recess (no 

further information): 

5 

4 

6 

Air space: gives, better drawing power 3 

3 

3 ! 

Other (because of air pocket); 

BECAUSE MY BRAND HAS' RECESSED:; THEY 

l 

ARE 

1 

2 : 

MILDER',. TASTE BETTER 

L 

_ 2 . 

_ L 

IT. HAS LONGER FILTER 


_ j_ 

_ 8 . 

MADE DIFFERENTLY, BETTER, MORE CAKE? 

’ULM 2' 

3 : 

1 





IT'S more; COMPACT, PACKED: tighter 

2 : 

2 

1 



— 

— 

HEARD THEY WERE BETTER; TESTS: SEEN 

OK' TV■ (no further' information); 

2 : 

1 

_3 




ALL OTHER 

7 

_? 

6 




“““ ~~ 

DON'T KNOW' 

23 : 

20 

2& 




KO ANSWER. 

_5' 

_4 



Note: Percentages, add to more than. 100$ because 

some: respondents gave 1 more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754167 
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17b• Why do you: think, recessed filters do a better job' of filtering the smoke? 


Asked of respondents who think 
recessed filters: do a better 
job of filtering the smoke — 
19 $ of cigarette smokers' 


Analyzed by 



Total 

respondents 

who smoke: 

askedj this 

A filter' 

A non-filter 


question. 

brand 

brand 

Number of respondents 

381 

173 

. 202 : 


(lC 0 $) 

(loo $): 

( 100 $) 


$ 

% 

$ 

BECAUSE OF' AIR POCKET 

55 

53 

55 

. Keeps filter, nicotine away from mouth 

3:1 

3i 

31 

Air space: acts, as extra filter; 

catches tar . y nicotine 

15 

12 

18 

Because of air. pocket, recess (no 

further information)' 

5 

6. 

3 

Air space: gives, better drawing: power 

3 : 

3 

2 

Other (because of air pocket): 

l 

2 

1 

EECAUSE MY BRAND HAS RECESSED; THEY APE 

MILDER, TASTE BETTER: 

4. 

2 

_5 



— 


IT HAS LONGER. FILTER 

_3 

_4 


MADE DIFFERENTLY, BETTER, MORE CAREFULLY 

J2' 

_2: 

_2 

IT'S MORS COMPACT, PACKED TIGHTER 

_2 

JL 

JL 

HEARD THEY WERE BETTER;: TESTS’ SEEN ON: TV 1 

(no further information) 

_2. 

_2 

_2 

ALL OTHER 


_8 

_6 

DON'T KNOW 

23. 

22 

£5 

NO: ANSWER 

JL 

_2 

_3 


Note: Percentages, add to more than 100$ because 

some; respondents gave; more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754168 
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17 b. Why do you think flush filters do a better job of filtering the smoke? 


Asked of respondents who think: 
flush filters do: a better job 
of filtering the: smoke — 

28 $ of' cigarette smokers. 


Total Analyzed by 



asked this 

respondents 

who are: 


Question 

Male 

Female 

Humber 1 of respondents 

566 

(100$:): 

361 

(icofc) 

225 : 

(io:c$) 


$ 

$ 

$ 

MORE,. LONGER FILTER TO IT 

35' 

39 

28 ' 

MORE MATERIAL, IN THE FILTER:; 

MORE COMPACT, PACKED TIGHTER. 6 

7 

6 

MORE EFFECTIVE;. CATCHES MORE 
TARS,. NICOTINE (no further 
information): 

6 : 

7 

5 1 

MORE DIRECT DRAW;: BETTER, 
EASIER TO: DRAW ON 

4 

5 

2 1 

BECAUSE MY BRAND: HAS FLUSH 
FILTER;: THEY ARE MILDER,. 
TASTE BETTER: 

3 

3 

4 

ALL OTHER: 

8 

8' 

,9 

DON'T 1 KNOW 

32 

26 

4:2 

NO ANSWER 

6 

6 

4' 


Note: Percentages add to more than 100$. because 

some respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754169 




IDO 


17 b. Why 1 do you think flush filters do a better job of filtering: the smoke? 

Asked of respondents who think 
flush filters do a better job 
of filtering the 1 smoke-- 
28 ft of' cigarette: smokers 




Analyzed by 
respondents 
who smoke:: 


Total 

asked this: 
question 1 

A 

filter 

brand 

A,non¬ 
filter 
brand 

Number of respondents 

586 : 

( 100 ft) 

346 

( 100 ft) 

236 : 

( 100 ft) 


ft' 

ft 

ft 

MORE,, LONGER FI LEER TO IT 

35 

32 

39 

MORE MATERIAL IN THE FILTER; MCE! 
COMPACT, PACKED: TIGHTER 

6 

6 : 

8 ' 

MORE EFFECTIVE; CATCHES: MORE TARS, 
NICOTINE (no further information)' 

6 

6 , 

6 

MORE DIRECT, DRAW; BETTER, EASIER TO 
DRAW ON 

4 

4: 

5 

THEY' ARE MILDER:, TASTE: BETTER 

•BECAUSE MY BRAND: HAS FLUSH FILTER 

3: 

4: 

3 

ALL OTHER, 

8 

10 

6 : 

DON'T KNOW 

32 

33 

32 

NO' ANSWER. 

6 

7 

3 


Note:: Percentages add to more than' 100ft because 
some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


04Tf’S4T00T 



101 


l8. If there were no difference "between the: filtering action 
of' recessed and flush, filters, which would you prefer? 


’ Asked of respondents who; in Question l6a. 
express' ai preference for either recessed 
or flush filters: and in. Question 17a think 
the same type of filter 1 does a better job: of 
filtering the smoke--37^ of cigarette smokers 


Analyzed by 
respondents, 
who: smoke 1 : 



Total 

A 

A non- 


asked, this. 

filter 

filter 


question 

brand. 

brand 

Number of respondents 

768' 

4.19 

341 


(100$) 

( 100 $) 

(100$) 

Prefer: 

*■ 

$ 

£ 

RECESSED FILTER: 

22 

15: 

29 : 

FLUSH FILTER 

50 

59 

4© 

NO difference: 

10 

9 

11 

DON'T 1 KNOW. 

5 

4 

6 

NO ANSWER 

13: 

13 : 

14 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754171 


102 


l8. If there were no difference between the filtering action 
of recessed and flush filters, whichi would you prefer?' 

Asked of respondents: who in Question 16a 
express a preference: for either recessed 
or flush filters and in Question 17a think 
the same type of filter does a 1 better job of 
filtering; the smoke—37$ of cigarette, smokers. 


Number of respondents 


Prefer: 

RECESSED FILTER 
FLESH FILTER 
NO DIFFERENCE 
DON'T. KNOW 

NO ANSWER 


Total 

asked this 
question 


■ 4, ■ - ■ - 

Analyzed by 
Questions l6a,17a: 
respondents who chose: :- 
Recessed Flush' 

filters filters 


768' 

(100$:) 

* 

22 

5:0: 

10 

5 

13 


268 ' 

( 100 $) 

$ 

59 ; 

12 

13 

5 

11 


500 : 

( 100 $) 

$: 

1 

71 

8 

5 

15 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754172 




103 


19. How do you think they make room for the 1 air space in. a. recessed filter- 
by using; a, shorter filter or by using less tobacco in the: cigarette? 

Asked of respondents 
who smoke cigarettes-- 
hi$ of total sample 


Analyzed by 
respondents, 
who smoke:: 


Total 

A 

A non- 

cigarette: 

filter 

filter 

smokers: 

brand 

brand 

Number of respondents: 2064 

996 

1032 

( 100 #:) 

( 100 #) 

(ioc$): 

#■ 


* 

Make recessed filter by:: 



USING SHORTER FILTER: 36 

4:2 

31 

USING LESS TOBACCO 34 

32 

36 

BOTH (volunteered) 7 

6: 

8 

DON'T KNOW OR NO ANSWER 23 

20: 

25 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754173 



19. How do you think they make room for the air space in a recessed filter 1 — 
by using' a shorter filter or by using less tobacco in the cigarette? 


Asked of respondents 
who smoke eigarettes- 
4l$ of total sample 


Analyzed by Question 16a: 
respondents: who: 



Total 

cigarette 

smokers 

Prefer 

recessed 

filters 

Prefer 

flush 

filters 

Gave no 
preference' 

Don't 

know 

Number, of respondents 

2064 

(100$) 

501 

(100$) 

8:4a 

(100$) 

324 

(100$) 

394 

(100$) 


* 

*■ 

$ 

$ 

* 

Make recessed filter by: 






USING SHORTER FILTER 

36 

4i 

44 

36 

14 

USING LESS TOBACCO 

34 

4o 

35 

33 

26. 

BOTH: (volunteered) 

7 

5' 

6 

ll 

9 

DON'T KNOW' OR NO ANSWER. 

23 

14 

15: 

20 

51 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754174 
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20a. Which of the things; on this list are the two or 

three most important: factors to you when choosing 
a brand, of cigarettes? (Card shown; respondent), 

Asked of respondents 
who smoke cigarettes— 

4l$ of total, sample 


Analyzed by Question 8: respondents 



Total 

whose 1 

dally consumption' 

of cigarett 

es is: 


cigarette 1 

smokers 

6 or 
less 

T-15 

16-25 

26-35 

36 or 
more' 

Number of' respondents 

20.64 

l88 

466 

937 

266. 

-203, 

1—* 

O 

o 

(10.0$), 

(100$) 

(100$) 

(100$) 

O 

O 

^ \ 


$ 

$' 

$ 

$■ 

$■ 

$' 

BETTER TOBACCO 

43 

39 

4l 

45 

44; 

4l 

milder smoking 

42 

4o 

46 

3:9 

33 

39 

BETTER FLAVOR: 

4l 

35 

3'5 

42 

4? 

48 

LESS: IRRITATING 

31 

2:6 

28 

32 

34 

33 

LESS NICOTINE 

23: 

28: 

31 

21 

15; 

20 

EASIER ON YOUR: LUNGS 

20 

20 

24 

18 

21 

18 

LESS TAR 

15 

IT 

19 

13 

13 : 

14 

FEEL BETTER IN: YOUR' MOUTH 

11 

11 

l4: 

9 

13; 

11 

BETTER FOR YOU 

9' 

n 

9 

8 

10 

6 

LESS EXPENSIVE; 

6 

8: 

7 

6 

5; 

7 

NICER LOOKING 

l 

3 

I 

CL 

2: 

* 

NONE, DON'T KNOW OR NO 

ANSWER 

2 

7 

2 

2 

2' 

2 


*Less than .5; per 1 cent: 

Note: Percentages: add to-. more than 100$ because 

some respondents gave: more 1 than, one; answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754175 




20a* Which of the things on this list are the two or three most important factors 
to you when choosing a brand of cigarettes? (Card shown respondent)' 

Asked of respondents 
who: smoke cigarettes-- 
4l$ of total sample 


Analyzed by respondents who smoke:;: 



Total 

Regular 

size: 

King- 

size 

Filter 

tip 

Mentho¬ 

lated 


cigarette 

ciga¬ 

ciga¬ 

ciga¬ 

ciga¬ 


smokers 

rettes; 

rettes 

rettes 

rettes 

Number of respondents 

20:64; 

684 

330 

872 

142 


(100$) 

(100$); 

(100$) 

(100$); 

(1CC$) 


$ 

$ ; 

$ 

$ 

$' 

BETTER TOBACCO 

43: 

5:6' 

48. 

33 

35' 

MILDER SMOKING 

42 

34; 

4;2 

45 

43: 

BETTER. FLAVOR 

4l 

50 

so 

36- 

31 

LESS IRRITATING. 

31 

24 

33 ; 

35 

37 

LESS NICOTINE; 

23 

17 

15: 

31 

27 

EASIER ON YOUR LUNGS 

20 

15 

18 : 

23 

30 1 

LESS TAR' 

15: 

10 

7 

22 

14 

FEEL BETTER IN YOUR MOUTH 11 

8: 

ll 

12 

18 

BETTER FOR: YOU 

9 

8' 

8: 

10 

9 

LESS EXPENSIVE 

6 

8. 

6 

5: 

6 

NICER LOOKING 

l 

l 

1. 

2 

1 

NONE, DON'T KNOW OR 

NO; ANSWER 

2; 

2 

2 

1 

1 


Note:: Percentages add to more: than. 100$ because: 

some respondents gave: more than one answer., 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754176 





SUMMARY TABLE 


10? 


20b« Which do you think has (better tobacco:, etc,) , filter cigarettes 1 or 
non-filter cigarettes, or don f t you think there is any difference? 

Asked of respondents 
who smoke cigarettes— 

4:1$- of total sample 


Feel 

better Easier 


a 


Better 

to¬ 

bacco 

Less 

nico^ 

tine 

Less 

tar 

Nicer 

look¬ 

ing' 

Better 

fbr 

you: 

Less 

irri¬ 

tating. 

Milder 

smoking 

Less 

expen¬ 

sive 

in 

your 

mouth 

Better 1 

flavor' 

on. 

your 

lungs 

18 

Number of 












■ 

respondents 

2064 

2064 

2064: 

2064 

2064. 

2064 

2064 

2064 

2064; 

2064 

2064 

m 


( 100 $) 

( 100 $) (: 100 $ ); ( 100 $ ) 1 ( 100 $ ) 

•ioo$) 

(loo#,): 

( 100 a) ( 100 $) 

(lOOfb) 

(io:o$): 

9 

1 


$ 

*■ 

$ 

$ 


*■ 

*■ 

$ 

$ 

$ 

$ 

m 

1 

FILTERS' 

10 

42 

42 

33: 

4l 

46: 

50' 

2 

37 

25 

4il 

a 

NON-FILTERS 

35 

8. 

8 

10 : 

9 

12 

14 

4il 

20 

39' 

6 

m 

NO DIFFERENCE OR 












a 

DON'T lOi 

36 

23 

21 

25: 

18 : 

l 6 

13 

23 

11 

12 ' 

23 

8 

NO: ANSWER 

19 

27 

29 

32 

32 

26 : 

23 

34 

32 

24 

30 


i 

i 

9 


a 


a 


a 

a 


h* 

c 

c 

h* 

■N* 

>1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


20b. Which db you: think has (better tobacco,,etc.) , filter cigarettes or 

non-filter cigarettes, or don't you think there is any difference? 


Asked of respondents 
who smoke: cigarettes-- 
4l$ of total sample 


Total 

cigarette 

smokers 


Kumber of respondents 2061 

( 100 $)' 


$ 

Better tobacco: 

FILTERS 10 

HONr-FILTEBS. 35: 

NO DIFFERENCE OR DON'T KNOW 36 

NO ANSWER 19 : 

Less nicotine 

FILTERS 12 

NON-FILTERS 6 

NO DIFFERENCE OR DON'T KNCW' 23 ; 

NO ANSWER 27 

Less tar 

FILTERS 42 

NON-FILTERS. 8 : 

NO: DIFFERENCE OR DON'T KNOW 21 

NO: ANSWER 29 

Nicer looking 

FILTERS 33, 

NON-FILTERS 10: 

NO DIFFERENCE OR DON'T KNOW 2;. 

NO ANSWER 32 

Better for you 

FILTERS 4l 

NON-FILTERS 9 : 

NO DIFFERENCE OR DON'T KNOW l 8 : 

NO ANSWER 32 

Less irritating 

FILTERS 46 

NON-FILTERS, 12 

NO DIFFERENCE OR DON 'T KNOT l 6 

NO ANSWER 26 


Analyzed by Question 8 ; : respondents 
whose daily consumption of cigarettes is 


6 or 
less 

-7-15. 

16-25 

26-35 

36 

or more 

188 

466, 

937 

266 

203 

( 100 $): 

( 100 $) 

( 100 $): 

( 100 $) 

( 100 $) 

$ 

$ 

* 

# 

*■ 

19 

12 

8 

10 

6 

22 

28 

38 

38 

4:2 

40 

40 

35 

36 

33 

19 

20 

19 

16 

19 1 

47 

43 

4o 

44. 

4o 

6 

10 

8 

7 

9 

22 

21 

25 

19 

2 6 

25 

26 

27 

30 

25 

46 

42 

42 

46 

37 

5: 

9 

7 

9 

10 

21 

21 

22 

15 

26 

28 

28 

29 

30 

27 

45 

34 

31 

32 

25 

7 

8 

11 

9 

14 

17 

25 

26 

27 

31 

31 

33 

32 

32 

30' 

51 

43 

40 

4o 

35 

6 

8 

9 

8 

13 

14 

17 

20 

18 

20' 

29 

32 

31 

34 

32 

51 

46 

46 

46, 

43 

7 

12 

ll 

16 

19' 

14 

16 

17 

ll 

16' 

28 

26 

26 

27 

22 


1001754178 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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(Continued) 

20c. Which do you think has (milder smoking, etc.): , filter cigarettes or 
non-filter cigarettes, or don't you think there is any difference? 


Asked of respondents 
who smoke cigarettes-- 
4l$ of total sample 


Total 

cigarette 

smokers 


Humber of respondents 20 6 k 

(lQQjfc) 


*■ 

Milder smoking 1 

FILTERS: 50: 

NON'-FILTERS l4 

NO DIFFERENCE CR DON'T KNOW 1 13 

NO ANSWER: 23; 

Less expensive 

FILTERS 2 

NGN,-FILTERS 4l 

NO DIFFERENCE OR DON'T KNOW 23, 

NO ANSWER 34 

Feel better in your mouth 

FILTERS, ' 37 

NON-FILTERS 20 

NO DIFFERENCE CR DON'T KNOW 11 

NO 1 ANSWER 3:2 

Better flavor 

FILTERS 25 1 

NON-FILTERS, 39 

NO DIFFERENCE OR DON'T KNOW 12 

NO ANSWER 24 

Easier on your lungs 

FILTERS 4l 

NON-FILTERS 6. 

NO DIFFERENCE; or: DON'T KNOW 23 

NO ANSWER 30: 


Analyzed by Question 8: respondents 
whose dally consumption of cigarettes Is: 


6 or 
less 

7-15 

16-25 

26-35 

36 

or more 

188 

466 

937 

266 

203 

(100$) 

(100$) 

(100$) 

(100$) 

( 100 $) 

*■ 

* 

*' 

* 


55 

52 

49 

48 

44 

9 

13: 

i4 

15 

21 

12 

13 

13 ; 

12 

11 

24 

22: 

24 

25 

24 


2 

2 

2 

3 

1 

36 

39 

42 

42 

46 

29 

24 

22 

20 

23! 

33 ! 

35: 

34 

3,5 

30 


49' 

40 1 

35: 

33 

33 

ll. 

13 

22 

24 

27 : 

10 ' 

14 

11 

10 ' 

10 

30 : 

33 

32: 

33 

30 

38 : 

28 

22 

21 

18 

26 

3,1 

42 

46 

51 

i4 

15 

11 

10 

9 

22 

26 

25 

23 

22 

48, 

42: 

39 1 

4:1 

35 

2 

5: 

7 

7 

11 

21 

22 

24 

19 

25 , 

29 

31 

30 

33, 

29 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


6£TP££T0GT 



20b. Which do you think has (better tobacco, etc.) , filter, cigarettes 
or non-filter cigarettes, or don't; you think there: is any difference? 

Asked of respondents 
who: smoke cigarettes.— 

4l$; of total sample 


Analyzed by respondents' who smoke: 




Regular 

King 

Filter 

Mentho¬ 


Total 

size 

size: 

tip 

lated 


cigarette 

ciga¬ 

- ciga¬ 

ciga¬ 

ciga¬ 


smokers 

rettes 

rettes* 

rettes 

rettes 

Number of respondents* 

2064 

684 

330 

872 

142 


(ico-%) 

(100$) 

(100$) 

(100$) 

(100$): 


% 

$ 

* 

*■ 

* 

Better 1 tobacco' 






FILTERS 

10: 

2 

2 

18 

' 19 

NON-FILTERS 

35 

55 

43 

19 

20 

NO DIFFERENCE; or* DON 'T KNOW 

36: 

28' 

35 

44 

37 

NO ANSWER: 

19 

15* 

20 

19 

24 

Less Nicotine 






FILTERS. 

1:2 

30* 

28; 

56 

46 

NON-FILTERS 

8 

12' 

15 

5 

l 

NO DIFFERENCE OR DON'T KNOW. 

23 

28: 

27 

18 : 

17 

NO ANSWER 

27 

30' 

3© 

21 

36 

Less* tar 






FILTERS 

42 

3:0 

31 

56 

47 

NON-FILTERS 

8; 

12 

12 

5* 

3 

NO DIFFERENCE OR DON’T KNOW 

21 

26 

25' 

16 

17 

NO: ANSWER 

29 

32 

32 

23* 

33 


Nicer looking 


FILTERS 

33 

17 

23. 

48: 

4i 

NON-FILTERS. 

10 

19 

15 

2 : 

l 

NO 1 DIFFERENCE OR DON'T. KNOW 

25 : 

29; 

28 

22 

20 

NO ANSWER 

32 

35 

34 

28. 

38 

Better, for you 






FILTERS 

41 

25* 

28 

59' 

50 

NON-FILTERS 

9 

17 

15 

1 

3 

NO DIFFERENCE OR DON'T MOW 

18 

24 

24: 

13 

10 

NO ANSWER: 

32 

34 

33 

27 

37 


Less; irritating 


FILTERS 

46 

25 

29 

68 

60 

NON-FILTERS 

12 

22' 

22 

2 

•6 

NO DIFFERENCE OR DON'T 1 KNOW 

16 

22: 

22 

10 

6 

NO: ANSWER 

26 

31 

27 

20 

28 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754180 




Ill 


(Continued) 

20b. Which do you think, has (milder smoking, etc■) , filter cigarettes or 
non-filter cigarettes, or don't you think there: is any difference?. 


Asked of respondents 
who smoke cigarettes— 
4i#: of total sample 


Analyzed, by respondents who smoke:; 



Total 

Regular 

size 

King 

size 

Filter • 
tip 

Mentho¬ 

lated 


cigarette 

ciga¬ 

“ciga¬ 

ciga¬ 

ciga¬ 


smokers 

rettes 1 

rettes 

rettes 

rettes 1 

Number of respondents: 

2064 

684 

330 

872 

142' 


(ioo$): 

(ICO#) 

( 100 #)' 

(ICO#) 

(ICO#) 


$ 

#' 

# 

°r° 

h 

Milder smoking 1 

FILTERS 

50 

29 

34 

70 

62 

NOW-FILTERS' 

14 

27 

24 

2 

4 

NO DIFFERENCE OR DON'T KNOW 

13 

15 

16 : 

10 

8 

NQ : ANSWER 

23 

29 

26 : 

18 : 

26 

Less expensive: 

• FILTERS 

2 

1 

2' 

3: 

2 

NON-FILTERS 

4i 

48 

34 

4o 

36 

NO DIFFERENCE: OR DON'T KNOW 

23 : 

16 

27 

27 

23: 

NO ANSWERS 

34 

35: 

37' 

30: 

39 

Feel better in. your mouth' 

FILTERS 

37 

10: 

13 

64 

59 

NON-FILTERS 

20. 

36 

37 

l 

7 

NO DIFFERENCE OR DON’T KNOW 

11 

14 

16 

8 

4 

NO ANSWER: 

32 : 

3& 

34 

27 

30 

Better flavor 

FILTERS 

25 

2 

3 

47 

46 

NON-FILTERS 

39 

64. 

63: 

15 

19 : 

NO DIFFERENCE OR DON'T KNOW 

12 

r-r 

(•. 

9 

16 

11 

NO ANSWER 

24: 

27 1 

2> 

22 

24 

Easier on your bursts. 

FILTERS 

4i 

26 

24 

57 

54 

NON-FILTERS. 

6 

11 

12 

1 

1 

NO DIFFERENCE OR DON'T KNOW 

23 : 

28 

31 

17 

15 

NO ANSWER 

30: 

35: 

33 

25: 

30 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754181 


20b. Which do you think has (better tobacco, etc.) , filter cigarettes 


112 


Asked of respondents who smoke 


Analyzed by Question 20a; 
inroortant factors in choosing 



Total 





Better 


cigarette 

Better 

Less 

Less 

Nicer 

for 


smokers 

tobacco 

nicotine 

tar 

looking 

you 

Number of respondents: 

2061+ 

888 

478 

305 ; 

30** 

177 


(loot) 

(lCOfc) 

(100*) 

(100*) 

(TOO*)' 

(10O*> 



i 

* 

* 


* 

Better tobacco 







FILTERS 

10 

12 

14 

13 

13. 

15 

NON-FILTERS' 

35 

45' 

27 

27 

27 

4o 

NO DIFFERENCE OR DON'T KNOW 

36 

36 

4© 

43, 

43. 

33: 

NO ANSWER 

19 

T 

19 

17 

17 

12 

Les:s nicotine: 







FILTERS 

42 

39 

60 

57 

46 

56 

NON-FILTERS 

8: 

9 

9 

8' 

17 

6 

NO DIFFERENCE OR. DON'T 1 KNOW 

23 

21 

23 

22 

27 

20 

NO ANSWER 

27 

31 

8 

13, 

10 

is 

Less tar 







FILTERS 

42: 

4o 

56 

65, 

47 

50 

o 
^ * 

1 

M 

t- 1 

LQ 

8: 

8 

6 

6 

13 

5 

NO DIFFERENCE OR DON'T KNOW' 

21 

20 

20 

21 

23 

24 

NO ANSWER 

29: 

32 

18' 

8 ! 

17 

21 

Nicer looking 







FILTERS 

33 

28' 

42 

43, 

63: 

36 

NON-FILTERS 

10: 

11 

7 

6 

17 

8 

NO DIFFERENCE OR DON'T KNOW 

25 

26 

23, 

23: 

17 

35 

NO ANSWER 

32: 

35 

28 

28: 

3 

21 

Better for you 







FILTERS 

4 11 

35 

55 

56 

43 

6:6 

NON-FILTERS' 

9 

12 

5 

4 

20 

10 

NO DIFFERENCE OR DON'T KNOW 

18 . 

20 

12 

12 

17 

13 

NO ANSWER 

32: 

33 

28 

28 

20 

11 


Less irritating 


FILTERS 

46: 

39 

57 

58 

53 

53 

NON-FILTERS 

12 

15 

9 

6 

20 

10 

NO DIFFERENCE OR DON'T'KNOW 

16 : 

17 

11 

13, 

17 

- 15 

NO ANSWER 

26 : 

29 

23 

23 , 

10 

22 


^Percentages based on less : than 


1001754182 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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1 

1 

1 

or non-filter cigarettes, or don't 

cigarettes—4l$ of total sample 

respondents who' say the most 
a' brand of cigarettes are: 

you think 

there is any 

difference? 

a 

Less 

Milder 1 

Less 

Feel. b elite 
In your 

i-T!» 

Better 

Easier 
on. your 


irritating 

smoking 

expensive 

mouth 

flavor 

lungs 

i 

638 

826 

128 

230 

853 

413 


(100$) 

(100$): 

(100$) 

( 100 $) 

(100$); 

( 100 $) 

a 

' * 

$' 

$ 

* 

* 

*■ 

ag 

11 

10 

15 

13 

8 

14 

I 

35 

32 

4.1 

- 32 : 

39 

29 1 


38 ' 

39 

28 

37' 

35' 

39' 

a 

16 . 

19 

16 

18 : 

l8 ; 

18 ' 

a 

46' 

4l 

38 

47 ' 

39 

52 

i 

7 

8' 

13 

10' 

8: 

8 


23 

24 

24', 

20' 

24 

18 . 

a 

24 

27 

25 

23 

29 

22 

m 

49 

43 

43 

51 

39' 

51 

1 

7 

8: 

8 

9 

8' 

8 


19 

21 

22 

17 

22 

17 

a 

25 

28 : 

27 

23 

31 

24 

a 

36 

35 

33' 

4l 

31 

38 

9 

1 8 

10' 

16 

15 

11 

10 


28 

24 

24 

20 

26 

25 

i 

| 28 

1 

31 

27 

24 

32 

27 

m 

1; 46 

^3 

38 

44 

4o 

53 

3 

i! 7 

8 

17 

12 

9 

8 


18 

19' 

15 

19 

19 

12 

I 

|i 29 

30 

30 

25' 

32 

27 

a 

t; 83 

48 

37 

49 

42 

58 

1 

1! 14 

12 

18 : 

16 

13 

11 


15 

15 

17 

14 

17 

10 

a 

1! 9 

25 

28 ' 

21 

28 

21 

a 

100' cases 

li 

are often unreliable. 





a 


(Continued.) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751183 
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(Continued): 

20b. Which, do you think has (milder smoking, etc.) , filter cigarettes 

Asked of respondents who smoke 


Analyzed by Question 20a: 
important factors in choosing 



Total 

cigarette 

Better 

Less 

Less 

Nicer 

Better 

for 


smokers 1 

tobacco 

nicotine 

tar 

looking 

you 

Number' of respondents 

2064 

888 

478 

305 

30** 

177 


(1100$) 

(100$'): 

ClOOjk): 

(100$) 

(100$): 

(100$) 


t 

$ 

t 

* 

$ 

$ 

Milder smoking. 

FILTERS' 

50 

43 

60 

60 

54 

58 

NON-FILTERS 

l4 

IT 

9 

7 

20 

14 

NO: DIFFERENCE, OR DON'T KNOW 

13 

13: 

10 

11 

13 

11 

NO ANSWER 

23 

27 

21 

22 

13 

17 

Less expensive 

FILTERS 

2 

3 

3 

2 

3 

3 

NON-FILTERS 

4l 

4l 

43 

44 

50 

50' 

NO DIFFERENCE- OR DON'T KNOW 

23: 

20 

25 

26 ' 

30 

22 

NO: ANSWER 

34 

3:6 

29' 

28 

17 

25 

Feel better in your mouth 

FILTERS 

3:7 

291 

50' 

51 

53 

44 

NGN-FILTERS 

20 

24 

13 

10' 

13 

22 

NO DIFFERENCE OR DON'T KNOW 

11 

12' 

9 

12 

7 

10: 

NO ANSWER. 

3:2 

35 

28 

27 

27 

24 

Better flavor 

FILTERS 

25 

18 : 

35' 

32 

44 

31 

NON-FILTERS 

39 

45 

27 

26 

23 

4l 

NO DIFFERENCE OR DON'T KNOW 

12 

10 

14 

17 

13 

9 

NO ANSWER 

24 

27 

24 

25' 

20 

19 

Easier on. your lungs 

FILTERS 

41 

36 

52 : 

53 

4o 

58 

NON-FILTERS: 

6 

7 

4 

3 

6 

7 

NO DIFFERENCE OR DON'T 1 KNOW' 

23 

23' 

l8 : 

17 

27 

16 

NO ANSWER 

30 

34 

26 

27 

27 

19 


^Percentages based on less than' 

1001754184 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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or non-filter cigarettes, or don't you think there is any difference? 
cigarettes—4l$ of total sample 


respondents who say the: most 
a brand of cigarettes are: 


Less : 

irritating 

Milder 

smoking 

Less 

expensive 

Peel better 
in’ your 
mouth 

Better 

flavor 

Ehsier 
_on your 
lungs 

638 

826: 

128 1 

230 

853 

413 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$): 

* 

$ 

$ 

$ 

$ 

$ 

57 

* 57 

47 

54 

47 

59 

12 

19 

21 

17 

15' 

11 

12 

14 

12 

11 

13 

8 

19 

10 

20 

18 

25 

22 

' 2 

2 

6 

2 

2 

3 

4l 

41 

53 

44 

44 

47 

27 

2 : 5 

17 

26 

21 

22 

30 

32 

24 

28 

33 

28 

43 

40 

25 

55 

33 

44 

19 

19 

26 

26 

25' 

15 

11 

11 

11 

8 

11 

11 

27 

30 

38 

11 

31 

30 

27 

28 

20 

30 

25' 

30' 

4o 

37 

44 

3 ! 6 

53 

33 

12: 

12 

10 

16' 

11 

13 

21 

23 

26 

18 

11 

24 

46 

42 

4o 

41. 

38 ! 

61 

7 

7 

9 

10 

7 

8' 

23 

23 

20 

25 

26 

16; 

24 

28 

31 

24: 

29 

15 


100 cases are often, unreliable. 


Source: https://www.industrydocument: .j csf.edu/docs/nrhk0000 


1001754185 



A-2Dc. There is a real possibility that filter cigarettes will soon be 
less: expensive than non-filter cigarettes. If filter cigarettes 
were: less expensive which doi you think you would, smoke?. . > 

Asked, of respondents: who do not say 
that filter cigarettes are less 

expensive than non-filter cigarettes-- .. ■ ' 

6k$ of cigarette smokers--"A” sample "’ 


Analyzed by Question 8: respondents 
whose daily consumption 



Total 
asked this 

6 or 

of 

cigarettes 

iSt; 

" 1 36 " 


question 

less 

7-15 

16-25 

26.-35 ' 

or more 

Number of respondents 

650 

65 **' 

139 

296 ' 

85 ** 

6k** 

(100 fj. 

( 10036 :): 

( 10036 -) 

( 10036 '): 

( 10036 ): 

(IOO 36 ) 

Would smoke: 


* 

i 

t 

t 

$ 

PIL'iEB.3 

52 

67 

60 

50 

4l 

44 

NONl-I'II lTE'SS' 

39 

20 : 

3.2: 

39 

53 

51 

DQN, ! f KNOW 

4 

a. 

3 

5 

1 

5 

NC ANSWER 

5 

5 

5 

6 

5 



^Percentages based on less: than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754186 
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A-2Go. There is a real possibility that filter cigarettes will soon be. 

less expensive than .non-filter cigarettes.: If filter cigarettes 
. were' less expensive which do you think you would smoke? 


Asked of respondents who do 
not say that filter cigarettes 
are less expensive than non¬ 
filter cigarettes—64* of 
cigarette smokers—"A" 1 sample 




Analyzed 

J by respondents who 

smoke; 


Total 
asked this 
question 

Regular 

size 

ciga¬ 

rettes 

King 

size: 

ciga¬ 

rettes 

Filter 

tip 

ciga¬ 

rettes 

Mentho¬ 

lated 

ciga¬ 

rettes 

Number of respondents 

650 

(lQQ*')i 

211 

( 10 c*) 

97** 

(100*)' 

298' 

(100*): 

34** 

(100*) 


* 

$ 

je- 

* 

f 

Would smoke: 

FILTERS 

52 

12 

ii 

92 

76 

NON-FILTERS 1 

39 

80 

75 

1 

12 

BON'T KNOW 

4 

5 

7 

3 

3 

NO ANSWER- 

5 

3 

7 

4 

9 


**Pe:r cent ages based 1 on less than 100 cases: are often unreliable • 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


10017541S7 
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B-20c. There is a real possibility that filter cigarettes will soon be the 
same price as regular size non-filter cigarettes$ cheaper than king 
size non-filters 1 .. If' filter cigarettes, cost the same as regular 
size non-filter cigarettes which do you think you would smoke? 


Asked of' respondents who say non¬ 
filter cigarettes are less expensive 
than' filter cigarettes—-1$ of 
cigarette smokers—>”3” sample 


Analyzed by Question. 8s respondents 
whose daily consumption 



Total 
askedi this 

6 or 

of cigarettes 

1 b 1 



question 

less 

7-15 

16-23 

26-35 

or more 

Number of respondents 

431 

32** 

93** 

206 

54** 

45*-* 


(100$; 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

Would smoke; 

* 

$ 

$ 

$ 

$ 

$ 

FILTERS 

51 

78 

59 

45 

46 

40 ; 

NON-FILTERS 

44 

19 

37 

50 

44 

51 

DON'T KNOW CR NO ANSWER 

5' 

3 

4 

5 

8 

9 


**Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001734188 
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B-20c. There is a. real possibility that filter cigarettes will soon be the: 

same price: as regular size non-filter cigarettes y cheaper than king: 
size non-filters. If filter cigarettes cost: the same as regular 
size non-filter cigarettes which do you think you would smoke :? 1 

Asked of respondents; who say 
non-filter cigarettes are less 
expensive than filter cigarettes-- 
^1 $ of cigarette smoker sample 


Analyzed by respondents who: smoke: 



Total 
askedi this 
question 

Regular 

size: 

ciga¬ 

rettes: 

King' 

size 

ciga¬ 

rettes 

Filter 

tip 

ciga¬ 

rettes 

Mentho¬ 

lated 

ciga¬ 

rettes: 

Number of' respondents 

431 

(100$) 

172 

(loo#): 

57** 

(100$) 

170 

(100#:) 

29 ** 

(100#) 


* 

* 

# 

*■ 

* 

Would, smoke:: 

FILTERS 

51 

14 

11 

95 

79 

NON-FILTERS: 

hh 

8:0' 

82: 

- 

17 

DON 1 T KNOW OR NO ANSWER 

5 

6 

7 

5' 

k 


^Percentages based on. less than 100: cases are often unreliable. 


Source: https://www.industrydocuments.ucsf du/docs/nrhkOOOO 


1001754189 
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21. This, is a question about something which might happen in the future. 
There: is a possibility that a completely different flavor could be 
added to cigarette taste. Would you be interested in^ trying a 
cigarette with any of these flavors added? (Card shown respondent)' 
(if "yes") Which flavors would you like to try? 


Analyzed by 




Total 


respondents: who are: 



sample 


Male 

Female 

Number of respondents ,4992 


2504 

2488 



(ICQ*) 


(100$) 

(100$) 



S 


* 

$ 1 

PEPPERMINT. 


6 


6 

6i 

SPEARMINT 


.6' 


6 

5 

COFFEE 


4 


5 

4 

WINTERGHEENi 


4 


■ 4 

4 

DENTYNE 


4 


4 

4 

ORANGE 


2 


2 

1 

APPLE 

- 

2 


2 

1 

CINNAMON 


2 


2 

2 

LEMON 


2 


2 

1 

STRAWBERRY 


2 


2 

1 

CHOCOLATE 


1 


2 

1 

ROOT 1 BEER 


1 


2 

1 

VANILLA 


1 


2 

1 

PINEAPPLE 


1 


2 

1 

CHERRY 


1 


2 

1 

LIME 


1 


1 

1 

RASPBERRY 


1 


1 

1 

WALNUT 


1 


1 

1 

PEACH 


I 


1 

* 

OTHER (volunteered) 

-* 


* 

* 

O 

NONE 


TO: 


' 69 

T2 ^ 

DON'T KNOW 


4 


4 

4 






CJ1 

NO ANSWER 


4 


3 

4 ^ 
4 H* 



*Less than 

• 5 

per cent 

. cr> 
o 

Note: 

Percentages add to 

more than 100$ because 



some 

respondents gave 

more: than one answer, 

■ 


? ‘ } ■ 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhk00t)6 > 




v> 

T 4 


3 
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21. This Is a question about: something; which, might happen in the future. 
There is a. possibility, that, a completely different flavor could: be: 
added to cigarette taste.. Would you be interested! i n trying' a 
cigarette with: any of these flavors added? (C&r.d shown, respondent): 
(if "yes”) Whichi flavors would you like to try? 


NONE 

DON’T KNOW, 
NO: ANSWER: 


Analyzed by respondents who: 
Smoke: 





A. 

A’ non¬ 

A 

Do 


Total 


filter : 

filter 

mentholated, 

not 


s:ample: 

Total 

brand 

brand 

brand! 

smoke 

Number of re 

spondents 4992' 

206 k 

872 

1014 

142 

2928 ' 


(100$). 

(100$) 

(100$) 

(10C$) 

(100$) 

(100*) 



% 

♦ 

* 

* 

i 

PEPPERMINT. 

/ • 6 , 

11 

10 

10 

21 

3 . 

SPEARMINT' 

6 

11 

11 

10 

15 : 

2 

COFFEE 

4 

9 

9 

7 

!3: 

1 

WINTERGREEN' 

4 

8 

8 : 

7; 

11 

2 

DENTYN2 

4 

7 

7 

6 

Id 

1 

orange 

2 

3 

2 

3 

2 

1 

apple 

2 

4: 

4 

3 

I 

* 

CINNAMON i 

2 

3 

3' 

3 

2 

1 

LEMON 

2 

3. 

2 ; 

2 

4 

1 

STRAWBERRY' 

2 

3 

2 : 

3' 

1 

1 

CHOCOLATE 

1 

3 

3 

3 

2 

1 

ROOT 1 BEER 

1 

3 

2 

3 

2 

* 

VANILLA 

1 

2 

2 

2 : 

1 

li 

PINEAPPLE 1 

1 

2 : 

2 

2 

1 

1 ! 

CHERRY' 

1 

2 

2 

2 

1 

-* 

._LIME__ 

1 ! 

2 

1 

2 

2 

* 

• RASPBERRY' 

I 

1 

1 

1 

1 

* 

WALNUT 1 

1 

2 

1 

2 

2 

* 

PEACH 

1 

2 

1 

2 

1 

* 

OTHER 

* 

* 

* 

* 


•* 




/ *Iies:s than 13 : per. cent 

Note::/-Percentages: add' to: more- than 100$. because. 

/ some, respondents gave' more' than one answer. 

itLd Cut*.^ ^ 

► WcvJ ' j' Ctt £ i I'.C VO„V \.(V 


/ 57 V 

57, 

59 

48 

r \ 

( 3 ! 

3 

3 

1 

A 


1 

li 

1 

V 


D'.-'V, 

o 


,' f-Lf 


- Source: https://ww\^ndustrydocuments.ucsf.edu/doQs/nrhkOOOO 
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22a. What type of cigarette do you smoke most often—filter tips, or non-filter tips? 

Asked of respondents 
who smoke; cigarettes- 
4l$ of total sample 


Total 



cigarette: 

smokers. 


Number of respondents 

2064 

(1001b) 



#■ 


FILTERS 

46' 


NON-FILTERS 

50' 


BOTH EQUALLY (volunteered) 

l 



DON'T KTTC5W OR NO ANSWER; 1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751192 




22a.. What, type of’ cigarette db you smoke most: often--filter tips or non-filter tip 6 ? 

and 

22b. (if "filter tips") How long have you been smoking, filter tips regularly? 

Asked of respondents 
who smoke cigarettes — 

4l* of total sample 



Total 

Analyzed by 


cigarette 

respondents 

who are: 


smokers 

Male 

Female 

Number of respondents 

2064 

1304 

760 ■ 

( 100 *) 

( 100 *) 

( 100 *): 

Smoked: 

* 

* 

$ 

FILTERED CIGARETTES. FOR: 

49 

41 

64 




Less' than 3 months. 

1 

1 

*' 

3 months - less than' 6 months 

1 

1 

2 

6 months - less than' 1 year 

3 

2 

4 

1 . year - less' than 2 years 

9 

6 

15' 

2 years - less than 4 years 

18 

16 

22 

4 years - less than 6 years 

10 

9 

13: 

6 years or more 

6 : 

5 

8 : 

Don't, know or no answer 

i 

1 

* 

NON-FILTERED CIGARETTES: ONLY 

50 




DON'T KNOW. OR NO ANSWER 

JL 

_1 

* 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754193 
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22a. What type of cigarette do you smoke most often—filter tips or non-filter tips? 

and 

22b'. (if "filter 1 tips") low long have you been smoking filter tips regularly? 

Asked of respondents 
who smoke cigarettes— 

4l$ of total sample 


Analyzed' by respondents 



Total 


VhC26 afiT6S 

l_aT5j 


■ 

cigarette 





50 : and 


smokers 

lS-20: 

21-24 

25-34 

3 ^9 

over 

Number' of respondents 

20:64: 

119 

252 

5S3 

676 

* 429 


(ioc$) 

O 

O 

(ico£) (lcof) (ioe£) 

( 100 ^): 


$ 

* 

* 

* 

* 

* 

Smokes? 

FILTERED CIGARETTES FOR? 

Isa 

5£ 

a 



44 

Less than 3 months 

i 

2 

C-> 

l 

fr 

i 

3 months - less, than 6 months 1 

4 

1 

1 

1 

*: 

6 months - less than 1 year 

3 

7 

4: 

3 

3 

1 

1 year' - less than 2 years 

9 

17 

12 

10 

8 

8 : 

2 years - less than 4 years 1 

18 : 

17 

24 

19 

17 

15 

4 years - less than 6 years 

10 

3 

7 

11 

12' 

10' 

6 years or more 

6 

2 

2 

7 

7 

8: 

Don't know or no answer 

I. 

2 

1 

* 

l 

1 

NON-FILTERED CIGARETTES 

52. 

hi 

48; 

48 

Si 

55. 

DON'T KNOW OR NO ANSWER 

JL 


Ji. 

*>r 

* 



*Less than «5 per cent 


C 

c 

h* 

Cl 

h* 

cn 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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22 a.. What type of cigarette do: you smoke most often—filter tips or non-filter tips?; 

and 

22b:., (if "filter tips") How long have, you been smoking filter tips, regularly? 

Asked of respondents 
who smoke cigarettes-- 
of total sample 



Total 

Analyzed by respondents; 


cigarette 

whose 

economic 

level is: 


smoker's: 

A or B 

c 

D: 

Number of respondents- 

2064 

460 

1126 

450: 


( 100 $) 

( 100 $): 

( 100 $): 

( 100 $) 

Smokes: 

f 

$: 

$ 

% 

FILTERED. CIGARETTES FOR:: 

49 

60 

50 

3:6. 

Less than 3 months 

I. 

1 

* 

1 

3 ; months - less than 6 months 

11 

1 

1 

1 

6 months - less than 1 year 

3 

2 

3 

4 

1 year - less than 2 years: 

9 

9 

11 

7 

2 years - less than 4: years 

18 , 

24 

19 

11 

4 years - less than 6 years 

10 ' 

14 

10 

6 : 

6 years or more 

6: 

8 

6 

5 

Don't know or no answer 

1 . 

1 

* 

1 . 

NON-FILTERED CIGARETTES 

50 

39 

50 

63 






DON'T KNOW OR: NO' ANSWER 

_L 

_1 

* 

_1 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754195 
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22a. What type of cigarette do you smoke most often*—filter tips or non-filter tips?. '-w® 

and 

22b. (if "filter tips" 1 )' How long have you been, smoking filter tips'regularly? 

Asked of' respondents' ' •' 

who smoke cigarettes-- ’ • 

4l$ of total sample 7 ■ 


Number of 
respondents 


_ Analyzed by respondents who live in: _-_ 

Total Middle East West South East West • . ■ 

cigarette Hew Atlan- North North, Atlan- South South Moun- Pa- | 

smokers England tic Central Central tic Central Central tain cific 


151 424 


ITT' 32' 


165 71 ** 181 


(IOC#:)' (100$:)' (100$) (100$) (100$) (100$) (100$) (100$)(100$) (100$) 


Imoke s: 

’ILTERED CIGARETTES 

* 

f 

* 

$ 

$ 

$ 

$ 

$ 


* 

FOE.: 

49 

49' 

51 

50 

55' 

46 : 

33 

53. 

63 

50 

Less than 3 months 
3 months: - less 

1 


* 

*: 

1 

1 

" 

1 

3 

.1 

than 6 months 

6 months. - less 

1 

• 

l 

1 

1 

2 

1 

1 


1 

than I year 

1 year -■ less 

3 

5 

3 ; 

3: 

3 : 

4 

T 

1 

4 

2 

than 2 ' years 

2 years - less 

9 

1.4 

10 ' 

TO 

9 

S : 

4 

9 

17 

9 

than 4 years 

4 years - less 

18 

16 

l 8 ; 

19 : 

23 . 

IT 

17 

18 

15 

20 

than 6 ' years 

10 

9 

11 

10 ' 

9' 

9' 

5 

15 

13 

12 

6 years or more 
Don’t know or 

6 

5 

7 

7 

8 ' 

4 

4 

7 

10 

4 

no answer 

JON-FILTERED 

1 


I 

* 

l 

1 

l 

l 

1 

l 

CIGARETTES 

>QNi"T KNOW. OR 

50 

51 

4g: 

5£ 

45: 

53 

6 7 

47 

33' 

50 : 

NO ANSWER 

_l 

- 

- 

*: 

- 

_i 

- 

- 

_4 

-- 


*Les:s than' .5 per cent 

♦♦Percentages based on less than' 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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23 . When filters are available, do you ever smoke non-filters? 

Asked of respondents who 
smoke: filter-tip cigarettes 
or both filter-tips and non¬ 
filter tip cigarettes equally-— 
of cigarette smokers 



Total 

Analyzed by 


asked this 

re spondents; who are : 


question 

Male; 

Female 

Number of respondents 

1018 : 

531 

487 

(IOO56.) 

(IOO 56 :) (IOO56) 


$ 

*■ 

1 ° 

YES' 

3:1 

35 

20 

NO' 

68 : 

64 

72 


DON'T 1 KNOW OR NO ANSWER 1 1 


*less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754197 
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23:- When filters are available, do you ever smoke non-filters? 

Asked of respondents who smoke filter- 
tip cigarettes, or both filter-tips 
and non-filter tip cigarettes equally--- 
4<$ of cigarette smokers 


. 


Number of. respondents 


Total 

asked this 
question 


10l8 ! 

( 100 $) 


Analyzed by Question 8: respondents 
whose daily consumption' 

_ of cigarettes is: _ ■ 

6 or 36 1 

less 1 7 - 15 : 16-23 26-35 or more 

118 251 1 + 1 + 3 : 120 " 84** 

( 100 $.) ( 100 $) ( 100 $) ( 100 $) ( 100 $) 



$ 

$ 

$ $ 

$ 

$ 

YES' 

31 

36 

29 . 

30 

33 

39 

NO: 

68: 

64 

71 

70 

66 

60 

DON'T KNOW OR NO ANSWER 

1 


* 

* 

1 

l 


*Less than. .5 per cent 

**Percentages based on less: than 100 cases are often unreliable 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751198 





23. When filters are available , doi you ever smoke non-filters? 


Number of 
respondents 

YES 

NO 

DON'T. KNOW OS' 
NO: ANSWER 


♦♦Percentages 


Asked of respondents who 
smoke filter-tip cigarettes,, 
or both filter-tips and non- 
fliter tip cigarettes equally— 
49$ of cigarette smokers 


Analyzed by Question 22b: respondents who 
have been smoking filter tips for:: 


Total 
asked this 
question 

Less 

than 

1 year 

1 year- 
less 
than 2 
years 

2 

years- 
less 
than 4 
years 

4 

years- 
less 
than 6 1 
years 

6 

years 

or 

more 

1018 : 

89 ** 

196 

378 

212 

128 

(100$:): 

(1004) 

(1004) 

(10047 

( 1004 ): 

( 1004 ): 

4 

4 

4 

4 

4 

4 

31 

46' 

34 

30 

30 

26 

68 

54 

661 

70 

69 

74 

l 


* 

* 

1 



♦Less, than .5 per cent 

based on less than ICO cases are often unreliable.. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


6GTl’SkT00T 



24. Which do: you really enjoy the most—filters or non-filters:? 


JL30 


Asked of respondents who 
smoke filter-tip cigarettes 
or both filter-tips and non- 
filter tip cigarettes equally-- 
49$ of cigarette smokers 



Total 

asked 1 this: 
quest lorn 

Analyzed by 
respondents who: are i 
Male Female: 

Number of respondents 

1018 

531 


487; 


(lOOf,.) 

(lOCf,) 

(lOOfo) 


io 

% 


lo 

ENJOY filters; 

89 : 

85 


94: 

ENJOY NON-FILTERS 

8 

10 


5 

NO DIFFERENCE (volunteered) 

2 

3 


1 

DON'T KNOW OR NO ANSWER 

1 

2 




*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754200 
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24. Which do you really enjoy the most'—filters: or non-filters?' 

Asked of respondents who 
smoke filter-tip cigarettes' 
or both filter-tips: and non¬ 
filter tip cigarettes equally— 

49$ of cigarette smokers 


Analyzed by respondents. 

Total _ whose ages are: _ 

asked this. 50 and 



question 

18-24 

25-34 

35-49 

over 

Number of respondents 

1018' 

193 - 

302 

333 

188 


(100$) 

(10056): 

(10056) 

(10056) 

(100:56) 


* 

* 

$ 

1° 

f 

ENJOY FITTERS 

89 

92 

90 

8 ? 

88: 

ENJOY NON-FILTERS 

8 

5 

6 

9 

11 

NO DIFFERENCE (volunteered). 

2 

3 

3 

3 

1 

DON'T KNOW' OR NO: ANSWER 

1 


1 

l. 

#; 


*Le:s:s than . 5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754201 
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2k. Which do you really enjoy the most—filters: or non-filters? 

Asked of respondents who smoke filter- 
tip cigarettes, or both, filter-tips 
and non-filter tip cigarettes equally-- 
kyjo of cigarette smokers 


Analyzed by Question 8: respondents 
whose daily consumption 



Total 


of 

cigarettes 

is: 



asked this 
question 

6 or 
less 

7-15 

16-25 

26-35 

36 

or more 

Nlumber of respondents 

1018 

(1001) 

118 

(100$) 

251 

(100$) 

kk3 

(lOCfjo) 

120 

(100$) 

84 ** : 

(100$) 


* 

* 

$ 

1° 

t 

$ 

ENJOY FILTERS 

89 

92 

92 

89 

8:6 

81 

ENJOY NON-FILTERS 

8 

5 

5 

9 

9 

13 

NO DIFFERENCE (volunteered) 

2 

3 

3 ; 

2 

2 

3 

DON'T KNOW' OR NO: ANSWER 

1 


* 

*- 

3 

3 


*Less than .5 per cent 

**Percentages based on less than 100 cases: are often unreliable. 


Source: https://www.industrydocum( s.ucsf.edu/docs/nrhk0000 


10017S4202 
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25a. If it were proven that filter cigarettes were no better for 1 your health than 
non-filters, which do you think you would smoke,, filters or non-filters? 

Asked of: respondents who 
smoke filter-tip cigarettes, 
or both filter-tips and non- 
filter tip cigarettes, equally— 

4'9$>: of cigarette smokers 



Total 

Analyzed by 


asked this 

respondents 

who are 1 : 


question 

Male 

Female 

Number of respondents 

I 0 l 8 ! 

531 

487 

- 

( 100 $) 

( 100 $) 

o' 

1 — 1 


$ 

$ ; 

$ 

Would smoke: 




FILTERS 

82 

78' 

86 

NONhFILTHRS' 

10 

li. 

8 


DON'T KNOW' OR' NO ANSWER: 8 11, 6 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754203 
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25a. If it were proven that filter cigarettes, were no better 1 for your' health than 
non-filters,, which do you think you would smoke, filters or non-filters? 

Asked, of respondents who, 
smoke filler-tip cigarettes, 
or both filter-tips and non- 
filter' tip: cigarettes equally-- 
49$ of cigarette smokers 


Analyzed by respondents 
Total whose ages: are : 



asked this 
question 

18-24 

25-34 

35-49 

50 and 
over 

Number' of respondents 

1018 

193 

302 : 

333 

188 . 


( 100 $) 

( 100 $) 

(lCC$) 

( 100 $); 

(lCC$) 


$ 

$ 

$ 

$' 

#■ 

Would smoke:: 

FILTERS 

82 

86 

82 

82 

78 

NON-FILTERS 

10 

6 

9 1 

10 : 

12 

DON'T KNOW' OR NO ANSWER 

8 

8 

9 

8 : 

10 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754204 




25a. If It. were proven that filter cigarettes; were no: better for your health than 
non-filters, which do you think you would smoke, filters or non-filters? 

Asked of respondents' who smoke filter- 
tip cigarettes,, or both filter tips 
and non-filter tip cigarettes: equally— 

49fo of cigarette smokers 


Total Analyzed by Question 27: respondents who: smoke: 



asked this 1 
question 

Marlboro 

Number of respondents 

1018' 

_(io:o$): 

106 

(100$) 


$ 

$ 

Would smoke: 

FILTERS" 

82 

ir\ 

CO 

NON-FILTERS. 

10 

6 


DON'T KNOW OR NO ANSWER 8: 9 


Other. 


l & m: 

Viceroy 

Kent 

Winston filter 

110' 

(100$) 

116 
(100$) 

183 

(100$) 

235 246 

(locfO (1CC$) 

$ 

f 

$ 

o£ cL 

1° 1° 

82 

84, 

77 

65 S3 

7 

7 

15 

9 9: 

ll 

9^ 

8: 

6 8! 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751205 
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25b. Why do you think you. would continue to smoke filters? 

Asked of respondents who would continue: 
to smoke filters even: though they knew 
they were not. better for their health-- 
8.2$ of filter tip smokers 

Total Analyzed by 


asked tMs 

respondents 

who are: 

question. 

Male 

Ftemale. 

Number of respondents 

834 

4i6 

4i8 


(100$): 

(100$) 

(100$). 


$ 

$ 

$ 

DON'T LIKE TOBACCO IN MOUTH 

43: 

37 

49 

Keeps, the tobacco out of your mouth 

4T 

3F 

47 

Don't, like the taste of tobacco: 

2 

2 

- 2 

TASTE BETTER 

21 

19 

24 

Milder, not as strong 

15' 

13: 

17 

Better taste (no further information): 

7 

6 

7 

Other 1 (taste better): 

* 

* 

l 

LIKE THE: FEEL OF A FILTER' IN MOUTH: 

18 

19 

l6 

No cigarette paper getting stuck t:o 




my lips 

7 

7 

3 : 

6 

The end doesn't get wet, soggy, messy 
I like the feel of a filter in my 

4 

5 

mouth: (no further information) 

They are: firmer; hold their shape 

4 

5: 

3 

better 

Other' (like the feel of a filter in 

3 

3: 

3' 

mouth.) 

I 

2 

* 

CLEANER 

ll 

11 

12 

Cleaner (no further information) 

10 

10: 

10 

Neater; neater looking 

i 

1 

2 

Doesn't stain fingers 

i 

1 

1 

LESS' HARMFUL 

10: 

13 

8 

Filters cut down on nicotine, tars 


3: 


Better for me, better for my health: 

4 

5 

• 4 

LESS. IRRITATING 

9 

9 

8' 

I cough less 

3: 

4 

3 

They don't, burn my mouth as. much 

2 

2: 

2 

Other (less: irritating) 

I LIKE THEM, ENJOY TEEM (no further 

4 

4 

3 

information) 

_7 

_7 

J_ 

HABIT; I'M USED TO THEM 1 

_7 

_8. 

_5 

I'D STICK TO: MY (MM BRAND 

_1 

_ 1 . 

_JL 

ALL OTHER 

_9 

_8. 

_9 

DON'T KNOW. CR NO ANSWER' 


_3 

_3 


*Less than .5' per cent 

Note: Group total's add to more: than. 100$, and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751206 
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25 b. Wby do you thlink you would continue: to smoke filters? 

Asked of respondents, who would continue 
to smoke filters even though; tfrey knew, 
they were not better for their health-— 

82$ of. filter tip smokers 

Analyzed, by respondent 



Total 


whose ages are: 



asked this 




50 and 


question 

18-24 

25-34 

35 - 49 1 

over 

Number of respondents. 

83 b: 

165 - 

248: 

273 

146 


(IOO 96 .): 

(100$:) 

(100$:) 

(100$) 

(100$) 


* 

$ 

t- 



DON'T LIKE TOBACCO 1 IN MOUTH 

43: 

47 

45 

44: 

34: 

Keeps the tobacco out of your mouth 

ST 


42 

42 

JE 

Don't like the taste- of tobacco 

2 

4 

3 

1 


TASTE: BETTER 

21 

25 

26 . 

18 

' 15 

Milder, not as strong 

15 

16: 

19 

11 

11 

Better taste' (no further information) 

7 

7 

7 

7 

4 

Other (taste 1 better) 

* 

l 

* 

1 

- 

like; THE FEEL OF a filter: in mouth 

18 . 

15 

21 

14 

22 

No cigarette' paper 1 getting, stuck to my 






lips 

7 

7 

6 

5 

7 

The end 1 doesn't get. wet,, soggy, messy 

I like the feel of a filter in my mourn 

4: 

h. 

4 

3 

3 

. 7 

(no further information): 

4: 

2: 

7 

2 

4 

They are firmer; hold their shape. be:tt< 

er 3: 

2: 

4 

3 

5 

Other (like the: feel of a filter in me 

uth) 1 

2' 

2 

2 


CLEANER 

11 

5 

13 

13 

13 

Cleaner (no further 1 information) 

10 

5 

10 . 

11 

12 

Neater; neater looking. 

1 

1 

2 

1 

1 

Doesn't. stain fingers 

1 

- 

2 

1 

1 

LESS. HARMFUL 

10 


9 

9' 

11 

Filters cut down on. nicotine,, tars 

0 

b 


~5 

"5 

Better for me, better for my health 

4 

3 

3 

4 

6 

LESS IRRITATING 

9 

5 

7 

1 —1 

1 —1 

11 

I cough less 

3: 

2 

3 

4 

2- 

They don 1 1 burn my mouth as much 

2 

- 

2 

4 

1 : 

Other (less irritating) 

I LIKE THEM, ENJOY THEM; (no further 

4 

3 

2 

3 

8: 

information): 

_7 

_7 

_5 

_ 9 ' 

_6 

HABIT;: l r M USED: TO THEM: 

_7 

_7 

_6 

_8- 

_6 

I'd: stick to MY OWN BRAND: 

_l 

_l 

_l 

2 

_2 

ALL OTHER' 

_ 9 ' 

_9 

6 

_8. 

14 

DON f T MOW' OR NO ANSWER. 

_3 

_1 

_4 

_4 

_2 


*Less than .5 per cent. 

Note: Group totals add to more than 1.00 $, and sub-totals may add to more: 

than group totals because some respondents gave more than one answer., 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


kORfcSilQOT 



25b. Why do youi think you would continue to smoke filters?; 

Asked of, respondents whowould:’ continue 
to smoke filters even though they knew 
they were not better for their' health-- 
82^1 of filter-tip: smokers 

Total 

•• - ■ - • • asked, this 

question 


C 

r 

r 


Number of respondents. 


83 U 

(loot) 

* 


DON'T'LIKE TOBACCO 1 D} MOUTH 4 

Keeps the tobacco out of your'mouth 
Don't like 1 the taste; of tobacco 


% 

2 


TASTE BETTER. 21 

Milder., not as strong 15 = 

Better, taste ('no - further information)' 7' 

Other (taste better) * 

LIKE THE' FEEL OF A. FILTER IN MOUTH l 8 

No. cigarette paper getting stuck to. 

my lips: 7' 

The end doesn't get vet, soggy,, 

messy 4 

I like the feel of a. filter in. my 

mouth, (no: further, information)' 4 

They are: firmer; hold their shape 

tetter 3 

Other (like' the: feel, of a filter. 

in.mouth) 1 

CLEANER: 11 

Cleaner (no: further information 1 ): 10 

Neater; neater 1 looking 1 

Doesn ' t stain fingers ; 1 

LESS 1 HARMFUL 10 

Filters cut, down on nicotine:, tars' b 

Better for. me, better for my health 4 

LESS 1 IRRITATING. 

I cough less 3 

They, dbn.'t burn my mouth. a : s much 2 

Other 1 (less irritating)' 4 

I LIKE 1 THEM;,. ENJOY: THEM, (no further, 
information) _J 

HABIT;, I'M: USED TO. THEM: 

I'D STICK TO. MY- OWN BRAND _1 

ALL,OTHER 9 

DON’T KNOW’GR NO ANSWER _J_ 

* : Les:s than 1 .5- per cent. 

♦♦Percentages based, on less than l'OO: cases are often unreliable'. 

Note: Group: totals, add to more; than 100)6.,, and subtotals may add. to more 

than group totals because some'respondents gave: more than one answer. 


Analyzed 

by Question" 27 : 

reap on; 

ients; who 

1 

smoke;:: 






Other . 

Marlboro • 

Li & m: 

Viceroy 

Kent 

Winston 

filter ! 

—- ■ \ 

90** 

90 ** 

9.8** 

142 

199 

205 

(100): 

(100)' 

(100) 

(100); 

(io0); 

(,100) 

* 

* 

* 

* 

f 

* 

46 

48 

44 

22. 

4l 

43 

54 

ro 

52 

3:6. 

5o 

W 

2 

1 

2 

3 

2 

n 

11 

20 . 

18 

32 

20: 

20 

9 

15 

17 

2 E 

—1:2 : 

13 . 

8: 

8 

1 

8 

8' 

8 

- 

- 

- 

- 

1 

l 

20: 

16 

22 

15. 

20: 

16 . 

6: 

2 

8 ! 

7 

HO: 

5: 

6. 

8 

5 . 

2 

3! 

3 : 1 

6: 

3 

7 

3 

2 : 

3 I 

2 

3: 

3; 

2 

5' 

i 

2 

2 

- 

- 

1 

2' 

3 : ! 

13 

11. 

10: 

11 

10! 

12 ( 

11 

11 

7 

10.' 

“ 8 . 

9 1 

x 

1 

1 

1 

Of 1 

1 

li 

- 

2 

- 

* 

2 1 

12 

Jl 

10 : 

> 2 . 

_2 

n 1 

b 

3 : 


5 

5 

9 

4 

4 

4 

4: 

4 

2 l 

4 

A 

11. 

4: 

Jf 

12 ' 

2 

3 

1 

1 

0 

5 : . 


4 . 

5 

1 

2 

2 

2 

2 

5 

2 

3 ' 

5 1 

_£ 


A 

_2 

A 

Ji 

13 

3 

4 

_e: 


-I . 

_1 

_2 

_2 

1 

_2_ 

A \ 


_2 

_S 

j. 

13 

A 

A 

_b_ 

_2 

JL 

3 

_2 


t 


Source: https://ww\^dustrydocuments.ucsf.edu/docs/nrhk0000 


1001754208 
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B-26. Would you say you. have more confidence in the effectiveness of filters, than 
you did a couple of' years ago, or less, confidence than you did or would you 
say you have no more or less confidence in filters than you. used to? 

■ "Asked: of' respondents who smoke: filter- 
tip cigarettes, or both filter 1 tips and 
non-filter tip cigarettes equally-- 
^9r’ of cigarette smokers: "3" sample 



Total 
asked this 

Analyzed by 
respondents who are: 


question 

Male 

Female 

Number, of respondents 

512 

(:ico$): 

263 

(lOCfo) 

244. 

(ICC#) 


$ 


1° 

MORE CONFIDENCE IN FILTERS 1 

32 

33 

30 

LESS CONFIDENCE IN FILTERS: 

4 

4 

4 

NO MORE, NO LESS 

6l 

6o 

63' 

DON’T KNOW OR NO' ANSWER 

3: 

3 ; 

3' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


RomsiTooi 
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B-26. Would you say you have more confidence in the effectiveness, of filters than 
you did a couple of years ago, or less confidence than you did or would yon 
say you have no more or no less confidence: in filters than you used to? 


Asked of respondents who. smoke- filter- 
tip cigarettes, or both filter tips and 
non-filter tip cigarettes equally-- 
b$$ of cigarette smokers "B" 1 sample 


Number of respondents 


Analyzed by respondents 


Tottal 


whose: 

ages are: 


asited this 

question 

18-24. 

25-34 

35-49 

50: and 
over 

512 

97-x-* 

147 

184 

88 ** 

(100$): 

(lccfs) 

( ICQ'S) 

(icofo) 

(100$) 

$■ 

d 

P' 

di 

fi' 

$ 

$ 


MORS CONFIDENCE IN FILTERS: 32' 


20 29 33 


4? 


LESS CONFIDENCE IN FILTERS 1 4 


7 3 4 3; 


NO: M0RE, ; NO LESS 


61 


63 66 6o 


46 


DON'T KNOW OR NO ANSWER 3 


5: 2 3 


4 


^Percentages based on less than 100 cases: are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001751210 
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B-26. Would you say you have more confidence in the: effectiveness, of filters than 
you did. a couple of years ago, or less confidence than 1 you did or would you 
say you. have no more or no less confidence in filters than, you used to? 

Asked of respondents: who smoke filter- 
tip cigarettes, or both filter tips 
and non-filter tip' cigarettes: equally— 

49$ of cigarette smokers--"]!" 1 sample 


Total Analyzed by Question 27: respondents who smoke: ; 
asked this Other 

question L & M Viceroy Marlboro Kent Winston filter 


Number of respondents 


512 


48*-* 


61** 62** 90** 115. 125: 

4 ). (iCO/j) (1CC4) (I00f=) (lCOy) 


LESS CONFIDENCE Mi FI LT ER 


DON'T KNOW OR NO ANSWER: 


* 


Of 

W 


at* 

/O' 


$ $ 


MORE CONFIDENCE Mi FILTER 32 


33 


39 


2T 


33 


34 


27: 


NO MORE,. NO LESS 


61 


59 


52 


TO 


60 


6:6 


^Percentages based on. less than 100 cases: are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754211 



Y 


271. What brand of cigarettes do you smoke most often:?' 

Asked of respondents 
who smoke cigarettes— 

4il$. of total sample 


I 


Number of 
respondents 


CAMEL 

CHESTERFIELD 

Regular 

King; 

HIT PARADE 


King 
KENT 
Long 
Regular 
King 
KOOL 
Regular 
King- filter 
L & M 
Long 
Reg'uiar 
King- 

LUCKY: STRIKE 
MARLBORO 
Long: 

King 
NEWPORT 
Long 
King 
OASIS 
OLD: GCIO: 
Regular 
Long 

King filter 1 
PALL MALL- 
PARLIAMENT 
Regular 
Long 

PHILIP MORRIS. 
Regular 
Long 


Total 

cigarette- 

smokers 

2064 


16 

Y 

4 

2 

_1 

* 

1 

_9 

2 

5 
3 

_2 

1 

2 

1 

3 

l 

_9 

5 

T 

l 

_i 

* 

* 

* 

_2 

1 

* 

I 

12 

_i 

* 

i 

_3 

3 

1 


Analyzed by respondents 
whose ages are.: 


by 

respondents __ 
who are: 

Male Female 16-20 21-24 26-34 35-49. 


50 ; and 
over 


*Less than .5 per cent 


A 




L304 

760 

119 

252 

583 

676 

429: 

1760 

LOO 96 ) 

( 10096 ): 

O 

O 

( 10096 ): 

0 

0 

1 —i 

( 10096 ): 

O 

O 

H 

(IOO 96 ' 

* 

* 

t 

* 

96 

96 

9 6 

* 

21 

> 7 

6 

12 

14 

17 

22 - 

16 

7 

3 

2 

T 

T 

7 

9 

Y5 

5 

2 

1 

3: 

3 

4 

7' 

T 

2 

1 

1 

* 

2 

2 1 

2 

-" 2 : 

1 

_1 

_2_ 

_2_ 

_jl 

_1 

_i 

1 

* 

* 

— 

# 

* 

* 

- 

*. 

1 

l 

2 

2 

*: 

* 

1 

1 

6 

13 

9 

9 

10 : 

9 

_7 

10 : 

1 

2 

3 

2 ! 

3: 

l 

* 

2 

3 

7 

4 

4 

5 

4 

4: 

5 

2 

4 

2 : 

2 ' 

2 

4 

3 

3 

2 

_3 

1 

*: 

2 

_2 

4: 

3 

1 

* 

1 

*; 

1 

-X- 

2 

1 

1 

2 

- 

- 

1 

2 

3 

2 

4 

7 

__ 2 : 

6 

5 

_5 

_6 

6 - 

1 

l 

- 

l 

l 

l 

1 

l 

3 

4 

2 

2 1 

3 

3 

3 

3 

1 

2 

- 

2 1 

1 . 

l 

2 

l 

12 

6 

l 8 ; 

12 

11 . 

8 - 

6 

10 

5: 

~E 

7 

10 1 

5 

4 

3 

5 

T 

T 

Y 

T 

4 

3 

2 

Y 

l 

2 

l 

3 

1 

2 

1 

l 

*: 

_i 

_1 

- 

_1 

_JL 

* 

JL 

* 

* 

- 

_ 

* 

* 

- 

* 

*: 

*: 

1 

_ 

* 

* 

*■ 

. * 

* 

* 

- 

- 

- 

* 

* 

* 

2 

_2 

1 

_2 

3 

3 

1 

3 

1 

* 


* 

1 . 

l 

1 ' 

l 

* 


- 

* 

* 

* 

- 

# 

1 

1 

- 

1 

2 

2 

1 

1 

11 

14 

16 : 

IT 

12 

12 

8 

11 

_2 

2 

- 

* 

1 

_1 

_l 

_1 

*: 

1 

- 

* 

1 

* 

- 

* 

1 . 

1 

- 

- 

1 

1 

l 

1 

3 

3 

2 

2 

4 

4 

3 

_3 

3 

2 

2 

2 

3 

3 

3 

2 

1 

1 

- 

* 

* 

1 

1 

1 


I 

• -;y|- 

Analyzed by " • 
respondents ’V 
who are: Y 
White Negro t; 

•c“.I 

■ 268 : 1 
(lOOjt.) 


I 


f 3 


I 

if 

| 

I 

t 

f 

f 

i 

I 


18 
_5 
3 
1 

_2 
* 

1 

_3 
l 
1 
1 
_3 

1 
1 

_4 

1 

2 
1 
8 

H T 

2 

2 
* 

# 


18 

__1 

1 


1001754212 


(Continued) 


I 

I 


Source: httf ywww.industrydocuments.ucsf.edu/docs/nrhkOOOO 





(Continued) 

27. What, brand of cigarettes do you smoke most often? 

Asked of respondents 
who smoke cigarettes— 

4156 of total sample 


143 


I Number of 
respondents 


Total 

cigarette 

smokers' 

2061 + 

(lOOSt.) 


Analyzed by 
respondents 
who are: 
Male Female 

I30I+ 760 

( 10056 ) ( 10056 ) 


Analyzed by respondents 

whose ages are: _ 

50 ! and' 

18-20 21-24: 25-3.4 35-49 over 


119 252 583 676 4:29 

(ICO 56 ) ( 10056 ) ( 10056 ) ( 10056 ) ( 10056 ) 


Analyzed by 
respondents 
who are; 
White Negro 

17:60 268 

( 10056 ) (IOO 56 ) 


RALEIGH 

King 

King filter 


SALEM' 

4 

JL 

SPUD' 

* 

- 

TAREYT0N 

2 

1 

King; . 

* 

* 

King filter 

1 

1 

VICEROY 

6 ' 

4 

Long: 

l 

1 

King; 

5 

3 

WINSTON 

11 

ll 

Long; 

l 

1 

King; 

10 

10 

OTHER 

_JL 

1 

Regular' 

* 

1 

King 

* 1 

# 

Long 

NO REGULAR' BRAND 

* 

* 

OR NO ANSWER 

JL 

_2 


REGULAR 

33' 

42 

17 

27 

29 ! 

32 

33 

4o 

33 

36 

king: 

16 

15' 

18 : 

17 

19' 

15 

17 

it 

15 

20 

FILTER 

42' 

35' 

56 

47 

48: 

46 

4l 

35 

43 

37 

MENTHOLATED' 

7 

6 

8: 

8 

3 

5 

8 

8 

7 

7 

NO: REGULAR BRAND 
OR' NO: ANSWER 

1 

2 

1 

2 

1 

1 

1 

4 

1 

l 


*Less than .5 per cent 

The answers to Question' 27 have 1 been corrected by 
using the responses to Questions 4l and 42 to 
correct for confusion about length and package. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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27. 

What brand of cigarettes 

do you 

smoke 

most often? 






Asked of respondents 






■ ■ 



who 

smoke cigarettes 









4:1$ of total 

sample 










Analyzed by respondsn 4 

3 who live ins 




Total 


Middle 

East 

West 

South' 

Ehst 

West 




cigarette 

New 

Atlan- 

North 

North 

Atlan- 

South 

South 

Moun- 



.. smokers 

England 

tic 

Central ( 

Central 

t ilC 

Central 

Central 

tain 

cific 

Number of 
respondents. 

20.64 

151 

424 

4l4 

177 

325' 

156 

165 

71** 

181 I 


(100$) 

(100$) 

(100$) 

(100$) 

( 100 $) 

(100$: 


(100$) 

{100$); (100$ ) 


$■ 

$' 

* 

* 

$ 

$ 

$ 

$ 

$ 

* I 

CAMEL 

16 

13 

11 

15 

Ik 

17 

4 

19 

17 

12 m 

CHESTERFIELD 

T 


9 

“4 

3 


4 

3 

“E 1 

Regular 


5 

T 

3 

2 

T 

4 

2 

i 

5 

King 

2 

3 

3 

1 

2 

2 

- 

2 

1 

1 m 

HIT parade: 

1 

l 

l 

1 

1 

2 

1 

1 


1 I 

Long 

* 

- 

- 

* 

- 

Cu 1 

1 

1 

- 

1 

• King 

1 

1 

1 

1 

1 

2 

-CD 

- 


1 ■ 

KENT 

9 

11 

11 

11 

JL 

J. 

J. 

8 

JL 

M 1 

Long 

2 

1 

2 

' 2 1 

2 

1. 


l 

• 

3 

Regular 

5 

8 

7 

5 

4 

2 

2 

2 

7 

5 m 

King 

3 

2 

2 

5 

1 

2 

1 

6 


4 | 

KOOL 

2 

1 

3: 

3 

2 

2 

2 

5 


3 

Regular 

1 

1 

1 

I 

1 

1 

- 

l 


2 u 

King filter 

2 

- 

2' 

2. 

2 

1 

2 

4 


1 I 

L, & M 

5 

6 

5 

Jl 

j. 

6 

1 

4 

4 

6 " 

Long 

l 

l 

21. 

1 

1 

1 


1 

3 

- 

■ 

Regular 

3 : 

3 

3 

5 

2 

4 

1 

2 

« 

4 

1 

King 

l 

l 

1 

l 

2 

1 

- 

2 

1 

1 


LUCRE STRIKE 

9 

10 

10' 

7 

14 

11 

9 

7 

3 

10 


MARLBORO 

5 1 

1' 

9' 

"t 

5 

3 


3 

~¥' 


I 

Long 

T 

7 

~Z 

3 

3. 

2 


2 

3 

m 

King 

I 

1 

2 

1 

2 

1 

1 

1 

l 

2 

tm 

NEWPORT 

1 

l 

* 

* 

2 

* 


GO 

1 

1 

I 

Long 

* 

1 

- 

C=> 

1 


OJ 

- 

l 

1 

Ml 

King 

* 


* 

* 

1 

* 

■ » 

- 


1 

mm 

OASIS 

* 

- 

#* 

# 




o 



I 

OLD GOLD 
Regular 

2: 

1 

5 

2 

JL 

3: 

T 

3 

1 

1 

CD 

1 

I 

=1 

2 

1 

wm. 

mm 

Long 

* 

- 

* 

l 

- 


«= 



Ok 

i 

King; filter 

1 

3 

2 

l 

2 

■*. 


1 

3 

1 


PALL. MALL 

12 

11 

13 

14 

JL 

11 

14 

12 

8: 

T 

13 

m 

PARLIAMENT 

1 

1 

2 

J. 

_1 

JT 

- 



i 

Regular' 

* 

1. 

* 

•*; 

- 

* 

«- 


1 


wm 

Long 

1 

- 

2 

* 

1 

1 

- 

- 

4 

- 


PHILIP MORRIS 
Regular 

3 

3 

4 

3 

3 

3 

3 ! 

3: 

2 

2 : 

4 

4 

3. 

1 

1 

- 

S' 

2\ 

i 

Long 

1 

1 

* 

l 

- 

1 

1 

- 


1 

1 




♦Less 

than' .5 per cent 





I 


^Percentages based 

on les 

5 than 100 cases 

are often unreliable. 



m 










(Continued) 

1 






1001754214 




1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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a 


(Continued!) 145 

27 . What: brand of cigarettes do you smoke most often? 

Asked of respondents: 
vho smoke cigarettes'— 
kl$ of total sample: 


Analyzed by respondents' vho. live' in:, 


■ 

Total 


Middle 

East 

West 

South 

East 

West 




cigarette 

New 

Allan- 

North 

North 

Allan- 

South 

Sbuth 

Moun- 

Pa- 

a 

smokers 

England 

tic 

Central 

Central 

tic 

Central 

Central 

tain 

cific 

■ Humber of 











respondents 

2064 

151 

424 

4i4 

177 

325- 

156 

165 

71 ** 

l8l 

a 

(100$) 

(100$ )| (100$ ) 

(100$) 

(100$) 

(100$) 

(100$): 

( 100 $): 

( 100 $) ( 100 $) 


* 

* 


t 

$ 

* 

$ 

1 ° 

f 

$ 

■ RALEIGH 

2 

2 

2 

2 

1 

1 

1 

1 

4 

3 • 

King; 

1 

1 . 

* 

1 

1 

* 

- 

- 

1 

2 

■ King; filter 

1 

1 

1 

1 

- 

1 

1 

1 

3 

1 

B SALEM: 

4 

3 

3 

3: 

2 : 

4- 

4 

_4 

7 

_4 

SPUD 

* 

- 

- 


- 

- 

- 

- 

- 

- 

M TAREYT0N: 

2 

3 

3 

T 

3. 

2 : 

- 

1 

- 

3 

a King 

* 

- 

*: 

* 

I 

* 

- 

- 

- 

l 

King filter 

1 

3 

2 

i 

2 : 

1 

- 

1 

- 

2 

■ VICEROY 

6 

5 

3: 

7 

5 

_5 

8 

8 

13 

6 

■ Long 

l 

1 

*: 

2 : 

1. 

•* 

1 

l 

1 

2 

King 

5 

4 

3 

4 

3 

5 

6 

8 

11 

4 

■WINSTON 

11 

6 

7 

_9 

21 

16 

13 : 

16 

14 

7 

a Long 

1 

l 

1 

T _ 

- 

l 

1 

- 

3 : 

3 : 

King 

10 

5 

6: 

8 

21 

15 

12' 

16 

11 

4 

■OTHER' 

_1 

__l 

_1 

* 

_2 

* 

T 

_2 

- 

3: 

9 Regular 

* 

- 

* 

* 

- 

- 

~T 

r ' 

- 

1 

King 

* 

- 

- 

* 

1 

- 

- 

- 

- 

1 

g| Long 

# 

l 

1 

* 

1 

* 

- 

1 

— 

1 

NO REGULAR BRAND 











■ OR NO ANSWER 

JL 

J. 

_J 

JL 

_2 

_3 


_2 

_5 

JL 

1 












B 


Summary/ 


■REGULAR 

33 

33 

31 

30' 

32 

37 

51 

3:1 

21 

30 

■KING 

16 

17 

17 

19' 

11 

l4 

15 

13 

11 

19 

FILTER 

42 ; 

44 

44 

4:2 

48 

39 

28 

44 

54 

*+3 

MENTHOLATED 
■NO REGULAR BRAND 

7 

5 ; 

7 

8 ' 

6 ; 

6 

6 

10 

8 

8 

OR NO: ANSWER 

1 . 

1 

1 

1 

2 

3 

- 

2 

5 

l 


a 

a 


1 


a 


*Less than: o per cent 

■^Percentages 1 based, on less than 100' cases are often unreliable:. 


C 

c 

h* 

•si 

ci: 

fC 

c/i 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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27- What brand of cigarettes do: you smoke: most often? 

Asked of respondents, 
who: smoke cigarettes — 

4l$ of total sample 


. t\ * y 

y t 


Total 

cigarette 

smokers 

Number of respondents 2064 


Analyzed by' Question 8 : respondents 
whose: daily consumption of cigarettes is:? 


7-15 


For 
less 

188. 

(ioo#): (100$); 


*LesS: than .5 per cent 





16 - 25 : 


26-35- 

266 

(lory*, 


CAMEL: 

CHESTERFIELD 

$>16 \$° 

*1 11 6 

4 

4ip. il 

4 


Regular 

T 

3 

3 

4 

King 

2 

1 

1 

2 

HIT PARADE 

_i 

_^L 

_2 

1 

Long 

* 

- 

* 

* 

King 

1 

1 

1 

1 

KELT 

9 

11 

11 

T 

Long 

2 

1 

3 

I 

Regular 

5' 

4 

5 

4 

King 

3. 

6 

3 : 

2 

K00L 

2 

4 

_2 

_2 

Regular 

1 

1 

* 

1 

King filter 

2 

3 

2 

1 

L & M 

5 

3 : 

5 

6 

Long 

1 

2 : 

l 

1 . 

Regular 

3 

1 

3 ; 

3 

King 

I 

1 

2 

l 

LUCKY strike; 

9' 

6 

6 

12 

MARLBORO 

5 

5' 

5 

6 

Long 

4 

4 

4 

4 , 

King 

1 

2 : 

1 

2 

NEWPORT 

_ 1 . 

- 

* 

1 

Long 

* 

- 

- 

1 

King 

* 

— 

* 

* 

OASIS 

* 

— 

* 

* 

OLD GOLD 

2 

_1 

_j 

_2 

Regular 

1 

- 

Or 

c. 

_L 

Long 

* 

— 

* 

* 

King filter' 

1 

1 

1 A 

1 

PALL MALL 


'pisq 

lOiiP 

JlB.^ 11 

PARLIAMENT 

1 

3 

_1 

1 

Regular 

~* 

L 


* 

Long 

1 

2 

1 

1 

PHILIP MORRIS 

3 

3 

4 

3 

Regular 

3 

2 

4 

2 

Long 

1 

I 


1 


. 20/4 

~5 

5' 

2 : 

_i 

* 

1 

_9- 

2 ' 

5' 

3. 

•? 

2 

2 

_5 

* 

3 

1 

10 ' 

_ 6 : 

5 

2 
1 


_2 

1 


3>i3 

* 


36 or 
more 

" 203 


•V- 

fir 


* 

f3 2! 0 

25 • 

^ 5 

3 


_& 

1 

5 

2 

_3: 

2 

1 

1 

4 

1 

11 

2 : 

1 

* 

* 




_3 

2 

1 


(Cont 


2 . 
%o 1Q ; H 

jj . 

1 H. 

_2 © 

- 2 O 

* h* 

>1 

LI 

fO 1 

\ ^ 

ir.ued; 


Source: ptps://www.industrydocuments.ucsf.edu/docs/nrhk0000 



(.Continued) 

27'. What brand of cigarettes do you smoke most often?, 


Asked, of respondents 
who smoke: cigarettes: 
4l $ of' total sample 



Total 

Analyzed, by Question £ 
whose daily consumption 

3: respondents 
of cigarettes 

: is: 


cigarette 

smokers 

6 or 
less: 

7-15 

16-25 

26-35 . 

3^ or 
more 

Number of respondents 

206k 

186 

466 

~ 937 

266 

203 


(IOC?;) 

(lOO/.) 

(100%) 

(10056): 

(IOO5&): 

(l0C$) 


# 

* 

* 

# 

f 

* 

RALEIGH 

2 

_ 

2 

2 

2 

* 

King 

1 

- 

1 

1 

* 

" * 

King filter 

1 

~ 

1 

1 

2 

- 

SALEM 

4 

7 

4 

_3 


'_3: 








SPUD 

* 

1 

# 

- 

- 

— 

TAREYT0N 

2 

3 

3 

l 

2 

2 







King 

* 

1 

l 

* 

* 

- 

King filter 

1 

2: 

2 

l 

2 

2 

VICEROY 

6 

12 

5 

6 

5 

_2 






Long 

l 

3 ! 

1 

1 

1 

* 

King 

5 

9: 

3: 

5 

4: 

3 

WINSTON 

11 

12: 

14 

12 

8: 

_7 








Long 

l 

l 

2: 

1 

* 

1 

King 

10: 

ll 

12 

11 

7 

6 

OTHER 

_1 

l 

* 

1 

* 

_4 

Regular 

* 

l 

- 

* 

* 

n 

X 

King 

* 

- 

* 

* 

- 

1 

Long 

* 

- 

- 

1 

- 

2 

NO REGULAR BRAND OR' 

NO ANSWER. 

_1 

_k 

J? 

_1 

_l 

_2 


Summary- 

RE'GJLhR 

33 

21 

26 

36 

38 

4o 

KING 

16 . 

14 

18 

15 

16 : 

16 

FILTER 

4:2 

"4 9 : 

46 

4l 

39' 

35 

MENTHOLATED 

7 

11 

7 

6 

7 

7 

NO: REGULAR BRAND OR 

NO ANSWER 

1 . 

4, 

2 

1 

1 

2 


*Less than .5 per cent 


M 

C 

C 

Cl 

fC 

H 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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27 . What brand of cigarettes do you smoke most often?' 

Asked of 1 respondents 
who: smoke cigarettes-- 
4l$ of total sample 

Analyzed by Question 25,a: respondents who.; 
Smoke filters or both fliters " 

and non-filters, and say, 
if it were- proven that filters 




were no 

better for health 

than 


Smoke 


Total 

non-filters^ they would smoker 


non- 


cigarette: 


-Non-. 

Don't 


filters 


smokers 

Filters 

filters 

know. 


only ' 

Number of respondents 

2064 

83:4 

95** 

84** 


1044 


( 100 $) 

(lOCfr) 

(I 00 fa)l 

(loop) 


(IOO 56 :) 1 


* 

$ 

*■ 

lo 



CAMEL 

16 

* 

— 



32 

CHESTERFIELD 

T. 

* 


_ 


11 

Regular 

T 

- 

— 

- 


~E 

King; 

2 

* 


- 


3 

HIT 1 PARADE 

_i 


_3 

T_ 


- 

Long; 

* 

* 

-■ 

1 


— 

King; 

1 

1 

r 

1 


- 

KENT 

9 

IT 

2 S ; 

15 


- 

Long 

2 

3 

s 

1 



Regular 

5 

8 : 

18 : 

7 


- 

King 

3 

6 


7 


- 

K0QL, 

2 

Jr 


2 


2 : 

Regular 

1 

- 

- 

l 


2 

King Filter 

2 

4. 

2 : 

1 



L &. Mi 

5 

11 

6 : 

14 



Long : 

1 

2 : 

- 

1 


- 

Regular 

3 

6 

V 

1 

7 


- 

King 

l 

3: 

1 

6 


- 

LUCKY STRIKE 

9 

* 

- 

- 


18 

MARLBORO 

5 : 

11 

6 ' 

I2 : 


_ 

Long 

4 

& 

3 

IQ: 



King 

1 

3: 

3 

2 


- 

NEV.T0RT 

_1 


- 

2 : 


- 

Long 

* 

* 

- 

- 


- 

King 

* 

* 

- 

2 : 


-■ 

OAS'IS 

* 

* 

- 

n • 

x. 


- 

OLD GOLD 

_2 

_3- 

_3_ 


C 

2 ; 

Regular 

_L. 



~T 

1 

Long 

* 

- 

- 

- 

c 

* 

King filter 

1 

3 

3: 

2 : 



PALL RAIL 

12 : 



2 : 


24 

parliament 

_^L 

4 

_1 

1 

Cl: 


Regular 

Long 

* 

1 

1 . 

2 

1 

1 

HP* 

fC 

R 

00 

~ 

PHILIP MORRIS' 

Regular 

3 

3. 

— ■ 

- 

— 

6 

5 

Long 

1 

- 

- 

4- 


1 


*Less than .5 per cent 

-^Percentages based on less than 100 cases are often' unreliable. 

(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




(Continued) 

27• What brand! of cigarettes do you smoke most, often? 


149 


Number of respondents. 


RALEIGH 

King 

King filter 
SALEM 
SPUD: 

TABEY'TON 

King, 

King filter 
VICEROY 
Long: 

King 

WINSTON 

Long 

King 

OTHER 

Regular 

King 

Long 

NO' REGULAR BRAND OR 
NO' ANSWER 


Summary 

REGULAR' 

KING' 

FILTER. 

MENTHOLATED 
NO REGULAR: BRAND OR 
NO ANSWER: 


**Percentages 


Asked of respondents 
who smoke cigarettes-- 
4.1$: of total sample 



Analyzed! by Question 25&: respondents 

who.:: 


Smoke 

filters or both 

filters 



and 

non 

-filters and 

say, 



if it. 1 

w T ere: 

proven that 

filters 



were no: better- for health than 

Smoke 

Total 

non-f i. 

Iter; 

s. r they'would smoke:: 

non- 

cigarette 



Ndn- 

Don't 

filters 

smokers 

Filters 


filters 

know 

only- 

2064 

834 


95 ** 

84** 

1044 

(100$): 

(lOOfp.) 


(100$) 

(100$) 

(100$): 

$ 

$ 


oji 

I s 

a*' 

i° 

2 

_2 


2' 

1 

1 

1 

- 


-• 

- 

1 

I 

2 


2. 



_4 

8 


6: 

5- 

_ 

* 

*: 


- 



_2 

3 : 


4 

2: 

1 

* 

* 


- 


~T 

1 

3: 


4 

2' 


6 

12: 


8 

11 

_ 

l 

2:' 


1 

- 


5 

9 : 


.7 

11 

- 

11 

24 


'22 

IT 

_ 

l 

2. 


5 



10 

22 


17 

15 

_ 

1 

~ 

n 


_i 

_2 

1 


- 


- 


1 

#: 

- 


~ 


* 

* 

1 


1 

2 

- 

_1. 

1 


_3. 

_6 

J2 


33 

16 

42 

7 


■*: 

* _ 2 

66 86 ' 81 

13 : 8. 11 


65 ' 

31 

2 : 


1 


13 6 


2 


*less than .5 per cent. 

based on less, than 100 cases are often -unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754219 



27. What brand, of cigarettes do: you. smoke most often? 


iso 


Number of 
respondents 


CAMEL. 

CHESTERFIELD 

Regular 

King 

HIT PARADE: 


KOOL 

Regi 

Kins 


Total 

cigarette 

smokers 


Asked of respondents 
who smoke cigarettes— 

41$ of total sample 

Analyzed by Question 36: respondents who 

_ previous, brand of c igarettes was: 

Chesterfield Kool 

Regu- Hit Regu- Fil- 

Camel lar King Parade Kent lar ter L & M 


say their 


■mm, 


l6l 45** 6*-* 17** -23** 


8** 33-#-* 

CC$)(100$ 




6 17 

~ T 

- ~J 


|l 

Lucky Marl-'l^^ 
Strike boro basl~ 8 |i 

302 29** r 2**., 
)(ico$)(ioo$)(ioo^i 

*■ * 

24 ' 7 ' 

—r — — ; 4 U L2LT 

5 - , 


Long 

*; 

*- 

- 

- 

- 

- 

- 

- 


* 



King 

1 

1 

- 

2 

- 

- 

- 

- 

6 

2 

3 


KENT 

9 

6 

10 

14 

13- 

- 

- 

25 

24 

_4 

24 

£0 . 

Long 

2 

1 

1 

- 

- 

- 

- 

- 

~s 

* 

10 

- ■ 

Regular 

5 

3 

6 

9 

13. 

- 

- 

13 

6 : 

3 

10 

50 1 

King 

3 : 

2 

2 

5 

- 

- 

- 

13 

12 

1 

3 



& M 

5' 

4 7 

21 

- 

18 

h 


- 

7 

_1 

- 

Long 

l 

2' 1 

s' 

- 

- 

- 

- 

- 

1 

. - 

- 

Regular 

3' 

2: 4 

16 

-■ 

18 

k 

- 

- 

5 

- 

- 

King 

I 

. I 2 

2 

— 

- 

- 


- 

1 

3 1 

- 

:CKE STRIKE 

_9 

12 l4 

2 

13 

- 

- 

-■ 

9 

2 

7 


ffiiLBORO: 

5 1 

"T 

5 


12 

_ 


9 

5' 

7 

' — ’ 

Long 

“f 

~ 

5 


~E: 

- 

- 

3 

T 

3 



King 

1 

1 

1 

- 

-■ 

6 

- 

- 

6. 

1 

3' 

- 

NEWPORT 

JL 

1 

- 


- 

_6 

- 

- 

- 

- 



Long 

* 

1 

- 

- 

-■ 

6 

- 

- 

- 

— 

_ 

- 

King 

* 

I 

- 

- 


- 

- 

- 

- 

— ' 

— 

_ 

OASIS 

* 

- 

- 

- 

_ 

* 

- 

13 


*; 

_ 

' — 

OLD GOLD 

2’ 

~ 

2. 

2 

JL 

- 

_6 

4 


- 

3 

- 

- 

Regular 


1 

1 

- 

- 

- 

4 

- 

- 

1 

- 


Long 

* 

* 

- 

2 

- 

- 

- 

... 


*; 


- 

King filter 

1 

1 

2 

- 

-■ 

6 

- 

- 

- 

1 

_ 

- 

PALL MATT, 

12 

14 

15 

21 

13 

6 

_9 

2^ 

9 

20 

7 


PARLIAMENT 

_1 

_l 

_1 

_ 

_ 

12 




1 

3 


Regular 

* 

- 

- 

- 


12 

- 

_ 

~ 


- 

Long 

I 

1 

1 

- 

- 

- 

- 

- 

3 


3: 

- 

PHILIP MORRIS 

3 

6 

2 

_ 

_ 

— 

17 

_, 


b 



Regular 

3 

5 

1 

- 

- 

- 

13 

- 

- 

T 


- 

Long 

1 

1 

1 

- 

- 

- 

4 

- 

- 

1 

- 

- 


*less than .5 per cent 

^Percentages based on less than 100' cases are often unreliable'. 
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Source: https://www.industrydocuments.ucsf.edu/' ocs/nrhkOOOO 
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(Continued) 

27. What brand of cigarettes do you. smoke most often? 

Asked of respondents 
who smoke cigarettes— 

4l$ of total sample 


Analyzed by Question 36 : respondents who say their' 
previous 1 brand of cigarettes was 1 ;: 
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. 

' Total 

Chesterfield 



Kool 






cigarette 


Re:gu- 


lit 


Regu- 

Fil- 


Lucky 

Marl- 

. ^ - ' 


smokers 1 

Camel 

lar 

King Parade 

Kent 

lar 

ter 

L & M Strike 

boro 

Oasis. 

Number' of 

2064 

307 

161 

1^3** 

81X-* 

17** 

23** 

8*-* 

33** 

302 

20** 

0 y w 

A 

^respondents 

(100$> 

(ioof ; ) (100$) (iccf : ) (: oo$) (100/0) (:io:o$ )(ioc$)(ioo$)(ioo?; >( 100$)(100$) 


* 

% 

* 

* 

* 

* 

* 

* 

* 

#■ 

f '#■ 

* 

RALEIGH: 

2 

1 

3 

_ 


_ 

_ 

_ 

mm , 

2 

" 3 


King 

1 

* 

2 

- 

-■ 

- 

- 

- 

- 

1 


- 

King' filter 

1 

1 

1 

- 

- 

- 

- 

- 

• 

1 

3 

- 

SALEM 

SPUD 

4 

* 

_3 

_2 


23 

- 

11 

25 

_3 

_2 


oj » 

ir\\ 

TAREYTON 

_2 

3 

1 

5 

- 

6 

- 

- 

- 

*: 

lU 

_ 

King 

• * 

* 

- 

2 

- 

- 

- 

- 

- 

- 


— 

King filter 

1 

2 

1 

2 

- 

6 

- 

- 

_ 

* 

14 

_ 

VICEROY 

6 

4 

4 

16. 

« 

l8 ! 

k 

_ 

9 

6 

3. 

«*• ■ 

Long 

1 

1 

- 

- 

- 


- 

- 

3 

1 

3. 


King 

5 

4 

4 

16 

- 

12: 

4 

- 

6 

5 



WINSTON 

ll 

22 

6: 

12 

25 

- 

13 

- 

15 

9 

3 

- 

Long 

1 

3: 

- 

2 

- 

- 

- 

- 

- 

- 

_ 

— 

King 

10 

19: 

6 

9 

25' 

- 

13 

- 

15' 

9 

3 

- 

OTHER. 

_i 

I 

2 

- 

- 

12: 

_ 

- 



_7 


Regular 

■* 

' 1 

l 

- 

- 

- 

- 

- 


- 


.. 

King, 

* 

- 

l 

- 

— 

- 

- 

- 

- 

-■ 

- 

— 

Long 

* 

* 

l 

- 

- 

12 

- 

- 

3 

- 

7 

- 

NO REGULAR: BRAND 

- 












| OR NO ANSWER: 

* 1 

* 

- 

- 

- 

- 

- 

- 

- 

* 

- 



■ 

I 

I 

a 

Summary 

■regular 

■king 

FILTER. 

■ MENTHOLATED 
NO REGULAR BRAND 
OR NO: ANSWER 


33 

27 

40: 

2 

13 

6 

3$ 

13 

12 

33 

14 


16 

17 

20: 

26 : 

25 

6 

13. 

25 

9 

25 

7 

- 

42 

47 

36 

72 

36 

82 

22' 

25 

70 

36 

72 

50 

7 

7 

4 

- 

25 

6 

26 : 

38 

9 

5 

7 

50 

* 

*: 

_ 

_ 

_ 




_ 

*: 




I 

I 


' *Less than 0 per cent. 

•^Percentages based on less than TOO cases are often unreliable. 

1001751221 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOp 
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27. What 

brand 

of cigarettes do you smoke most often? 
Asked of respondents 
who smoke cigarettes— 

4l$ of total sample 

Analyzed by Question 36 : respondents who 
previous brand of cigarettes was.: 

say their 

1 

m\ 

■-■AWSb 1' 

'3hGSb4B 

-mi 







y 


Philip 


" 

m 


^ TtJtal 

Old Gold 



Parliament 

Morris 

Raleigh 



cigarette Regu- 


Fil- 

Pall Regu- 


Regu- 



Fil- 

... 1 


smokers 

lar 

King 

ter 

Mall 

lar 

King 

lar 

King 

King 

ter 

Salem" 

Number of 












.* 'y#*;s£ 

respondents: 

2064 

64** 

Q*-* 

9** 

156 

7 ** 


102 

19** 

14** 

6** 

€** f 


—( 100 $) 

( 100 $) ( 100 $ )(l 00 $)(ii 00 $) ( 100 $) (. 100 $) ( 100 $ )( 100 $) ( 100 #.) ( 100 $) ( 100 $ f 

■ • .a'i-.vJ * ; .i' 


i f 

* 

$ 

f 

1?' 

$ 

$■ 

* 

f 

$ 


Wi 

CAMEL 

16 

19 


11 

5 



14 

• 

7 

— 

.... .-V~ •*»* < 

... Vf. 

CHESTERFIELD: 

~E 

9 

. 33 : 


1 

- 

- 

T' 

5 

- 

- 

j 

Regular 

“4 

“5 


- 

1 

- 

- 

3 

- 

- 

- 

1 \ ' .: 

King 

2 

2 

33' 

- 

- 

- 

— 

3 

5 

- 

- 

‘ * ^-1 

HIT' PARADE _ 

1 

- 

— 

- 

1 

- 

- 

- 

- 

- 



Long 

* 

- 

- 

- 

1 

- 

— 

- 

- 

- 



King 

1 

- 

— 

- 

- 

- 

- 

- 

- 

- 

- 

7^* , i » . 

KENT 

9 

9 

11 

11 

15' 

29 

50 

_2_ 

21 

_7 

17 

33 

Long 

2 

- 

11 

- 

2 

14 

50 

- 

- 

- 

• - 


Regular 

5 

6 

- 

11 

9 

14 


1 

11 

7 

17 

17 

King 

3 

3 

- 

- 

4 

- 

- 

1 

11 

- 

- 

17 

KOIOIL 

2 

3 

- 

- 

I 

- 

- 

3' 



- 

' *' » 

Regular 

1 

2 

- 

- 

- 

- 

- 

2 : 

- 

- 

- - 

■ ? *- • ■/ 

King filter 

2 

2 

- 

- 

1 

- 

- 

l 

- 

7 

- 

-- 

L Sc M 

5 

3 

- 

- 

8 

14 

25' 

3 

11 

l4 

- 

. v 'r .. 

Long 

1 

2 

- 


2 

- 

- 

l 

- 

- 

- 


Regular 

3 

2 

- 

- 

3 

14 

- 

1 

11 

14 

- 


King 

1 

- 

- 

- 

3 

- 

25 

l 

“ 

- 

- 


LUCKY STRIKE^ 

9 

9 

11 

- 

5 

- 

— 

15 

- 

- 

- 


MARLBORO 

5 

3 

11 

22 

5 

14 

25 

11 

11 

-• 

33' 


Long 

“4 

3 

11 

11 

T 

14 

25 

~S 

5' 

- 

33 


; King ' 

i 

- 

— 

11 

1 

— 

- 

3 

5' 

- 



NEWPORT 

1 

- 

- 

11 

1 

- 

- 

- 

- 

- 

- 


1 , Long 

* 

— 

- 

11 

- 

— 

- 

- 

- 

- 

- 


King; 


- 

- 

- 

1 

- 

- 

- 

- 

- 

- 

- 

OASIS 

* 

- 

- 

- 

- 

- 

- 

- 


7 

- 

- 

1 OLD GOLD 

2 

- 

- 

- 

4 . 

- 

- 

7 

- 

_7 

- 

- 

■ Regular 

1 

- 

- 

- 

- 

- 

- 

“4 

- 

- 

- 

- 

Long 

- * 

- 

- 

- 

1 

- 

- 

- 

- 

- 

- 


King filter 

1 

- 

- 

- 

4 

- 

- 

3 

- 

7 

- 


PALL MALL 

12 

25 

- 

- 

1 

- 

- 

18 

11 

21 

- 

IT 

PARLIAMENT 


3 

- 

- 


- 

- 

- 

- 

- 

- 


Rfegular 

* 

2 

- 

- 

- 

- 


- 

- 

- 

- 

- 

Long 

1 

2 

- 

- 

l 

- 

— 

- 

- 

- 


r-‘ 

PHILIP MORRIS' 

3 

3 : 

11. 

- 

4 

- 

- 

- 

- 

_7 

- 

- 

Regular 

3 

3: 

- 

- 

3 

- 

- 

- 

- 

- 

• • 

- . " 

Long 

1 

- 

11 

- 

1 

-■ 

- 

- 

- 

7 

- 

. ^ 




♦Less than 

• 5 per cent. 






. . 4*:' 


♦♦Percentages 

based: 

on less than 100 

cases are often unreliable. 


• - . m ■ \ 
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(Continued) 












2^. What h.randi 

of cigarettes do 

you smoke most often? 







Asked of: 

respondents 






■ J 




who i 

smoke 

cigarettes— 










- blfo of total sample 






y ( 




Analyzed by Question 3 6 : 

respondents who 

say their 

■;h 

. - • "73:- v 7 


~ 



previous: brand of 

cigarettes 

was 1 : 



• vV|t 









Philip 


- V . 

• - ..fytf-k 


Total 

Old Gold 



Parliament 

Morris. 

Raleigh 

, •* \ *** • \. 


cigarette Regu- 


Fil- 

Pall Regu- 

— • 

Regu- 



Fil- 

/. - '/ -'V.. 


smokers 

lar 

King; 

ter 

Mall 

lar 

King; 

lar 

King 

King 

ter 1 

Salem , 

^Number of 












. 

respondents 

20 64 

64** 

9"K-* 

9 *-*: 

156 

7** 

4 ** 

102 

19** 

14-** 

6** 

6 ** . 


( 100 $)' 

( 100 ^) ( 100 $,) ( 100 $ ):( 100 $ >(: 100 $ ) ( 100 $ ) ( 100 $ ) ( 100 $ ) ( 100 $ ) ( 100 $ ) ( 100 $ ) 


* 

* 

% 

i 

#■ 
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*■ 

1° 

* 

* . 
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Braleigi 

2 : 

2 


_ 

3 



3 

5 



— w*', , 

King 

I 

- 

- 

- 

1 

- 

- 

l 

5 

_ 


m k- : ' 

■ King filter 

I 

2 

- 

- 

1 . 

— 

- 

2 


— 


^ • 

Bsailem 

4 

- 

- 

33 

6 : 

14 


3: 

21 

7 



SPUD 

* 

- 

- 


- 

rr 

- 


1 




■TAREITQN. 

2 

2 

- 

11 

2 ’ 

n? 

- 


- 

7 

33 

'm. 

■ King 

* 

2 

- 

- 

2 

* 

- 

- 

- 

7 



King filter 

1 
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- 

11 

- 

14: 
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- 


33 

— 

■VICEROY 

6 

— 

11 


10 

_ 


8 

11 


17 

17 


■ Long 

l 

- 

- 

-■ 

“7 

- 

- 

1 


_ 

• 

King 

5 

- 

11 

— 

6 

- 

- 

7 

11 



- 

■WINSTON 
il Long 

li 

1 

9 

2 

11 

— 

Zk 

1 

- 

- 

8' 

2 

_5 


- 

33 ; 

King 

• 10 

8 

11 

* 

22 

- 

- 

6' 

5 

7 

- 

33. 

■OTHER. 

T 

- 

— 

- 

3 ; 

- 


1 





B Regular 

r * 

- 

- 


- 

- 

- 

l 

- 

— 


■ - 

King 

* 

- 

— 

- 

1 

- 

- 


- 




■ Long 

* 

- 

- 


l 

- 

— 

- 

- 

-• 

- 

- 

■ 

NO REGULAR BRAND 













| OR N0 : ANSWER 

1 

- 

- 

- 

1 

— 

- 

- 

- 

- 

- 

t' 


1 


Summarv 


■REGULAR 

33 

39 

11 

11 

14 

36 


7 

Bkiijg 

16 : 

28 . 

44 

- 

7 

22 

21 

36' 

FILTER 

4i2 

30 

44 

44 

69' 71 TOO 

36 

58. 

36 100 

■f-ENTHOLATED 

7 

3 

- 

44 

8 ' 29 

6 

21 

21 

B' 10 REGULAR' BRAT© 









OR NO ANSWER 

■ 

* 

- 

- 

- 

1 

“ 

- 

T 

B 



*Less 

than> 

•5 per cent 





i 

i 


*^Percentages based, on less than 100 cases are often unreliable. 


17 

17 

67 


C 

CO 


Source: https://www:industiydocuments.ucsf.edu/docs/nrhkOOOO 
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27• What brand of cigarettes, do you smoke most often? 

Asked 1 of respondents, 
who smoke cigarettes— 

4l$ of total sample 

Analyzed by Question 36 : respondents vh 
previous brand of cigarettes was 

0 s ay 

their 

2 mi 

, r v' J. 

- -m-t 

..f;| 

::#■ 


Total“ 


Tareyton 




Other 



So 


cigarette 



Fil- 



Regu- 


Fil- 


regulaM 


smokers: 

Spud 

King; 

ter Viceroy Winston 

lar 

King: 

ter' 

Rene 

brand ■ 

Number of 







- 




-7 ... 

respondents 

2064 

4 ** 

11** 

11** 

68**: 

60 ** 

21 *-* 

2 ** 

9 ** 

317 

1^3 ■ 


(lC0$) 

( 100 $)( 100 $) ( 100 $) ( 100 $): 

( 100 $) 

( 100 $)( 100 $)( 100 $) ( 100 $) ( 100 $p 



* 

* 

* 


s 

1° 

* 

*■ 

$ 

mi 

CAMEL 

16 

25 


_ 

3 : 

3 

62 

50 

_ 

31 

■22 

CHESTERFIELD 

T 

- 

- 

- 



10 


p. 

11 

5 ■ 

Regular 

T 

— 

- 

- 

— 

— 

10' 

- 

- 

" 9 

3 1 

King; 

2: 

— 

- 

- 

- 

- 

- 

- 

- 

2 

1 

HIT PARADE 

1 

- 


9 

- 

2 

- 

_ 


** 

. 1 ■ 

Long; 

* 

- 

- 


- 

2. 

- 


— 

— 

— I 

King; 

1 

- 

- 

9 

- 

- 

- 

- 

- 

* 

1 ••• 

KEKT 

9 

- 

18 

9 

29' 

27 

- 

— 

n 

3' 

3 ■ 

Long; 

2 
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- 


~E 

5 

- 

- 

11 
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1 

Regular 

5 

- 

9 

9 

16 

10 

- 

- 

- 

2 

1 . 

King 

... 3 

- 

9 

- 

7 

12 

- 

- 

- 

I 

3 | 

KOOL 

2 

25 

9 

- 

1 

2 

- 

- 


2 

3 1 

Regular 

1 

- 

9 

- 

- 

2 

- 

- 

- 

* 

1 

King filter 

2 

25 


- 

l 

- 

- 

- 

-■ 

2 

3 ■ 

L & m: 

5 

- 

9 

9 

• 4, 

5: 

- 

- 

22' 

2 

1 1 

Long 

1 

- 

- 

- 

- 

- 

- 

- 

22 

* 

i 

Regular 


- 

9 

9 

3 

3: 

- 

- 

- 

1 


King 

l 

- 

- 

- 

l 

2 

- 

- 

- 

1 

- 1 

LUCKY STRIKE 

9 

- 

— 

- 

3 

2 

5 

- 

11 

21 

13 

MARLBORO 

5 

- 

27 

9 

12 

7 

- 

- 

— 

3 

3 ■ 

Long 

T 

- 

27 

9 

9 

2 

- 

- 

- 

2 

3 1 

King 

1 

- 

- 

- 

3 

5 

- 

- 

- 

1 

l 

NEWPORT 

1 

25' 

- 

- 

- 

2 

- 


— 

* 


Long 

* 


-■ 

- 

- 

2 

- 


- 

• — 

~ 1 

King 

* 

25' 

- 

- 

- 

- 

- 


- 

* 

1 

oasis: 

* 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- m 

OLD' GOLD 

2 

- 

- 

- 

- 

_5' 

- 

- 

- 

1 

1 I 

Regular 

1 

- 

- 

- 

- 

- 

- 

- 

- 

*: 

1 

Long. 

* 

— 

- 

- 

- 

- 

- 

- 

- 

_ 

. m 

King; filter 

1 

— 

- 

- 

- 

5' 

- 

- 

- 

1 

- 1 

PALL. MALL 

12 

- 


-1 

_9 

10' 

Ih 

- 

- 

9 

7 

PARLIAMENT 

_i. 

- 

- 

- 

-■ 

_2: 


- 

22 

l 

1 ■ 

Regular 

* ■. 

- 

- 

- 

- 

- 

- 

- 

- 

l 

~ 1 

Long 

1 

- 

- 

— 

- 

2 

- 

- 

22 

- 

1 

PHILIP' MORRIS 

3 

- 

- 

- 

3 

2 

_ 



2' 

4 n 

Regular 

3 

- 

- 

— 

1 . 

2 

_ 

• 

- 

2; 

3 K 

Long 

1 

- 

- 

- 

1 

- 

- 

- 

- 

- 

l 




*Le.ss than' 

•5 per 

cent 





| 


^Percentages based 

on less than 

100 eases are: often 

unreliable. 
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(Continued) 

27 . What brand of cigarettes do you smoke most often?. 

Asked of respondents 
who smoke cigarettes-- 
4l$; of total sample 

Analyzed by Question 36 s respondents who say their 
- _previous: brand of cigarettes was;:_ 



TOtad 

cigarette 

smokers 

Spud 

Tare;; 

King; 

/.ton 

Fil¬ 

ter 

Viceroy 

Winston 

Regu¬ 

lar 

Other 

King 

Fil¬ 

ter 

No 

, regular)/ 

None brand' 

Number of 










*•—^ ; >ir 

respondents 

2064 

. ,4** 

11** 

11** 

68** 

60 ** 

21** 

2** 

9 *-* 

317 143 -'~ 

(100$) 

( 100 $)( 100 $)( 100 $) ( 100 $) 

(100$) 

(100$)(100$)(100$) 

( 100 $) ( 100 $) 


* 

* 

* 

$ 

i 

* 

> 

* 

$ 

1° .*• 

1 RALEIGH 

2 

- 

- 

- 

- 

_2 

- 


11 


| King 

1 

- 


- 

- 

- 

- 

-■ 

- 

^--* * 

King filter' 

1 

- 

- 

- 

- 

2 

- 

- 

11 

* 1 : 

SALEM 

4 

- 

- 

- 


12 

- 

— 

11 

_i _i ' 

SPED 

*- 

- 

- 

- 

- 

- 

- 

-■ 

- 

* - ~ 

TAREJXT0N 

2 

- 

_9' 

- 

_i 

_3 

- 

— 

- 

1 1 ' 

Ki'ng 

* 

- 

-• 

- 

- 

- 

- 

— 

- 

1 

King filter 1 

1 

- 

9 

- 

1 

3 

- 

- 

- 

* i. '■ 

VICEROY 

6 

- 

- 

27 

Jy 

15 

- 

— 

ll 

_3 _4 

Long 

l 

- 


9 

- 

3 

- 

- 

- 

* 

King 

5 

- 

-• 

IS 

3' 

12 

- 

— 

ll 

3 4 

WINSTON 

ll 

- 

18 

27 

22 

- 


- 

- 

7 6 

Long 

1 

- 

9 

9 

1 

- 

- 

- 

- 

* I 

i King 

10 

- 

9 

18 : 

21 

- 

5 1 

- 

- 

6 6 

OTHER' 


- 

- 

- 

- 

2 

5' 

SO- 

- 

3 

Regular 

* 

- 

- 

- 

- 

2 

5' 

¬ 

- 

l •' 

King 

* 

- 

- 

- 

- 


— 

SO: 

- 

1 

Long 

NO REGULAR BRAND 

* 









1 

OR NO ANSWER. 

Summary 


25 








_1 13 

REGULAR. 

33 

25' 

— 

- 

7 

8 

81 

50 : 

11 

63 44 

■ KING 

16 


9 

9 

I0: 

10 

14 

50 

- 

12 10' 

FILTER 1 

42 

- 

82 

91 

72 

17 

5 

- 

78 

20 ' 26 

MENTHOLATED 1 

1 NO REGULAR BRAND 

7 

50 

9 


10: 

15 

— 


11 

4 T 

j OR NO ANSWER. 

* 

25 

*Less than .5 per cent 




1 ^ 13 

O 
- O 

M 

•^Percentages based on less than! 100 

cases are 

often 

unreli 

able . 

CT 

N i ^‘( 

. K) 

- Crt 

•••• 


Source: https://www.industrydocuments.ucsf.edu/dpcs/nrhkOOOO 




27* What brand of cigarettes do you. smoke most often?. 


Asked of respondents 
who smoke cigarettes-- 
4l$ of total sample 


~ 






■ • „• - O 4 



Analyzed, by Question 38 : respondents: who have '• 




been, smoking 

their present brand for 

• ■ 


Total 

Less 

1 ye air¬ 

2 ; years - 

4 years^ 



cigarette 

thani 

less thain 

less than. 

less than 

6 years 


smokers 

1 year 

2 years 

k years 

6 years 

or more 

Number of 







respondents 

20:64 

202 

3 lS ; 

527 

26 l 

690 


( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 


* 


* 

* 

$■ 

> 

CAMEL 

16 

5 

3. 

6 

8 

36 

CHESTERFIELD 

1 

_L 

3' 

3 

17 ' 

ll 

Regular 

T 

* 

2 

2 

2 

~E 

King; 

2 ; 

1 

1 

l 

2 

3 

HIT PARADE 

1 

3 

_l 

_2 

1 

. l ■ 

Long; 

* 

l 

- 

* 

1 

1 

King, 

1 

2 

1 

1 

* 

* 

KENT 

9 

13 

18 : 

14 

6 

_1 ‘ 

Long 

2 : 

'3: 

3 

2 

1 


Regular 

5' 

5 

10 ' 

7 

3 

1 

King 

3. 

4 

5 

4 

2 

1 

KOOIL 

Regular 

2 ' 

1 

3 : 

l 

_3 

* 

_2 

* 

3 

1 

3 

1 

King' filter 

2 

1 

2 

1 

2 

l 

L & M 

Long 

5 

l 

-1. 

* 

7 

1 

8 : 

2 

8 

2 

l 

* 

Regular 

3 

3: 

3 

6 

4 

1 

King 

l 

1 

3 

1 

2 

* 

LUCKY STRIKE 

9 1 

5 

3 

5 

_9 

18 

MARLBORO 

5 

5 

“g 

9 

C. 

> 

1 

Long 

17 

3: 

7 

"6 

~3 

l 

King 

l 

2 : 

l 

2 

2 ' 

* 

NEWPORT 

l 

2 

_l 

* 

* 


Long 

* 

2 1 

* 

- 

_ 


King 

* 

* 

1 

* 

* 


OASIS 

* 

1 

1 

- 



OLD: GOLD 

2 

3 

3 

3 

3 

1 

Regular 

Long 

1 

* 

1 

l 

* 

1 

* 

1 c 

1 

King filter 

1 

2 

2 

2 

2 (5 

*; 

PALL MALL. 

12 

8 : 

14 

12 

18 5 

* 01 

11 

PARLIAMENT 

_1 

2 

2 : 

Jl 

* 

Regular 

* 

1 

1 

* 

- £* 


Long 

1 

l 

2 

1 

* tc 

* 

PHILIP MORRIS. 

3 

_l 

2 ' 

2 

3 W 

6 

Regular 

3 

* 

2 

1 

~i <73 

5 

Long; 

1 

l 

- 

* 

1 

1 


*Less than .5 per cent 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 






(Continued) 

27 . What brand of cigarettes do you smoke most often'? 

Askedl of respondents "" »« 

who: smoke cigarettes— 

4l$ of total sample 

Analyzed by Question. 3©* respondents who: have 


Number of 
respondents 


Total 

Less 

1 year- 

2 years- 

4 years- 

asked this 

than 

less 1 than 

less than 

Less than 

question' 

1 year 

2 years 

4 years 

6 years 

2064' 

202 

3l8 

527 

26 l 

(IOQ 56 ): 

( 10056 )' 

(IOO 56 ). 

( 10056 ) 

( 100 $) 


6 years 
or more 

690 


i 6 


$ 


$ 


$ 


$ 


RALEIGH: 

2 

- 

_1 

King 

1 

- 

* 

King filter 

1 

- 

*' 

SALEM' 

_4 

_9 

_8 

SPUD 

* 

- 

*: 

TAREYTON 

2 

6 

JL 

King 

* 

l 

— 

King filter 

1 

5 

2 

VICEROT 

6 

8: 

Ji 

Long; 

l 

1 

2 

King. 

5: 

7 

5 

WINSTON 

11 

12 

15 

Long 

1 

1 

l 

14 

King 

10: 

10 

OTHER' 

_1 

_3 

* 

Regular 

*: 

* 

- 

King 

* 

. l 

- 

Long 

NO REGULAR BRAND OR 

* 

2 

* 

NO: ANSWER 

_1 

_2 

- 


_i 

1 

* 


_i 

* 

1 

_8 

"l 

7 

19 

2 

17 

_i 

* 


2 

_2 

_1 

1 

* 

_7 

2 

5 

16 

2 

14 

JL 

* 

1 


u 

1 

1 

* 

# 

_1 

* 

* 

_ 2 : 

* 

1 

_2 

2 

_2 

1 

* 

* 


Summary 

REGULAR' 

33 

12 

10 

16 

23 

68 

KING 

16 

13 

15 

l4: 

23 

18 

FILTER 1 

42 

57 

62 

63 

48 

n 

MENTHOLATED 

7 

15 

12 

7 

6 

3 

NO REGULAR BRAND OR 

NO: ANSWER: 

1 

2 


* 

* 

* 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754227 




158 
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27* What brand of cigarette 













Asked of 

respondents who smoke * 3: 

‘.-•i Si 

1 



Analyzed by Que:s 

’ticn 20a: 

respondents:^’^ 

■ 


Total 





Less b-f 

1 


cigarette: 

Better 

Better 

Milder 


irrita- 


smokers 

tobacco 

flavor' 

smoking 


ting; 

Number of respondents 

2064 

888 

-853 

826 


. 

638. .id: 

■ 

& 


(100$) 

(loo$): 

(100$) 

(100$): 


(100$) J|l 

1 


% 

$ 

* 

$ 


* 3 

■ 

*/ 

GAME! 

16: 

23 ! 

20 

12' 


11 

1 

CHESTERFIELD 

“6: 


~E 

5 


- 5 

rf. 

Regular 

T 

"T 

5 

3 


3 

| 

King' 

2 

2 

2 

2' 


2 .. •>“ 

1 

KIT PARADE 1 

1 

1 

__1 

_1 


_1 .. 


Long 

* 

* 

* 

* 


* -.*1' 

■ 

King 

1 

1 

* 

1 


1 

1 

KENT 

9 

7 

6: 

10 


11 It • 

Long 

2 

l 

1 

2 


1 

■ 

Regular 

5 

3' 

3 

5 


7 

1 

King 

3 

2: 

2 

2 


3 

V. 

K00L 

2 

2, 

2 

_2 


4 

a 

Regular 

1 

1 

1 

* 


1 

1 

King filter 

2 

1 

1 

2 


3 ' :• " * 


L, & M 

5 

h 

5 

6 


_6 


Long 

l 

1. 

l 

l 


* 

1 

Regular 

3 

2 

2 

3 


4 

King 

l 

1 

2 

1 


2 

■ 

LtJCKT strike: 

9 

12 

12 

8 


9 

1 

MARLBORO 

5 

T 

5- 

~E 


5 


Long 

T 

3 

T 

Ti 


T 'Vi 

■ 

King 

l 

1 

l 

l 


1 

I 

NEWPORT 

_i 

* 

* 

l 


1 

Long 

* 

* 

* 

l 


* 

■ 

King 

* 

* 

* 

* 

©■■ 

* 

I 

OASIS 

* 

* 

- 

- 

c 

- 

OLD' GOLD 

2 

4 

2 

3 

h* 

■ l 

■ 

Regular 

1 

1 

1 

l 



I 

Long 

* 

* 

- 

*: 

Cl 

* 

King filter' 

1 

l 

2 

2 


1 j 

m 

PALL MALT, 

12 

13 

13' 

13 

w 

12 

1 

PARLIAMENT 

_1 

_l 


2 

w 

1 


Regular 

* 

* 

* 

1 

GO 

* 

■ 

Long; 

1 

* 

1 

1 


1 

1 

PHILIP MORRIS 

3 

4 

3 

4 


- ^ 

Regular 

3, 

3 

2 

3' 


2 : 

■ 

Long 

l 

l 

1 

* 


1 

1 


♦Less than 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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do you smoke mosti often? 
cigarettes 1 —4l$ of total! sample 


who say the: 

most important 

factors 

in choosing 

a brand: of cigarettes are: 


• - o_ 




Feel 






Easier 


better 





Less 

on your 

Less 

in your 

Better 

Less 

Nicer 


nicotine 

lungs 

tar 

mouth: 

for you 

expensive 

looking 

478 

413 

305 

230 

177 

128 

30** 


(100$) 

(100$) 

(100$) 

(100$): 

(100$) 

(100$): 

(100$)' 

y 

'* 

* 

$ 

# 

*■ 

* 

* 

} ' 

12 

11 

10 

10: 

13 

20 

10 


5 

5 

17 

5 

~S 

5' 

'7 

. 

T 

3 

3 

3 


5 

_ 7 


■1 

1 

1 

3 

1 

- 

— 


_i 

l 

_i 

* 

_i 

_1 



* 

* 

- 

* 


_ 



1 

* 

1 

- 

1 

l 

_ 


l4 

12 

17 

8 

14 

5 

_3 


3 

2 

3' 

1 

3 

1 



7 

6 

9 

4 

7 

2 

3 


5 1 

4 

6 

3 

3 

2 

— 


1 

4 

_1 

5: 

4 

5 

- 


1 

l 

* 

1 

2 

2 



* 

3 

* 

3 

2 

2 

«. 


7 


8 

8 

3 1 

6 

10 


1 

4 

* 

* 

l 

l 

2 

3 


5 

5 

7 

2 

3 

7 


2 

1 

2: 

*: 

1 

1 



5 

9 

5 

10 

10: 

13 

7 


~E 

9 


7 

5 

2 

13. 



T 

5 

~E 

T 

1 

10 


2 

1 

1 

1 

1 

1 

3 


1 

1 

_l 


- 

_ 



1 

1 

* 

- 





1 

1 

l 

1 

— 

— 

_, 


* 

* 

1 

1 

— 


O 


4: 

2' 

5 

1 


2 



T 

1 

2 

1 

_ 

1 



* 

* 

■* 

- 

1 




3 

* 

2 

* 


1 

_ 

O 

8 

_l 

11 

_L 

5 

9' 

jl. 

11 

2 

11 

2 ; 

10 

©: 

* 

* 

* 

1 

l 

1 

1 

1 

2 

- 

07 

3 

2 

2 

2 

2 

1 

3 

2 

3 

2 

4 

2: 

- 

tc 

w 

* 

* 

* 

1 

1 

2: 


ID 


♦5 per cent 

100 cases are often unreliable 1 . 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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(Continued) 

27 • What brand of cigarette - 
Ashed of respondents who smoke 


Analyzed by Question 20 a;; respondents 



Total 

cigarette 

Better 

Better 

Milder 

Less 

irrita¬ 


smokers 

■ tobacco 

flavor 

smoking 

ting 

Number of respondents 

2061 

838 ' 

- 853 

826 

639 '1 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) • 


$' 

lo 

$ 

$ 

t ) 

RALEIGHi 

2 


2 

2 

2 

King 

1 

* 

1 

1 

1 - • 

King filter 

1 

1 

1 

1 

1 

SALEM 

Jt 

_2 

Ju 

_k 

_3 A 
* 

SPUD: 

* 

* 

* 

* 

TARSYTON 

_2 

2 

_1 

3 

l 

3 -/ 

l 

King; 

* 

1 

•fcr 

King; filter 

1 

1 

1 

2 

2 

VICEROY 

6 

3 

4 

7 

7 

Long 

l 

1 

1 

2 

1 

King 

5 

2 

3 

5 ' 

6 

WINSTON 

ll 

Jt. 

ll 

12 

ll 

Long 

1 

I 

1 

1 

1 

King 

10 

8' 

10 

11 

10 

OTHER 

_i 

1 

_i_ 

1 

2 

Regular 

* 

l. 

* 

* 

1 

King 

* 

* 

* 

* 

-* 

Long 

* 

* 

* 

* 

1 


NO REGULAR BRAND OR NO ANSWER 1 1 11 


Sumniary 

REGULAR' 

33 : 

43 

4 o 

28 

26 

KING 

16 

IS 

18: 

17 

17 

FILTER 

42 : 

32 

36 

47 

43 

MENTHOLATED 

7 

6 

5 

7 

8 . 

NO REGULAR BRAND: OR NO ANSWER 

1 

1 

1 

l 

l 


1001754230 


♦Less than: 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOdOO 


i6i 

do ybu smoke most often? 
cigarettes—4i$ of total sample 


who say the 

most important 

factors 

in choosing 

a brand of cigarettes are: 


Less 

nicotine 

Bhsier 
on' your 
lungs 

Less 

tar 

Feel 
better 
in your 
mouth 

Better 
for you 

Less 

expensive 

Nicer 

looking 

li-78 

413 

305 

23O 

177 

128 

30 ** 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$): 

' $ 

* 

* 

* 

* 

* 

% 

_JL 

1 


2 


2 

m .. 

* 

1 

- 

2 

- 

1 


* 

1 

1 

* 

1 

1 

— 

_6 

_ 5 . 

_4 

_4 

_3 

_2 

^ — 

- 

* 

- 

* 

— 

— 


1 

_l 

_l 

3 : 

l 

- 

3 

* 

* 

- 

l 

l 

- 

3 

l 

l 

l 

2 : 

- 

— 

- 

_9 

8 1 

7 

4 

_8 

_4 

10 

* 

l 

l 

1 

— 

- 

- 

8 

7 

6 

3 ' 

8 

4 

10 

13 

12: 

17 

13 

13 

13 

17 

1 

1 

2 

1 

- 

- 

— 

12 

11 

15 

13 

13 

13 : 

17 

1 

* 

2 

l. 

_1 

_4 

_1 


* - * _ 2 
* - ■#; _ 2 - 
1 * 111-3 

2 _1 _3 _1 1 2 3 


24 

25 

22 

25 

31 

42 

23 

10 

15 

7 

15 

14 

16 

13 

56 

48 

62 

47 

47 

34 

57 

8 

10 

7 

ll 

7 

7 

3 

2 : 

1 

3' 

1 

l 

2 : 

3 


•5 per cent 

100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhk0006;., 



1001754231 
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27. What brand of cigarette- 
Asked of respondents, vho smoke 
_Analyzed by 


Number of respondents 

Total 

cigarette 

smokers 

2061+ 

Mildler 

smoking 

1025 

Less 1 

irritating 

- 948 : 

Less 

tar 

871 


Less 

nicotine;’ 

864 • 

CAMEL 

(ICCL) 

* 

16 

(10056,) 

* 

8 

(IOO56): 

f 

& 

(IOO56) 

$ 

10 


. (IOO56) 

* 

V 

10 

CHESTERFIELD 

~Z 

' 

3 : 



■ 3 

Regular 


3 

2 

3 

/ 

2 

King 

2 

2 

1 

l 


1 

HUT PARADE 


_JL 

_1 



_1 

Long 

* 

* 

* 

* 


* 

King; 

1 

1 

1 

l 


1 

KENT 

9 

13 

i 4 

12 


13 

Long' 

2: 

3 

2 

2 


2 

Regular 

5 ' 

7 

8 

7 


7 

King; 

3 

4 . 

4 

4 


4 

KC 0 L 

2 

3 

3 

2 


2 

Regular 

1 

l 

1 

1 


1 ■ 

King filter 

2: 

2 

2 

2 


2 

L & M 

5 

8 

8 

7 


8 

Long 

1 

l 

l. 

1 


1 

Regular 

3 

5 

5 

4 


5 

King 

l 

2 

1. 

l 


1 

LUCKY STRIKE 

9 

7 

6 

8 


.8 

MARLBORO 

5 

7 

7 

7 


T 

Long' 

T 

5 : 

“6 

5 '' 



King' 

.1 

2 

2 

2 


2 

NEWPORT 

l 

_1 

1 



_i 

Long' 

* 

*: 

* 

* 


* 

King 

* 

*: 

* 

* 


* 

OASIS 

* 

* 

* 

* 


*: 

OLD: GOLD 

2 

_2' 

__2 

2 

C 

_2 

Regular 

1 

* 

* 

* 

c 


Long 

* 

* 

* 

* 

r 

*v] 

* 

King filter 

1 

2: 

2 

1 

M 

C 7 

1 

PALL MALL. 

12 

8: 

j: 

_i 

8' 


8: 

PARLIAMENT 

_1 

2. 

JL. 

fv 

_i 

Regular 

*: 

* 

*: 

* 

CJ: 


Long 

1 

1 

1 

1 

fC 

1 

PHILIP MORRIS 1 

3 

2 

2 

2 


- 2 

Regular 

3 ' 

2 

1 

2 


2 

Long 

1 

* 

*: 

1 


* 


♦Less than 

♦♦Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 








do you smoke most often? 
cigarettes—kl* of total sample 
Question 20 b: respondents who picked, filter cigarettes as having: 




Feel 






Easier 

better 





Better 

on: your 

in your 

Nicer 

Better 

Better 

Less 

for you 

lungs 

mouth 

looking 

flavor 

Tobacco 

expensive 

856 

8ko 

761 

675 ' 

50k 

210 

k 2 ** 

(IOO56) 

(IOO56): 

(10056) 

(IOO56) 

(100*) 

(10056): 

(10056) 

* 

* 

*■ 

* 

* 

* 

1 ° 

9 

9 

• 3 

7 

2 

k 

10 

3 

T 

2 

2 : 

1 

1 

5 ' 

2 

3 ' 

1 

1 

1 

1 


1 

1 

1 

1 

* 

* 

5 

_2 

2 : 

1 

2 

2 

1 

2 

* 

* 

* 

* 

* 

* 


1 

1 

1 

1 

2 

1 

2 

13 

lk 

17 

lk 

IT 

13 

7 

2 

3 

3 

2 

3 

2 

5 

7 

7 

9 

8 

10 

7 

2 

3 

4 

5 

k 

k 

k 


3 

3 

k 

3 

k 

k 

2 

1 

1 

l 

* 

1 

* 

- 

2 

2 

3 : 

2 

3 

3 

2 

7 

6 

9 

7 

9 : 

11 

5 

1 

1 

2 ' 

l 

l 

2 

2 

k 

k 

6 

5 

6 

6 

2 ' 

1 

l 

l 

l 

2 

3 

... 

6 

7 

3 

6 

1 

l 

_ , 


7 

9 


10 


T 


T 

7 

~Z 

~5 

5 

7 

2 

2 

2 

2 

2 

3 


* 

_l 

_1 

_i 

1 

_1 


■* 

* 

* 

Sc 

1 

* 


- 


* 

* 

* 

l 


* 

* 

* 

* 

■*: 

* 


2 

_£■ 

_2 

_2 

2 

* 

2 

* 

-* 

■*: 

* 

*: 

_ 

2 

* 

* 

- 

* 

- 

_ 

_ 

1 

1 

2 

2 

2 

* 


8 

7 

k 

9 

1 

3 

10 

JL 

l 

2 

2 

2 

* 

2 

*: 

* 

1 

1 

1 

* 

2 

1 

1 

1 

1 

1 

1 

— 

2 

2 

1 

3 

* 

* 

2 - 

2 

2 

1 

2 

* 

* 

2 

* 

* 

* 

1 

_ 




♦ 5 per cent 

100' eases are often unreliable. 


(Continued): 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO; 


1001754233 
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Total 

cigarette 

smokers 


Number of respondents 2064 

( 100 $) 


RALEIGH _2 

King — 1 

King filter 1 

SALEM _4 

SPUD * 

TAREYTON _2 

King * 

King filter 1 

VICEROY _6 

Dong 1 

King 5 

WINSTON 11 

Long I 

King. 10 

OTHER _1 

Regular * 

King * 

Long * 


NO REGULAR. BRAND OR NO ANSWER I 


Summary 


REGULAR 

33 

king: 

16 

FILTER 

42 

MENTHOLATED: 

7 

NO REGULAR BRAND OR 

NO: ANSWER: 1 


I 


(Continued) > ■ 

27 • What, brand of cigarette, V.v | 



Asked of 

respondents, who smoke 

'Mm 




Analyzed by 







l 

Milder 

Less 

Less 1 


Less : 


smoking 1 

irritating 

tar 


nicotine 


1025: 

* 948 ' 

871 


• 864 


(100$): 

(100$) 

(100$) 


(100$) 

.. • fc* 

MM 

1 ° 

$ 

f 


$ y 


1 

2 

1 


l 

fell 

* 

1 

I 




1 

1 

1 


'l - 

• : C ■ 

_5 

5 

4 


' 5 :■ 

'mM 

* 

* 

* 


* 

'Tyfe. 

_2: 

2 

2 


2 


* 

* 

* 


" V 

■B 1 

2 

2 

2 


2 

r > :(> ■ 

8. 

9 

8 


8 

■' ■ 

1 

1 

1 


1 

W:-i 

7 

8 

7 


7 ; 

' ,fr t. L; . 

15 

16 

15 


16 

J ■ 

l 

l 

l 


1 . 


14 

15 ' 

15 


14 


_i 

_l 

JL 


J^ 

■ 

* 

* 

* 


* 

. I 

* 

* 

■* 




1 

l 

1 


1 

- 1 

JL 


_1 


_1 







I* 

20 : 

11 

18 

10 

23 

12 

O 

24 

11 


6 Q: 

9 ' 

62 

9 

56 

8 

O 

57 

8 

1 

1 

1 

1 

Cl 

1 

| 






■; 1 




fC 






CO 


- ■ 






I. 


I 


*Less than "/.w 

^^Percentages "based on less than 




I 




l 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOObo 
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do you smoke most often? 
cigarettes— 4 l$ of total sample 


Question 

20b: respondents who picked 

filter 

cigarettes as 1 

having: 




Feel 






Easier 

better 





Better 

on. your 

in your 

Nicer 

Better 

Better 

Less 

for you 

lungs 

mouth 

looking 

flavor 

tobacco 

expensive 

856 

840 

761 

679 

504 

210 

42 ** ' 

(100$) 

(.10036): 

(100$) 

(100$): 

(100$) 

(100$) 

(100$) 

;*■ 

$ 

* 

$ 

$ 

* 

* 

1 

1 

1 

1 

1 

* 

_ 

* 

* 

* 

l! 

- 

_ 

— 

1 

1 

1 

1 

1 

* 


5 

J+ 

_6 

_5 

_8 


2"" 

* 

- 

* 

* 

*: 

- 

2 

3 

2 

_2 

_2 

3 

_1 

_9 

1 

* 

* 

* 

* 



2 

2 

2 

2 

3 ' 

1 

5 

9 

8: 

11 

8 

11 

11 

12 

1 

1 

1 

l 

2 

* 

2 

7 

7 

9 

7 

9 

10 

10 

16 

16 

19: 

13 

24 

28 

24 

l 

l 

2 

1 

2' 

1 

— 

15 

15 

17 

14 : 

22: 

26 

24 


1 _1 _1 1 1 1 

* 1 

* * 

1*111 * 
1111 * 


20' 

21 

9 

17 

3 

8 

14 

11 

9 

6 

11 

2 

3 ' 

14 

60 1 

59 

73 

62: 

82 

76 

64 

8. 

9 

11 

9 

13 

13 ' 

7 

1 

1 

1 

1 

* 

- 

_ 


• 5 per cent 

100 cases are often unreliable. 



Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754235 
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2Ti. What brand of cigarettes do: you smoke: most: often? 

Asked of respondents,who smoke 
cigarette sr-4l$; of: total sample 

Analyzed by. Questions 45b36s respondents: who: say.: 


Someone is out of work or their 
family, income is less than a 
year ago* andi have been 1 smoking, 
their' ore sent brand, for: 


Their, family income is, the: 
same or' more than a year ago 
and have been smoking. 



Number of 
respondents 

Total 

cigarette 

smokers 

Total. 

Less 

than 

1 

year 

1, 

year 

less 

than 

2: 

years 

2 

years: 

le,ss : 

than' 

4 

years: 

4' 

years: 

or 

more; 

Total 

Less 

than 

1 

year 

1. 

year 

less' 

than. 

2 

years' 

2 

years. 

less. 

than. 

4' 

years, 

4 

years 

or 

mere 


2064 

669' 

62** 

103. 

15.7' 

235: 

1306 

137 

206 

348! 

593 

■; 

(lOOft) 

(ico*) (ioc%.) (100*) (:cc4 5(loot) (ioc$)(ico%)(icot) (1 oe$ }(icc-t ) 



* 

* 




*• 

i 

* 

*■ 

* 

* 

\ 

..CAMEL 

16 

18 

_a 


_i 

32' 

15 

JY 

.1 

_6 

28 

i 

CHESTERFIELD 

6 

6 

- 

2 

3 

10' 

6 

2 

3 

3 

_g 


Regular 

T 

T 

- 

1 

2' 

7 


1 

2 

2 

7: 


King 

2 

2 

- 

1. 

1 

3' 

2 

1 

1 

** 1 

2 


HIT PARADE 

j. 

1 

2 

1 

2 

* 

1 

4, 

* 

2 

* 


Long- 

*. 

- 

- 

- 

- 

- 

4 

1 

- 

1. 

- 


King' 

1 

1 

2 

1 

2 

* 

1 

2 

* 

1. 



Kelt 1 

Long' 

Reguiar 
King 
KO0L 
Regular 
King filter: 
L Sc Mi 
Long 
Regular 
King 

LUCKY: STRIKE 
MARLBORO 
Long 
King 
NEWPORT 


-S 

2 

5 

3 

J_ 

1 

2 

1 

3 

1 

. 2 . 

■i 

1 

1 


_7 

1 
4 

2 

_2 

1 

1. 

_5 

1 

3 
1. 

10 

4 
3 
1 
# 


10 

2 


J 3 

2 

3: 

3 

_6 

-1. 

3 

2 

2 


12 : 

3: 

8! 

2 

1 

T 

1 

UC: 


8 ! 

1 

_6 

Q: 

"t: 

l 

l 


17' 


10 : 
2 
• 3 
3 : 
_3 ; 
1 
2 
6 
1 
3: 
1 

_2 


4 

6 

4' 

_4 

~2 

2 

4 


20 ' 

3 

12 ' 

5 


14 


3 

_T 


T; 

1 

1 


4 

4 

._ SJ 

3 

2 


_3 

1 

1 

1 

1 

2 

_4i 

1 

2 

1 

lb 

_3 

2 

1 

* 


Long, 


# 

2 

- 

- 

- 


2 

* 

- 

- 

King 

# 

* 

- 


1 

- 

*; 

1 

* 

* 

* 

OASIS! 

* 

* 

- 

_i 

- 

- 


_1 

- 

- 

- 

OLD GOLD 

2 

__i. 

_2 


JY 



4 


3- 

2 

Regular 

1 

+ 

- 

- 

1 

*' 

1 

- 

~i 

2: 

1 

Long 

* 

* 

- 

- 


- 

*! 

1 

* 

- 

- 

King- 

1 

1 

2 

1 

3: 

* 

1 

2 

2 

1 

I 

PALL MAIL 

12 

16 

11 

23, 

11 

16! 

10 


8 : 

11 

11 

PARLIAMENT 1 

_1 

* 

2 

- 

- 

*• 

l 



_2: 

* 

Regular 

*• 

* 

2 

- 

- 

- 

*: 

1 

1 

* 

- 

Long 

1 

# 

- 

- 

- 

* 

1 

1 

2 

1 

* 

PHILIP MORRIS 


_!■ 

_2 


_3 

_4, 

_3. 

1 

1 

1 


Regular 

3 

3. 

- 

3 

2 

3: 

2 

1 

1 

1 

4 

Long 

1 

1 

2 

- 

1 

1 

1 

1 

- 

* 

1 


*Le-ss than ..5 per' cent 
♦♦Percentages; based on.less than 100 : cases are: often' unreliable. 


(Continued)' 


r 

r 

r 

{ 

r 

r 

1 

r 


L 

L 

L 

L 

L 

L 

L 

L 


^ -V 


Source: https://wwvppdustrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754236 




(Continued) 

27• What brand of cigarettes do you smoke most often? 

Asked of respondents who smoke 
cigarettes—4l$> of total sample 

_ Analyzed': by Questions 45b, 38 ; respondents who say? 

Someone is out of work or their Their family income is the 
family income is less than, a same or more than a year ago 
year ago and have been smoking and have: been smoking 

their present brand for: their present brand for: 
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Number of 
respondents 1 





1 

2 




1 

2 




year 

years 

4 



year 

years . Vy.. 



Less 

less 

less 


Less 

less. 

less 4 . 

Total 


than 

than 

than 

years 1 


than 

than 

than years 

cigarette 


1 

2 

4 

or 


1 

2 

4, . or 

smokers 

Tbtal 

year 

years 

years 

more: 

Total 

year 

years 

years more 

2064 

669 

62 -** 

103 

157 

235' 

1306 

1.37 

206 

348 593 


(IOO 36 .) (100$) (100$) (IGCy) (100$) (100$) ( 1 CC$) (100$) (10C#) (100$) (ICO*) 




* 

* 

1° 

% 

*■' 

t 

* 

$ 

* 

* 


RALEIGH 


2' 

1 

- 

- 

- 

3 

2 

- 

_1 

1 

3' 

King 


1 

1 

- 

- 

- 

2 

I 

- 

* 

1 

I 

King filter 


1 

1 

- 

- 

- 

1 

1 

- 

* 


2 

SALEM 


_4 

_4 

13 


_6 

_1. 

_3 


_a 

Jl 

_JU 

SPUD 


* 

* 

- 


- 

- 

*: 

- 

- 

- 

* 

TAREYTON 


_2 

_1 

_5. 

_1 

l 

1 

_2 

7 


_i 

JJ_ 

King 


* 

* 

- 

- 

l 

1 

*: 

1 

- 

* 

* 

King filter 1 


1 

1 

5 

I 

l 

* 

1 

6 

3 

1 

I 

VICEROY 


6 

6 

10 : 

8. 

10 

3 

5 

_7 


JL 

3 

Long 


l 

l 

3 

2: 

1 

1 

1 

- 

2' 

* 

1 

King 


5 

5 

6 

6. 

9 

2 

4 

7 

4 

6. 

2 

WINSTON! 


11 

__2 

11 

15. 


4 

13 

12 

" 16 

20 ' 

_8 

Long 


1 

1 

2 

- 

1 

1 

1 

I 

2 

2 

* 

King 


10 

8 

10: 

15 

l4, 

3 

12 

10 : 

14 

18 

8 

OTHER 


_1 

1 

_2' 

- 

- 

1 

_L 

4 

* 

_1 

JL 

Regular 


* 

l 

- 

- 

- 

1 

* 

1 

- 

* 

*: 

King: 


* 

- 

— 

- 

- 

- 

* 

1 

- 

- 

1 

Long: 


* 

* 

2 

- 

- 

* 

I 

2 

* 

.1 

* 

NO REGULAR BRAND', 

OR' 












NO ANSWER. 


* 

-* 



i 

_i 

_ 2 ' 

_1 


* 

* 

Summary 













REGULAR 


33. 

36 

15 

10 

17 

57 

32 

10 

11 

16 

55 

king: 


16 

20 ' 

13 

24 

13. 

23 

14 

14: 

10 

l4 

16 

FILTER: 


42: 

36 . 

55 

52 

' 61 . 

15 

45 

59 

68 

64 - 

24 

MENTHOLATED' 


T 

7 

15 

14 

8 

4 

7 

15 

12 

6 

4 

NO REGULAR BRAND, 

OR 












NO ANSWER 


* 

2 

3 

- 

1 

1 

2 

1 

- 

* 

1 


*Less than. .5 per cent 

1001754237 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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28. Suppose you were: out of cigarettes and the only ones you could 
buy were mentholated, which, brand do you think you would buy?' 


Asked of respondents who 
smoke a non-mentholated brand 
of cigarettes nest often— 
91 $ of cigarette smokers 





Analyzed by Question 29: 
who say they have: 

respondents 

tried: 

1 


Total 

asked this 
question 

Total I 

Kool 

filter 

Regular 

Salem 

Oasi's: 

Newport: 

Spud 

None or I 
dbn ,! t 1 
know 

Number of respondents 

1886 

1042 

722 

320 

643' 

343 

330 

195 

457 


(100$) 

(100$) (100$) 

(100$): 

(100$): (100$ 

) (100$) (100$) (100$) 

1 


i 

$ 

$ 

$■ 

* 

* 

$ 

$ 

$ 

Would buy: 

K00L 

3 ^ 

IT 

16 : 

19' 

42 

32 

32 

35. 

42 

Filter 

22 

11 

13 

"X 

27 

21 

19 

24 

27 

Regular 

12' 

6 

3 

15 

15 

11 

13 

11 

15 

SALEM 

25 

31 

35 

31 

19 

3i 

33 

32 

12: 







- 

NEWPORT 

6 

8: 

8. 

_7 

_9 

8 

_9 

5 

2 : 











OASIS' 

_3 

4 


_3 

_5 

3; 

3 : 

4 

1 







' ' 



SPUD 

l 

1 

1 

2 

2 

2 

2 

2 : 

* 


1 ■ 


1 


F T 


■ 

* ' L ' 


NONE 

20 

24 


25. 

18 

14 

14 

16 

23 











DON'T KNOW. OR N0 ; ANSWER. 11 

_9 

_a 

13 

__5 

_3 

_1 

_6 

20 ' | 


O 

c 

h* 

Cl 

tc 
CO 
0 0 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




28 . Suppose you were out of cigarettes and the only ones you could 
buy were mentholated, which brand do you think you would buy? 
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Asked of respondents who smoke a non - 
mentholated brand of cigarettes most 
often—91$. of cigarette smokers 




Analyzed by 

respondents 

who smoke: 


Total 

Regular 

King 

Filter 

• 

asked this 

. size 

size 

tip 


question 

cigarettes; 

cigarettes 

cigarettes: 

Number of respondents 

1886 

684 

330 

872 


(100#): 

(100#): 

(loo#); 

(loo#): 



f 

* 

$ 

Would buy: 

KC 0 L 

34 

4o 

36 

29 

Filter 

22 

IT 

18 

27 

Regular 

12 

23 

18 

2 

SALEM 

■ 25 . 

21 

22 

30 



1 

NEWPORT 

6 

_3 

8 

_7 


■ ■ 




CASIS 

J. 

2 

2 







SPUE 

l 

1 

2 

1 



1 B 

' 

r 1 

NONE 

20 

21 

19 

18 • 






DON’T KNOW OR. NO ANSWER; 

11 

12 

11 

4 

•' 10 





O 

O: 

- H- 

Cl 

fO . 
CO 

■ ; 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754239 
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29 • Which of the (other) mentholated, filter tip brands have you tried? 

Asked of respondents 
who smoke cigarettes-— 

4 : 1 $; of smokers 



Total 

Analyzed 

by 


cigarette 

respondents, who are; 


smokers 

Male 

Female 

Number of respondents 

2064 

1304 

T 60 : 


(100$) 

(100$)' 

(100$) 



* 

* 

KQOL 

51 

51 

51 

Filter 

39 

3o 

39 

Regular 

l6i 

IT 

15 

sAim 

' 

2! 

51 

OASIS' 

ii 

22 

18 

NEWPORT 

18 

20 

11 

SPUD: 

10 

13 

J. 





none: 

18 

18 

il 

DON'T KNOW OR NO ANSWER: 

-2 

.2 

_8 


Note: Percentages add to more than 100 $ because 

some respondents 1 gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754240 
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29 . Which' of the (other) mentholated! filter tip brands have you tried?. 


Asked of respondents 
who smoke cigarettes-- 
of smokers 


'iTotal 

cigarette 

smokers 


Number of respondents 

20:64 

(lOOfp) 

*■ 

K 0 QL 

55 

Filter 

39 

Regular 

16 

SAILEMi 

34 

OASIS 

1 £ 

NEWPORT 1 

18 

SPUD 

10 

NONE 

i& 

DON'T KNOW OR NO' ANSWER 



Analyzed by respondents' 
_whose ages : are:: 


18-20 

21-24 

25-34 

35-49 

50 and 

over 

119 

252 

583. 

676 

429 

(10036)' 

C10036): (10036.) (10036) (100$) 

f 

1 ° 

* 

$ 

* 

67 

60 

61 

54 

42 

52 

42 

42 

37 

30 

15 

18: 

19 

17 

12 

3& 

35 

4l 

36 

23 

29 

25 

21 

18 

.10 

27 

27 

19 

17 

11 

14 

_5 

_8 

13 

12 

13 

16 

15 

17 

24 

6 

5 

7 

& 

14 


Note: Percentages' add to more than' 100 fc because: 

some respondents gave more than, one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


Tt’Bl’CkTOOT 



29 . Which of the (other) mentholated filter tip brands have you tried?' 



Asked of respondents 
who smoke cigarettes-- 
4 l$ of 1 total sample 



Total. 

cigarette 

smokers 

Analyzed "by 
Regular 
size 

cigarettes 

respondents: 

King 

size 

cigarettes 

who smoke 
Filter 
tipi 

cigarette 1 : 

Number of respondents 

2061 

702: 

330 

996 

(100$): 

(100$) 

(100$) 

(100$) 


$ 

% 

$ 

#■ 

K00L 

55 

52 

56 

58 

Filter 

39 

33 : 

32 

45 

Regular 

16; 

19 

24 

13 

SALEM 

34 

32 

35 

36 



OASIS 

19 

15 

15 

22 




NEWPORT 1 

18: 

15 

IT. 

21 


~~ " ' 


SPUD: 

10 : 

ll 

_7 

11 






NONE. 

18: 

22 

21 

14 






DON'T 1 KNOW OR NO ANSWER: _9 

10 


_7 


Note: Percentages add to more than 100 $ because 

some respondents gave more: than one answer. 


H* 

C 

c 

rl 

Cl 

W 

fa 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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30. Some brandJs of 1 cigarettes have menthol ini them. Which of the 
things on this list do you think are the reasons some brands 
have menthol?, (Card shown respondent) Any others? 

Asked of respondents 
who smoke cigarettes— 

4:1 $• of total sample 



Total 

Analyzed by 


cigarette 

respondents 

who are : 1 


smokers 

Male 

Female - 

Number of respondents 

2064 

1304 

760 " 


(TOO#): 

(ioo#): 

( 100 #)' 


# 

# 

# 

TO'BASE SMOKER'S THROAT 

54 

48 

63 

TO COOL OFF THE SMOKE 

28 . 

29 

27 

TO GIVE: IT A DIFFERENT 1 TASTE 

26 

28 

21 

TO GIVE! IT A FRESH TASTE 

23' 

22 

24 

TO COVER. UP CHEAPER TOBACCO 

9 

10 

7 

TO IMPROVE FILTRATION 

2 

2 

1 

DON'T KNOW OR NO ANSWER 

7 

7 

7 


Note: Percentages add to more than 100# because 

some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


ctkisiiooT 
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3:0. Some brands of cigarettes have menthol in them.., Which of 
the things on this, list do yon think: are the; reasons, some 
brands have menthol?' (.Card shown respondent.): Any others?, 


Asked of respondents 
who: smoke cigarettes — 
blrfo of total sample 


Total 

cigarette 

smokers 

Number of respondents 2064 

(loo#): 


$ 

TO EASE SMOKER'S THROAT 54 

TO COOL OFF THE SMOKE 2& 

T0 : GIVE IT' A DIFFERENT TASTE 26 

TO' GIVE IT' A FRESH TASTE 23, 

TO COVER UP' CHEAPER TOBACCO 1 9 

TO IMPROVE FILTRATION, 2: 

DON'T KNOW OR. NO ANSWER 7 


Analyzed' by respondents who smoke: 


Regular 

size 

ciga¬ 

rette 

King 

size, 

ciga¬ 

rette. 

Filter 

tiip, 

ciga¬ 

rette. 

Mentho¬ 

lated 

ciga¬ 

rette 

684 

(IOC#) 

330' 

(100#) 

CM 

i>- o 

00 o 

H 

142 

(100#) 

# 

#. 

# 

# 

51 

52 

57 

56 

30 

28 

28 . 

31 

27 

26 . 

26 

19 

17 

23 

25 

37 

10 

12 

7 

8 

2 

1 

l 

4 

7 

8 

6 

I 


Note: Percentages add to more than 100# because 
some respondents gave: more than one answer. 


h* 

© 

C 

H- 

<5 

Cl: 

fv 

rf* 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




31a.. Do you think they are making menthol cigarettes letter tasting than 
they used to be, or are they Jiust about the same as. they used to be?' 

Asked of respondents 
who smoke cigarettes— 

4l$ of total sample 






Total 

Analyzed by 


cigarette 

respondents 

who are: 


smokers 

Male 

Female 

Number of. respondents 

2064 

1304 

760 


( 100 $) 

(IOO 36 .): 

( 100 $)' 

MENTHOL CIGARETTES ARE BETTER 

* 

* 

a 

THAN THEY USED TQ ; BE 

20 

19 

22 

MENTHOL CIGARETTES ARE THE SAME; 

4 3 ; 

4-7 

38 

SCME BRANDS ARE BETTER 

(volunteered) 

2 

1 

2 

sara better, sara worse 

(volunteered) 

1 

1 

1 

Sara BRANDS are worse 

(volunteered) 

1 

1 

1 

DON’T KNOW. OR NO ANSWER 

3:3 

31 

36 


Source: https://www.industrydocuments.ucsf.edu, locs/nrhkOOOO 


1001754245 
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31a. Do: you think they are making menthol cigarettes better tasting than '• "’iir 

they used, to be, or are they just about the same as they used to be? • 

Asked of respondents /. 

who smoke cigarettes-- 
4l$i of total, sample 


Total 

cigarette 

smokers: 

Number of respondents 2064 

( 100 $) 

% 

MENTHOL CIGARETTES ARE BETTER 

THAN THEY' USED TO BE 20 

MENTHOL CIGARETTES ARE THE; SAME ! 0 


SOME BRANDS. ARE BETTER 

(volunteered) 2 

SOME BETTER, SOME WORSE 

(volunteered) 1 

SOME BRAIDS ARE WORSE 

(volunteered) 1 

DON'T 1 KNOW OR NO ANSWER 33 


T 'T''-'- 





Analyzed, by respondsi 
whose ages are: 

its 

:ms\ 

:tS| 

18-20 

21-24 

25-34 

35-49 

50 and 
over 

.v; ; l 

119 252 

( 10056 ): ( 10056 ) 

583 

(iccfO 

676 

( 100 $ 

429 

(IOO 56 ) 

Mi 

* 

d P 

1° 


i? 


23; 

18 

21 

21 

15 

• ; v ‘i 

44 

44 

45 

45 

39 

hi 

1 

2 

3 

l 

1 

' I 

2' 

1 

1 

1 

1 

1 

j 

I 

1 

1 

l 

2 


29' 

34 

29 

31 

42 

1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754246 




31a. Do you think they are making; menthol cigarettes better tasting than 
they used to be, or are they just about the same as they used to be?. 

Asked of respondents 
- who smoke cigarettes-- 

4lof total sample 


177 


Analyzed by Question 8: respondents 
whose daily consumption 


Tbtal 

cigarette 

6 or 

of 

cigarettes 

Is: 

3^ 


smokers; 

less 

7-15 

16-25. 

26-35, 

or ove] 

Number of respondents 

2064 

188 

466 

937 

266 

203 


(100$) 

(100$) 

(100$) 

(100$;) 

(100$) 

(100$; 

MENTHOL, CIGARETTES 1 ARE SETTER 

#' 

* 

* 

$ 

$ 

* 

THAN THE! USED' TO BE 

20: 

18 

18 

20 

22 

21 

MENTHOL CIGARETTES' ARE THE: SAME 

*3. 

39 

42 : 

45 

48 

4i 

SOME BRANDS' ARE BETTER (volunteered) 

2 

1 

1 

2 

1 

2 

SOKE BETTER, SOME, WORSE (volunteered) 

1 

1 

l 

1 

- 

* 

SOME BRANDS' ARE WORSE (volunteered) 

1 

2: 

l 

1 

1 

3 

DON’T KNOW OR NO: ANSWER 

33 

39 

37 

31 

28 

33: 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754247 
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31 a.. Do: you think they are making menthol cigarettes better tasting than 
they used to be, or are they just about the same as. they used to be? 

Asked of respondents 
who smoke clgarettes-- 
4l$. of total sample 




Analyzed 

tty re:spc:ndi 

ents who 

smoke: 


Total 

Regular 

size 

King 

size 

Filter 

tip 

Mentho¬ 

lated 


cigarette 

ciga¬ 

ciga¬ 

ciga¬ 

ciga¬ 


smokers 

rette: 

rette: 

rette 

rette 

Number of respondents 

20.64 

684 

330 

872 

142 


(10050 

(lCOfo) 

( 100 $) 

(ICO*) 

( 100 $) 


t 

* 

$ 

f 

* 

MENTHOL CIGARETTES ARE BETTER 
THAN THEY USED: TO BE 

20 

13 

17 

23 

4o 

MENTHOL. CIGARETTES 1 ARE THE; SAME 

43 

46 

43 

42 

47 

SOME BRANDS ARE BETTER (vol- 

unteered) 

2 

1 

2 

2 

l 

SOKE BETTER, SOME WORSE (vol- 

unteered) 

1 

l 

1 

1 

1 

SOME. BRANDS ARE WORSE: (volunteered) I 

l 

l 

1 

3 

DON'T KNOW OR NO ANSWER 1 

33 

38: 

36 

31 

8 


P 

o 

c 

p 

C7 

P 

w 

p 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



179 



r 

r 

r 

r 

[ 

r 

r 

t 

i 

i 

t 

L 

l 

l 

L 

L 

L 

L 

L 

L 

L 


31a. Do you think they are making menthol, cigarettes: better tasting: than 
they used to be, or are-they- Just about, the; same as they used to be? 

Asked, of. respondents, 
who smoke cigarettes-- 
4:1$ of total 11 A” sample 



Analyzed by Question 

14: respondents 


who' think, filters. 

cut. down on:. 

Total 

cigarette 

Only' 

Every- particular 

thing things 

Depends 

on Don't 



smokers: 

in' smoke- 

In. smoke 

filter 

know 

A samoie 

Number of respondents 

1022 
(10056 )i 

20l* 

(100^) 

609 : 
(10056). 

1*7** 

(10036) 

156 

(10036) 


t 

* 

56 

$ 

56 

MENTHOL CIGARETTES. ARE. BETTER : 

THAN THEY USED TO: BE 

21 

16: 

25 

19 

8 ; 

MENTHOL CIGARETTES- ARE THE 

SAME 

SCJ-E BRAIDS- ARE! BETTER 

44 

51 

45. 

39 

3,3' 

(volunteered) 

1 

1 . 

2 

2 

_ 

SOME EETTER, SOME' WORSE 

(volunteered) 

1 

1 

1 

2: 

l. 

SOME BRANDS ARE:WORSE 

(volunteered). 

1 

1 

1 

2: 

l. 

DQNi’T KNOW. OR: NO: ANSWER; 

32 

28 

26. 

3£ 

57; 



Asked 
who sm 
42$ of 

Total 

of respondents 
oke: cigarettes-- 
total "B 1 " sample 

Analyzed by Quest 
respondents who: s 
the filter- elimi: 
A. 

ion. l4a,: 
ay that 
nates;: 


cigarette- 

particular 

Every- 

Don't. 


smokers 

substance 1 

thl:..2- 

know 

B sample 

Number of. respondents. 

■ .1012: 

346 

5.36: 

iu. 


(10036): 

( IvJiytc) 

(ioo$ : ): 

(I00j6). 

56: 

MENTHOL CIGARETTES! ARE 3ETTER 

$ 

$ 

56 

THAN THEY USED TO BE 

10: 

10: 

21. 

7, 

MENTHOL CIGARETTES: APE THE' 

SAME 

44 

1*7' 

44 

36. 

SOME BRANDS ■ ARE BETTER' 

(vo lurrteered) 

2 

-■ 

•5 

1 

SOME BETTER., SOME' WORSE 1 

(volunteered) 

SOME BRANDS ARE WORSE! 

1, 

1. 

V 

1 

f 

(volunteered) 

1 

1 

1. 


DON'T' KNOW OR NO. ANSWER 

34 

3.3. 

30 

52 


■^Percentages' based am less than' 100: cases, are often' unreliable. 


N 


Source: https://ww\^jndustrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754249 



3.1ft. Which brands of mentholated cigarettes are belter tasting? 


Asked of respondents who say 
that: mentholated cigarettes 
in general or some brands are 
better tasting: than they used 
to be—22$ of cigarette smokers 



Total 
asked this 
question 

Analyzed by 
respondents: who: are: 
Male: Female 

Number of respondents 

Da'S' ^ 

-=r o 

r—1 

266 186 
(100,5) (lCC-1) 

1° 

SALEM 

44 

4l 

4 9 

KOOL, 

35 

37 

31 

Filter 

26: 

26: 

26 

Regular 

9' 

11 

5 

NEWPORT 1 

16 

16: 

H 

OASIS 

_T 

_8. 

6 

SPUD 

_2 

_2: _l 

NONE 

_1 

_1. 

_1 

DON'T KNOW' OR NO' ANSWER 

11 

10' 

12 


Note: Percentages add to more: than 1C0$ because 

some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754250 





31b. Which brands of mentholated cigarettes, are better tasting? 


Asked of respondents who say 
that mentholated cigarettes 1 
in general or some brands, are 
better tasting than they used 
to be —22$ of cigarette smokers 


Analyzed by respondents 



Tbtal 


whose 

ages are: 



as,Iced this 




50 and 


question 

18-24 

25-34 

35-49 

over 

Number of respondents 

45.4 

83 .*-* 

144 

154 

72 ^ 


(100$) 

(100$) 

( 100 $) 

(100$) 

0 

0 

■ <H 



$ 

$ 

$ 

* 

SALEM 

44 

4-7 

4o 

47 

46. 

K00L 

35 

36 

36 

30 

4i 

Filter 

26. 

2F 

2c 

23 

26 . 

Regular 

9 

8 

& 

7 

15 

NEWPORT 

1.6 ■ 

20: 

17 

16 

10 



m * - 

-- 



OASIS 

_T 

_7 


_6 

_6 

SPUD: 

_2 

2 

1 

1 





1 

—— 


HCI3: 

_1 


_i 

1 








DON'T KNOW. OR NO ANSWER 

11 

_5 

12: 

12' 

15 


♦♦Percentages based on less than 100 cases are often unreliable.. 
Note: Percentages add to more than. 10©$' because: 

some respondents: gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOQOO 


TSRbGitOOT 
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■ 32. Would you read down this list and then tell me which ones best 

describe a good mentholated cigarette? (Card shown respondent) 

Asked of respondents 
who smoke cigarettes-- 
4l$ of total sample 


Total Analyzed by 



cigarette 

respondents. 

who are: 


smokers: 

Male 

Female 

Number of respondents 

2064 

1304. 

760' 


(.100$) 

(100$) 

(100$) 


% 

$■ 

$ 

LIGHTLY MENTHOLATED 

35 

3:6 

33 

REALLY COOL TASTING 

34 

31 

39 

FULL MENTHOL FLAVOR 

l4: 

l4, 

15 

MILD' TOBACCO 

ll 

10 

12 

MINT 1 FLAVORED 

6 

6 

6 

NONE, DON'T KNOW' OR 

NO ANSWER 

i5 

18 

18 



Note: Percentages add to more: than 100$ because 
some respondents gave more than 1 one answer. 


O' 

O 

M 

■\T 

Cl 

HP* 

w 

Cl 

w 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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32. Would you read down this: list and then tell me which ones test 
describe a good mentholated cigarette? (Card shown respondent) 

Asked of respondents 
who: smoke cigarettes,— 

4l$ of total sample 


Analyzed by respondents 



Total 


whose: ages 

are: 



cigarette 

smokers 

18-20 

21-24 

25-34 

35-49 

50 and! 
over 

Number' of respondents 

206:4, 

( 100 $) 

119 

(ioo$): 

252 

( 100 $) 

583 

( 100 $) 

676 

( 100 $): 

T 29 

( 100 $) 


f 

* 

$ 

lo 

1° 

* 

LIGHTLY MENTHOLATED 

35: 

27 

34 

36 

38 

31 

REALLY COOL TASTING 

34 

42 

36 

37 

34 

26 

FULL MENTHOL FLAVOR 

14 

15' 

17 

14 

15 

13 

MILD TOBACCO 

11 

13 

9 

10 ' 

12 

12 

MINT FLAVORED 

6 

ll 

6 

7 

7 

U 

NONE, DON'T ENOW OR' NO ANSWER 

18 . 

13 

17 

16 : 

16 

28 


Note: Percentages add to: more than 100$ because 

some respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edU/d. s/nrhkOOOO 


1001754253 




i84 


32:. Would you read down this; list and then tell me: which ones' best 
describe a good mentholated, cigarette? (Card shown, respondent) 

Asked of respondents 
who: smoke cigarettes-- 
4l$ of total sample 


Analyzed by Question! 31b :: respondents who :: 


Total 


Think, the better tasting brands: 
of mentholated cigarettes are:: 
Kool 




" 

V.^% £ 

JWf&- 
- 4 ^.®' 

bay tnat,jj^ 
all - 'l.: am 

* rt. 

menthol 
brands are 
the sane ,» 
or some H 



Cj 

smokers 

Salem 

Total 

Filter 

Regular 

Newport 

Oasis: 

Spud 

are worse m 


Number of 
respondents 1 

2064; 

201. 

159 

119 

40** 

73:** 

34 ** 

8'**' 

1567 f 


(100$) 

(lOOJt) 

(lODgC): 

(lOOfc) 

(lCO£) 

( 100 $): 

(lOG^r): 

( 100 $: 

( 100 ^) ;> 



* 

* 

$■ 

$ 

f 

$ 

* 

t 

$ 


LIGHTLY 

MENTHOLATED 

35 

62 

4:1 

42 

38 : 

52 

68 

63 

31 - v 


REALLY COOL 
TASTING 

34; 

4o 

55 

5B 

45 

34 

35 

38 

33 : C 

/ ■ i 


FULL MENTHOL 
FLAVOR 

14: 

14 

21 

24 

15 

12 

18 

13 

15 r 


MILD' TOBACCO' 

11 

10' 

10 

10 

10 

10 

6 . 

- 

12 


MINT FLAVORED' 

6 

8: 

4 

4; 

5 

26 

15 

13 

5 l! 


NONE, DON'T KNOW. 

OR' NO ANSWER 18 

*: 

3 

3 

6 

1 

3 


21 



*Less than. .5 per cent. 

**Pe:rcentages based: on less, than 100 cases are often unreliable. 
Note:: Percentages add to more than 1C0$ because 
some respondents gave more than one' answer 1 . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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A,B-33a. : Now, voul'd . you look at. this liist of advertising slogans, and tell 
me which, ones you have' heard of 7 (Card, showm respondent). 

Asked of respondents’ 
who: smoke cigarette s;-- 
UQflt: of total "A"' sample 



Tbtal. 

Ana 

lyzed. by. 

respond! 

ants who 

live: In::: 


cigarette. 

New, 

Middle 

North. 

South 

South. 

Far 


smokers, 

England. 

Atlantic 

Central 

Atlantic 

Central 

Vest 

"A”' sample: 

Number of respondents: 

1022 

67 ** 

2115 

299' 

168 : 

, 155. 

11* 

(100^) 

(ioojt): 

(ICO*) 

(100*) 

(lOOf): 

(.1-4) * 

!tcoj 


$ 

f 

* 

* 

f 

f 

*' 

I'D WALK A MILE FOR A " 

90 

94 

95 : 

69 : 

88 

86 : 

86 

LIVE MODERN,, SMOKE ” 

86: 

85 

96 

85 : 

82 

79: 

es 

A THINKING MATE'S FILTER AT© 1 A 

SMC KING MAN'S TASTE'. 

71 

8.5. 

72 

72: 

67 

61 

75 

IT'S WHAT'S UP'FRONT THAT COUNTS: 

55 

63 

67' 

5:*+ 

46 

45. 

60 1 

NO: FILTER 1 FEET BACK: 

40- 

51 

52: 

39 1 

33' 

20 

51 . 

TEE FIRST. CIGARETTE WHICH! MEETS 
TEE. STANDARDS- C.F. 1 TEE! U. S,. 

testing: company: 

36 

48 


30 

30: 

2D 

47 , 

PLEAS ; URE U? 

29 

36 

40 

29 

15’ 


34 

NONE or: no answer 

5. 


2 

6 

HC: 

9: 

3 

"B" sample 

Number of respondents 

Asked 
who s 
42$ o 

1042 

of respo 

f total 

84** 

rdents 

rettes 

B ?1 sampi 

209 

292 

157 

ll£6. 

13 1 

(HO0 

(lC 4 ) 

( 1 - 4 ): 

(lie*) 

: (ice*) 

(114) 

(loci 


* 

* 

f- 

* 

$ 

* 

t 

FILTER:,. FLAVOR, FLIP-TCP BOX 

84 

63 

89: 

88' 

80. 

73 

67 

LESS TAR3 ! AND MORE: TASTE 

65 

TO 

75. 

66: 

56 

6H 

57 

" ff FILTERS BEST 1 

55. 

57 

65 

59 

43: 

46 

56 

GET THE H0:EST. TASK’S OF A ” 

45 

45: 

44 

49 

52: 

42 

36 

FIRST WITH: TEE FINEST. CIGARETTES 
THROUGH " " RESEARCH 

38. 

36 

44 

46 

28: 

3G 

36. 

NEW " " EAS AMERICA'S 1 : BEST 

FILTER' 

32 

36: 

43 

34- 

21 

26 

30: 

"Better makin's:" 

20: 

17 

15: 

26. 

13 

22: 

19 : 

none:OR NO ANSWER 

10' 

10- 

4 . 

9: 

15. 

17 

4 


^^Percentages basedi on' less than- ICQ' cases, are. often' unreliable. 
Note: Percentages, add. to more than. 13 C& he cause 

some respondents, gave' more; than, one' answer., 


Source: https://wwwimdustrydocuments.ucsf.edu/docs/nrhkOOOO 


SSSl'S4,T00T 



A-33a* Now, would, youi Hook at this. Hist of advertising slogans and belt 

and 

A-33b. (if "heardi of")' What 

Total Asked of respondents who-smoke 

Ciga¬ 


rette __Akalvzed by. 



smokers. 











"A" 


Chester 

- Hit 




Lucky 

Marl- 

New.- 


sample 

Camel 

field 

Parade 

Kent. 

Koc.l 

L.& m: 

Strike 

boro 

port 

Number of respondents 

1022 

156: 

6g**' 

10** 

93**' 

21*'* 

62** 

100: 

44*-» 

7** 


(:100ft): 

(looft) (looft). (looft):( iooj.) (icoft)(loojfc) (iccft)(lcoft)(iocft) 


ft 

ft 

ft 

ft 

* 

ft 

ft 

ft 

ft 

ft 

I'D WAIK A MILEFOR 











A " 

00 

90 

8:6 

100 

92 

95 

92 

21 

12 

lOO: 

Camel 

02 

64 

Ho 

90' 

04 


85 

0.0 

77 

c6 

Other non-filter' 

2 

1 

3. 

- 

2 

5 

2 

4 


- 

Filter 

1 

1 

- 

- 

H 

- 

- 

1 

- 

- 

Den 1 1 know or 1 no«answer 1 1 

4 

3 

1C 

5: 

5 

5 

8 

2 

14: 

LIVE MODERN, SMOKE 











it tt i 

L &.M 

86: 

Zz 


Si 

50 

% 

03 

73 

Cp 

m 

90 

79 

07' 

61 

7 .-; 

66' 

57 

Marlboro. 

1. 

1 

- 

. - 

1 

- 

- 

1. 

2 : 

- 

Other filter. 

5 

4 

5. 

1C 

4 

5 

- 

3 

5 

14; 

Nbn-filter■ 

C an 1 t tell whe ther 

7 

6 

lii 

- 

6 

5 

c; 

y 


5 

- 

filter or' non-filter 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

Don't know 

6 

7 

8 

- 

6 

c 

> 

- 

11 

2 

15 

No answer 

5: 

5 

7 

2C 

3 

9 

6 

5 

c 

> 

- 

A THINKING MAN'S FILTER 

AND 










A. SMOKING MAN'S. TASTE 

n 

6c 

64 

so. 

li 

li 

a 

68 • 

21 

n 

Viceroy 

39 

32 

27 

50 1 

42 


CD. 

41. 

4 3 . 

29 

Marlboro 

4. 

4 

7 

- 

10 

5 

c; 

y 

1. 

Hi 

14 

Kent 

2 

3 

3 

- 

3 

5 

- 

2 

2 

- 

Other filter. 

4 

4 

- 

10' 

5 

5 

5. 

5 

5 

14 

Non-iliter 

Can’t tell whether 

1 

1 

- 

“ 

2 

- 

- 

2: 

- 

- 

filter or non-filter 

1 

- 

2 

- 

- 

- 

- 

1 

- 


Don 1 1 know 

12 : 

8 

22 

10' 

5 

9 

ll 

14 

li 

14 

No. answer 

S : 

8 

3 

10 

9 

14 

15. 

2' 

5 

- 

IT "3. WHAT ' S UP FRONT 











THAT' COUNTS 1 

15 

42 

2 = 

6o 


62 

53 

zl 


52 

Winston' 

24- 


22 

10' 

3+ 

19 

12- 

2c. 

14 

29 

Viceroy 

1 

1 

2 

10 1 

- 

> 

- 

3' 

2 


Kent 

1 

1. 

2 

- 

1. 

5 

2 

1. 

2 

14 

Pall Mall. 

1 

- 

- 

- 

1 1 

- 

2 

- 

2 

- 

Other filter 

3: 

1 

5. 

- 

2 

5 

c 

J 

2: 

5 

_ 

Other non-filter 1 

Can’t tell whether, 

l 

1 

2 

— 

H 

- 


4 


- 

filter or non-filter 

* 

1 

- 

- 

2 

- 

- 

- 

- 

- 

Dont know- 

14 

9. 

9 

20" 

17 

1.4 

24 

13. 

23 

- 

No: answer 

10 

11 

8 

20' 

11. 

14 

8 

6' 

9 

14 










*Less 

than, 






** Percentages. 

based, o: 

n less 

than, 


r 

r' 

r 

r 

r 

i 

i 

j 

i 

i 

i 

i 

L 

L 

L 

L 

L 

1 

L 

L 

L 


Source: https://ww\^j 1 pdustrydocuments.ucsf.edu/docs/nrhk0000 
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me which ones you have ever heard, of? (Card shown, respondent) 
brand of cigarettes uses, this slogan? 
cigarettes —kvfc of total "A"' sample: 


Question 27t: respondents: who: smoke:? 


Oasis 

Old 

Gold! 

Pall 

Mall 

Par 11 a>- Philip 
inert Morris 

Raleigh: 

Salem! 

Spud 

Taur.ey- 

ton 

Viceroy' 

Winston 

C-ner 
Regu¬ 
lar King 

T ^r- T . 

3** 

23** ; 

125 

10** 1 30** 

20** 

35** 

2 

14**: 

55** 

120: 

4** 

2** 

5** 

(ioc# 

K'loc^Cico#): C100#) (100 %). (xoojfc); (ioo^)(ioo^)(:ioo^); 

(lCOJfc) (:ioof) 1 

;:igo^):(ico*)( 


' i 

* 

*: 

* * 

* 


*: 


f 

f 

* 

*■ 

t 

100 

s 

89: 

100 8? 

go 

m 

100 

ICO: 

22 

86' 

75 

100: 

100 

II 

w 

~5o 80 

90 

m 

50 

100: 

91. 

79 

50: 

100' 

ICO' 

- 

4' 

2 

- - 

- 

- 

- 

- 

- 

2 

_ 

- 

- 

- 

1 

20 

- 

- 

- 

- 

2: 

1 


- 

- 

4 

8 

2Q 7: 

- 

3 

50! 

- 

- 

4 

25: - - 

- 


^ 95. 82; 22 60 82 21 ICC. 

33 73. 50' 56 65. 56 5- 

-■ - 2 - - 3 - 

9 5: - 3 5: 11 

4 9 10 1C 5 9 


33: 6 10 7 10 5 7 7 4: 

36 9 3 20 4- - 5. 50: - 4. 7- 


1G0 1 76 ' I®. 60 661 70 ! 71 ICC 64 ■ , --'65 

33 i 4^' 3:5 5o 23. Eo« 37' 50 • 57 So 

- 13 3 - 3: - 3: - 7 2 

2: - - - 3! - - 

4 3 10 HO 1 - 3 - 7 2 

3 - - - 3 2 

1. - - - 3 - - - 

67' - 16. 30 : 20: 15 : 5 - 14 9; 7 25 - 20 

13 : 7 - no: 15 : 14 = 50 : - no. 8 50 


33 IS' ^ 3 , 70 : 56 55: 51 43; 25. 

33 35 : 1&: 10: 25: 20. 25. - 22 ; 14 

2 3: - 5. 

2 : -■ - 5: 2 

1 - 3: 4 

9 2: - 7' - - 50 5 

4 1 . ----- - 2 


13 18 4o 10 : 20 . 9 - 7 ' 14 

17 9 20 : 10 10 17 , - i4i 9 

•5 per cent 

100: cases: are often unreliable. 





Source: https://wwvy r industrydocuments.ucsf.edu/docs/nrhk0000 
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(Continued) 

A- 33 a. Now, would you look at this list of advertising slogans and te j. 

and 

A- 33 b. (if "heard of") What'/'# 



Total 





Asked 

of re; 

-pendent 

S: WhO' 

smck : J; 


ciga¬ 











rette 








Analyz 

ed by 3 

smokers 











"A" 


Chester 

- Hit 




Lucky 

Marl¬ 

1 New-"';;.! 


sample 

Camel, 

field 

Parade 

Kent 

Kocl 

L &. M 

Strike 

boro 

pert "31 

Number of respondents 

1022 

156: 

60:** 

10**: 

93 ** 

21** 

62** 

100 

44 ** 

L L 

7 ** 1 : 


(100$) 

(loo/?) (10056): (10056)(ioc$)(10056)(10056) (10056) 

(10056): 

(10056): • 


* 

1 ° 

$ 


# 

% 


$ 

t 

-ij:. 

NO FILTER FEEDBACKS' 
Parliament 

4 o 

9 

29 

3 

27 

3 . 

70 

20 

46 

14 

hi . 

9 

35 ' 

5 ' 

4 h 

12 

hi 

TB 

29 ; 

Kent 

2 

1 

2' 

20' 

2 

5 

- 

1 

2 

' p. 

Old Gold 

* 

- 

2: 

- 

- 


- 

I! 

- 

— 

Other filter 

3 

2 

2: 

- 

2 

- 

2 

5 

- 


Other non-filter 

Can't tell whether 

1 

“ 


- 

2 

- 

- 

2 

- 

- 

filter or non-filter 

* 

- 

- 

- 

- 

- 

2 

- 

- 

- 

Don't know 

14 

10: 

11. 

10 

13 

19 

15 ' 

15 

18 ■ 

14 

No answer 

11 

13 ' 

T 

20 

13 

14 

ll 

8 

7 

15 : 

the: first cigarette which 










MEETS' THE STANDARDS' OF' 
U. S'. TESTING G CMP ANY 

36 

3 . 

23 

29 

50 

36 

33 

33 

4 o 

37 

14 

Parliament 

2 

3 

- 

5' 

- 

*2: 

3 . 

2 

- 

Kent 

3 

1. 

2 

- 

3 

c. 

J' 

3 - 

3 

7 

14 

Camel 

l 

1. 

- 

10: 

- 

- 

_ 

2' 

- 

_ 

Other nen-fliter 

6 

7 

2 

10 

8 

- 

6. 

7 

5 

-. :.•« 

Other filter 

3 . 

l 

3 : 

- 

- 

5 ' 

2' 

5 

2 

- 

Can’t tell, whether' 











filter or non-filter 

l. 

l 

- 

- 

l 


— 

- 

5 

- : 

Don’t know 

11 

4 

14 

10 

11 

14 

10' 

14 

7 

- 

No answer 

8 

6 

5 

20: 

8 : 

9 ' 

10' 

6 . 

9 


PLEASURE UP 

Chesterfield 

29 

3 

20 

1 

20 

5 

4 o 

3 £ 

6 

37 

9 

29 

33 

2 

27 

1 k 

Hit Parade 

2 

1 

- 

10: 

4 

5 

_ 

_ 

5 


Lucky Strike 

2 

2 

3 

- 

ll 


- 

2 

2 

- 

Parliament 

*: 

- 

- 

- 

2 

- 

- 

1 

- 

- 

Philip; Morris 

* 

1 

- 

- 

1 

- 

- 

- 

2 


Other' filter. 

3 

2 

2 

- 

3 

- 

8 

6 

2 

- 

Other non-filter 

Can’t, tell whether 

1 

1 

— 

— 

— 

- 

- 

l 

- 


filter or non-filter 

*: 

1 

- 

- 

- 

_ 

_ 

_ 


_ 

Don’t know 

11 

7 

7 

10: 

12 

14 

10 

17 

4 

11 

14 

No answer 

7 

4 : 

3 

20: 

10: 

9 

11 

5 

- 

NONE OR. NO ANSWER. 

_5 

_a 

_8 

- 

_3 

- 

_2 

_ 4 : 

10 

- 


*Less than 

**Percentages based on less than 

1001754258 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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I 

I 

I 

I 

■ 

I 

I 

I 

a 

i 

i 



a 

a 

a 

a 

8 

i 

a 

a 


me which ones you have ever heard of'? (Card shown respondent) 

brand of cigarettes 1 uses this slogan? • • 

cigarettes— 4 l$. of total "A" sample 
Question 27 : respondents who smoke: 

-—- - -- Utner 

Old Pall. Parlia- Philip Tarey- Regu- . 

Oasis Gold Mall , ment Morris Raleigh Salem Spud ton Viceroy Winston lar King Long 

3**: 23** 125 io** 30** 20** 35** 2** it** 55** ■ 120 4 ** 2** 5 ** . 

(ioo?o)(ioo?o)(ioc^) (100$): (100$) (ioc$) (ioo^.)(ioc^)(ioof a ) (ico£) (:ioo£) (igo*)(ico? 3 )(icc$) 


* 

*■ 

1 o 

* 

$ 

1 ° 

* 

- 

60 

4o 

IQ 

4 i 

55 

45 

- 

21 

“S’ 

- 

10 

10: 

li 

- 

- 

i 

- 

3 

5 : 


- 

- 

5 

- 

7 

- 

17 

- 

9 

1 

18: 

4 o: 

20 

25 

n 

- 

30 

7 

30 

7 

15 

9 


33 

48 

38 

~4 

50: 

10: 

39 

50' 

45 

5 

- 

4, 

2 

2 

6 

- 

3 

10 

3 

_ 

5 

- 

3. 

10 

ll 

- 

5 

2 


3. 

5 

- 

_ 


1 

- 

3 

5 

- 

33 

17 

13. 

20: 

17 

15 

14 

- 

13 

8. 

20 

10 1 

5 

12 

33 

21 

33 

6. 

40 1 

33 

7 

40 

25: 

3: 

3: 

_ 


VJ 1 

2 

- 

l 

- 

- 

4 

1 

- 

3 

3 

3 : 

- 

3 : 

33 

4 

2 

3 

- 

- 

- 

_ 


l 

- 

- 

5 

— 

- 

4 

8 

20 

17 

35 

ll 

- 

9' 

10 

20 

- 

- 

5 

- 

_4 

_5 

- 

_1 


_3 


• 5 1 per cent 

100: cases are often unreliable. 



* 

* 

* 


* 

* 

- 

ZL 

22 

hi, 

5 

35 : . 

7 

29 

•50 

80' 

5o 

- 

- 

4 

3' 

- 

- 

-■ 

- 

- 

4 

3': 

1 


- 

20 




2 

. 

_ 


- 

29 

16 

10: 

25 

50 


- 

6 

14 

9' 

- 

- 

20 


- 

43 

Zt 

29 

75 

100 

40 

- 

- 

9 

2: 

- 

- 

20 

- 

1 * 4 - 

5 

4 

- 

- 

- 

- 

- 

2 

2 1 

25 

- 

- 

- 

8 

5 

3 

- 

- 

- 

- 

- 

4 

3 

- 

50 

- 

_ 

7 

2: 

1 

- 

- 

- 

- 

lU 

14 

7 

50 

50 

- 

- 

- 

13 

7 

- 

- 

20 

-■ 

29 

36 

22 

25 . 

- 

80: 


- 

2 

2 

* 

- 

20 

-■ 

- 

5 

2 

- 

- 

- 

- 

- 

- 

2 

25 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

m- 

- 

7 

2 

2 

- 

- 

- 

- 

- 

- 

2 

— 

- 





_ 

_ 

_ 


- 

22 

13 

6 

- 

- 

4 o 

- 

- 

14 

6 

- 

- 

20 


_2 _I 

1001754259 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



190 

B- 33 a 

Total 

NOV',; 

would; you 

look. 

at. this list: of advertising: slogans: and 

and' 

B- 33 b- (If "heard! C f") What tra.v. 

Asked.of respondents who smoke 

Analyzed by. 

f 

r 

r 

cigarette 

smokers 


Chester¬ 

Hit. 




Lucky 

Marl¬ 

New¬ 

r 


sample' 

Camel 

field 

3 arade 

Kent 

Ko.ol 

L &.M 

Strike: 

boro 

port 


Number of respondents 

1042 

(100$) 

175 : 

(100$) 

56*-* 9*-* 90**: 30/**: 4.5*“* 94 **- 62 4-** < 

(10056); (ic:-i) (10056) (10056) (10056) (10056): (10056) (10056) i 

r 

FILTER, FLAVOR,,. 

lo¬ 

$ 

$ 

*■ 

J 


*■ 

1 °- 

$ 

f. 


FLIP-TOP BOX 

rn 

84 - 

' 84 : 

89 

8 . 5 . 

83 

79 

83 

90 : 

1001 

r 

Marlboro 

W 

W 

HT 

w 

m 


Ho 

HI 

HI 

25 


Winston 

6 

Q 

3 

11 

4 

7 : 

2 

4 

3 . 

25 


L & M: 

5 

5 

2 

11. 

3 

3 

21 

5 

- 

- 

r 

Philip Morris: 

2 

2' 

5. 

- 

2 

- 

4 

2 

- 

- 

1 

-Hit Parade: 

1 

2 

- 

- 

-• 

- 

- 

- 

- 

- 


Kent 

* 

-• 

2 

- 

3 

- 

- 

- 

- 

- 

r 

Newport 

* 

- 

2 

- 

- 

- 

- 

2 

- 

- 

1 

Other filter 

3 

4 

5 . 

- 

- 

- 

- 

1 

2 

- 


Other non-filter 1 

1 

H 

2 

- 

- 

- 

- 

1 

- 

- 

1 

Don 1 1 know ■ 

12 

12 

12 : 

- 

12 

20 

S 

11 

- 

25 . 


No: answer 

7 

6. 

m 

- 

13 

IT 

4; 

s' 

2 

25 

9 ' 

LE 5 B TARS; AT® MORE. TASTE 

65 

64 

64 . 

66. 

71 

69 

63 


71 

50 

[ 

L &:M 

3 t. 

33 

3 d 

44 . 

Ha 

IS 

HI 

J-:i 

37 i 

2 : 5 


Winston 

2 

2 

- 

- 

1. 

3 ! 

2 

1 

c 

- 


Other filter 

4 

3 

3 : 

- 

6: 

- 

u 

2 

3 

2 : 5 


Other non-filter 

Cdn't: tell whether 

2 

2 

5 ' 

- 

1 

3 : 

2 

1 

- 

- 

1 

filter or' non-filter. 

•* 

1. 

-. 


1 

_ 

- 

2 

_ 

- 

L 

Don f t: know 

12 

16 

9 1 

11 

8: 

24 

2 

5 : 

13 ; 

- 


NO answer 

9 

7 

11 

11 

14 : 

3 1 

10: 

10 

13 : 

- 

[ 

" " FILTERS BEST 

35 . 

so: 

47 

44 

71 

60: 

5.4 

48 

65 : 

75 

L 

Kent 

14 

12'' 

11 

-■ 

30 : 

17 

~S 

10: 

21 

25 


Winston 

5 

5 : 

2 

- 

6: 

3 ; 

2; 

11 

3 : 

- 

L 

Viceroy. 

4 

5 : 

2 


2 

3 : 

4 

- 

5 : 

- 


L, & M 

2 

3 : 

3 

- 

- = 


6 

3 


- 

1 

Other 1 filter 

3 

3 : 

3 

1.1. 

2: 

10: 

- 

3 ' 

6 

- 

L 

Other' non-filter 

Can't.tell whether' 

1. 

1 

- 

- 

- 

- 

2 \ 

1 

-■ 

- 

r 

filter rn~ non-filter 

*: 

- 

- 

- 

-■ 

- 

- 

1 

- 

- 

L 

Don't know. 

17 

XT' 

15 : 

22 

17 

20' 

15 . 

12' 

15 ' 

50 


No answer 1 

GET THE KG::EST TASTE! 

9 

6 

11 

11 

1,4 

7 

19 

7 

15 ' 


L 

OF A. " 

45; 

45 - 

45 . 

33 

46 ' 

36 

4 l 

43 

4 i. 

50 

I 

Lucky. Strike 

17 

IS": 


22 

21 

",T 

(! 

1 T 
-k II 

20 

17 ' 

-■ 

L 

Camel 

4 

T 

2 - 

- 

1 

0 

4 

5 

2: 

- 


Marlboro: 

2 

3 . 

2 

- 

1 

- 

4 

2 

2: 

- 


Winston 

2 

1. 

5 : 

- 

- 

3 

4 

- 

2 

-■ 


Other: filter: 

2 

1. 

2 

- 

5 

- 

2 : 

- 

3 

25 ' 


Other non-filter 

Can 1 1 tell, whethe r. 

1 

1. 

3 : 

- 

1 

- 

2 

I 

- 

- 


filter or non-filter' 

1 

1 

3 ! 

- 

- 

- 

- 

2 

2 

- 

i 

Don't know 

11 

12 

5 ! 

- 

9 

20' 

6 

9 

8. 

25 


No answer 

3 

3 

9 

11 

8. 

3 2 

■^Percentage 

4 5 

*Les:s 

s based! on less- 

than 
than £ 



Source: https://ww\^ 4 pdustrydocuments.ucsf.edu/docs/nrhk0000 
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tell me which ones-you have ever heard: of? ; (Card shown respondent): 
of cigarettes uses this slogan? 
cigarettes — 42$ of total "B" sample 


Question 27: respondents who: regularly smoke: 


Oasis 

•’Old 

Gold 

Pall 

Mall. 

Earliia- 

meat. 

'Philip 
Morris 

Raleighi 

Salem 

Tarey.- 

ton 

Viceroy. 

Winstarn 

Regu¬ 

lar 

Other 

King; 

Long 

3_*-* 

22 *-* 

124. 

12 *#"* 

36** 

13** 

39 ** 

22 ** 

61 *** 

115 


3 **- 

5 -** 

(i00-<)(iC0^)(l00^) (i0C4) 

(looifc): 

( 100 = 6 ) 

(ilffiOjt) 

( 10056 ) 

( 10056 ) 

( 100 *) 

Cioo*): (aoo^(ioc^) 

t- 

* 

*■ 

* 

* 

* 

1°' 

$ 

f 

* 

* 

* 

*■ 

- 

91 

75 

100 

86 

doo: 

80 • 

91 

89 

80 

100 

6 : 6 - 

80 

- 

w 

51 

“52 

52: 

53: 

5^ 

sir 

III 

53' 

75 

33 

m 

- 

9 

2 

- 

-■ 

- 

3 

4; 

10 

12 

25 

- 

- 

- 

- 

9 

8 

6 

8 

3 

- 

3 

3 

- 

- 

- 

- 

- 

3 

- 

3 

- 

- 

4i 

2 

1 

- 

- 

- 

- 

- 

- 

- 

-■ 

- 

- 

- 

2 

l 

- 

- 

- 

- 

- 

- 

- 

-■ 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 


- 

_ 

_ 


- 

- 

- 

13 

3 

8 

- 

8 

- 

5 1 

10 . 

3 

- 

- 

- 

- 

5 

1 

- 

- 

- 

- 

- 

- 

- 

— 

- 

- 

- 

5 

7 

25. 

22 

23 1 

20 

9i 

13 

11 

- 

33 

20 . 

- 

5: 

9 

17 

3 

8 : 

- 

5' 

s: 

6 

- 

- 

- 

ICO 

63 

67 

hi 

61 

69 

50 

67 : 

8-4 

61 

ico: 

66 

60 

- 

50 

30: 

25: 

5i 

31 

Sr 

22 : 

3S 

3.3' 

30 : 

33 

20 

- 

- 

1 

- 

- 

15' 

5: 

- 

- 

1 

25' 

- 

20 

- 

- 

5: 

- 


8 : 

s 

1:4. 

4i 

3 

- 

- 

20 

- 

- 

4 

- 

3 

- 

- 

-■ 

- 

3. 

- 

- 

- 

_ 

_ 

1 


_ 


_ 


_ 


_ 



- 

13: 

11 

8 

lli 

15' 

15 . 

22 : 

16 

l4 ■ 

23 . 

33. 

_ 

igo: 

s. • 

9 

8 

6 

- 

- 

9' 

6 

7 

- 

- 

- 

ico: 

64 

5.0: 

50: 

6 i 

69 

43: 

59 1 

C 

>7 

52 

1100 : 

33: 

60 














- 

lev 

15' 

17 

11 

1'5 

10 

9' 

13 ; 

12 

25 : 

- 

- 

- 

9 

3! 

8 

- 

8 : 

- 

- 

- 

10 - 

25: 

- 

- 

- 

- 

4 

8 : 

3 

- 

5 

- 

16 

3 

- 

- 

- 

- 


- 

- 

- 

- 

3: 

5 

- 

- 

- 

- 

- 

- 

5: 

2 : 

8 

- 

- 

5: 


- 

2 

25 : 

- 

- 

- 

5 

2' 

- 

3 

- 

- 

- 

- 

1 

- 

- 

- 

100: 

_ 

1 

- 

_ 

_ 

_ 

_ 

_ 

_ 



_ 

- 

9 

15 

9 

33. 

31. 

20 

27 

16 : 

16 

25' 

33: 

60 


13. 

8: 

-■ 

11 

1.5. 

- 

18 

10 : 

8 

- 

- 

- 

ICO: 

55 ; 

45 

5.0: 

56 

31 

43 ! 

4l 

51 

4:5 

=0: 


6C-: 














ICO: 

23. 

19 1 

1'7 

20 

15 

15: 

5 

15' 

17 

25' 

- 


-■ 

5 

2 

- 

- 

- 

3: 

- 

7 

c 

- 

- 

20: 

- 

-■ 

2 

- 

3 

- 

- 

9 

- 

- 


- 


-■ 

- 

1 

- 

3 

- 

3: 

- 

- 

4 

25' 


_ 

- 

- 

2 

8: 

3 

8 

- 

- 

8 1 

2 


- 

- 


- 

2 

“ 

- 

- 

5' 

- 

3. 

- 

- 

- 

- 


- 

1 

_ 


_ 

_ 

_ 


1 




-■ 

23 

10' 

17 

13 : 

8 

17 

22 

HI 

10 



40: 

- 

4 

6 

8' 

6 

- 

- 

5 

7 

6 

- 

- 


O per. cent. 
100 cases are 

often 

unreliable.. 






( 

Continued:) 
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192 (Continued): 



B-33a, 

Now, ' 

would you 

look 

at this 

list 

of advertising 

slogan 

.s and 






B- 

33b. 

(if "heard of") 

What 

cLl J 1 

brand 







Asked of r 

esponden 

ts who 

smoke’" 


Total 








Analyzed by 


cigarette 











smokers 


Chester¬ 

Hit: 




Lucky 

Marl¬ 

8 

*5 

1 


"B" sample 

Camel 

field : 

Parade 

Kent 

Kool 

L &. Mi 

Strike 

boro 

port 

Number of respondents 

1042 

175' 

56**- 

9 *-* 


30** 

48** 

94** 

62 *-* 

.'-i 

4** , 


( 100 $) 

(ioo$): 

(ico$) ( 100 $) ( 100 $)( 100 $) ( 100 $); 

( 100 $) 

( 100 $) ( 100 $) 

FIRST WITH THE FINEST 

t 

$ 

$ 

1° 

$ 

$■ 

$ 

$ 

$ 

* ; 

CIGARETTES THROUGH: 










; -t* > 

" " RESEARCH. 

38 

35 

37 

33 

ho 

50 

41 

31 

35 

£5 

Kent 

3 

T" 

2 : 

- 

7 

3 

2 : 

3 

3 


Lorillard. 

2 

i 

3 

11 

2 

- 

-■ 

- 

3 


Old Gold 

1 

2 

2 

- 

- 

- 

-■ 

- 

2 

-. * 

Other non-filter 

5 

6 

3 

- 

2 

7 

8 : 

6 : 

2 


Other filter 

4 

5 

3 

- 

7 

7 

8 . 

2 

6 

.. -.y ■ 

Can't tell whether' 











filter or non-fil' 

ter * 

l 

- 

- 

- 

- 

- 

1 

2 

- 

Don't know 

14 

li 

12 

11 

13: 

26 

10 ' 

11 

11 

25 

NO: answer 

9 

5 

12 

11 

9 

7 

13 

8 

6 

- 


NEW " " HAS 


AMERICA 1 S BEST FILTER: 

32 

31 

31 

kh_ 

40: 

40: 

26. 

34 

31 

23, ' j 

Newport 

3: 

2 

2 

- 

l' 

T 

10 

3: 

T 


Salem 

2 

1 

2 

- 

6 

- 

2 

- 

2 

- 

Hit Parade 

1 

1 

- 

22 

4 

- 

2 

1 

2 

- 

Oasis: 

1 

1 

2 

- 

1 

- 

- 

1 

3 

- 

Other filter 

9 

8 

6 

22 

9 

10' 

4 

13 

10 

~ 1 

Other 1 non-filter 

1 

1 

2 

- 

- 

- 

- 

1 

- 

•-..1 

C,an r t tell whether 
filter or non-filter 

1 

1 



1 

. 


1 

. 

- 1 1 

1 

Don't knew 

9 

12 

12 

- 

6 

20 

4 

6 

8 

25 

No answer 

5 

4, 

5 

- 

12: 

3 

4: 

8 

2 


"BETTER. MAKERS” 

20 

23 

21 

33 

16 

30 

12 

17 

•24 

ii . I 










Marlboro 

1 

2 

- 

-■ 

1 

- 

- 

1 

3 : 


Other non-filter 1 

4 

4 

2 

11 

1 

10 

4 

3 ! 

6 

25 . 

Other filter 

1 

2 

2: 

- 

3 

- 

- 

l 

3' 

- 

Can't tell whether 
filter or non-filter 

3: 

2 

2 

, 

5 


4 

3: 

5 

1 

j 

Don't know 

7 

9 

9 

11 

l. 

13 

2 

4 

5' 

- 

No answer 

4 

4 

6 

11 

5 

7 

2 

4 

2 

1 

NONE OR NO: ANSWER 

10: 

10 

12: 

11. 

_4 

13 

12 

10 

_4 

1 


♦Less than 

♦♦Percentages based 1 on less than 
Note: Percentages add to more than 100$ because 

1001754262 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



i 

1 

1 

m 

tell me which ones you have ever heard of? (Card 

of cigarettes uses this: slogan? 

cigarettes—42 $ of' total "B " 1 sample 

Question 27: respondents, who regularly smoke :: 

shown respondent) 



193 

. y 

■ 

■ 

Oasis 

Old; 

Gold 

Pall 

Mall 

Parlia'- 

ment. 

Philip 
Morris 

Raleigh 

Salem: 

Tarey- 

tcn 

Viceroy Winston 

Regu¬ 

lar 

Other 

King Long '• 

■ 

1 ** 

22 ** 

124 

12 ** 

36 ** 

13** 

39** 

22 ** 

6 l** 

115 

4*-* 

3 **; 5 ** 

| 

( 100 $.) ( 100 $ 

)(icc$) 

( 100 $:)' 

( 100 $) 

( 100 $) 

( 100 $) 

( 100 $) 

( 10 : 0 $) 

( 100 $) 

( 100 $): 

( 100 $)( 100 $) 

H 

$ 

$ 

$ 

* 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ i ; 

i 


50 

37 

50 

36 

69 

46 

64 

37 

35 

75 

33 20 


- 


2 

~S 

6 


5 

5' 

T 

2 

- 


a 

- 

- 

2 

17 

3 

- 

5 

5' 

3 

1 

- 

- 

H 

- 

9' 

4 

- 

3 

- 

3 

-■ 

- 

- 

- 

"'33 - • 


- 

- 

3 

- 

7 

8 : 

10 : 

4 

7 

3 

50 

- 

1 

! 

5 

2 

IT 

- 

- 


- 

4 

3 

- 

—■ — 



_ 


_ 



_ 

_ 

- 

_ 

- 

- 

R 


13: 

11 

8 

11 

38 : 

20 : 

32 

11 

15 

25 

20 

3 

-■ 

23 

13' 

- 

6 

15 

3 

18 : 

8 

11 



i 

100 ' 

be 

24 

33 

31. 

30 : 

36 ' 

3i 

33 

31 

50 

33 20 















- 

- 

1 

- 

- 

- 

3 

- 

7 

3 

- 

- 

a 

- 

5 

1 

- 

3 

- 

- 

- 

2 

2 

25 

- 

1 

- 

5 

1 

8' 

3 

- 

- 

- 

- 

- 

- 

- 


- 

-■ 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

a 

- 

13: 

5 

8 

3 

15 

10 

9 

11 

10 

25 : 

33 : 

B 

- 

5' 

1 

- 

3 

- 

3 

- 

- 

- 

- . 

-■ 

p 


— i 


8 

— 

_ 

3 

5 

2 

_ 

- 

_. _ 

1 

- 

9 

6 

9 

16 

15: 

17 

9 

4 

11 

- 

20 


100 

9' 

9 

- 

3 

- 

- 

9 

7 

5 

- 


B 


32 

l8 : 

8 

22 

JS 

20: 

32 

19 : 

19 

_ ; 

. ■ - 20' . 


-■ 


l 


- 

- 

3: 

- 

2: 

2 

- 

- 

m 

-• 

3 

2 

- 

8 

- 

2 

- 

4 

1 

- 

- 

1 

- 

4 

1 

- 

3 

-• 

- 

- 

3 

- 

- 

- 

■ 

- 

5 

5 

- 

- 

-■ 

5 

9 

- 

3 

_ 

_ _ 

1 

- 

9 

7 

- 

ll 

8: 

10 

14 

5 

6 

- 

20 


- 

9 

2 

- 

- 

- 

- 

9 

5 

7 

- 

- 

1 



15 


9 


16 

5 

6. 

19 


- C _ 

1 

1 

1 

1 

• 5 per cent 
| 100 cases a: 
| some respom 

re often unreliable. 

ients gave: more than one 1 answer. 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 

O 

Cl 

fO 1 

CO 




3*«. Recessed, filters are: often advertised as being "Cleaner smoking." What do you 
think they mean by that--that they are less messy or better' for you or what? 

Asked of respondents 1 
who smoke cigarettes:-- 
4l$ of total sample 



Tbtali 

Analyze 

d by 


cigarette: 

respondents 

who are: 


smokers; 

Male' 

Female 1 

Number of respondents 

2064 

1304 

760 


Cioo&J 

(100*) 

( 10056 .) 


* 

*■ 

# 

BETTER FOR YOU 

42: 

40 

45 

LESS. MESSY 

29 

29 

29 

FILTERING 

6 

7 

6 

Less tars, nicotine 

5 

V 

5 

Filters the: smoke betterless: impurit 

ie:s 1 

1 

1 

Cleaner smoke 

* 

* 

* 

CONTACT 

C 


_5- 

Keeps tars, nicotine:, filter away from 

_ 



mouth 

4. 

4 

3. 

Tobacco doesn’t, touch mouth] get in mouth 1 

l 

2 

EFFECTS 

1 

_1 

_2 

Better taste 

1 

1 

JL 

X 

Milder, less irritating 

* 

* 

1 

Cooler smoke: 

* 

•V- 

* 

Better aftertaste 

* 

- 

* 

NEGATIVE MEANINGS 

2: 

3. 

1 

Just advertising:—means nothing 

2 : 

2 

”l 

All the taste: taken out. 

* 

-X 

* 

Other (negative meanings): 

* 

1 

- 

ALL OTHER 

_2 



DON ’ T KNOW OR NO ANSWER: 

14 

15: 

* 


*Less than .5 per cent 

Note: Percentages add to more than 1004 because 

some respondents gave more than one answer.. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754264 


195 


3^.. Recessed filters are 1 often advertised as being "Cleaner smoking." What do■ you 
think they mean by that--that they are less messy or better for you or what? 

Asked of respondents 1 
who smoke cigarettes-- 
4l$ of total sample: 


Analyzed by respondents 



Total 


whose 

" ages 

are: 

' * 

cigarette 

smokers 

18-20 

21-24 

25-34 

35 - 49 ' 

50 and 
over 

Number' of respondents 

2061+ 

119 

252 

583 

676 . 

429 


(100$) 

(100$) 

( 10056 ) 

( 100 $). 

(100$): 

(100$) 


* 

* 

t 

$ 

f 

* 

BETTER' FOR YOU 

1+2 

52 

4:8 

42 

39 

38 



’ 



LESS MESSY 

29' 

24 

23 

30 

32 

29' 




FILTERING: 

7 

~Z 

7 

8 

7 

7 

6 

Less tars, nicotine 

7 

7 

5 

"6 

T 

Filters: the smoke better; less impurities 

l 

— 

1 

1 

1 

1 

Cleaner smoke 

* 

— 

- 

1 

* 

1 

CONTACT 

5 

3 

6 

6 1 

7 

4 








Keeps tars, nicotine:, filter away from 
mouth' 

4; 

3 

6 

4 

5 

2 

Tobacco doesn't touch mouth;: get in mouth 

1 

- 

* 

2 

2 

2 

EFFECTS: 

1 

3 

2 

1 

1 

1 








Better taste 

1. 

2 

- 

- 

1 

1 

Milder,, less irritating 

* 

- 

1 

1 

* 

* 

Cooler smoke 

* 

1 

- 

* 

- 

- 

Better aftertaste 

* 

- 

1 

- 


- 

NEGATIVE MEANINGS: 

2 

1 

2 

2 

2 

2 

Just advertising—means nothing 







2 

1 

2 

2 

2 

1 

All the taste taken out 

* 

- 

- 

- 

* 

* 

Other (negative meanings) 

* 

- 

* 

* 

* 

1 

ALL OTHER 

_2 

_ 

_1 

_2 

_2 

_3 

DON 'T 1 KNOW. OR NO ANSWER 

u+ 

12 

22 

13 

13 

. 20 


*Less than .5 per cent 

Note: Percentages add to more than 100$ because 

some respondents gave more than one answer. 

1001754265 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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3^- Recessed filters: are often advertised, as. being, "Cleaner smoking . 111 What, do you 
think they mean by that—that they are less messy or better for 1 you or, what?. 

Asked of respondents 
who smoke cigarettes— 

4ll% of total, sample 


Analyzed by 

Tbtal respondents who smoke: 

asked this v A filter A non-filter 

question brand brand 


Number of respondents 

2064 

996 

1032 


( 100 %)! 

( 100 %) 

( 100 %) 


* 

%' 

* 

BETTER FOR YOU 

42 : 

43 

4i 


' 

— 


LESS 1 MESSY 


81 

28 : 

FILTERING 

_2 

7 


Less tars, nicotine: 

Filters the smoke better; less 

6 : 

5 

6 

impurities 

1 

1 

l 

Cleaner smoke 

* 

1 

* 

CONTACT 

Keeps tars., nicotine,, filter away 

_5' 

_? 

_4 

from mouth 

Tobacco doesn't touch mouth; get in 

4 

5 

3 

mouth 

1 . 

2 

l 

EFFECTS 

I 

JL 

l 

Better taste 

1 

* 

l 

Milder,, less Irritating 

* 

1 

* 

Cooler smoke 

* 

* 

- 

Better aftertaste 

* 

* 

* 

NEGATIVE MEANINGS 

2 ' 

2 

2 

Just advertising—means nothing 

2 ' 

1 

2 

All the taste taken out 

* 

- 

* 

Other (negative meanings): 

* 

1 

* 

ALL, OTHER 

_ 2 : 


_2 

DON'T KNOW OR NO ANSWER 

14 

12 

16 


*Less than .5 per cent 

Note:: Percentages add to more: than. 100% because 

some respondents 1 gave more than 1 one answer . 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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there any brands, (besides your regular, brand) that: you smoke 

occasions 

Asked 

of respondents 



who: smoke cigarettes-- 
4l$' of total sample 




Total 

Analyzed by. 


cigarette 

respondents 

who ares 


smokers 

Male 

Female. 

Number of respondents 

20,61 

1304: 

760 1 


(;100$)i 

(lOO#)' 

(loot) 


$ 


* 

CAMEL 

9 

10 

6 

CHESTERFIELD: 

3 

9 

5: 

Regular 

ns. 

7 

3 

King' 

2 

2 

2 

HIT PARADE 

1 

1 

li 

KENT 

3 

"4 

5. 

K0CDL, 

5 

5 

3 

Regular 

2 

2 

2 

Filter 

3 

3 

3 

L & M' 

5 

4 

5 

LUCKY STRIKE 

9' 

12: 

3. 

MARLS SR 0: 

3 

5 

nr 

NEWPORT 

1 

1 

jj 

OASIS: 

i 

_1 

-* 

OLD GOLD: 

3 

4 

2 

Regular 

2 

~2 

1 . 

King 

1 

1 

1 . 

Filter 

1 

1 

1 . 

FALL,MALL 

_9' 

_9 

10: 

PARLIAMENT' 

X 

1 

2 

Regular 

V 

X 

T 

3. 

King : 

1 

l 

1 

PHILIP MORRIS: 

3 

4 

2 

Regular 

2 


I 

King 

1. 

l 

1 

RALEIGH: 

T 

_l 

3 

King 

3 

* 

* 

Filter 

* 

* 

1 

SALEM 

_6 

_5 

_r 

SPUD: 

* 

* 

* 

—TAREYTON 

_2 

_2 

2 

King 

*■ 

*- 

* 

King filter 

1. 

1 

1 

VICEROY' 

4 

r> 

_j 

6 

WINSTON' 

3 

0 

_9 

OTiiER: REGULAR 

* 


* 

OTHER! KING 

*■ 


* 

OTHER: FILTER: 

* 


* 

NO. REGULAR: BRAND 

_6 

7 

x ■ 

NONE.,, DON'T. KNOW CR NO ANSI 

ER. 2 : 0: 

24 

31 

Sutra ry • 

REGULAR 

24 

2Q 

If 

KING 

13 

13 : 

13 

FILTER 

26 : 

24; 

30 

MENTHOLATED 

NO. REGULAR. BRAD, NCI7E, 

12: 

11 

13 

DON'T' KNOW OR NO ANSWER 

3*- 

31! 

36 


*Less than' .5 per cent 

ote: Percentages add to: more than' 100$ because some respondents gave more than'one: answer. 


Source: https://wwv^dustrydocuments.ucsf.edu/docs/nrhk0000 
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36a. Nov going back to your regular brand.—what brand did 
you smoke most often before (regular brand) ? 

Asked of respondents who smoke 
cigarettes—4l$ of total sample 

Analyzed by Question 36 : respondents' who 

_ been smoking their present brand fo 

Total Less1 year-2 years-4 years-6 

cigarette than: less than less than less than 

smokers 1 year 2 years 4 years 6 years 

2064 
( 100 $) 


Number of respondents 


CAMEL 

CHESTERFIELD 

Regular 

King 

HIT PARADE 

KENT 

K00L 

Regular 
Filter 
L & M 

LUCKY STRIKE 
MARLBORO 
NEWPORT 
OASIS 
OLD GOLD 
Regular 
King 
Filter 
PALL MALL 
PARLIAMENT. 

Regular 

King 

PHILIP' MORRIS 
Regular 
King' 

RALEIGH 

King. 

Filter 

SALEM 

SPUD 

TAREYTON 

King. 

King: filter 
VICEROY 
WINSTON 
OTHER. REGULAR 
OTHER KING 1 
OTHER FILTER 
NO REGULAR BRAND 
NONE',. DON'T KNOW OR NO ANSWER 
Summary 
REGULAR 
KING 
FILTER 
MENTHOLATED 

NO REGULAR BRAND, NONE, 

DON'T KNOW OR. NO ANSWER 


2 years 

k years 

6 years 

318 

52 ? 

261 

(1C0>) 

(iooj6): 

(IOO 56 .J 

1!" 

1? 

if 

8 

11 

mr 


8 

12 

3 

3 

2 

1 

_l 

* 

2 

* 

1 

2 

2 

2 

1 

1 

2 

1 

1 

- 

2 

2 

1 

13: 

16 

17 

_5 

_1 

* 


* 


5 

5 

2 

3. 

3 

2 

* 

1 


1 

1 

- 

11 

11 

7 

1 

l 

_i 

1 

1 

- 

*: 

- 

1 

5 

4 


6 

1 

l 

1 

3' 

_1 

1 

1 

* 

1 

1 

* 

- 

_1 

- 

- 

- 

_ 

* 

_l 

2 

R 
—>. 

- 

1 

2 

I 

1 

* 

S 

6 

2 

_8 : 

_2 

2 

- 

-* 

1. 

- 

* 

* 

I 

* 

* 

3: 

5 

5 

13 : 

11 

Ik 1 

1 

38 

51 

5:8 ' 

16 

17 

14 ( 

27 

14 

T 1 

3 

2 

2 c 

16 

16 

19 c 


years 

or 

more 

690 

(10OJ&); 


C _2 


*Less than .5 per cent 

Source: https://www.indu; rydocuments.ucsf.edu/docs/nr.hkOOOO 




36b., Why. did. you: switch from (previous; brand); tp: (present brand:)] ? -** 9^ 

Asked' of : respondents who named, a brand, of cigarettes which they 
smoked before their, present, regular brand.—7^ ; of cigarette smokers; 


Number' of respondents 


LIKED: FEATURE 1 OP NEW BRAID 

New-brand is. milderisn't as.' strong; 

Prefer taste: of new. brand. 

New. brand more satisfying;; like it. better 
New, brand, better, because stronger; 

Has: less, nicotine, tar 
Wanted non-filter'tip' 

New brand cooler smoking 

Other (Hiked feature o;f new• brand)! 

REASONS. OF HEALTH 

Old. brand made respondent cough 
Old brand.irritated, throat. 

New brand.less irritating, easier on threat 
Changed: to: ment he Hated, cigarette because of 
cold, sinus;,; other respirator;,: trouble' 
Less chance of: cancer 
Other' (reasons of. health)' 


Total 

asked this. 
Question' 

Analyzed by 

respondents 

who' srroitv■: 

Regular 

size: 

cigarettes. 

King 

size 

cigarettes 

Filter - 

til 

cigarette- 

1515. 

404 

269' 

656 

(ICC#.); 

(100^) 

Cioojt.): 

(iccjfc) 

*■ 

* 

*■ 

* 

30' 

31 

34 . 

29 

12, 

9 

12 . 

13 

11 

13 

13: 

10 

4 

5 

4 

4 

1 . 

3 

1 

* 

1 

- 

1 

1 . 

1 

2 

2 

- 

*: 

* 

1 

* 

3: 

2 

5: 

4 

19.' 

19. 

13 

22 : 

7: 

10. 

7 - 

~E 

4 

4 ! 

4 

4. 

3 

4 ! 

3 

3' 

I 

-* 

- 

2 

I 

- 

-■ 

2 

4 

1 

1 

6 


POLL'D FAULT: WITH. OLD: HR AID; 1| 

Old brand: too' strong- ~~t 

Old! brand, tasteless;: no longer tastes good 1 ’ 6. 

Old brand: poorly- made- (loosely packed and 

other reasons;) 1 

Just got tired of : old. brand 1 

Old brand too nildi,. not satisfying 

Other (found fault with. old. brand).' 2 


13. 

6- 

4 


d.\ 


2 


1 

1 

* 

1 


WANTED. EE GAUSS' OF FILTER T.IP : 

Like; the filter; switched.because cf the 
filter (no further information:): 


K^eps tobacco: out cf. month. 

Kent filters best, most: effective;, advertising: 

claims made for. Kent filter 
Less tar, nicotine: 


Filters are cleaner,, neater' smoking; 
Other (wanted because'of' filter tip). 


10 

2 

1 


* 


13 

3 

2 

1 

1 

1 


HUSBAND,, WIFE,. RELATIVES., FRIENDS SMOKE THEM-- 
EASIER TO: SMOKE' SAN'S BRAID 

CHANGED, : WASTED'A' CHANGE, ADVISED: TO. CHANGE _w 

PREFER: KINO. SIZE,, LONGER CIGARETTE _J_ 

BECAUSE OF READER'S. DIGEST SURVEY' J2 

OLD' BRAID: NOT AVAILABLE _£ 

RECOICSIDATION: CF FRIENDS,; RELATIVES 
CHANGE FREQUENTLY:; HAS NO: REGULAR BRAID JJ 

ALL OTHER' 

DON'T. KNOW _y 

NO: ANSWER : 11 


J. 

* 

3 : 

“T 

c 

13 


6 



* 


2 

2 

* 

y 


10 : 


_3: 

3 : 

1 

j3 

j3 

1 

3 

_3 

10 ' 


! 


*Les.s than' . y per cent. 

Note: Group; totals: add to more than lOSt, and sub-totals may add to more 

than, group totals, because some respondents gave: more than one- answer. 


Source: https://wv\p,industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754269 



Regular 

Filter: 

L & M 

LUCKY: STRIKE 

MARLBORO: 

NEWPORT. 

OASIS: 

OLD SOLD 
Regular 
King- 
Filter 
PALL, MALI 
PARL'IAKErTT 
Regular 
King; 

PHILIP 1 morris: 
Regular' 
King 
RALEIGH 
King 
Filter 
SALEM 
SPUD: 
tareyton 

King 

Kir.g' filter 
VICEROY: 


200 

Total, 




37 . 

What cigarettes do- you think- you'll 

Asked, of respondents- who sm.ke 

Analyzed 1 by 


cigarette 


Chester¬ 

Hit 


Lucky M£rl 

- New¬ 


smokers: 

Camel 

field 

Parade: 

Kent 

Kbo.l L & M Strike' boro 

port Gcslv 

Number: of 








respondents, 

2-0 6>4 

331 

113' 

19 ** 

133 

51 *+ 11.0 196 106 . 

Ilf*-* J*** 


( 10056 )' 

(ISC*' 

): (10c#)' 

(: 10 c 56 )' (1CS^:)(:1C0«:)(1CC^)(1CC^)(1CC^ 

)(iC0*)(lCC$ 


* 


* 

* 

* 

* * * * 

*' * 

CAMEL 

12 

lit 

1 . 



1 1 

9' 

chesterfield: 

T 

1 

73 



1 


Regular 

3 

1! 

51- 



1 


King: 

1 


22 





HIT PARADE 

* 



33 




KENT 

5 

* 



47 

_2 _1 


KOOL 

2 : 




“T 

1 ? 



<£-C: 

31 


* 

* 

_ 2 ' 

2 ' 

* 

JJ 

n 

* 

■*; 

1 




WINSTON 









—E. 



OTHER 

j.. 

* 


c 

_7_' 

i 

2 

1 

J. 

2 


25' 

kcne 

C '■ 

*;• 

7i 

TO 

IF 

2 : - 

i-c- 

t 

9 

19 

2 O'. 

NO REGULAR; BRAID: 
DON’T KICU 

1 

20 ' 

"f' 

ll' 


32 

c: 

25- 

2 : 

1 . 

25 . 

11 

2 

27 

29 

NO ANSWER 

b 


6 

10- 

- 2 .’ 

— 

O' 

-1 

— 

9 


S imnar; 

REGULAR: 

23 

75: 

54. 

5 



1 ! 

77 , 


9- 


KING 

10 


22 . 


1 



1 




Filter. 

23 

1 


36 

48- 

2 

til 

2 

5.6. 

36: 

25' 

mentholated: 

4 




2 

59 






OTHER: 

1 

* 



H 

2 

1 

1 

2 : 


25' 

NO. REGULAR BRAID, 

NONE, : 











DON’T KNOW' OR: 

NO ANSWER 

37 

24- 

23. 

52 : 

4S 

37 

42- 

IS: 

Lr. 

55' 

50 : 


r 

r 

r 

i 

i 

i 


ages; 


*Less- than 
sei. c.n less than 


i 

L 

L 

L 

L 

L 

L 

L 

L 


Source: https://wwwjjdustrydocuments.ucsf.edu/docs/nrhkOOOO 


1001734270 





1001751271 


(Continued): 

37• What cigarettes do: you think you 'll be smoking a couple of years, from 1 now.? 


202 


Other volunteered answers of respondents 


T total 
cigarette 
smokers 

Number of respondents 1 2064 

( 100 $) 

# 

WANTS TO STOP 1 4 

None, I hopej I want to quit smoking 2 

Maybe none;: maybe: I’ll quit 1 

I plan to quit:; am going' to try to. stop 1 

WILL.SMOKE NEW, IMPROVED BRAND _l 

Will smoke a, new., modern, cigarette ~ 

The one that has: the best: filter * 

The one that has: less tars and nicotine: * 

Will smoke my own brand if they put out 

a filter * 

Other (will smoke: new, improved brand) * 

I HAVE NO' IDEA; WHO: KNOWS 1 

FLAVORED BRAND * 

A FILTER CIGARETTE * 

I'M. OLD, MAY NOT BE SMOKING THEN, MAY NOT 
BE ALIVE THEN * 

ATOMIC CIGARETTES * 

OPIUM, MARIJUANA, ETC.. * 

"OTHER.” BRAND - -SAME AS REGULAR BRAND' 1 

ALL OTHER 1 

*Less than . p per cent. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


kksiGkjnoT 





38. How long have you been smoking: your present brand? 


Asked 1 of respondents 
who smoke cigarettes^ 
4l$ of total sample 1 


1 

Total 

Analyzed by 
respondents 


Analyzed by re:s 
whose ages 

pondent 

are 1 : 

s 

■ 

cigarette 

who 

are: 





50 and 


smokers 

Male 

Female 

18-20 

21-24 

25-3*+ 

35-1-9 

over 

1 

Number of. respondents 

2064 

( 100 $) 

1304 

( 100 $) 

760 

( 10 D 9 &): 

119' 

( 100 $) 

252 

( 10096 -): 

583 

( 10096 ) 

676 

( 10096 )' 

429 

( 10096 ) 

1 



* 


f 

* 

* 

lo 

* 

mm 

LESS THAN 3 MONTHS 

2 

2 

2 

3 

* 

2 

2 

1 

1 

3 MONTHS: - LESS' THAN 6 MONTHS 

2 

2 

3 

3 

3 

2 

2 : 

2 

1 

6 : MONTHS - LESS' THAN 1 YEAR 

6 

5 

8 

16 

9 

6 

5 ; 

4 

i 

mm 

1 YEAR: _ LESS. THAN 2 YEARS 

15 

13 

20 

27 

21 

15' 

14 

12 ' 

1 

2 YEARS' - LESS: THAN 4 YEARS 

26 

23: 

29 

29 

38 

25 

24 

21 

B 

! 4 YEARS' - LESS: THAN 6 YEARS 

13 

12 

13 

8 

11 

15 

13: 

11 


6 YEARS 1 OR MORE 

| 

33 

40 

22 

8 

17 

32 

38 : 

44 

1 

■ 

' HAS NO: REGULAR BRAND 
(volunteered) 

l 

l 

* 

- 

- 

l 

-t; 

JJ. 

2 

■ 

DON 'T' KNOW. OR NO ANSWER 

2 

2 

3 

6 

1 

2 ' 

1 

3 


i 

a 


a 

H 

I 

I 


*Less than .5 per cent 


C 

c 

'M 

Cfl 

tc 

co 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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A-39 a • In a sense everyone is a gambler.--every time we cross the street. 

there is. a chance: that we will get hit by a> car. Assuming a person 
does all of the following things, which one of these activities do: 
you think is most dangerous to life? (Card shown: respondent) 1 

Asked of respondents 
who smoke cigarettes-- 
4l$ of total "A" sample 


Analyzed by Question 8: respondents 



Tbtal 

cigarette 

smokers: 

6 or 

whose daily consumption 
of cigarettes is: 



"A" sample 

less 

7-15 

16-25 

26-35 

or more 

Number of respondents 

1022 

99** 

224 

465 

l4i " 

91** 


(100$) 

(100$) 

(100$) 

(100$) 

(100$) 

(100$ 1) 

Most dangerous.: 

GOING FOR: A LONG: SWIM IN' A 

$ 

$ 

$ 

$ 

i 

$ ’ 

LARGE' LAKE 

4:0 

25 

34 

44 

48 

33 

TAKING A TRIP IN A CAR 

29' 

17 

27 

28 

4o 

37 

RIDING IN AN AIRPLANE 

24: 

31 

29: 

24 

16 

16 ■ 

SMOKING A PACK OR MORE OF 

CIGARETTES A DAY 

CLIMBING INI AND OUT OF A BATH 

17 

28' 

19' 

17 

ll 

11 

TUB 

14 

9 

15 

14 

14 

18 

DON'T KNOW OR NO ANSWER 

7 

9 

7 

8: 

4 

11 


♦■"Percentages based on less, than 100 cases are often unreliable. 
Note: Percentages add to more than 100$ because 

some respondents: gave more than: one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754274 



B-3'9 a • I n a sense everyone Is a gambler—every time we cross the street 

there Is a chance that we will get hit by a car. Assuming; a person 
does all of the following things, which one of these activities do 
you think is most dangerous to life? (Card shown respondent). 

Asked of respondents 
who smoke: cigarettes— 

42$ of total "B" sample 


Total 
cigarette 
smokers 
"B"' sample 

Number of respondents ICtp 

( 100 $) 


$ 

Most dangerous : 

GOINS FOE A LONG SWIM IN A 

LARGE LAKE 26 

TAKING. A TRIP IN A CAR. 24 

RIDING IN AN AIRPLANE 18 

DRINKING A. COUPLE OF ALCOHOLIC: 

DRINKS A DAY 15 

BREATHING THE SOOT AMD: DIRT 

IN CITY AIR Ik 

SMOKING A PACK OR' MORE OF 

CIGARETTES A DAY 11 

CLIMBING IN AND' OUT OF A 

BATH 'TUB. 10 

DON'T KNOW OR; NO ANSWER 6 


Analyzed by Question' 8: respondents 
whose daily, consumption of cigarettes is: 


6 or 
less 

7-15 

16-25 

26-35 

Z 6 or 
* "more 

89** 

(100$) 

24.2 

(100$) 

472 

(100$) 

125: 

(100$): 

" 112 

(100$) 

$ 

* 


* 

* 

22 

19 

30 

26> 

24 

20 

17 

26 

27 

28 : 

16 

21 

16 

20 

14 

28' 

18 1 

13: 

14 

8 

15 

12 

14 

12 

18' 

13 

14 

9 

9 

10 

8 

10 

12 

8 

12 

l 

8 

5 

6 

3 


♦♦Percentages based on less than ICO cases are often unreliable. 
Note: Percentages add to more than 100$ because 

some: respondents gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


100175427 g 




A-39'o • Which, one is least dangerous? 

Ashed of respondents 
who smoke: cigarettes-- 
4l#. of total "A" sample 



Total 

Analyzed by Question £ 

l: respondents 


cigarette 

smokers 

whose: 
6 or 

daily consumption 

of cigaret 

tes is;: 
36 or 


"A"’ sample 

less 

7-15 

16-25 

26-35 ■- 

more 

Number of respondents 

1022 

9 : 9 **- 

224 

465 

l4l 

91*-* 


(loo#.): 

( 100 #) 

O 

O 

H 

(ICC#) 

( 100 #): 

( 100 #): 

Least dangerous: 

$ 

ft- 

ft 

* 


$ 

CLIMBING IK AND' OUT OF A BATH: 

TUB 32 

39 

37 

31 

25 

27 

SMOKING A PACK OR MORE OF 

CIGARETTES A DAY 

23: 

14 

18 

25 

28 

30' 

ELDING IN AN AIRPLANE 

21 

16 

17 

22 

26 

23 

TAKING A TRIP IN A CAE 

14 

16 : 

16 

l4 

13 

9 

GOING FOR A LONG SWIM IN A 

LARGE LAKE: 

3 

4 

4 

2 

Si 

4 

DON'T KNOW OR NO ANSWER 

8 

12 

10 

8 

5 

7 


**Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100#' because: 

some respondents gave more than one answer. 


h* 

O 

c 

Cl 

ro 

C5 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




B-39'o • Which, one is least dangerous? 


Asked of respondents 
who smoke cigarettes— 
42$ of total "3" sample 


Total Analyzed by Question 8: respondents 



cigarette 

smokers 

whose 
6 or 

daily conswnption of cigarettes is: 

36 or 


"B" sample 

less 

T-i$ 

16-25 

26-35 

--more 

Number of respondents: 

1042 

89** 

242 

472 

125 

112 

(100$) 

( 100 $) 

(100$)' 

(100$): 

(100$) 

(100$) 

Least dangerous: 

CLIMBING IN AND OUT QF A 

$ 

$ 

$ 

* 

* 

* 

BATH TUB 

24 

34 

28 

21 

27 

17 

HIDING IN AN AIRPLANE 

20 . 

21 

17 

22 

12 

24 

SMOKING A PACK OR MORE OF 

CIGARETTES A DAI 

l6 

11 

10 

18 

19 

19 

DRINKING A COUPLE OF ALCOHOLIC' 

DRINKS: A DAY 

14: 

8: 

10 

14 

18 

21 

TAKING A TRIP IN A CAR 

12 

19 1 

15' 

12 

10 

6 

BREATHING THE SOOT AND'DIRT 

. IN CITY AIR 

GOING FOR A LONG SWIM IN A 

6 

6 

9 

6 

6 

5 

LARGE LAKE 

2 

1 

2 

2 

2 

3 

DON'T KNOW OR NO ANSWER 

7 

4 

12 

7 

8 : 

5 


h* 

c 

c 

■ M 

CT 

♦♦Percentages 1 based on less than 100 cases, are often unreliable. 

Note: Percentages add to more than' 100$ because <T0 

some respondents gave more than one answer. >1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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A-4C : a. Who would you be most apt to believe If one of these organizations 
said there was no connection whatsoever between lung cancer and 
cigarette smoking? (Card shown respondent) 


Asked of respondents 
who smoke cigarettes— 
4i£ of total "A" sample 


Total 

cigarette: Analyzed by 



smokers 

respondents who are: 

11 

A" sample 

Male: 

Female 

Number 1 of respondents 

1022. 

636 

386 


(loo#): 

(100#) 

(100#) 

Believe: 

f 

# 

* 

AMERICAN! CANCER SOCIETY 

39 

36 

45 

U. S. DEPARTMENT OF HEALTH 

20 

24 

14 

AMERICAN; MEDICAL ASSOCIATION 

THE FOOD AND DRUG, RESEARCH 

20: 

18 

21 

LABORATORIES,' INC., 

TOBACCO: INDUSTRY RESEARCH 

6 

6 

5 

COUNCIL 

3 ! 

4 

2 

U. S. TESTING COMPANY 

■ SLOAN-KETTERING RESEARCH 

3 

2 

4 

-LABORATORY 

1 

1 

1 

DON'T KNOW 1 OR; NO ANSWER 

a 

9 

6 


Source: https://www.industrydoci rients.ucsf.edu/docs/nrhkOOOO 


SkJULYtOOT 




A-40a. Who would you be most apt to believe if one of these organizations 
said there was no: connection whatsoever between lung cancer and 
cigarette smoking? (Card shown respondent.)' 

Asked of respondents 
who smoke cigarettes— 

4l$ of total "A" sample 


Total 
cigarette 
smokers 
"A"' sample 

Number of respondents 1022 

( 100 $); 

$ 

Believe: ; 

AMERICAN CANCER SOCIETY 39 

U. S'. DEPARTMENT OF HEALTH 20: 

AMERICAN MEDICAL ASSOCIATION: 20: 

the: FOOD AND DRUG RESEARCH 


LABORATORIES, INC. 6 

TOBACCO: INDUSTRY RESEARCH 

COUNCIL 3; 

U. S. TESTING COMPANY 3, 

sloan-kettering: research 

LABORATORY' 1 

DON'T KNOW 1 OR. NO ANSWER. 8: 


Analyzed! by respondents 



whose 

ages; are: 


18-24 

25-34 

35-49 

50 and 
over 

l88 ! 

(100$): 

304 

(100$): 

321 

( 100 $) 

H 

0 ro 

0 0 . 

^ Vri\ 

* 

$ 

$ 

$ 

36 

45 

42 

29 

22 

18 

22 

19 

23 

16 : 

22 

18 

7 

7 

4 

4 

3 

3 

3. 

4 

3 

2 

2 

4 

- 

2 

* 

2 

6 

7 

5 

20 


*Less than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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A-40a • Who would! you be most apt: to believe if one of these organizations: 
said there was no connection whatsoever between lung 1 cancer and 
cigarette smoking? (Card shown respondent) 

Asked of respondents 
who smoke cigarettes,— 

4l$. of total. "A" sample 


Analyzed by respondents 
who smoke’:: 



Total 

Regular 

King 

Filter 


cigarette 

size 

size 

tip 


smokers: 

ciga- 

ciga- 

ciga- 


"A" sample 

rette 

rette 

rette 

Number of respondents 

1022: 

34l 

165 

"495 


(100$) 

(100$) 

(100$) 

(100$) 

Believe: 

f 

$ 

$ 

* 

AMERICAN CANCER SOCIETY 

39 

35 

4o 

4:2 

Iff. S. DEPARTMENT 1 OF HEALTH 

20: 

24 

19 

18 

AMERICAN MEDICAL ASSOCIATION 

THE FOOD AT®: DRUG RESEARCH 

20 

IT 

21 

21 

LABORATORIES, INC. 

6 

8- 

7 

4 

TOBACCO INDUSTRY RESEARCH COUNCIL 

3 ! 

3 

4 

3 

U. S. TESTING COMPANY 

3, 

4 

2 : 

2 

SLOAN-KETTERING RESEARCH LABORATORY: 1 

1 

I 

1 

DON'T KNOW, OR NO ANSWER 1 

8, 

8 

6 

• 9 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


10017S4280 
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A-40b. Which' one would.! you be least likely to believe?. 


Asked of respondents 
who smoke cigarettes-- 
4l$ of total "A" sample 


Tbtal 
cigarette 
smokers 
"A" sample 


Number of respondents 


1022 

( 100 $) 


1 ° 

Not believe : 

TOBACCO INDUSTRY RESEARCH 

COUNCIL 57 


Analyzed by 
respondents: who are: 


Male 

636 

( 100 $); 

* 

60 


Female 

386 

(100$) 

* 

56 


THE FOOD AND: DRUG RESEARCH 

LABORATORIES', INC. 7 

U. S. TESTING COMPANY 5 


7 7 

4 6 


SLOAN-KETTERING! RESEARCH: 

LABORATORIES 5 

AMERICANI CANCER SOCIETY 3 


4 5 ; 

3: 3 


U. S. DEPARTMENT OF HEALTH 2 


2 : 


I 


AMERICAN 1 MEDICAL ASSOCIATION 2 


2 : 


1 


DON'T KNOW, 


15 : 


15 


16. 


NO ANSWER' 



3 


5 


Source: https://www.industrydocu'N)ents.ucsf.edu/docs/nrhk0000 


TsrrtciTooT 
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A-40b. Which one would you be least likely to believe? 

Asked of respondents 
who: smoke cigarettes.— 

4:136. of total "A" sample 


Total 
cigarette 
smokers. 
"A" saurole: 


Analyzed by respondents 


Number of: respondents 


Not believe : ~ 

TOBACCO INDUSTRY RESEARCH 

COUNCIL 57 

THE. FOOD AND DRUG RESEARCH 
LABORATORIES, INC'. 7 

U. S. TESTING COMPANY 5 . 

SLOAN-KETTERING RESEARCH 

LABORATORY 5 . 

AMERICAN CANCER SOCIETY 3 , 

U. S. DEPARTMENT OF HEALTH: 2 

AMERICAN MEDICAL ASSOCIATION 2 

DON'T MOW. 15 

NO ANSWER' 4 



whose 

ages are: 


18-24 

25-34 

35-49 

50 and 
, over 

188 

304 

321 

"205: 

(10036): 

(IOQ36) 

(.10036) 

(ICO36) 

f 

$ 

* 

1 ° 

56 

54 

66 

57 

10 

9 

5 

6 

8 

5 

5 

2 

7 

4 

4 

4 

2 

4 

1 

4 

2 

2 

2 

1 

3 

1 

1 

1 

9 

17 

14 

20: 

3 

4 

2 

5 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


S83l’SkT00T 
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A-40b. Which' one would you he least likely to believe? 

Asked of respondents 
who smoke cigarettes.— 

4.1$ of total "A" sample 


Analyzed by respondents 
who smoke: 



Total 

Regular 

King: 

Filter 


cigarette 

size 

size 

tip 1 


smokers 

ciga¬ 

ciga¬ 

ciga¬ 


"A" sample: 

rette 

rette 

rette' 

Number of respondents 

1022 ' 

3fcl 

165 

495 


(lOOjt) 

( 100 $) 

(IOO 56 ) 

(IOO56) 

Not believe: 

t 

$ 

* 

$' 

TOBACCO INDUSTRY RESEARCH COUNCIL 

THE FOOD AND DRUG RESEARCH 

57 

59 ! 

55 

59 

LABORATORIES, INC. 

7 

6 . 

10 

6 

U. S'. TESTING COMPANY 

5 

4 

5 

7 

SLOAN-KETTERIKG RESEARCH LABORATORY: 5 

4: 

7 

4 

AMERICAN CANCER SOCIETY 

3 

2 

3 

3 : 

U. S. DEPARTMENT OF HEALTH: 

2 

3 

2 

l 

AMERICAN' MEDICAL ASSOCIATION 

2 

3 1 

1 

I 

DON'T KNOW 

15 

16 

15 

15' 

NO: ANSWER 

4 

3. 

2 

4 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754283 
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4la. Cigarettes are now sold in three different lengths—regular size in paper ' . • 

packages, long; size, these are the ones that come in hard boxes, and king 
size in paper packages.. What different sizes are available in your brand? 

Asked of respondents 

who smoke cigarettes— ■ 1 

4l$ of total sample: 





Analyzed by Question 27: 

respondents 

vho 

smoke s 

... 

V . 

•"•--ifjsir] 


Total 


Chester¬ 






K 00.1 ■■■'■?*$ 


cigarette 

Camel 

field 

Hit Parade 


Kent 



King - 


smokers 

Reg. 

Reg. 

King: 

King: 

Lang 

Reg. 

Long 

King 

Reg. 

FIT. • . 1 

Number of 












respondents 

2064 

33:1 

83 ** 

35** 

15 ** 

4 ** 

31** 

93** 

59 ** 

18 ** 

33**'fl 


(ioo$): 

(100$)(100$)<100$)(100$)(100$)(130$)(100$)(100$)(100$)(100$) J 


$' 

$ 

$ 

$' 

$ 

$ 

$ 

$ 

$ 

' J 


REGULAR 

53 

98 

95 

94 

20 

25 

65 

7& 

42 

94 

82 ' 0 

LONG 

18 

2 

8 

11 

4o 

25 

48 

54 

17 

6 

9 j 

KING 

61 

2 

82 ' 

86: 

67 

75 

97 

94. 

86. 

89 

85 ' 

HAS NO REGULAR 











■ - 1 

BRAND (volunteered) 1 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- , ,1 

DON'T KNOW OR NO 

ANSWER: 4: 

3 

2: 


13 



3 

5 

6 







Lucky 










L & M 


Strike 

Marlboro* 

Newport 

Oasis 




Reg. 

Long: 

4* m ry • 

Reg. 

Long 

King 

Long: 

King; 

Long 


Number of 












respondents 


19** 

64** 

27 ** 

194 

77 ** 

29** 


6** 

4 ** 




(ioo$): (ioo$ ) ( 100 $:): ( io:o$): ( 


100$) 

( 100 $) ( 100 $) ( 100 $): 




$ 

$ 

$' 

$ 

p 

$ 

$ 

$ 

$ 


REGULAR: 


74 

T3: 

59 

98 

23 

24- 

4i0 

- 

25 


LONG 


47 

45 

30 . 

2 

58 

31 

60 ■ 

17 

100 


KING 


95 

95 

63 

3 

71 

38 

60' 

83 

- 

O , 

HAS NO REGULAR 











2 • 1 

BEAM): (volunteered): 

- 

- 

- 

- 

- 

- 

- 

- 

- 


DON’T KNOW OR NO 

ANSWER. 

- 

3 

11 

2: 

3: 

21 



_ 

Cl 1 












II 











- 

fO 












00 I 












** 1 


^Percentages, based on less than 100' cases are often unreliable. 

Note: Percentages: add to more than 100$ because 
some respondents gave more: than one answer. 

(Continued) 1 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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(Continued) 1 

k la* Cigarettes are now sold in three different lengths—regular size in paper 
packages, long size, these are the ones that come in hard boxes., and. king 
size: in. paper packages:. What, different: sizes are available in your brand?; 

Asked of respondents 
who> smoke cigarettes— 

4l$ of total sample 


Analyzed by Question 271 respondents 1 who smokes: 




Total 

Old Gold 

Pall 

- 


Philip 

Raleigh. 

■ 

cigarette: 



King' 

Mali 

Parliament 

Morris 


King 

1 

smokers. 

Reg;. 

Long 

Fill. 

King: 

Reg. 

Long 

Reg. 

Long 

King. 

Fil. 

Number of 
respondents, 


2064 

(iC0$) 

15**: 4** 26** 249. 6** 16** 53:*-* 13** 15** 18^ 

(100$) (1C0$) (1004) (100$) (100$)(100^(ioo£)(100$) (iOO$)(HX$) 

m 


* 

*■ 

$ 


*■ 

*■ 

$ 

* 

f 

f 


9 REGULAR 


53 

100' 

75: 

69. 

3 

67 

38 

96 

77 

- 

39 

— LONG 


18 : 

20' 

50 

42 

8: 

3:3 

50 

17 

38 

13 

6 

■ KING 


6l 

73' 

100 

92: 

88 

67 

75 

85 

69 

80 

100 

1 

HAS NO: REGULAR 

BRAND: (volunteered 1 ) 

l 

_ 

- 

_ 

_ 

— 

_ 

- 

- 

- 

- 

1 

DON'T 1 KNOW, OR NO 

ANSWER 4 




3 


12 



7 


1 

B 





Tare:, 

rton 










Shlem. 

Spud. 


King 

Viceroy 

Winston 


Other 1 


■ 



King 

Long 

King: 

Fil. 

Long- 

King: 

Long: 

King 

Reg. 

King 

Long 

i 

1 

| Number of 
respondents 


74** 2:** : 9*-* 27*“* 2i-*' 95*-* 20/** 215 8** 5** 10** 

(T00^) (l00^ : ):(iQC^.) (10:0^) (I00fo'):(l0c^)(l00^)(l00^):(l00fc') (l00f) (100^) 

$ 7> ii: % f $ Id 

a 

. REGULAR: 


16 

- 

22 

11 

lh 

13' 

15 

12 

63' 

40' 

60' 

9 

LONG 


19 

- 

- 

19 

19 

22' 

35 

26 

13 

20: 

20' 

a 

Ij KING 


?2 

IOO: 

89 

78. 

90 

87 

90: 

82 

50 

80: 

6c- 

9 

■ 

' HAS. NO: REGULAR. 

BRAND (volunteered) 

- 

_ 

_ 

- 

- 

- 

- 

- 

- 

- 

- 

1 

1 DONI'T. KNOW OR: NO 

ANSWER: 1 

- 


4 

5 

7 

— 

7 

13 

20 

10: 


a 

**Percerrtages based on less, than 100 cases are often unreliable.. 

■ Note:: Percentages add to more than, 1Q0$> because 

some respondents gave more than' one answer. 

| 1001754285 

i Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



4lb. What length do you usually buy? 


216 


Asked of respondents whose brand of 
cigarettes is. available in more than 
one size— 32 $ of cigarette smokers 


Analyzed by Question 4la: 




respondents who say the cigare 
sizes, available in their brands 

tte: 

are: 

Total 
asked, this 
question 

Regular, 
Long and 
King, 

Regular 

and 

Long 

Regular 

and 

King. 

Long 

and 

King 

Number of 
respondents 

652 

132: 

44 ** 

35& 

118 


(100$) 

(100$), 

(100$) 

(100$) 

(100$) 


$ 

# 

$ 

$ 

$ 

REGULAR 

31 

13 1 

47 

45 

3 

LONG 

11 

14 

34. 

* 

32 

KING 

5.6: 

73 

14, 

5.2 

62 

HAS NO REGULAR: 

BRAND (volunteered) 

* 

- 

- 

- 

l 

NO ANSWER 

2 

_ 

5 

3 

2 


*Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


sstrt'CkiooT 
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42a.. There are different types of packages: on the: market--namely, soft packs and the 
hard 1 box type package., What types of package are available in your brand? 

Asked of respondents: 
who smoke: cigarettes:— 
kl$ of total sample: 


Analyzed by Question, k la:;..,respondents who say 




the 

cigarette sizes 

available in 

their brar 

ids are: 



Total 

ciga¬ 

rette 

smokers' 

Regular, 

long 

and 

king 

Regu¬ 

lar 

and 

long 

Regu¬ 

lar 

and 

king 

Long 

and 

king: 

Regular 

only 

Long 

only 

King 

only 

No 

regular 
brand or 
don’t 
- know 

Number of 
respondents 

2064 

doo-n 

132: 

(ioc^) 

44** 

( lOQfs ). 

358 : 

(.IOC#.) 

ll 8 ! 

(lC 0 £) 

5 cl 

(ico- 1 ) 

92 ** 

(lOOfa) 

657' 

(ico>.) 

70 ** 

(lOOfo) 


* 

* 

* 

* 

* 

% 

* 


t% 

SOFT PACK ONLY 

60 ' 

16 

39 

59' 

15 

93 

47 

59' 

21 

HARD BOX ONLY 

4 

2 

4 

2 

3 

3 

13 

5 

2 

both: soft and 

HARD: BOX: 

31 

82 

57 

37 

81 

3 

4o 

32 

18 . 

HAS NO: REGULAR 
BRAID (volun¬ 
teered) 

l 

- 

- 

- 

- 

* 

- 

* 

33: 

DON'T KNOW' OR 

NO ANSWER 

4 

* 


2 

l 

1 


4 

26 


*Less than . 5 per cent 

^Percentages based on less than 100 cases, are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754287 





42 a.. There are: different types of packages on: the market—namely,, soft packs and. the 
hard box type package. What types of package are available in your brand? 


Asked of respondents 
who smoke cigarettes 
4 : 1 $ of total sample 


Analyzed by Question 271 respondents who: smoke; 



Total 


Chester- 


— 




Kool 


cigarette Camel 

field 

Hit 

Parade 


Kent 



King: 


smokers 

Reg. 

Reg 0 

King 

Kims 

l Long; 

Re go 

Long 

King 

Reg. 

Fil = 

Number of 
respondents 1 

Q O 

CM rH 

331 63** 35** 15** 4 ** 31** 93** 59 ** 18** 33 -** 

(100$)(100$)(100$)(100$)(100$)(100$)(100$)(100$)(100$)(100$) 

$$$$$$$$$$ 

SOFT PACK ONLY 

6o 

99 

90 : 

97 

2? 

- 

10: 

- 

54 

83 

88 

HARD BOX ONLY 

4 

* 

1 

- 

6 

- 

- 

- 

15 

- 

- 

BOTH 

31 

- 

5 

3 

67 

75 

90 

94 

22 

11 

3 

HAS NO' REGULAR 

BRAND (volunteered): 1 

_ 


_ 

- 

- 

- 



. 


DON'T KNOW OR NO: 

ANSWER: 4 

1 

4 

- 

- 

25 

- 

6 

9 

6 

9 




L & M 


Lucky 

Strike 

Marlboro 

Newport 

Oasis 


Reg. 

Long 

King 

Reg, 

Long 

King 

Long 

King 

Long: 

Number of 
respondents 

19** 54** 27** 194 77** 29** 5** 6** 4 ** 

(l0C$)( 100$) (100$) (10:0$) (100$) (100$) (100$) (100$) (100$) 


$ 


% 

* 

$ 

$' 

$ 

$ 

$' 

SOFT FACK ONLY' 

5 

1 

56 : 

96 

- 

3 : 

- 

17 

25 

HARD BOX ONLY 

5 

— 

7 

3 

1 

52 

- 

17 

25 

BOTH 

90 

94 . 

26 

i 

95 

24 

100 

66 

50 

HAS NO' REGULAR 

BRAID' (volunteered): 


__ 

_ 

_ 







DON'T KNOW, OR NO: ANSWER 


5' 11 - 4 21 


*Less than: 15 per cent 

**Perce:ntages based on less than 100: cases are often unreliable. 


(Continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


sshi-s^Too! 
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(Continued) 

42a. There are different types: of: packages on the market—namely, soft packs: and the 
hard box type package. What types 1 of package are available in' your brand? 

Asked of respondents 
who smoke cigarettes:— 

4l$ of total sample 


Analyzed by Question 27; respondents who: smoke.; 



Total 

Old Gold 

Pall 

- 


Philip' 

Raleigh 


cigarette 

smokers: 

Reg. 

Long 

King 

Fil. 

Mail 

King 

Parliament 
Reg. Long 

Morris 
Reg. Long 

King 

King 

Fil. 

Number of 
respondents 

2064 

15** 

4** 

26 ** 

249: 

6 ** 

16 ** 

53** 

13 ^* 

15** 

l 8 ** 

( 100 $)' 

( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $ )( 100 $)( 100 $) 


$ 

$ 


$ 

* 

$ 

* 

$ 

t 

* 

* 

SOFT PACK ONLY 

6 o 

53 

- 

77 

97 

- 

- 

45 

15 

86 

7:8 

HARD BOX ONLY 

4 

- 

50' 

4 

* 

33 

13 

- 

- 

- 

- 

BOTH 

31 

40 

50 

15 

* 

67 

81 

55 

77 

- 

11 

HAS NO REGULAR 

BRAND (volunteered) 1 

- 


- 

- 

- 

- 

- 

- 

- 

- 

DON'T KNOW OR NO 

ANSWER: 4 

7 

- 

4: 

3 

- 

6 

- 

8 

l4 

11 



Salem 

King 

Spud 

Long 

Tare> 

King: 

*to.n. 

King:: 

Fil. 

Viceroy 
Long: King 

Winston. 
Long King 

Reg:. 

Other 

King; 

Long 

Number of 
respondent s 

74:** 

2** 

9 ** 

27** 

21 ** 

95** 

20 ** 

215' 

8 ** 


10 ** 

( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $)( 100 $) '( 100 $)( 100 $)( 100 $) 


$ 

$ 

$ 

t 

$ 

$ 

Ip 

$ 

* 

* 

* 

SOFT PACK ONLY. 

91 

- 

100 

85 

- 

24 

- 

29 

50 

80 ' 

20 

HARD BOX ONLY 

3' 

100 

- 

4 

- 

5 

- 

4 

13. 

- 

50 

BOTH' 

5 

- 

- 

7 

100 ' 

64: 

100 

6 l 

13' 

SO! 

20 

HAS' NO REGULAR 

BRAND (volunteered) 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

DON'T KNOW' OR NO' ANSWER. 

1 

- 

- 

4 

- 

7 

- 

6 

24 

- 

10 ' 


*Less than .5 per cent 

**Percentages based on' less than 100 cases are often unreliable. 


1001754289 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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42a. There: are different, types of packages 1 on the market; namely, soft packs and the 
hard box type package:. What: types of package: are available: in your brand? 

and. 

42b. (if "both soft, and hard, no regular brand or. don 1 1 
know") What, type of package do: you usually buy?' 

Asked of respondents 
who: smoke: cigarettes-- 
4l$ of total sample' 


Total Analyzed by 



cigarette 

respondents ' 

who: are : 


smokers 

Male 

Female 

Number of respondents 

206k 

1304 

760 


(100$) 

(10C;>) 

(ioofO 


$ 

ot 

1° 

$ 

Types ! available 

SOFT PACK ONLY 

60 : 

66 

50 

HARD BOX ONLY 

_4 

_3 

_5 

BOTH, NO: REGULAR BRAND OR 

DON'T 1 KNOW. BUT 1 

35 


on 

=3r 

Usually buy :: 




Soft pack only 

21. 

18 ' 

2 6 

Hard box: only 

10 ' 

9 

11 

Both soft: and hard pack 

2 

1 

k 

Don 1 1 know or no answer 

2 

2 

2 

NO ANSWER 


_1 

_2 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754290 
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42a. There are different types of packages on the market, namely, soft packs and the 
hard box. type package. What types of package are available in your brand? 

and 

42b. (if "both soft and hard,, no regular brand or don't 
know")' What type of package; do you usually buy? 

Asked of respondents 
who smoke cigarettes.— 

4l$ of total, sample 


Analyzed by respondents: 
Total whose ases are: 



cigarette 

smokers 

16-20 

21-24 

25-34 

35-49 

50 and 
over 

Number of respondents 

2064 

119 

252 

583 

676' 

"429 


(lC0$) 

(100$) 

(100$) 

( 100 $) 

(100$) 

(ico$); 


$ 

$ 

$ 

$ 

$ 

$ 

Typ e s aval lab le 

SOFT. PACK ONLY: 

60 

59 

56 

ZL 

62 

§1 

HARD: BOX ONLY 

4 

_3_ 

4 

_3 

_4 

2 








BOTH, NO REGULAR BRAND OR 

DON'T KNOW BUT 

35 

39. 

39 

39 

33 

30 



Usually buy: 

Soft pack only 

21 

22 

22 

23 

19 

20 

Hard box only 

10' 

12: 

14 

11 

9 

6 

Both soft and hard,pack 

2 

3: 

1 

3 

3 

2 

Don't know or' no answer 

2 

2 : 

2 

2 

2 

2 

NO ANSWER: 

_1 

_3 

_1 

_1 

_1 

_3 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754291 
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42a. There' are different types of packages on the market, namely, soft packs and 
hard box type package. What types of package are available in your brand? 

and 

42b. (if "both soft and hard, no regular brand or. don't 
know") What, type of package do you usually buy? 


the 






Asked of respondents 
who: smoke cigarettes-- 
4l$' of total sample 

Analyzed by Question 4la: respondents who say 
the cigarette sizes available in their brands are: 
Regu- No 


liar, Regu- 



Total 

long; 

lar 


cigarette 

and 

and 


smokers 

king 

long 

Number of 

respondents 

2064 

132 

44**: 


(100$) 

(100$) 

(ioo$): 


$ 

$ 

$ 

Types available 

SOFT PACK ONLY 

6o 

16 

32 

HARD BOX ONLY 

4. 

2 

4 





BOTH, NO REGULAR: 

BRAND OR DON'T 

KNOW BUT 

25. 

82 

57, 

Usually buy: 

Soft pack only 

21 

61 

25^ 

Hard box only 

10 

17 

27 

Both soft and 

hard pack 

2 

2 

- 

Don't, know or 

no answer 

2 

2 

5 1 

NO ANSWER 

1 




Regu¬ 

lar 

and 

king 

Long 

and 

king 

Regu¬ 

lar 

only 

Long 

only 

King 

only 

regiilar - 
brand 
or don't 

know - 

358 

118 

561 

92** 

657 

^Ql** 

( 100 $) 

( 100 $) ( 100 $)' ( 100 $) ( 100 $) ( 100 $) v . 

$ 

$ 

$ 

$ 

$ 

$ " • 

52 

11 

91 

hi 

52 

21 

_2 

_3_ 

_1 

ll 

_5 

_ 2 : 

22 

8 l 

_4 

4a 

31 

II 

25 

44 

2 1 

19 

21 

43 

ii 

28 : 

1 

16 ' 

10' 

9 

2 

6 

* 

4 

3 

7 

1 

3 

1 

l 

2 

18 

* 

_1. 



* 









*Less than .5 per cent 

^Percentages based on less than 100 cases are often unreliable. 


C 

© 

CHi 

£> 

W 
C D 
W 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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42b'. What type of package do you usually buy?' 

Asked of respondents, who say both, types of 
package are available: in their brand, or that 
they have no regular brand, or that they do: 
not know what types of package are available' 
in their brand--35$ of cigarette smokers 


Analyzed by Question 42a: 
respondents: who say the 
types of packages available 
in their 1 brands are: 



Total 

Soft pack. 

No regular 


asked this 

and hard 

brand or 


question 

box 

dbn’t know. 

Number of respondents 

716 

643 

73** 

(100$) 

(100$) 

(100$) 

Usually buy: 

i 6 

$ 

$ 

SOFT PACK ONLY 

6o 

59 : 

64i 

HARD BQK ONLY 

28 

30' 

8 

BOTH! SOFT AND HARD: PACK 

7 

7 

7 

DON'T KNOW 

l 

* 

11 

NO ANSWER 

4 

4 

10 


*Less than .5 per cent 

**Percentages based on less than: 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754293 
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42 c., Did you ever regularly buy your brand in the; hard box? 

Asked of respondents 1 who usually buy the soft pack 
only, or both the hard box and the soft pack—6 7$ 
of smokers who said both types of package were 
available or were not sure about the types available 



Total 

Analyzed by 


asked this 

respondents who ore: 


question' 

Male 

Female 

Number of respondents 

476: 

255' 

221 


(100) 

(100) 

(100) 


$ 

* 

* 

YES 

22 

21 

24 

NO' 

75 

75 

73: 


DON'T KNOW OR' NO ANSWER 3 4 - 3 














f 

i 

i 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001734294 





4:2c. Did you ever regularly buy your brand in the hard box? 


Asked of respondents 1 who usually buy the soft pack 
only, or both the hard box and the soft pack-- 67 $; 
of smokers who said both types of package were 
available or were not sure about the types available: 


Analyzed by Question 2Jz 
respondents who smoke: 



Total 
asked this 
question. 

Marlboro' 

Kent 

Winston 

Other 

filter 

A non- 
filter 
cigarette 

Number of 
respondents 

476 

10 ** 

105 

132 

162 

50*~* 


( 100 $) 

( 100 $) 

C 10056 ): 

(. 10056 .) 

( 10056 ). 

( 1 Q 056 ) 


* 

$ 

$ 

$ 


56 

YES 

22 : 

50 

20 ' 

23 

UA 

CVJ 

14 

NO 

75 

40 

78 

74 . 

73 

82 

DON'T KNOW' OR NO' 

ANSWER 

3 

10 

2 

3 

2 

4 


■^■^Percentages; based on less than 100 ' cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754295 



b2d. What made you start buying: your regular brand in the soft package again? 

Asked of' respondents who were regular 
buyers of cigarettes in the hard 
box— 22$ of smokers who usually 
buy the Soft, pack only, or both 
•the hard box: and the soft pack 


Total 
asked this 
question 

Number of respondents. 106 

(ICO?.,) 

* 

DON'T LIKE HARD BOX LO 

Too bulky, doesn't fit ini my purse, case, 

pocket 18 

Too hard to get cigarettes out of box 10 

They dry out faster in. hard box 5 

Other (don't like: hard box) 8 

STORE DOESN'T CARRY THEM 18 

They don't carry hard box in my store—they 

were out: of them 13 

They handed me the: soft pack—I take whatever 

they give me 5 

THEY' ARE A LONGER: CIGARETTE 

INFLUENCE OF SOMEONE _6 

My husband, (wife) prefers soft pack 5 

Someone: else buys the cigarettes 1 

ALL OTHER: Ijj 

DON'T KNOW' j8' 

NO ANSWER: 6 


Note: Group totals add to more than 100$, and sub-totals 1 may add to more 

than group totals because some respondents gave: more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754296 




1+3'a- If your brand.' offered a choice of both hard and soft packages 
and in all three lengths—regular, long: size: and. king size — 
what length' would you actually prefer to smoke? 

Asked of respondents 
who: smoke cigarettes — 

4l$ of total sample 





Total 

Analyzed, by 


cigarette: 

respondents 

who are: 


smokers 

Male: 

Female' 

Number of respondents 

2061+ 

1304 

7:60 


(100$) 

(100$) 

(100$) 


% 

1? 

*■ 

REGULAR SIZE 

37 

46: 

22 

LONG: SIZE 

10' 

9' 

11 

king: SIZE' 

48 

40 

62 

NO: DIFFERENCE (volunteered) 

2 

3' 

2 

DON'T KNOW OR: NO ANSWER 

3 

2' 

3 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754297 



^3a>. If your brand offered a choice: of both hard and soft packages 
and, in all three lengths—regular, long size and king; size— 
what length would you actually prefer to smoke? 

Asked of respondents 
who smoke cigarettes— 
kli of total sample 


Total 

cigarette 

smokers 


Number of respondents. 20 6b- 

( 100 $) 


$ 

REGULAR' SIZE' 37 

LONG SIZE 10 

KING SIZE 48 

NO DIFFERENCE (volunteered): 2 

DON'T KNOW OR NO ANSWER, 3 


Analyzed by respondents 1 
_whose, ages: are: 


18-20: 

21-24 

25-3^ 

35-49: 

50 an ii 
ever 

119: 

(lQCf)i 

252 

(iocfO 

583, 

(lCQf.)' 

676: 

(icefO 

429 

(ioc<) 

*■ 

* 

% 

* 

1o 

3.5 

33 

35 

37 

4:2 

10' 

12 

10 

9 

9 

50 

4:9 

50 

50 

42 

2 

4 

3 

3 

CL 

3 

2 

2 

1 

5 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754298 





43b. What, type of package would, you prefer,, the soft pack or the box type package? 


Asked of respondents 
who smoke cigarettes— 
4a# of total sample: 



Total 

cigarette 

Analyzed by 
respondents who; are: 


smokers 

Male 

Female 

Number of respondents 

2064 

(ioo$); 

1304 

(ioo$): 

760 

(ICO#): 


$ 

1° 

36 

HARD: PACK 

31 

28 : 

37 

SOFT 1 PACK 

6l 

65' 

54 

PARLIAMENT PACK (volunteered): * 

* 

* 

DON’T KNOW OR NO' ANSWER. 

8 

7 

9 


fr*' 

O 
C' 
* M 

£A 

*Less than .5 per cent £* 

fO 
C D- 
CO' 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 




230 


43b. What type of package: would you prefer, the soft pack or the box type package? 

Asked of respondents 
who smoke cigarettes-- 
hi°jo of total sample^ 




Total 


Analyzed by respondents 
whose ages are 




cigarette: 

smokers 

18-20 

21-24 

25-34 

35-49 

50 ' and 
. over 

Number of 

respondents 

2064 

( 100 $) 

119 

( 100 $)' 

252 : 

( 100 $) 

583 . 

( 100 $) 

676 

( 100 $): 

429 

( 100 $): 



* 

$ 

$ 

$■ 

$ 

$ 

HARD PACK 


3:2 

39 1 

37 

34 

31 

23' 

SOFT PACK 


6:1 

53 

56 

57 

62 

70 

PARLIAMENT 

PACK (volunteered) 

* 

1 


•¥- 

* 

* 

DON'T KNOW 

OR 1 NO ANSWER: 

7 

7 

6 

9 

7 

7 


*Les:s than .5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754300 





44 . Nov Just to sum up, I'd like to read you 
and ask you whether you agree or disagree 

Asked, of cigarette smokers— 
4l Pjo of total sample 

Total 

some statements 
with each one,, 

Analyzed by 



cigarette 

respondents 

who 

are: 


smokers 

Male 

Female 

Number of respondents 

2064 

1304 


760 


(IOO 56 ): 

$ 

( 10056 ): 

* 

(IOO 56 ) 

i 

a. Filter-tip cigarettes are no 
safer than non-filters 

AGREE 

48 

50 


44 

DISAGREE 

4l 

39 


49 

DON'T KNOW OR NO ANSWER 

11 

ll 


11 

b. Filter-tip cigarettes use a 
special blend.; of tobaccos 

AGREE 

26 

26 


27 

DISAGREE 

54 

54 


53 

DON'T KNOW OR NO ANSWER: 

20 

20 


20 

c. Cigarettes: taste better through 
a filter 

AGREE 

39 

29 


54 

DISAGREE 

54 

63 


4o 

DON ' T KNCW OR NO ANSWER 

7 

8 


6 

d. Filter cigarettes cause you to; 
smoke more 1 

AGREE 

33 : 

34 


31 

DISAGREE 

51 

48 


56 

DON'T KNOW OR NO ANSWER 

16 

18 


13 

e. They could make better filters: 

■ thani they do 

AGREE 

51 

54 


47 

DISAGREE 

15: 

11 


21 

DON'T KNOW OP. NO ANSWER: 

f. Cigarettes may be harmful, but- I' 

34 

m 

35 


32 

not. going; to worry about it 

AGREE ; 

72 

74 


70 

DISAGREE 

22 

20 


24 

DON'T KNOW, OR NO ANSWER 

6 

6 


6 

g«: As long as you are careful not. to 

smoke: too much, cigarettes won't: 
you any real harm 

do 




agree: 

69 

68 


72 

DISAGREE 

21 

22 


17 

DON' T KNOW, OR NO ANSWER 

10 

10 


11 

h. Filter-tip cigarettes use a 
cheaper grade of tobaccos 

AGREE 

23, 

26 


19 

DISAGREE 

49 

47 


52 

DON'T KNOW OR NO ANSWER 

28 

27 


29 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 



1001754301 
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r 


44. Nov just to sum'up> I'd like to read you some statements 
and' ask' you whether you agree; or disagree with each, one:. 

Asked.of cigarette smokers-- 
4:1$ o:f total, sample' 

Analyzed by Question, 8: respondents: 


Number of respondents. 


a. Filter-tip cigarettes are; no - 
safer than non-filters 
AGREE 
DISAGREE 

DCDEi'T KNOW 1 OR: NO' ANSWER: 

b:. Kilter-tip: cigarettes, use' a ' 
special blend of tobaccos 
AGREE 
DISAGREE 

DON'T. KNOW OR NO. ANSWER 

c« Cigarettes taste better, through 
a filter 

AGREE. 

disagree: 

DON'T 1 KNOW OR' NO ANSWER 

d. Filter cigarettes cause' you, to. 
smoke: more 

AGREE 

DISAGREE 1 

BONi'T KNOW' OR: NO: ANSWER: 

e. They- could: make better filters' 


tnar 


cev 


AGREE 

DISAGREE 

DON'T KNOW OR . NO ANSWER, 
f. Cl era r en t e : .s may be 1 ha mf u 1, b u.t 


not going 




AGREE 

disagree: 

DON'T KNOW OR NO! ANSWER 

g. As. Hong as you, are 1 careful r.ot 
sir.oke ■ too: much , c i gar e tte s won ' 
dpi you: any, real harm 

AGREE 

DISAGREE 

DONi'T KNOW. OR: NO: ANSWER: 

h. Filter*-tip, cigarettes' use a 
cheaper grade: of tobaccos 

AGREE' 

DISAGREE 

DON'T KNOW OR.NO 1 ANSWER: 


r 

? 

r 

r 


% 


Total 

whose: 

daily const- 

notion. of 

ci.garet 

t.es i',s: 

■H 

cigarette 

6 or 




36 or 

f 

smokers 

less 

7-15 

16-25 

26-35: 

more ■ 

1 1 

2064 

188' 

466! 

937i 

266 

203: 

\A 1 

*7 

(ioo£) 

(100$) 

(100$) 

(100$) 

('ioo$): 

(100$) 

1 

$ 

$ 

i 

$ 

$ 

$ 

II 

4:8! 

45: 

44 

49: 

h 

54 


4i. 

41 

44- 

4o ; 

48 

38 

ll 

11 

14 

12 

11. 

10! 

a: 

1 V 

J 

m 

26 

2:6; 

24 

27 

29: 

27' 

I 

. | 

54' 

49' 

57i 

53. 

5:4- 

54 


20: 

25 

19 

20: 

17' 

19' 

1 i 

39- 

57 

45! 

36 

3.3 


1 

54 

32 

47' 

5.3- 

60' 

66 


7 

11 

8 

6 

7 

i 

1 

33 

27' 

27' 

34 

41! 

35 

L 

51. 

5.5! 

5:8' 

49' 

45. 

49 


16! 

18: 

15 

17 

14: 

16: 

1 

51 

45 

50 

54 

48 

5.5; 

I 

15. 

20' 

1.6; 

13 

15: 

10. 

L 

34 

3:5 

34 

33 

37 

3:5 


'■ tyr. 






1 

— 






L 

72 

66 

66 

74 

7.4- 

83 


22 : 

22! 

27 

20. 

2.4 

15 

[ 

6 

12 

7 

6 

2 

2 

L 







L 

69 : 

76 

73; 

66 

64 

71 


21 

13! 

18' 

22 

25 

22 : 

L 

10' 

11 

9 

12 

11 

7 

1 

23 

15' 

20' 

2 : 5 

28 

27 

L 

49 

49'' 

50 

47, 

51 

51 

r 1 

28 

3:6! 

30 

28 

21 

22: 

L 

l 

L 1 


M <cr 


Source: https://ww dustrydocuments.ucsf.edu/docs/nrhkOOOO 


100175430 
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44. Now Just to sum up, I'd like to read you some statements 
and ask you' whether you agree or disagree with each one.. 

Asked of cigarette smokers— 

4l$ of total sample 


Analyzed by 
respondents who smoke; 



Total 

A 

A non^ 


cigarette 

filter 

. filter 


smokers 1 

brand 

brand 

Number of respondents: 

2064 

996 

1032 


( 1 QQ$) 

( 100 $) 

( 100 $) 


* 

$ 


a. Filter-tip cigarettes are no 
safer than non-filters 

AGREE 

48 

37 

59' 

DISAGREE 

4i 

54 

29' 

DON'T KNOW OR NO: ANSWER 

11 

9 

12 

b • Filter-tip cigarettes: use a 
special blend of tobaccos 

AGREE 

26 

28 

25 

DISAGREE 

54 

55 

54 

DON'T KNOW OR NO' ANSWER: 

20 

17 

21 

c. Cigarettes taste better through 
a filter 

AGREE 

39 

73 

7 

DISAGREE 

54 

22 

86 

DON'T KNOW OR NO ANSWER: 

7 

5- 

7 

d. Filter cigarettes cause you. to 
smoke: more 

AGREE 

33 

26 

4o 

DISAGREE 

51 

65 

37 

DON'T KNOW. OR NO ANSWER 

16 

9 

23 

e. They could make better filters 
than they do 

AGREE, 

51 

54 

49 

DISAGREE 

15 

20 

10 

DON'T KNOW OR NO ANSWER. 

f. Cigarettes may be harmful, but, I 1 

34 

'm 

26 

4i 

not going to worry about, it 

AGREE 

72 

68 

77 

DISAGREE 

22 

27 

IT 

DON'T KNOW OR NO ANSWER 

6 

5' 

6 


g. As long as you are careful not to: 
smoke too much, cigarettes won't, do 
you any real harm 


AGREE 

69 

68' 

72 

disagree: 

21 

22 

19 

DON'T'KNOW OR NO ANSWER 

10' 

10: 

9 

Filter-tip cigarettes use a 
cheaper grade of tobaccos 

AGREE 

23 

18: 

29 

DISAGREE 

49 

62 

36 

DON'T'KNOW OR NO ANSWER 

28 

20 

35 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754303 




44f.: Do you agree or disagree with the statement cigarettes . 
may be: harmful, but I'm not going; to worry about it ?. 

Asked of respondents 
who smoke cigarettes— 
kl£ of total sample 


. vA ! . 


Analyzed by Question 44 g: respondents 
who, regarding the statement that 



Total 

cigarette 

if you are careful not to: smoke 
too much, cigarettes, won’t 
do you any real harm: 


smokers 

Agree 

Disagree 

Don't know 

Number of respondents 

20:64 

(I0C$) 

1430 

(loot) 

421 

(loot) 

172 

(lOOt)' ’ ~ 


£ 

£ 

£ 

£ 

AGREE' 

72 

81 

54 

60 

DISAGREE 

22 

16 

44 

20 

DON'T KNOW. OR NO ANSWER 

6 

3, 

2 

20 

44h. Do you agree or disagree with, the statement filter- 
tip cigarettes use a cheaper grade: of tobacco?, 

1 


Total 

cigarette 

Analyzed by Question 44b:. respondents. j 
who, regarding the: statement that, . * 

filter-tip cigarettes use: a. 
special blend of tobacco: ] 


smokers: 

Agree: 

Disagree 

Don J t know ‘ 

Number of respondents 

2064 

(loot) 

539 

(loot) 

1114 

(loot) 

369 1 

(loot) 1 


£ 

£ 

£ 

£ ! 

AGREE 

23 

42 

20' 

9 * 

DISAGREE: 

49 

4.1, 

62 

26 

DON'T 1 KNOW' OR NO ANSWER 

28 : 

17 

18 : 

65 , 


h* 

c 

c 

Cl 

fcp* 

CJ 

o 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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I 

I 

I 

I 

a 

a 

■ 

i 


45a. Changing the subject for a minute. How do>you feel about the recession? 
Would you say it's about over, or that we have a long way to go? 

Asked of respondents 
who smoke cigarettes:— 

41$ of total sample 



Total 

Analyzed by respondents 


cigarette 

whose 

economic level is: 


smokers 

A or H- 

C 

D' 

Number of respondents 

2064 

460 

1176 

45O. 


(IOO56) 

( 1 O 0 S 6 .) 

(IOO56) 

(IOO56) 

Recession is: 

$ 

i 

$ 

$ 

A30LT OVER 

40 

51 

4 o 

31 

NOT OVER 

42 

35 

42 

50 

DON' T KNOW OR NO ANSWER; 

18 

14 

18 

19 


:c 


Analyzed by respondents who live in: 



Total 

cigarette 

smokers 

New 

England 

Middle 

Atlan¬ 

tic 

East 

North 

Cen¬ 

tral 

West 

North. 

Cen¬ 

tral 

Atlan¬ 

tic 

East 

South 

Cen¬ 

tral 

West 

South 

Cen¬ 

tral 

Moun¬ 

tain 

Pacific' 

Number of respondents 

-2064 

151 

424 

4 i 4 

177 

325 

156 

165 

71** 

l8l 

(IOC56) 

(IOO56) 

(IOO56) 

(10056) (10056) (10056) (10056) 

(10056) (10056) 

(10056) 

Recession is:: 

$ 

*■ 

$ 

$ 

56 

$ 


$ 

*■ 

$ 

ABOUT OVER 

4 o 

50 

36 

42 

4 l 

37 

32 : 

36 

52 

49 

NOT OVER 

42 

36 

48 

42 

42 

39 : 

46 

48 

30 

36 

DON'T KNOW' OR 

NO ANSWER 

18 

l 4 : 

16 

16 

17 

24 

22 

16 

18 

15- 


■^Percentages based on less than: 100 cases are often unreliable. 




Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754305 





236 


4$b. Would, you tell me which of the statements on this 
card, applies to you? (Card, shown respondent) 1 

Asked of'respondents 
who smoke cigarettes— 

4l$ of total sample; 


Total 

cigarette 

smokers 


Number of respondents: 2064 

(l00$> 

* 

I! OR SOMEONE IN MY IMMEDIATE! FAMILY 
HAS BEEN OUT OF WORK! AT SOME TIME: 


DURING THIS PAST YEAR 18- 

WHILE NO' ONE IN OUR FAMILY' HAS' BEEN 
OUT OF WORE DURING THE PAST. YEAR, 

OUR' FAMILY INCOME HAS BEEN LESS 

THAN IT WAS A YEAR: AGO l4 

OUR' FAMILY INCOME WAS: THE SAME! THIS 

YEAR: AS IT WAS A YEAR: AGO' 38 

OUR FAMILY INCOME WAS: HIGHER' THUS 

YEAR' THAN IT WAS A YEAR AGO: 25 

DON'T. KNOW OR’ NO ANSWER: 5: 


Source; https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001734306 


337 


46a. Now just a few. questions for tabulating purposes—are you married or single? 



Total 

Analyzed by 
respondents who are: 


sample 

Male 1 

Female 

Number of respondents 

4:992: 

(100$) 

2504 

(100$) 

2488' 

(100$) 


% 

* 

* 

MARRIED' 

831. 

81 

79' 

SINGLE 

10 

14 

7 

WIDOWED OR DIVORCED 

8 : 

4 

13 

NO: ANSWER 

I 

1 

I 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754307 



46a. Now just a few questions for tabulating 


Analyzed by 



Total 

sample: 

Total 

Philip 

Morris 

Marlboro 

L & M 

Viceroy Chesterfield 

Number of 
respondents 

4992 

20:64 

66 ** 

106 

11 Q> 

116: 

118' 

(100$) 

(100$); 

(100$): 

(100$) 

(100$): 

(100$) 

(100$) 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

MARRIED 

8l 

84 

77 

15 

89 

81 

91 

SINGH] 

10: 

11 

12 

19: 

7 

10 

8 

WIDOWED OR DIVORCED ! 

8 ! 

5 ' 

11 

5 : 

3 

9 

1 

NO ANSWER 

l 

-* 


1 

1 

.. 

_ 


*Less than 

•^Percentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754308 




purposes—are you married or single? 


Question 27: respondents who: 


Smoke: __ Do not 


Kent 

Lucky 

Strike 

Winston 

Pall 

Mall 

Game! 

Other 

filter 

Other non-' 
filter 

smoke 

cigarettes 

183 

(IOO 56 .) 

194 

(I 00 f 6 ) 

235 

(IOO 56 ) 

2L9 

(IOO 36 '): 

33:1 

( 100 > 6 ): 

1 —* 

0 ro 

74** 

(IOO 36 !)' 

2928' 

(10036') 

*■ 

i 


$ 

a 

i 

1 ° 

56 

85 

78 

85 

84 

86 

83 

81 

79 

9 

18. 

11 

12 

9 

12: 

11 

9 

6 

4 

4 

4 

5 

5 

& 

ll 


— _ 

. 


* 



l 


• 5 : per cent 

100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754309 
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46 b, Does your (husband 1 . 
Asked' of respondents who are 


Total _ Analyzed by 

asked 



this 

question Total 

Philip 

Morris 1 

Mar lib or o 

Viceroy 

L &. Mi Chesterfield 

Number of 
respondents 

4038 N 

\ 1724 
X (100$) 

\. 

51** 

£ 0 ^ 

94 *-* 

98 ** 

107 


( 100 $) 

(100-$) 

(100$) 

( 10 : 0 $) 

(. 100 $) 

( 100 $) 


f 

. U 

j 

$ 

$ 

a 


t 

YES. 

48 

| 

: 57 

' 53> 

66 " 

68 

62 

55^ 

NO: 

52 

, ■ 43: 

47 

33 

32 

37 

45 

DON'T KNOW OR NO 
ANSWER 

* 

* 


l 


1 



*Le:ss than 

*-*Pereentages based on less than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754310 



wife) 1 smoke? 


married—8l$ of total sample 


Question 27 : respondents who: 

Smoke: 







DO' not 

Lucky 



Pall 


Other 

Other non- 

smoke: 

Strike 

Kent 

Winston 

Mall 

Samel 

filter 

filter 

cigarettes 

152 

155 

199 

210 

284 

203: 

60 ** 

2314 

(100£): 

( 10096 ): 

(100$) 

(100$) 

(100$) 

( 100 $) 

(100$): 

( 100 $) 

i 

$ 


i 

f 

i 

i 

*■ 

54 

59 

53 

r) 

44 v 

! 

i. 

62 

52 - 

/Cl 

jbir^\ 


4o 

46 

31 7 

56 

38' 

48' -- 

! 5 8 / 

\_ ^s. 

l 

l 

1. 

11 




* 


.5 per cent 

100 cases are often: unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754311 
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^ 6 b. Does year (husband^ wife) smoke? 

Asked of respondents 
who are married— 

81 $ of total sample 



Total 
asked this 

Analyzed by 
respondents who ares 


question 

Male 

Female 

Number of respondents 

4038 

( 100 $) i 

2052 

( 100 $): 

1986 

( 100 $)' 


i 

$ 

$ 

YES 

48 

3:1 

65 

NO: 

52 

69 

3^ 

DON'T KNOW OR NO: ANSWER 


* 

1 


*Less than „5 per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754312 




1001754313 
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Humber of respondents 


DISTRIBUTION: 0 £ 



Total 

sample 

Total 

Philip: 

Morris 

Marlboro 

L & M' 

Viceroy' 

Chester- ; v 
field #1 

4992 
( 100 #): 

2064 

(iCOfo) 

66 ** 

(lOOfa ) 

106 

(ICCfo) 

110 

CicofO 

O H 

U -8 'ig| 
( 100 ^) ;£l 



*' 

$ 

Sex 


--- 

Mhle 

50, 

[63 

F female 

50 

l37 

Age 

l 8 : - 20 

5 

6 

21 - 24 

11 

12 

25' - 34' 

22 

28 : 

35 - 49 

30 : 

33 : 

50 1 and over 1 

32 

21 

Not, recorded 

* 

* 


1° 

* 


f 

t 

'*■*- r>"- 

, ,,v I 

67 

60 ' 

49, 

42 

79 


33 

4o 

51 

58 

21 

^ : ,W<CV' 

’ 1 !*?•'’ 

V ill 

3 

(^ 8 \ 

2 : 

11 

2 

1 

8 : 

\239' 

13 

12 

8 


32 

30 

28 

30: 

20 

;v.l 

36 

28 

33 

32' 

37 


21 

11 

23 

15 

32 

: | 

- 

- 

l 


1 

, 1 


Economic level 


A 

Y§ 3 

3' 

3 : 

B 


20' 

19 

C 

IT'* 

56' 

55 

D 


20' 

22 : 

Not recorded 


1. 

1 

Education 1 

No school 


2 

1 

Grade school 


30 

25 

High, school 


50 

5:6 

Coliege 


17 

17 

No answer 1 


1 

1. 

Race. 

White 


86 

85 : 

Negro 


12 

13 

Not' recorded 


2 

2 

1 Gec^ranhlc division 

New England 


6 

7 

Middle•Atlantic 


20 

20 : 

East North. Central 


20 

20 : 

West North Central 


9 

9 

South Atlantic 


l4 

16 

East South Central 


8 

8 ! 

West South. Central 


10 

8 : 

Mountain 


3' 

3: 

Pacific 


10 ' 

9 ; 


- 

t 6 

t 7 

5 


2 

20: 

n 25 

V- 24 

'* 16 

■>? 

24 

61 

52 

55: 

>•* 5:6 

£4 

50 

19 

t 18 

- 15 

V; 20 


21 

- 

1 

t 3 

-> V 

u 

3 


2 

1 

2 

1 

2 

13. 

16 : 

22 

23 

35 t 

67 

58 : 

54 

54 

46 |! 

18 ' 

24 

20 

22 

17 . v: 

“ 

1 

2 

— 

— ■ 

69 

87 

88 

71 

83 ' j 

29 

10 ' 

11 

25 

11 I! 

2 

3' 

i 

4 

1 

r 


c 


9 

11 

8 

6 

V V 

10 

21 

34 

20' 

11 

h* 

_ T 

32 

21 

5 

14 

9 

26' 

8 

23 

7 

V 

CT 

15 

5 

24 

9 

17 

14 

wO' 

15 

9 

4' 

1 

10' 

H 1 ' 

6 

3 

5 

8 

12' 


6 

- 

3 

3 

8. 


2 

8 

11 

9 

9 


9 


*Less than 

^Percentages based.' on less than 


Source: https://www.industrydocumehts.ucsf.edu/docs/nrhkOOOO | 
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RESPONDENTS 


respondents who ; _____________ 

Smoke:: ~ Do not 



Lucky 


Pall 


Other 

Other non-' 

smoke ciga¬ 

Kent 

Strike 

Winston 

Mall 

Camel 

filter 

filter 

rettes 1 

183 

194 

235 

249 

331 

246 

- 74** 

29.28: 

(10036') 1 

(100$) 

(IOO36) 

(IOO36) 

(10036); 

(100$) 

(IOO36): 

(10036:) 

f 

1° 

* 

* 

°jo 


* 


46 

78 

59 

57 

84 

51 

69 

t kl \ 

54 

22 

4l 

43 

16 

49 

31 

1(59 Ji ' 

/£ 

(l3 

(11 ) 
V15/ 

8 

14 

7 

18: 

dD 

5 

8' 

3' 

7 

4 

9 

32' 

32 

30 

29 

25 

27 

22 

18 

32: 

28 

26 

32 

35 

4:2 

32 

28 

IT 

13. 

22 

14 

29 

18 

36 

fiK 

- 

1 

- 

- 

*; 

* 

- 

* 


u 9 

4 2' 


3: 


* 

0 2 

5 

1 

3 

5* 29 

v* 15 


20 


12 

S 1 . 16 

22 

22 

20 

«■» 53 

55 


55 

vW 

51 

vOl 54 

56 

58' 

57 

v? 8 

Sv 27 


19' 


35' 

Si 27 

16 

19 

19 

V 1 

V 1 

n 

3 


2 

l l 

1 

- 

1 


- 

1 

2 

1 

3' 

* 

- 

2 

10 

29 

21 

27 

4o 

20 

24 

33 

57 

57 

66' 

60: 

47 

60 

57: 

46 

32 

13: 

11 

11 

9' 

20 

19 

17 

1 

- 

- 

1 

1 

* 

- 

2 


95 

88: 

85 

79 

83, 

90: 

95 

87 

5 

11 

12 

19 

14 

10 

5 

11 

- 

1 

3 

2 

3 

* 

— 

2 

9 

8' 

4 : 

7 

6 

8: 

8 

6 

25 ' 

22 

12 

22 

15 

24 

16 

20' 

25 

16 

17 

23 

19 

19 ' 

30 

20 

7 

12 

16 

5 

a 

8: 

10 

9 

8 

19 

21 

15 

17 

14 

10 

13 

2 

7 

9 

9 

16 

4 

1 

8 

8 

6 

11 

8 

9 

8 

5 ' 

11 

3 

l 

4 

2 

4 : 

6' 

1 

3 

13 

9 ' 

6 

9 

6 

9 

19 

10 


•5 per cent 

100 cases are often unreliable . 

Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


100175431S 
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DISTRIBUTION C? 


:;r 

I; " ->v - 


■ • -mi 

Analyzed by "... j 
■ 



Total 

sample 

Total 

Philip 

Mbrris 

Marlboro 

L &.M. 

Viceroy 

Chester 

field 

Number of respondents 1 

4992 

2064 

66** 

106 

110 1 

116 

118 


(.100$)' 

(100$) 

(100$) 

(100$) 

(10.0$) 

(IOC#.) 

(106$) 

Size, of Place 

$ 

$ 

* 

$ 

$ 

$ 

* 

Over 1 ,, 000,000 

12 

13 : 

18' 

25 

17 

20 

16 ! 

250,000 to 1,000,000 

12 

12 

9 : 

10 

10 

13 1 

9 

100,000 to, 250 ,OCC 

6 

7 

14 

7 

3 

9 

— 3 

25,000 to 100,000' 

11 

12: 

9 : 

16 

13 

9 

11 

2,500 to 25,000 

18 

19 

18: 

12 

15 

16 

20 

Ttowns under 2,500 

12 

10' 

6: 

13 : . 

l 4 

10 

10 

Open country 

29 ' 

27 

26: 

IT- 

26 

23: 

31 y 


Wfc 1 

'W 


Occupation o:f 1 head: 
of. household.' 

Top management; top 
talent ; and. major 
professional 
Administrative ; salaried 
professional; executive: 
Owner—small retail store: 
or business 

Technicians;, minor admin¬ 
istrative ; and Low, 
supervisory 

White collar;, clerical 
(non-supervisory) 
Skilled worker (trades r 
training, required) 
Worker (no training 
required) 

Retired 
Unemployed 
Student 
Housewife 
No: answer 1 


2 

8 

7 

li 

7 

26 

22 

Qi 

2 

1 . 

4 . 

1 


2 

8 

7 

14 


T 

1 


31 

21 

5 : 

3 

* 

2 : 

* 


9 

9 

15 - 

7 

27 

20 ' 

5 

5 




1 

1 

l 


11 

9 

21 

3 

29 


c 

3 

1 

1 


•I 



11 

12 

23 

23 

3 

4 : 


(M | 

VS® 


k:.: I 

- I 




1 

6 

8 



1 

1 


1001754316 


*Less than 

**Percentages based on less, than 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 
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RESPONDENTS 


respondents who: ___ 

Smoke: Do: not 



Lucky 


Pall 

Kent 

Strike 

Winston: 

Mail 

183 

194 

235 

249 

(100$'): 

(100$) 

(100$) 

(100$) 

* 

f 

* 

i 


13 

12 

5 

13 

14 

13 

4 

8 

4 

11 

19 

12 

10 

13 

(&\ 

IT 

23 

17 

Vioy 

11 

10 

9 

IT 

27 


23 


Camel 

Other. 
filter 

Other non- 
■filter 

smoke: ciga 
rettes 

331 

246 

— 74** 

2928 

(100$) 

(100$): 

(100$) 

(100$): 

ft 

* 

* 

f 

9' 

13 

16 

11 

13 

14 

14 

12 - ‘ 

7 

9 

7 

6 , 

9 

13 

12 

10: 

18 

20 

14 

18' 

12 

11 

7 

12' 

32 / 

-■ 

20 

30 

31 


/5 ^ 

/■ . i 

3 

1 

1 

' V 5 ) 

6' 

7 

3 


7 

10: 

5 

20 

13 

13 

l4 

5 

5 

9 

61 

23 

11 

W 1 

/ 29 , 

/S' 

1 

\ 

\g2 

5 

2 

1 

3 ! 

c 

2 

3 

4' 

1 

1 

- 

1 

1 

1 

3 

2 

1 

- 

2 

* 


1 

2 

4 

2 

5 

9 

8 

8 

5 

7 

3 

8 

9 

16 

18' 

9 

3 : 

10 

4 

6 

/*3&\ 

31 

30 

23' 

\ 26/ 

17 

23 

23 


4 

8 

12 

5 

2 

- 

2 

* 

- 

- 

1 

2 

2 

1 

5 

1 

- 

1 

1 


•5 per cent 

100 cases are often' unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/nrhkOOOO 


1001754317 




1001754318 










































































